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[bookmark: _Toc45490318]Key Words
Directors- Relation of text to both Holly Graham and Sophie Roberts.
‘Instagramable’- Although not listed as an official word in the oxford dictionary, it is described by Jennings (2019) as a recognised word in social media marketing and defined on Urban Dictionary (2015) as a verb that describes a picture worth putting on Instagram. 

[bookmark: _Toc45490319]Executive Summary
Maison Grace Interiors is a brand new interior design and sales company with a quirky, ‘instagramable’ approach. The company will be bringing a multi-channel service to their clients, offering bespoke interior styling for homes and small businesses in the local area of Cardiff and The Vale of Glamorgan and will seek to integrate national product sales of home interiors on expansion. Directors Holly and Sophie have previous experience in creative roles and management and each bring a unique set of skills to the business which are documented in Appendix A. Both Directors want to provide eye catching custom designs that provoke interaction on social media and this will be used as the main marketing tool in year 1. The business aims to turnover £38,264 in the first twelve months and there will be no requirement for external financing.
 The demand for home interiors and refurbishments for new businesses is predicted to be consistent year on year with room for innovative thinkers and game changers. According to WalesStats (2019) Cardiff had 1,590 business births in 2018 with an average of 1,672 between 2016 and 2018. We would only need a to connect a project to 0.7% of these businesses to conduct 12 refurbishments in a normal year disregarding Covid-19. Despite current global uncertainty if businesses sell due to business failure, there will inevitably be buyers wishing to re-invent old projects. With more people spending time at home and investing in home projects we have seen the opportunity to include a second income stream in case businesses are slow to adapt to the easing of lockdown. Therefore we will still only need to complete five home projects in year one to make a profit, albeit small it would be a break even situation.  

[bookmark: _Toc45490320]Business Overview
Both directors are opening because past interior design success, related to Holly’s other  business and home, has prompted the directors to explore the possibility of bespoke projects. Maison Grace Interiors will provide small businesses with design projects as well as bespoke flower wall and neon installations. Two fully qualified and insured sub-contractors have been appointed to safely provide the labour to all interiors projects for both home and business. 
The directors have an exciting and current approach to interior design, and it’s already admired by business and home owners via social media as seen in Appendix B. Our first post advertising our flower wall and neon installation generated 125 likes and 27 comments.  (Kumar, Bezawada et al. 2016a) Agree that social media gives businesses an unprecedented reach in terms of communicating with their audience and discusses how social media can add value to a business. In an article by eMarketer (2019) it is considered that social media engagement does drive sales, albeit via paid advertising this can still be achieved at a cost that is reflective of your business.  
We aim to create a social media brand that gets seen and creates interest by saturating social media with our quality images. Our Website and social media platforms will be colourful and visually pleasing, in line with recommended popular social media marketing advice. With a boutique feel applied across all current and future aspects of the business, we also aim to provide a personalised experience to our clients by focussing on one client project at a time, this will also reflect our manpower and current availability.  
Instagram will be our main marketing tool, our fun and quirky décor will be a talking point and our clients will own businesses that people will want to be seen in. Instagram has changed many industries and catapulted small businesses into the spotlight, therefore we will use this platform continuously in our marketing strategies to generate interest and bookings to our website. 
Maison Grace Interiors was established as a business with Companies house on the 18th of February 2020 under the trading name Maison Grace Interiors LTD (Appendix C). We have decided to operate as a Ltd company under the advice of our accountant in relation to our other businesses, both directors won’t take a wage in year one as they are financially stable, instead they will take dividends of the profits as they have a suitable income from their other businesses.
As current and successful business owners, part of the directors Business portfolio plans are to own multiple businesses that fit in with their schedules, to bring in a small income stream via each venture. Our goal is to employ 2 members of staff by the 31st of September 2022 to be fully trained by Holly and Sophie, so they can take over the directors roles full time and aid expansion. We look to end the first year on February 17th 2021 on £38264 and £7996 in profit, spending nothing  on external marketing and staff in the first year. 
To break even the company would only need one design project per year, or five flower wall installations. The amount of projects completed at one time are reflected by the directors availability and willingness to provide bespoke services and supported by the minimal risk in financing the business. 
Our long term goal is to be running a fully functional and current interior design service that is known nationally and internationally due to our fun approach as well as our passion to add our own range of products when the company is ready for expansion. This is something we will be continuously monitoring and will launch at the correct time for our business.  
The opportunity for this business is that there is already demand, there are currently no companies in Cardiff offering these services as a package, more details are available in the Competitor analysis.


