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[bookmark: _Toc157724431][bookmark: _Toc157727728]Introduction
In the hotel business, "greenwashing" means lying about how eco-friendly a company or group is when they're not doing anything to help the environment (Appelbaum et al., 2017). Using this trick can hurt the reputation of green efforts and make people not trust them. Prioritise real eco-friendly practices over fake badges to make sure the company is honest and responsible (Barney and Hesterly, 2019). This research is mostly about Britannia Hotels, a well-known hotel chain. Britannia Hotels has a big impact on the environment, so it's important to look closely at its green projects to see how dedicated the hotel is to being environmentally friendly. By looking at what Britannia Hotels says and does, it wants to show how well it cares for the environment and encourages the whole industry to be more open and responsible (Braganza et al., 2017).
[bookmark: _Toc157724432][bookmark: _Toc157727729]Background of Britannia Hotels
This is a big name in the hotel business: Britannia Hotels owns and runs a lot of hotels in the UK. Britannia Hotels serves a wide range of people and makes a big difference in the hotel business (Cadez et al., 2019). It has more than 60 sites.
As a big company, Britannia Hotels' acts and rules have a big impact on taking care of the earth. As it tries to figure out what the hotel does in the hospitality business, it should think about its size, location, and general value (Coccia, 2017).
When planning a stay at a Britannia Hotel, people who care about the environment should check out any green prizes or claims the hotel makes. See how serious the hotel is about being eco-friendly and look out for any signs of greenwashing (Costinot et al., 2016) by looking at these marks or claims. It will learn more about Britannia Hotels' attempts to be better by reading this part about the past of the company.
[bookmark: _Toc157724433][bookmark: _Toc157727730]Accusations of Greenwashing
As of late, many people care about the environment. This is the main reason why hotel charges for "greenwashing" are so important. Some people do not believe Britannia Hotels when they say they care about the environment. They're a big business with more than 60 locations in the UK (David and Davida, 2017). First, it's important to learn more about "greenwashing," read news stories about how eco-friendly Britannia Hotels is, and ask other people what they think.
The idea of "greenwashing": A lot of people think Britannia Hotels is "greenwashing," which makes them wonder if the company cares about being eco-friendly (Hitt et al., 2017).
Public Opinions and News Stories:  The people and the news media didn't like when Britannia Hotels tried to be green. People who care about the atmosphere and environmental groups are pushing for these changes (Hong et al., 2018).
Not enough green practices: It has been found that not all of Britannia Hotels' green practices are good enough. One example is not making enough plans to reduce waste. Another thing that people think needs work is making the world less dangerous all around.
Impact on Public Awareness: People are now more aware of how Britannia Hotels treats the environment because of the claims (Poole, 2023). Because of this extra attention, it's even more important for the hotel to be honest about how it helps the environment.
Demand for Greater Transparency: The scandals have led to a call for more openness in the hotel industry. Consumers and other interested parties are now looking for proof that Britannia Hotels is committed to environmentally friendly practices. They are asking for observable environmental efforts to help rebuild trust.
[bookmark: _Toc157724434][bookmark: _Toc157727731]Areas of Potential Greenwashing
Britannia Hotels is being accused of greenwashing, but they have certain practices that should be looked into (Rastogi and Trivedi, 2016). This will show if there are any problems between what they say they will do and what they do. One important issue is the ongoing argument about how often towels should be washed, which is a common problem in the hotel business.
Towel Debate: A classic example of how Britannia Hotels might be greenwashing is the debate over whether towels should be washed every day (Salvato and Vassolo, 2018). Another example is the towel debate. The hotel might say that reusing towels is good for the environment, but it needs to find out why they do it and what happens as a result. It fits with sustainable goals and looks like cares about the environment to ask people to use towels more than once (Wilden and Gudergan, 2015). But the way things are done makes one wonder how strong this loyalty is.
Implications for Sustainability: What people say about how often to wash towels has a big impact on the environment. In one way, getting people to reuse towels is a good way to save materials and energy that would otherwise be used to clean (Appelbaum et al., 2017). But if the hotel only does this to seem nice and doesn't want to help the environment, that's known as "greenwashing." This could make guests think the hotel cares about the environment, which could make them miss other areas that need work.
Alignment with Environmental Responsibility: It is very important to look at Britannia Hotels' acts in light of the environmental duty it says it supports (Barney and Hesterly, 2019). It is a good idea to encourage people to reuse towels, but it is greenwashing if the only reason for the effort is to show support for greener ways of doing things. To care about the world, people need to do many things, like cutting waste, saving energy, and other important things.
Most of the time, the towel fight is a small form of what could happen with greenwashing at Britannia Hotels (Braganza et al., 2017). There needs to be a more in-depth study into how the hotel works to see if its claims that it is environmentally friendly are true. There will be no way to know for sure if Britannia Hotels is trying to be green or if their words are just empty as part of a bigger plan to "greenwash."
[bookmark: _Toc157724435][bookmark: _Toc157727732]Self-Evaluation Practices
It can find out how open and responsible Britannia Hotels is by looking at how it judges its green projects (Cadez et al., 2019).
Engagement in Self-Evaluation:  Britannia Hotels, like many other companies, uses self-evaluation to see how well its green efforts are working. There needs to be an internal review of environmental practices that includes ways to save energy, keep trash under control, and generally try to be more sustainable (Coccia, 2017). That's because they wanted to show they were committed to eco-friendly methods and responsible since customer expectations for eco-friendly service are rising.
