Conclusion
- Obesity is a serious issue that have had many attention drawn to it. It has been noted that media is a major factor in the likelihood of a person becoming obese. This is because marketers use food in their media advertisements to sell their products while also promoting unhealthy lifestyle. Furthermore, the Government is working hard to tackle this by implementing different solutions.
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Analysis of Media Representation of Childhood Obesity
-Experimental studies show that even minimal exposure to food commercials can influence the preferences of children to different foods (Borzekowski & Robinson, 2001). Evidence have been shown that children are exposed to “non-core foods” such as sugary drinks, fast food and confectionary.  This evidence has called for “urgent action” to be taken on marketing of these products. (Signal, Stanley & Smith 2017).
-As the evidence discussed, research have also shown that childhood obesity can be associated with lifestyle trends such as sedentary behaviours and unhealthy diet as well as physical inactivity. (Al-Hazzaa, Abahussain 2016)

Government Policy (The Issue)
- In England obesity has been highlighted as an issue in which the government is tackling. Government publication have shown that 61.9% of adults and 28% of children are overweight as of 2015.
- Health problems have been linked very closely to overweight and obesity. This costs the National Health Services (NHS) more than £5 billion per year.

Media Influence
- The effect of media on obesity can first be construed through the amount of total advertising on all forms of food, chain restaurants, and soft drinks. (Livingstone & Helsper, 2004)
- The average child watches 17 hours of television each week. In addition, it has been cited that there are more food advertisement during children TV programmes and Movies. (Livingstone & Helsper, 2004).
-Children who have television in their bedroom are likely to be overweight than those who do not. Research have highlighted that 27.3% of children with television in their rooms are overweight. (Adachi-Mejia, Longacre & Gibson 2012).
- Television has become the key medium for the promotion of food products.


Introduction
Child obesity has been on a rise in the UK, the below report aims to critically examine the role of media in promoting unhealthy life which, is the major cause of childhood obesity. Different types of media will be examined and how these have affected children’s eating habits. In addition, Government policies on tackling obesity will be looked at, and whether these ways are effective. 

2006-2016
Government Policy (The Action)
The government have been implementing various strategies to combat obesity, below will outline the main initiatives that have been introduced.   
- Change4Life programme is a government initiative in which they aim to reduce obesity by 2020. This programme provides advice for healthy eating and physical activity.
- The government ensures that companies are improving labelling on food and drink items for consumers to be able to make better health choices. In 2010 they have introduced a ‘Front of pack labelling system’ which companies are required to adhere to. 
-They also encourage businesses on local high streets to include calorie information along with their menus, so that consumers are aware of what they are taking in before purchase (www.gov.uk/publications).


- Childhood Obesity - 
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Emerging Issues in Health Delivery
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The Obesity Health Alliance, a coalition of health charities and medical
organisations, said the figures should act as a wake-up call to ministers. “Year
upon year, we are faced with sobering figures that reveal an increasingly worrying
trend - the number of obese and overweight children in the UK is not falling and
is in fact rising,” a spokesperson said.

London has the highest obesity rates among year 6 children
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