[bookmark: _Toc45490321]Mission Statement
When discussing Habit two, Covey (2015, p176) talks about the importance of mission statements and how to apply them to organisations identifying that mission statements are vital to successful organisations. As a result of learning this directors agreed to make their own mission statement.

‘The team at Maison Grace Interiors work to produce bespoke designs to enhance clients homes and businesses. Our creative, modern and imaginative designs aim to bring value to our clients in the form of enjoyment and/or business growth.  As a company and an employer we aim to adopt a principle-centred approach to our very core. Providing an exceptional level of standards to all key aspects of our business management. 
We stand for Truth, Mental Health, Equality and diversity,’

This mission statement will be added to the website at the next web maintenance which is scheduled for August 20th 2020 and when we employ staff we will alter our statement to reflect their values to encourage their involvement in businesses development.

[bookmark: _Toc45490322]Client Perspective
As a flower wall client you would have come across one of our installations via social media or from visiting Holly’s business. The client would then contact the staff of social media pages for more information and an appointment would be arranged for one on the staff to measure up the space and talk about design ideas. The client will have a quote delivered to them by preferred contact withing 24 hours.
As a Company owner looking for a bespoke service to refurbish their business the Staff would attend the venue and discuss key points of design including the walls, flooring, safe spacing, colour scheme and budget. The client will be presented with a vision board within one week and an estimated quote for costs, this is then discussed and confirmed. Only small businesses are being considered at this time to reflect manpower.

[bookmark: _Toc45490323]Markets and Competition
[bookmark: _Toc45490324]Target Markets
Our target audience are small business owners that are either setting up or refurbishing and home owners that have the disposable income for interior projects. This is reflective of the projects we have already conducted and the interest we have received (Appendix D) 
Through insight tracking, Instagram will predominantly determine our target market for the first year. Our current age reach is predominantly age 25-34 and 88% female, 12 % male Appendix E. This tool can be used to monitor interactions and enable us to reflect on results therefor publishing our content based on our audience. Initially we won’t have a marketing budget as we can rely on Sophies influencer account to divert traffic, as well as her connections with other influencers. We will however use profit from year 1 towards marketing in year 2 via different marketing approaches, such as paid adverts, banners, radio and this is encouraged by (Kumar, Bezawada et al. 2016b) who argue that although businesses are investing more in social media, email and television are also important channels to utilise when connecting with customers.
We are unaware of anyone offering this service to our local market and by starting to research further locations we have not found anyone to be offering these designs with fitting as an interior design company. However we are aware that florists have the creative advantage of working with faux flower installations and there is a threat of imitation and being undercut by cheaper products from China. Although we believe that if we penetrate the market first we will have an advantage point and can build our content and increase our client base rapidly and apply momentum. 
[bookmark: _Toc45490325]Competition
[bookmark: _Hlk45476145]When comparing data in accordance to Sources of information for competitor analysis   (Davidson 1997) we collated our findings by using observable and opportunistic data. By using social media we have been able to analyse competitors social media presence and interactions with their audience, view their products and services and compare their services visually. We have also used social interactions with a number of the competitors to make a judgement on their business, for example we know through many conversations with AM Interior by Design that he serves wealthier clientele like footballers, refurbishes duplex apartments and larger businesses, although his work is very inspiring to our own vision.

