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Introduction
Social media sites like Facebook and LinkedIn are now essential resources for matching employers with candidates in the modern recruitment procedure. Although LinkedIn is well-known due to its comprehensive applicant identities, networking options, and specific employment options, Facebook provides a wider audience, more interesting opportunities, and the chance to gain referrals among current workers. However, every single one has its own set of benefits and drawbacks as it relates to hiring employees. They vary from broad appeal and chances for specific marketing to privacy and professionalism concerns (Rao, 2018). If employers wish to use social media as a tool for effective recruiting, they must comprehend these factors. 
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LinkedIn was created by Reid Hofmann and his colleagues in 2003, and it came into public's awareness back in 2004. In the world of business, LinkedIn is mainly applied for the purpose of professional networking, job hunting, and career advancement. Currently, there is a huge role of LinkedIn emergency in recruitment process providing multiform advantages both to job seekers and recruiters, nevertheless, some negatives still exist too (Grossman, 2017).
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· Professional Networking: The LinkedIn domain designated to the professional networking supports this channel to attract capable candidates and make professional contacts in the particular industry.
· Access to Passive Candidates: Through LinkedIn recruiters can reach passive candidates who would not be interested in changing jobs, but certainly they are open to discuss emitting new job opportunities if a great business offer were available (Brown, 2020). 

· Detailed Candidate Profiles: A LinkedIn profile helps you describe yourself in a detailed way by listing the work history, skills of choice, endorsements, recommendations, and even mutual connections. 

· Advanced Search Filters: LinkedIn has got advanced search filters that allow the recruiters to directly narrow down their candidate searches and based on their location and ways via the filters they may search the qualities such as industry, job title, skills, and years of experience etc. This is convenient matter as it simplifies the process of identifying people who meet the criteria of the job.
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· High Competition: Using it has become such familiar function for employers that CVs on LinkedIn can be very competitive, and with many applications for every position that are posted it may be hard to get even shortlisted. It is a rather tricky element for the recruiters to significantly arisen and eventually catch all the most-desired candidates.
· Limited Reach for Non-Professional Roles: While LinkedIn facilitates hiring professionals as well as white-collar workers; it might not be that much helpful in filling up the positions of non-professionals or entry-level jobs (MacMillan, 2019). 
· Cost of Premium Features: Being implicitly the most popular tool to recruit among employers, LinkedIn allocates multiple free utilities for recruiters, while other sophisticated features, such as React and In Mail messages are available only through premium subscriptions
· Passive Candidate Engagement Challenges: There are many positive sides of experience of using LinkedIn to reach passive candidates, while it is true that while it is true the challenges can be much greater than if one was to work with active job seekers. 
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Facebook is one of the most promising social media platforms that was launched by Mr. Mark Zuckerberg and his college roommates at Harvard University in the year 2004. In the beginning being specially developed for the students Facebook later quickly also expanded its base of the users and started to include people of all age groups and different demographics and became one of the largest and most influential social media channels of the world (Bergman, 2020). Despite not being explicitly designed for professional networking, Facebook offers several advantages for staff recruitment.
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· Wide Reach: The usage of Facebook by the 2.8 billion people around the world daily gives room to an equally massive and very diverse consumer market. Such wide range of connections enables recruiters to post large numbers of job vacancies to a broad applicant pool of both active seekers and those who are currently not job hunting.
· Targeted Advertising: Facebook's advertising framework provides intricate targeting features that serve directly the age group, interests, emotion, and location. Hiring managers can create tailored post for individuals with certain skills and experiences in specific groups of potential candidates to make sure that the published notes will be seen by people interested and with applicable knowledge and experience.
· Engagement and Interaction: Facebook's interactive features like comments, likes, and shares allow the creation of a thread of communication between the companies and the job seekers. The recruiters can now directly engage with the candidates through comments or private messages, and they can address the questions that the candidates ask, clarifying the doubts and cementing the relationships.
· Employee Referrals: Facebook as a referrals channel can be utilized both by the employers' personnel (employees) and HR sector (recruiters). Employees can now advertise job openings on their personal profiles. This way they can share the information with their contacts. In the process, the interested job seekers who may not be actively looking for the position are able to hear about it through their network.
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· Professionalism is an issue since Facebook is primarily used as a social media platform for leisure and personal connections. If users don't always see individual news and details provided with job postings as professional, the organizations and the job postings' reputations may suffer. 

· Fewer Chances for Professional Networking: Compared to LinkedIn, Facebook offers fewer opportunities for professional interaction. Between other elements, these components include advertising roles and extensive business bios. 

· Security problems: There have been questions expressed concerning the security and privacy of personal information shared on Facebook due to a greater review of the social media platform's privacy policies and user information handling practices. 
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While each channel has pros and cons of its own, LinkedIn and Facebook are excellent resources when hiring freshly hired staff members. Facebook is a helpful instrument for attracting new clients because of its large viewers, interactive features, and employee referral systems. But LinkedIn really shines when it comes to business networking, job search capabilities tailored to the platform, and resumes. Nonetheless, employers have difficulties on both sites, including rivalry, difficulties with professionalism, and privacy concerns. Employing LinkedIn and Facebook as part of a holistic recruiting plan will assist marketers contact more people, engage with prospects greater successfully, and eventually draw the best workers to their firms.
[bookmark: _Toc164869577]

References
1. Brown, C. (2020). "How to Use LinkedIn for Recruiting." Harvard Business Review. Retrieved from https://hbr.org/2020/02/how-to-use-linkedin-for-recruiting
2. Thompson, S. (2019). "Using Facebook for Recruitment: The Pros and Cons." SHRM. Retrieved from https://www.shrm.org/resourcesandtools/hr-topics/talent-acquisition/pages/using-facebook-for-recruitment-pros-cons.aspx
3. Rao, A. (2018). "The Pros and Cons of Using Facebook for Recruitment." The Balance Careers. Retrieved from https://www.thebalancecareers.com/pros-and-cons-of-using-facebook-for-recruitment-2062386
4. Grossman, K. (2017). "How to Use LinkedIn for Recruitment Effectively." Recruiter box. Retrieved from https://recruiterbox.com/blog/how-to-use-linkedin-for-recruitment-effectively
5. MacMillan, R. (2019). "Is Facebook Recruitment Effective? Pros and Cons of Using Facebook for Hiring." Go Hire. Retrieved from https://blog.gohire.io/is-facebook-recruitment-effective/
6. Bergman, P. (2020). "LinkedIn vs. Facebook for Recruitment." Jobsite. Retrieved from https://www.jobvite.com/using-jobvite/social-recruiting/linkedIn-vs-facebook-for-recruitment

2

