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Social trends in motorsport moves and changes at very quick pace. This is usually driven by changes in technology, such as television, internet, social media and digital content. However technology is merely one driver of change in social trends, you also have to take into account others such as local economies, marketing, environmental and other outside factors. The speed at which changes can occur in the world of motorsport trends is on display during the Coronavirus pandemic. With the worldwide pandemic that is Coronavirus, with it’s extremely high infection rate and potentially fatal outcome all motorsports around have been suspended indefinitely, until it is deemed safe to resume. So far the first nine races of the 2020 Formula 1 season have either been called off with eight being postponed and one, the Monaco street race being cancelled all together. The knock-on effect of not racing has been felt by most teams in a financial sense. Less competitions means less income, to counter this Ross Brawn, Formula 1 Managing Director said that all spending has been suspended in an attempt to make their available cash last until events are viable again. He also states that Formula 1 partners and sponsors have been a great help in this time, but that with the pandemic being so far reaching even they have their own difficulties to deal with at this time. It is expected that when the events are able to proceed they will be done ‘behind closed doors’ meaning that the event will be run with minimal staff adhering to social distancing (keeping a two meter gap between individuals) where possible and utilising correct and effective personal protective equipment (PPE) No spectators will be permitted at all to the events. This will help a little with the financial situation but not a great deal as spectators make up a large portion of the sports income behind the partner and sponsorships deals. (Benson, 2020)
The teams are not sitting idle during this time however, in March 2020, several UK based Formula 1 teams banded together under the Pitlane Project and made plans to supply the UK government with thousands of ventilators utilising their vast research and development and part manufacturing plants to create the new ventilators. Due to the nature of Formula 1’s rapid engineering research, development and prototype production they are uniquely placed to reverse engineer current ventilators and redesign them so that they can be mass produced on a much shorter timescale. (Searles, 2020) 
Unfortunately, due to how these new ventilators work, the UK government cancelled the order to produce anymore, they said operation of the device was to time consuming and different to the ventilators that were already in use. Also, because it was a new type of ventilator it would have to be tested and certified for use through the Medical Devices Directive. Which can be a lengthy process.  The decision was made after reassessing the products viability in light of the quickly changing and developing nature of the Coronavirus. (De Menezes, 2020)
Another aspect of the effect of the Coronavirus and the cancellation of events has been a drop in community engagement, with little to no new content available to fans of motorsport, Formula 1 in particular some drivers have taken to the world of E-Sports Formula 1 which is being broadcast through the official Formula 1 YouTube channel. A new E-Sports league has been formed comprising of some current Formula 1 drivers, current E-Sports Formula 1 competitors and special guests, like former Formula 1 drivers and engineers. The new E-Sports league is being played out on the official F1 2019 PC racing simulator and follows the existing real-life Formula 1 calendar, where the races will take place at the time the real life Formula 1 races where scheduled to take place. Where there are new circuits for the 2020 season such as Vietnam and Zandvoort, the new Dutch circuit alternatives will be selected.  (Noble, 2020)
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Digital technology has changed every kind of interaction we have now. According to economists who study scientific progress and technical change this is as a result of a General Purpose Technology meaning that it can continually transform itself to boost productivity, efficiency and competitiveness across all sectors. This has only happened three times before, when the Printing Press was invented by Johannes Gutenberg in Germany, which quickly spread across the world and resulted in the printing press revolution. Enabling mass communication and the ability to educate en masse and not just for the elite classes it changed Europe and later the who world for ever. The next great revolutionary General Purpose Technology invented was the steam powered engine. The design by Thomas Newcomon was the first commercially successful steam powered engine and was initially used for pumping water out of coal mines. It wasn’t long however until other applications were realized, including that of the steam powered locomotive thus starting the industrial revolution. Then came the development of the electrical generator, refined and made successful by English inventor Michael Farraday, it could be powered by a steam engine to produce an electrical charge to power, among other things lights. Now electricity, in one form another powers almost every household appliance and more. As of the time of writing the digital revolution is week and truly under way. With almost every facet of life and industry affected by technology and internet capabilities. A perfect example of the rapid change brought on by digital technology is shown in the retail sector in the ten years between 2008 and 2018, in 2008 one in twenty sales were conducted online, fast forward to 2018 and that has increased to one in five. One of the largest e-commerce sites based in China Alibaba now owns a bank and using the using the information gathered from the e-commerce sales is able to offer those consumer customers micro-loans. (Muhleisen, 2018)
Any new General Purpose technology is a massive disruptor to existing practices so will always face opposition to start with meaning uptake is not always as quick as it should be. The previous three times a technology has revolutionised everything from menial tasks to major industry processes once the uptake was widespread productivity in almost all areas increased significantly. However with the digital revolution, while uptake on the technology has been quick there hasn’t as yet been any recordable major increases in productivity. This ‘’productivity paradox’’ is usually attributed to problems measuring productivity and making comparisons to previous practices. It is expected that as benefits of using technology reaches the less tech savvy industries there will be a visible increase in productivity, however this will not be visible until a number of years after the uptake by these less tech savvy industries and the workforce has been redistributed allowing the technology to take it’s place and make changes to processes and efficiency. (Camponella, 2019)
Motorsport is not immune to a General Purpose Technology change, in some cases they can be part of the driver for them. The digital revolution is an example of this, all Formula 1 teams use simulators to help enhance driver performance and improve their vehicles. The software that runs the simulators has been adapted to work as a video game meaning it is available to the general public. This has resulted in an official Formula 1 E-Sports league being started in 2018 (not to be confused with the special league during the Coronavirus pandemic) made up of E-Sports specific drivers, usually competing from their homes, unless a special event is organised. Fans of the E-Sport are able to watch online via the official Formula 1 YouTube channel or through other streaming services like Twitch, an online streaming facility that allows gamers to broadcast a live show of their game with a small split screen window to focus on them, allowing interaction with their fans, or followers. It is entirely plausible that in the future, this form of motorsport will be as big and popular as the current ‘’real life’’ version of motorsports. None of this would be possible without the international connectivity of the internet and the readily available broadband that people now have access to. (Philips, 2018) 
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For the most part social trends and how they change are driven by outside of industry changes. The changes brought on the Coronavirus pandemic have been far reaching, not just impacting on fans ability to watch the sport, but affecting revenue, research and development. Resulting in a special E-Sports league being set up to engage with and provide content for their fans. This would not have been possible were it not for the digital revolution, if we were not in the middle of this booming technological advancement then there would have been much more and potentially worse ramifications of the Coronavirus Pandemic. The digital revolution has impacted every facet of life now. Motorsport being no exception, as shown by the Coronavirus pandemic, it certainly has some advantages in times of emergency. But there has been no evidence as yet that it has led to an increase in productivity or profitability in more traditional industries, but has led to whole new industries developing.
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