	Cardiff and the Vale of Glamorgan
	Eden Wedding Design
	VIP Event styling
	The Flower Kitchen Cardiff
	Di Oro interiors
	Louise Misell Interiors
	Am Interior by Design

	Interior Design
	X
	X
	X
	YES
	YES
	YES

	Flower Walls
	YES
	HIRE
	YES
	X
	X
	X

	Neon lights
	X
	X
	X
	X
	X
	X

	Product Sales
	X
	X
	X
	X
	X
	X

	STRENGTHS
	Creative and experienced in floral design
	Creative and resourceful.
	Creative, good social media interaction and consistent
	Strong interior design knowledge, experienced. 
	Strong interior design knowledge, digital and visual planning.
	Strong interior design knowledge and local presence. Experienced in home and business design for larger companies


	WEAKNESSES
	Low social   media interaction
Doesn’t supply neon lights.
	Low social media interaction, doesn’t supply neon lights and only hires flower walls.
	Doesn’t supply neon lights. 
	Targets wealthier clientele, low social media interaction
	Low social media interaction
	Low social media interaction

	Other notes
	
	
	
	Targets wealthier clientele
	Targets wealthier clientele
	Targets wealthier clientele and larger businesses.




[bookmark: _Hlk45423967][bookmark: _Toc45490326]Sales and Marketing
[bookmark: _Hlk45418157][bookmark: _Toc45490327]Product positioning
Our USP is our flower wall installation and neon lighting, although many businesses have been able to replicate similar ideas, potential clients have still asked for information on who makes the designs that are showcased in Holly’s Business and Home (Appendix D). What sets us aside from competitors in our field is that we focus on giving every customer a 5* experience that makes them want to talk about us as if we were already a well-known brand, we are bringing something new to the local market. As you can see in the competitor analysis, interior designers in Cardiff tend to focus on high end jobs and Florists tend to focus on Floral installations. By meeting in the middle and noticing the weaknesses of other businesses we have been able to identify a gap where we can provide interior design advice to smaller businesses as well as provide bespoke floral and neon projects with or without fitting. Our products are also fire retardant, come with full supplier warranty and we are fully insured for our services. Holly’s Interior Design qualification has also enabled her to choose an influential colour palette for clients as recommended by the colour spectrum wheel for interior design. When comparing customer interest to our competitor analysis we can consider using a cost Differentiation pricing strategy.

[image: ][image: ][image: ]

[bookmark: _Toc45490328]Marketing
We currently have 871 followers on Instagram, and as part of our weekly goals and business objectives, we aim to increase these numbers by 30 per week. This will Give us an extra 1560 extra followers by 7th July 2020. We will do this by following users that are interested in home interiors as well as small business owners which can be found using local hashtags such as #cardifflife #supportsmallbusinesses #supportlocalcardiff #cardiffsalon #cardiffrestaurant. By increasing momentum and diverting interest to our page using a range of marketing strategies we can also generate extra organic followers.
As previously mentioned social media will be our preferred marketing strategy for year one, the heart of our business model. It showcases our work and everything we do will have social media and reaching the thousands in mind. Our social media branding and advertising will be quirky, bright and eye catching and we aim to promote extensively using the free platforms Instagram and Facebook. Facebook automatically reflects anything we post on Instagram which is a benefit to our time management. 
[bookmark: _Toc45490329]Sales
We will make our sales by networking, using social media to interact with businesses and increasing our audience and we will be relying on our online presence to convince potential customers that we are the correct candidates for their project and will be reliant on word by mouth for recommendations of future business. As mentioned previously we will be using cost differentiation to market our products to our audience as a bespoke service and we will use cost plus when calculating our pricing strategy. This remains a simple way to cover our costs but will need to be reconsidered if we get too close to the Vat threshold.

