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Introduction
Organisations need to follow ethical standards and maintain social responsibility standards because modern business environments require these practices. Business ethics and corporate social responsibility (CSR) create the framework which organisations use to deal with their various stakeholders and their complete social and environmental footprint. Business ethics refers to the moral principles that guide organisational behaviour, while CSR involves businesses taking responsibility for their social, environmental, and economic impacts (Carroll, 2021; Crane et al., 2021).
The automotive industry provides a strong context for analysing these concepts because its operations create serious environmental damage through carbon emissions and resource consumption and sustainability difficulties. Tesla, Toyota, and Volkswagen face growing demands to implement ethical business practices while developing their environmentally friendly operational methods (Deloitte, 2022). The essay will present business ethics and CSR definitions through relevant models which include Carroll's CSR Pyramid and the Triple Bottom Line. The assessment will show how automotive companies implement these principles through their actual operations.
Main Body – Part 1 
Business ethics establishes a framework of ethical standards which helps organizations make decisions and conduct their daily business operations. The model ensures that business organisations maintain proper ethical standards by demonstrating equitable treatment and open communication to their customers and employees and their entire community (Ferrell et al., 2021). Corporations must behave ethically by running honest businesses and being accountable for their deeds while following all laws and regulations. The automotive industry faces ethical challenges which include product safety issues and emissions reporting requirements and the need for fair treatment of workers (Crane et al., 2021).
CSR works as an analytical tool by which firms measure their moral obligations to society and determine how much impact their businesses have on society. CSR makes organisations contribute in ways that help the environment, develop communities, and promote economic development (Carroll, 2021). This concept explains what kind of businesses should be run in a way that balances making profits and serving society and the environment.
Tesla shows dedication to social responsibility through its support for electric vehicles as an effective method to decrease carbon emissions. Tesla operates its business through hybrid and hydrogen fuel technologies to achieve its environmental sustainability targets (McKinsey, 2022). The automobile sector increasingly recognises the importance of ethics and CSR practices in corporate strategy formation processes.
Main Body – Part 2: CSR Models 
The most popular framework for analysing corporate social responsibility uses Carroll's CSR Pyramid as its foundation. The model establishes four business responsibility levels, which include economic, legal, ethical, and philanthropic duties (Carroll, 2021). The economic responsibility creates the basic requirement because companies need to achieve profitability for their survival. The legal responsibility demands that businesses must follow all applicable laws and regulations. Ethical responsibility requires organisations to perform their duties according to both legal obligations and moral principles of justice. Philanthropic responsibility involves organisations voluntarily undertaking activities that benefit society through community development and environmental conservation work.
The automotive sector provides a clear demonstration of these corporate responsibilities. Volkswagen encountered significant ethical and legal challenges during its emissions scandal because the company altered its emissions testing procedures. The case demonstrates how organisations must fulfill both ethical and legal obligations because these two obligations create risks that will damage their organisational reputation and stakeholder trust (Hotten, 2020). BMW has developed its business practices to incorporate ethical production processes while implementing sustainable development projects which include emission reduction measures and supply chain transparency enhancements (BMW Group, 2023).
The Triple Bottom Line (TBL) framework represents another essential framework that assesses three main areas through its focus on people and planet and profit (Elkington, 2020). The model requires organisations to evaluate their success through financial results and social effects and environmental consequences.
Tesla develops its business strategy through the TBL framework by creating economic value through electric vehicles while protecting environmental resources (Statista, 2023). Toyota has worked to achieve environmental sustainability through its efforts to lower carbon emissions and enhance fuel efficiency (McKinsey, 2022).

The CSR models assist organisations in developing their corporate social responsibility programs while they achieve their financial goals and maintain ethical standards and environmental protection.
Main Body – Part 3: Application in Automotive Industry 
In the automobile industry, there is a need for companies to consider business ethics and CSR programs since environmental concerns and stakeholder pressure lead to pressing needs. The companies need to decrease their greenhouse gas emissions because they want to achieve sustainable development while maintaining their right to conduct business in an ethical manner. Tesla has become a top company for corporate social responsibility because the company specialises in electric vehicle production and sustainable energy solutions. Tesla limits its fossil fuel consumption which helps to create environmental advantages and supports worldwide climate change objectives (Deloitte, 2022). The workplace conditions at Tesla received negative feedback which demonstrated that businesses need to allocate their corporate social responsibility activities between environmental protection and other environmental issues that require protection (Crane et al., 2021).
Toyota represents another strong case study because the company has developed hybrid technology and intends to achieve carbon neutrality. The company established a permanent dedication to environmental and social responsibility through its comprehensive sustainability program (McKinsey, 2022).
The Volkswagen emissions scandal demonstrates how an organisation faces consequences because its workers engaged in unethical conduct. The company faced legal and financial troubles when its employees’ falsified emissions records which resulted in major financial losses because the public lost trust in the organisation and emphasized the importance of ethical business practices (Hotten, 2020).
The automotive industry demonstrates progress towards corporate social responsibility because multiple companies show improvements, yet they continue to face operational difficulties. Businesses need to implement ethical standards throughout their entire processes which include manufacturing activities and supply chain operations and customer interaction processes.


Conclusion 
It is necessary to integrate business ethics and corporate social responsibility into the operations of the automotive industry since these principles constitute part of the company’s operations. Business ethics entails the incorporation of fairness, transparency, and accountability in the activities of firms. On the other hand, CSR is the responsibility of companies to consider social and environmental factors during their operations (Crane et al., 2021). The implementation of these models includes the application of concepts such as Carroll’s CSR Pyramid and Triple Bottom Line.
The automotive industry portrays an efficient and inefficient implementation of corporate social responsibility depending on its operational activities. Tesla and Toyota have shown strong dedication. Their commitment involves creating sustainable solutions through technological advancements. The Volkswagen emissions scandal shows how corporate misconduct by organisations results in negative impacts to their stakeholders (Deloitte, 2022; Hotten, 2020). Organisations need to find equilibrium between their financial objectives and their ethical standards because this balance builds stakeholder trust.
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