Motivations for Self-Evaluation:  For instance, Britannia Hotels does self-evaluation to carefully manage how they affect the atmosphere. Businesses can use this method to find areas to improve, put in place specific long-term measures, and be honest with clients about their work (Costinot et al., 2016). Some other reasons are to meet law requirements, be in line with corporate social responsibility (CSR) goals, and make the hotel look better to eco-friendly customers.
Benefits and Drawbacks: One of the pros of self-evaluation is that it helps it fully understand how a hotel affects the environment, which in turn helps it choose actions that are better for the environment. One of the problems could be that others might not be fair when they judge the work (David and David, 2017). If internal assessments aren't as fair as external assessments, they might paint an overly good picture of how responsible people are for the environment. People may say that an outfit is greenwashing if the data they share isn't backed up by data from other groups.
Credibility and Transparency: To be rated, self-reported data from Britannia Hotels must be carefully looked at to see how reliable and honest they are (Hitt et al., 2017). Through self-evaluation, the hotel's environmental efforts can be seen. However, the information given may not be full or correct if it hasn't been checked by someone outside the hotel. The hotel's image will rest on how willing it is to let outsiders look at how it does things and follow green report standards that are known all over the world.
Britannia Hotels is environmentally friendly by evaluating itself, but the information given still needs to be confirmed by other sources, and the business needs to promise to be open with its customers (Hong et al., 2018).
[bookmark: _Toc157724436][bookmark: _Toc157727733]Use of Green Technology and Sustainability
To find out how dedicated Britannia Hotels is to being environmentally friendly, check out how it uses green technology and how environmentally friendly it is in general (Hong et al., 2018).
Using Green Technology: Being more eco-friendly is important to Britannia Hotels, so they use green technology in their work. Using eco-friendly methods, tools that use less energy, and green energy sources will help the hotel have a much smaller impact on the environment (Rastogi and Trivedi, 2016).
Sustainability Practices as a Whole: Britannia Hotels' sustainability practices as a whole are rated on more than just how they use technology. Also, their attempts to cut down on trash, save water, and do other green things are looked at (Salvato and Vassolo, 2018). It has an effect on the earth because the hotel uses eco-friendly materials, has recycling schemes, and looks for ways to save energy.
Ability to Lessen Environmental Impact: Britannia Hotels' sustainability efforts will have a bigger effect on lowering their environmental impact if they use green technologies and do things in a more environmentally friendly way (Wilden and Gudergan, 2015). This includes seeing if using technologies that use less energy does cut down on energy use and if taking steps to reduce waste makes the hotel's overall environmental impact smaller.
When a hotel uses green technology, it should do so in a way that not only follows the rules but also shows a real desire to reduce its carbon footprint (Appelbaum et al., 2017). The study should check to see if these efforts aren't just words and help reach the main goal of going green with operations.
Take a look closely at how Britannia Hotels uses green technology and other eco-friendly practices, it can get a good idea of how committed it is to being green. How dedicated the hotel is to eco-friendly practices in the hospitality business will depend a lot on how well these projects work (Braganza et al., 2017).
[bookmark: _Toc157724437][bookmark: _Toc157727734]Alternatives to Self-Evaluation
The hotel business can be more open and trustworthy by looking into different ways to check and approve green practices (Cadez et al., 2019).
Third-Party Certifications and Audits: It could get reports or licences from a third party instead of evaluating itself each time. Outside assessments are carried out by fair teams that understand environmental standards such as ISO 14001 or LEED (Leadership in Energy and Environmental Design) approval (Coccia, 2017). Through detailed reviews, hotels like Britannia Hotels can back up their claims of being environmentally friendly and show they care about their stakeholders.
Benefits and Challenges: Using reviews from outside sources has many benefits, such as making things more trustworthy, open, and fair. Investors and buyers believe in sustainable practices more when they see reports and certificates from a third party (Costinot et al., 2016). There may be issues, though, like the fact that it takes time and costs money to get licences and take tests. Using reviews from outside sources also means that the hotel has to be open and willing to work, which could cause problems with scheduling.
To sum up, self-evaluation is still a good way to see if practices are still relevant, but using outside reviews to make things more reliable and clear is also a good idea (David and David, 2017). Third-party awards and reports can help hotels like Britannia Hotels look like they care about real green efforts and are good for the environment.
[bookmark: _Toc157724438][bookmark: _Toc157727735]Conclusion
Finally, a close examination of Britannia Hotels' eco-friendly initiatives has revealed some possible issues, notably in light of the claims and discussions surrounding "greenwashing" (Hitt et al., 2017). That being said, the towel debate is what everyone is talking about because it shows that the hotel may not do what it says it does to protect the earth. British Hotels might want to get third-party licencing or reports to make sure their sustainable efforts are real (Hong et al., 2018) so that they are more open and honest. Partners can accept what the hotel says when they see proof from outside sources. It is also important to give thorough updates on specific long-term efforts, wins, and areas that need work. Being truly open can also be shown by proactively dealing with stakeholders by having open conversations, responding to concerns, and working together with the media and the public (Poole, 2023). By doing these things, Britannia Hotels can not only avoid being called "greenwashing," but they can also set a high standard for how to run an eco-friendly business in the hotel industry.
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