[bookmark: _Hlk45487167][bookmark: _Toc45490330]Management
[bookmark: _Toc45490331]Key Personnel 
Initially we will work solely as a managing team, but have hired two fully qualified and insured contractors to carry out and specialist work we also aim to train two people by 31st September 2022, to take over the director roles on a full time basis with the possible need for more contractors. 
We want to run this business because we both enjoy working for ourselves and love what we do. We both share the passion to succeed in business and we have the drive to fulfil our potentials. We also want to continue with the flexibility self-employment gives you, whilst maximising income. Eventually we seek to oversee a number of businesses and provide job opportunities to others. 
Director Holly has been self-employed for over ten years and has previous experience with interior design sales at the beginning of her career, this included buying and selling on selling platforms such as eBay. Parenthood then lead to a number of small home businesses including a number of years catering to the wedding industry with creative backdrops. Holly has also previously worked for a makeup brand that uses excitement and visual tactics to increase footfall to the counter. With this experience as well as acting account manager on the counter, we believe this will help keep business exciting and financially stable. Holly also more recently opened a very successful Makeup and Blow dry Bar in Cardiff. It is during work on the Beauty salon that Holly became aware of the demand for some of her interior projects. Holly has GCSE level education, Interior design level 1 qualification, level 2 Hair & Beauty including application of number and welsh baccalaureate Pass * + other industry related qualifications. Holly is also working towards a Skills for the workplace Cert He at University of Carmarthen Trinity saint David.
Along with experience in the hospitality and marketing industry, Sophie has many skills that add value to the business, she has extensive customer service based skills and is dedicated to sales conversions. Sophie has also appeared on Reality Television and has gained a huge social following which has contributed to many of her business ventures.  Sophie is a trendy and current individual who has a lot to bring to the branding and visual look of the company and provide knowledge to the social media and marketing fields. We have compared our strengths and weaknesses using a SWOT Analysis (Appendix F) which indicates how our individual skills complement each other.
 Our business will strive because of our drive to succeed and make a solid name for ourselves not just locally but nationally. Both Holly and Sophie have a creative flair and passion to learn. Both are very proactive with social media and interested in sales figures and progression. We may experience weaknesses in areas of communication and delegation and sticking to the task in hand and We are not experienced to a high level of interior design however this isn’t related to the level of service we wish to provide. We want to focus on branding our business, with eye-catching décor that flows with our business ethos. External threats could be that someone else uses our ideas and imitates us, whilst there is room for healthy competition we want to lead this specialised market. 
[bookmark: _Toc45490332]Key advisors
Holly is currently receiving help and support from university lectures to plan the business and look at all key aspects. Both directors also share an accountant who is experienced in small businesses and who has been an advisor to both for around 12 years. We also use a book keeping app called Wave, which is free and easy to use and helps us to raise invoices (Appendix G) and keep a record of all of our income and expenditure.
[bookmark: _Toc45490333]Premises and Equipment
The current structure of the business requires no business premises, so the directors have decided to work from home to carry out any admin work and will work on site to complete any quotes or manual work which is covered by insurance. Sophie will join Holly at her home every Monday and therefor Holly will claim a percentage of her household bills against the business. The directors also have the use of their mobiles and Laptops to conduct any work.
[bookmark: _Toc45490334]Suppliers and Subscriptions
We have a number of suppliers that are used for our design projects, (Appendix I) and we have trade accounts with all of the companies we use. We are also currently in talks with a local designer who may be able to bring the cost of our neon lights down.
Insurance quotes have been obtained by simply business and will cost £282 per year with Hiscox, this quote includes:- Public Liability up to One Million Pounds, Employers Liability up to Ten Million Pounds and Professional Indemnity up to Fifty Thousand Pounds (Appendix H). We have included employers liability as we have been instructed to cover our subcontractors under the Employers’ Liability (Compulsory Insurance) Act 1969.


[bookmark: _Toc45490335]Financial Forecast
[bookmark: _Toc45490336]Sales
For Business and Home designs we will calculate a 23% profit margin on all services. All of our services and sales will be using a cost plus strategy and we have decided to do this to remain a minimum risk company that provides a small income for directors. Therefor our average sale for design services includes a 23% charge and the remaining amount equals the cost of goods and all of our Jobs are paid upfront.
We will have two income streams in our first year, we aim to complete five small business designs totalling £34,940 and five flower wall installations totalling £3,000 resulting in £37,940 in sales and £7996 in profit after all deductions for the year. We have calculated our Interior design forecast by comparing Hollys salon refurbishment which totalled  £7290+ 23% (Maison Grace Interiors charge) = £8967 to the first job completed by the company in month one which totalled £5668 including the companies charge. Considering these figures we have worked out the average of £7318 and applied this to our cashflow projection from month seven to twelve. Month two to six are reflective of government closure and month ten and eleven reflect a predicted seasonal decrease in refurbishments as businesses would need to be set up for Christmas revenue. Our Flower walls have been included from month seven and will yield a revenue of £600 every month until Month twelve which reflects a period of time where consumers may not have the disposable income. Our interior product sales that are planned for year two will be discussed when business planning for that venture, however it will be worth considering using a 28% profit margin to factor sales and offers. 
[bookmark: _Toc45490337]Cashflow
Our cashflow takes into consideration the first job we did on starting the business, the following months are a true reflection of Covid-19 and its impact on the business. This business plan reflects the need to measure the business to ensure it is still viable and therefore the full year as it is documented refers to the tax year that we will need to process. (Appendix J)


