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[bookmark: _Toc1910728405]Section one: professional report 
Digital Opportunities for Customer Engagement at BrightWave Café
[bookmark: _Toc213986883]Introduction 
BrightWave Café is a small business that wants to improve customer communication and create a better experience for customers by using digital tools. With the rise of technology, cafés can use platforms and artificial intelligence (AI) to better connect with customers, promote products, and improve efficiency. With technology being increasingly important in businesses because customers expect quick service, online communications, and easy access to information Kotler and Amstrong (2021). Digital tools can help the café improve marketing and make daily task efficient. This report explains how using digital tools and artificial intelligence (AI) can help and elevate customer engagement and support business growth. 
[bookmark: _Toc2078427917]Using Social Media for Engagement 
Social media such as TikTok and Instagram allows cafés to interact with a wide range of customers. BrightWave Café could post daily updates, promotions, discounts and sharing images of them presenting the food and drinks to attract attention HubSpot (2024). Social media also allows for customers to leave comments and reviews, helping the café build their platform and trust.
[bookmark: _Toc766550571]Email newsletter and promotions 
Email marketing can help BrightWave Café stay connected with customers. The café can send emails about promotions, discounts, and new menu items, encouraging customers to return and support customer loyalty.
Email marketing can encourage repeat business by reminding customers about the café and providing incentives to return (Indeed Editorial Team 2023).
Email newsletters are also a low-cost way to advertise compared to flyers or posters. They allow the café to communicate directly with customers in a fast and professional way while keeping customers updated about events and unique offers. Email marketing is beneficial for BrightWave Café because it also allows it to reach many customers at the same time in a fast and efficient way.
[bookmark: _Toc904053547]Ai Tools and Automated customer Service
Using Ai chatbots or automated messaging systems can answer common customer questions, such as opening hours, booking enquiries, menu information, or dietary options. Customers can receive quick responses without needing to wait for staff assistance, this improves customer satisfaction, especially during busy periods.
Ai can also help by creating social media captions, promotional ideas, and email drafts. This can save employees a lot of time and improve productivity. However, Ai generated content should always be checked by staff to ensure it is accurate and suitable for the business. I used Ai to help me structure this report and generate a few ideas for this report before going through it and checking for clarity and accuracy (OpenAI 2025)
Artificial intelligence can help BrightWave Café track customers favourite menu items and sale trends, allowing businesses to better understand customer preferences and improve decision. Ai can also collect customer feedback and reviews. This helps the business to see which areas need improvement, provide a better service for the customers, and help improve business growth.


[bookmark: _Toc183927122]Digital Menus and Online Ordering 
Digital menus are becoming extremely popular in cafés and restaurants. BrightWave café can use QR codes to order just simply by scanning using your phones. This allows customers to customize and access menu items, dietary information, this system allows BrightWave Café to provide faster and modern customer experience. Digital menus are easy to update, reduce printing costs, and provide experience for customers (Toast 2024).

[bookmark: _Toc1933119912]Conclusion 
Digital tools and Ai provide many opportunities for the Café to help improve customer engagement and business growth. Social media allows Café to interact directly with their customers, while email marketing helps maintain communication and customer loyalty, Ai tools can help a business improve customer service, and digital menus provide a more modern customer experience. Although Ai can help in businesses, human judgement still necessary to ensure u have the correct information by using digital tools, the Café can stay competitive in the modern business field.


Section two: professional reflection

[bookmark: _Toc309225199]My Reflection
While finishing this report, I used ChatGPT to help me generate some ideas and help me organise the structure of my work, I reviewed and corrected my Ai- generated information carefully to ensure it was accurate, relevant, and not repeated and acceptable for BrightWave Café. I also edited wording to make the report more professional and easier to understand.
One downside to artificial intelligence is that it can sometimes provide incorrect information, repeated or is too general. Because of this, it is important to look through information thoroughly before using it, check it and correct it. As Ai in businesses should be used to support tasks rather than relying on it fully. Human judgment and advice are still important because people can identify mistakes, understand customer needs, and make responsible decisions. Overall, Ai can help improve a lot of progress and efficiency when used responsibly and appropriately. Ai can save a lot of time for customers as well as the business itself and support better decision-making when combined with human knowledge and experience.
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