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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website is quick and responsive and there are virtually no delays in the load times


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains a variety of sub-pages that help guide the user to the service they need 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the user can select the service they require and book an appointment via the webpage


	Question 1d - What improvements could be made to the usability of the website?


	Answer: a virtual chatbot which could answer customer enquiries instantly


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the mobile and computer web browser are both pretty similar,its simple to understand and concise which makes it easy to navigate


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses green and white colouring which makes it look nice and clean and easy on the eyes, they use imagery of their cleaners doing the work and the results of their work


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the site takes pride in not using chat bots they want real connection with their customers by allowing contact through phone or via email

	Question 2d – How effective are the social media links on the website?


	Answer: the links are at the bottom of their web page which is nice and clean and the links are logos of the websites which lead you there with no troubles


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the services are shown on the home page and every sub page you click on gives you a clear description of the service they offer and what they will help with

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: the high rated customer reviews are available directly on the front page showing that the company offers a quality service however dates these reviews were written were not available


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: through reviews and more than 14,000 thousand of them as well as showing their star ratings which tell the user that the company is settled powerhouse in the cleaning department and is trusted


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes the website gives clear and cut prices telling the customers the services they will provide and their hourly rate, and the prices do reflect that they provide quality cleaning


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.london cleaning

	
	2.professional cleaning london

	
	3. House cleaners london

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes the website Cleaners of London appears in the top 10 searches
 This suggests that their firm is recommended by google highly 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes the website is still very relevant in modern UK business, an online presence is very important for customers to be easily able to find information about services, prices and contact details, as many people go online as their first way of finding a service, so a good looking site can attract a customer if its well designed and professional looking

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: A cost estimator could be placed on the homepage or service pages and allow users to select simple options such as the type of property, number of bedrooms and things like that, this could be useful in time saving for the customer




Reference List 
	