[bookmark: _Toc45490338]Profitability
We will end the year with £7976 in profit (Appendix K)
A copy of the cost of goods can be found in Appendix L

[bookmark: _Toc45490339]Financing
Our start-up costs equal =£324 which is covered by the directors investments to cover initial set up and includes:
Companies House Registration = £12
Company Business Insurance = £282
Web URL and Hosting = £30
Ongoing Monthly costs from restarting the business year in August after five months of closure equal £48 and includes:
Website hosting £30 
Electricity £6
Water £2
Telephone and Wi-Fi £10
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[bookmark: _Toc45490345]Social Media interaction
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[bookmark: _Toc45490347]Company Registration
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[bookmark: _Hlk45471905][bookmark: _Toc45490349]Existing and Potential Clients
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[bookmark: _Hlk45425776][bookmark: _Toc45490353]SWOT Analysis

	Holly’s STRENGTHS

Motivation, confidence and positivity
Creativity
Leadership
Self-awareness
Resourceful
Experience
Networking
Presentation skills 
Social networking
Working independently
Group working
Problem solving
Leadership
	Holly’s WEAKNESSES

Time management
Communication
Emotional intelligence
Listening 
Numeracy 
Sticking to planning
Delegation 





	Sophie’s STRENGTHS

Networking
Social media
Resourceful
Creative
Conversion/leads to sales
Presentation skills
National reach 
	Sophie’s WEAKNESSES

Prioritising
Easily distracted
Take on too much
Always says yes
Professional communication 
Separating work and friendship relationships


	OPPORTUNITIES

Online selling
Personal webpage sales
Interior projects
Successful part time business
Recruitment of staff
Expansion
Overseeing the business

	THREATS

Time management with other businesses
Legislation and legal restrictions
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[image: ]

[image: ]
[bookmark: _Hlk45478830][bookmark: _Toc45490356]Appendix H
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[bookmark: _Toc45490359]Business Insurance
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[bookmark: _Toc45490361]Cashflow Projection
CASHFLOW FORECAST YEAR 1.xlsx
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[bookmark: _Toc45490367]PEST
	Political factors
Current Covid-19 circumstances can affects the other 3 factors including uncertainty on taxation.
Government is due a change.
Covid-19 has affected industry regulations and this can affect lead times and productivity due to increased safety precautions.




	Economic factors
Economic uncertainty, unsure of Vat Rates, what further funding will become available and what tax implications there will be.
What stage is the business at compared to the offering during current? – due to being open in Feb 2020 without premises we didn’t get a grant but can get a BBL although this would put us in debt so it goes against our policies.


	Social factors
Local population growth in Cardiff and the vale- 
What is the gender and ethnicity in the area, does this have a reflection on businesses and sales?





	Technological factors
Advancement of sales platforms
Weakness to other designers using graphic design technology that is learnt during degree levels. 


[bookmark: _Toc45490368]Appendix K
[bookmark: _Toc45490369]Cost of comparable refurbishment 
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Haus of Dolls Feb 2019- present. Director

After college I started working on a business plan for my own salon. Just under a year later the
salon was opened and fully functional. Myself and my business partner have exeeuted our business
plan well and we have increased sales each month. We now have a team of 6 members who run
their own business within ours, with our help and support. We employ on a rent a chair’basis but
provide continued mentoring and hands on training, so that we can be confident in overseeing an
effective and pro-active team.

Whatis expected of me:-
®  Self management, planning and goal setting for myself and the team

o Communicaton/ quantative skils
® Problem Soving / Strategic Thinking

o Organizationalskills.

© Business legilaton and Health and Safety knowledge

©  Basicbookkeeping

Maison Grace Interiors: 2012- present. Director

Ifrstintroduced Maison Grace Interiors as an events and interiors company, supplying wedding.
items and home interiors. Due to a shift in demand and wanting to explore other avenues I made
an executive decision to share the company with a trusted friend and solely focus on the supply of
home interiors. 1 now oversee the business as part of my business portfolio.

Brushed beauty by hg: Oct 2017- Feb 2019. Self employed

During my NVQ Lvs Hair and Beauty, I started working from home offering treatments to reflect
my qualification. After finishing cllege and obtaining my NVQ Lv2 I continued to work from home
‘building and retaining a clent base ready for my salon opening.

Forever living products: 2015-2016. Self employed

1 decided tojoin the direct selling company to fill some spare time during a quiet period, it was a
self-employed position but I was put on a personal development plan by my mentor. Within 2
months T reached supervisor position,  then reached assistant manager level 2 months ater. To
reach thislovel I personally recruited and mentored a team of 20 other business owners. I attended
regular training to develop my product knowledge and management skill. 1 sold directly to around.
40 personal customers and used many different techniques to attract sales and increase mine and
my team's customer base.

1of2

¢ 2006

Beauty consultant, Benefit cosmetics: August 2004-March 2006

@) <
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Forever living products: 2015-2016. Self employed

1 decided tojoin the direct selling company to fill some spare time during a quiet period, it was a
self-employed position but I was put on a personal development plan by my mentor. Within 2
‘months I reached supervisor position, I then reached assistant manager level 2 months later. To
reach this level I personally recruited and mentored a team of 20 other business owners. I attended
regular training to develop my product knowledge and management skills. 1 sold directly to around
40 personal customers and used many different techniques to attract sales and increase mine and
my team’s customer base.

Pussy galore, Sales assistant: 2010-2012
Passion, Sales assistant: 2007-2008
Cabin crew, Thomson Fly: March 2006-0ct 2006

Beauty consultant, Benefit cosmeties: August 2004-March 2006

Cert HE, Skills for the workplace- University of Wales Trinity St David

VQ Level 1 & 2 Hair and Beauty- Barry College
Pass + Welsh Baccalaureate- Barry College
Level 1 Interior Design- Barry College

GCSE's- Bryn Hafren Comprehensive School

Inmy spare time Ilike to travel and experience different cultures and to enjoy leisure time with the
family. Tlike to eat out and appreciate good food and I also enjoy cooking and hosting for friends. 1
am interested in world affairs and the local community around me; I like reading and keeping
‘myself up to date on anything that could affect me and my business portfolio,

Available upon request

01.10.2019

1 @] <
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maisongraceinteriors Flower Feature Walls With Neon
Light @ .. Now Available From
@maisongraceinteriors @ Includes Bespoke Design &
Fitting. "X

DM us now to arrange a no obligation quote for your
home or businesses. @ @ - #design #architecture
#artists #interior #interiordesignideas #interior2you
#interior_delux #interiordinspo #interiordesignlovers
#homedesign #decor #luxury #bespokeinteriors
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MAISON GRACE INTERIORS LIMITED

Company number 12469643

Follow this company | File for this company

Overview | Filing history People  More

Registered office address

24 Ffordd Pentre, Barry, Vale Of Glamorgan, United Kingdom,
CF62 5DN

Company status

Active

Company type Incorporated on
Private limited Company 18 February 2020
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Hey! Do you do the personalised

‘ neon lights? X

Hi lobby, yes we do. X
Libby* sorry x
‘ What are your prices please? X

We would need to quote you
based on the size and name you
want. We can either measure this
if you are located in Cardiff and
the Vale (outside of lockdown) or
you can send us the area in which
you would like the image to fit x

I'm in Merthyr so would

probably need to send over

measurements? I'd just want

“Libby Kate” size doesn't really
‘ matter too much x

I would suggest sending a picture
of the wall you want to attatch it
too and we can advise what area
you need to measure and I can
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2 Mar, 5:44 pm

Hello I'm looking to get some led
lights put up but | don't want the
flower wall as a lot of girls with
salons have this can u suggest
anything different with some led

S0 lights?

Hi there it all depends what you
are looking for. Is it a feature you
want or general lighting in the
salon?

ﬁ? Is this Sophie?
Its holly ¢
X
4 Mar, 4:20 pm

How much would it be for led

lighting “may your wishes all

come true “

Do the lights need plugs or is it
S battery operated

4 Mar, 6:40 pm
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Leighton Williams
leightonjames D B @

3 Mar, 11:26 am

Hey, cool page. How much is that
wall design with the exact name
in neon lights. My daughters
name is harlow lol &7?

3 Mar, 2:27 pm

Hi there, it all depends on size of
the space you want it on. We can
visit and give you a quote x

Ha coincidence! @&

Aha | know right,
Let's just say for ball park what
price is the one in the picture?x

4 Mar, 10:22 am

This one was £600 x
5 Mar, 12:38 pm

Okay thanks x
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Hey,

Can you please quote me for

wall and writing? Also if | have

a business logo can the lights

be done in that style or is it just
“ standard writing? Thanks xx

Yes it can be made to a logo,
where are you located?

(0] ¢ BB E

I @] <




image17.jpeg
0221 @4 O« RNexN= &

& Insights

CONTENT ACTIVITY AUDIENCE

London
Manchester
Barry, Va...

Nottingham

Agerange © Al Men Women

1317

4554
5564
65+

Gender ©

88% 12%

a Q
i o <





image18.png
MAISON GRACE
INTERIORS

Businezs, Homa Drassing & Sales.

Maicon Graoe interiore

Vaie of Glamorgan
Unted Kingdom

07713067281
MO ARINLLAONS 0Lk

=i Invoice Number: 00001
Ioa Cream Paccion Ivoloe Date:  Fazruary 25, 2020
PaymentDue: Fotruary 25 2020

‘Amount Due (OBP): £6,863.00

Amount
Painting & Decorating 1 £527.00 £527.00
Refrash of whale shop inclusing matedals and
labour
Neon Light 1 £452.00 £492.00
Suppy &%t
Uphoictarer 1 £1,179.00 £1179.00
Suppy &8t
Flower wall 1 £1510.00 £1510.00
Suppy &%t
Neon Celling Lights 1 £156.00 £156.00
Suppy &%t
Wiall sl 1 £364.00 £364.00
Back wal print & hanging
Feature Chalr 1 £720.00 £72000
Floral Gocortive chair
Dacorative ltame. 1 £400.00 £400.00
Framas & Mrors.
Saquin Wall 1 £320.00 £320.00
Suppy &9t
Total: £5,668.00
Amount Due (GSP): £6,868.00
Notec / Terme.

A invoce payments 310 Cue uphoNt, DR 3 0D IS COMMENced.
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New invoice Edt
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MAISON GRACE
INTERIORS

Businesssnd Home Dressng

Msison Grace ntriors

Vs o Glamorgan
e Kimgdom

orrravsraa

maisongracatarors stk

Ve v not s s customer Invoice Number: 00002

Invoice Date: vy 12,2020

PaymentDus: Juy 12,2020

‘Amount Due (GBP): 250000

Hems Quantty price Amount
Flowsr walnstlston ' 0000 0000
Tota 0000
Amount Due (G27): 50000

Notes  Terms
A8 invove payments aredue upon reciept

Showall | X
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The English Tableware Company
The Wentworth Tableware Company - 01709723000 -
info@wentworthtableware.co.uk - Tableware & Sharers
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Maison grace interiors

Profit and loss account

Year ended 17" ebruary 2021

£ £
Turnover 8250
Costof Sales

267
NET PROFIT 8588
EXpEnSES
Useof home as offce 108
Web URL & Hostng 210
Insurance m
Company registration 1

121
NET PROFIT FOR THE YEAR 257
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Maison grace interiors

COSTS OF GOODS

Interior project month 1

€ €
Painting 206
Neon light 379
Upholsterer 908
Flower wall 1163
Neon ceiling 120
Wall mural 201
Feature chair 543
Décor 308
Sequin wall 26
COST PRICE 2,364
Design charge 23%) 1,304
Total invoice 5,668
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product

FLOWER WALL- NEW £400

NEON LIGHT- NEW BAG & BONES £700

PALM TREE LIGHT- NEW ROCKET ST GEORGE £500

SHOP FRONTA NEW £500

LEATHER WALL TILESA NEW ALMA LEATHER £1000

ROUND SOFA- NEW MADE.COM £400

CHANDELIER- NEW £190

FLOORINGA NEW £1800

DESK- NEW cusTom £300

LABOUR INC TEMP

A £1500

6.2 Decorating costs
£7290
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