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Introduction
This essay will show and analyses the purpose of marketing information system and why it's important within the business. It will show the advantages and disadvantages of internal and external things from McDonald's. Also, how the business is trying to get the at the top of the level, because they always face problems. How they are attracting customers and what new activities they are trying to put on the sale.
Decision
Marketing essentials is a programme which keeps customers information safe and secure, that's why all the huge business using it. Marketing is all about the relationship between the business and their customers and how they threat customers and what they are doing best for their customers. A external advantage within McDonald’s business is that they have the 'break-fast', many people working am shift and they are so busy and not being able to cook and they would like in the morning to go to the McDonald's and buy the break-fast menu. This is an external advantage because customers are not bound to cook. The Marketing information System can help the business even more, if they could invent a new product to the breakfast menu, customers, they will try the product and the sale will increase. MIS is helping business by analyzing whether the customers would like the new product or no, to see if the sale will increase or decrease.
Moreover, an internal and external disadvantage is selling fatness food and never been selling something healthier, they have continuous selling the same food with a lot of fat. More of the customers care for their health and would rather eat somewhere else healthier food.. Marketing Information System can help McDonald's by trying to move to a healthier menu a trend towards that consumers have started to embrace. Moving to a new menu can increase the sale within the business. MIS will help the business by making a rate regarding the new menu, to see if the customers would agree or not to this huge change within McDonald's. They can calculate customer's reviews and see if they agree. https://www.valueline.com/Stocks/Highlights/McDonalds_Corp___A_Short_SWOT_Analysis.aspx#.XPB4exZKjIU
Another external advantage is that they now do coffees and take away providers. This two services make a huge increasing in sale. Maybe 70% of customers now they order their food at home because it's easier for them. However, this can be an internal disadvantage because they are getting too busy and they can by mistake confuse the take away orders with the orders in the store. This can make their job harder, but for the customers are more easier because they deliver the food right to the door. Marketing Information System can help this situation by separating the staff, it can be 2 groups within the store, one only for the store orders and one group only for the take away orders just to make sure they don't confuse each other. This is on McDonald's benefit because if the customer buys the first time delivery from McDonald's and get a totally different order than what he/she order then they would not order ever again from them and they also make a complaint and a terrible review online.
Furthermore, another internal unfavorable disadvantage is that maybe 58% of customers are being very rude to the staff and many of employers, even managers in many cases are being intimidated by the customers this can cause that the staff wouldn't want to come back to work because it's a dangerous environment to work on. This can lead to a fall in business and loosing of staff and customers, Marketing Information System is used to analyses within the business and make sure they do something about this problem which can easily affect their business. MIS is involved in this because at work you need to feel safe and they rather give a job to a security man to take care of the environment.
Moreover, McDonald's has an internal advantage for employee's with disabilities they are helping the vulnerable adults to try to get into the society and making them feel wanted, welcomed in the environment they are working on, does not matter the difference between any person. They have been the highest business which offers jobs to people which have disabilities, that's why they appreciate McDonald's business to a high quality and quantity as possible. Marketing Information System helps the business to achieve the best quality of staff so people with disabilities can make a very good idea about their business, this is why many other business except McDonald's don't normally give a job position to a disabled person because they are thinking maybe they don't have the strength to work as a person who does not have any disabilities.
Another key point which I can discuss about an external and internal advantage will be about the prices of the products, the benefits of this is that everyone can afford to buy the products because they have products at a reasonable price, they are also very popular business because they provide quality and delicious food with all of different of taste, they also provide products which are halal for Muslim religion in order to get all the people to come and taste their wonderful burgers. Marketing Information System is involved within the business for helping them with the processing system records the relevant information such as supplier ‘name, address, the quality of the items purchased and finally the invoice amount. MIS system is used to produce periodic reports such as a daily list of employees and the hours they work, or a monthly report of expenses. https://www.slideshare.net/oneandonlygreesh/presentation1-41850592
This essay will also asses an disadvantage of internal McDonald's business such as in year of 2014 their sale has fall hugely comparing to the prior years because they have continuous struggling with a strong U.S. dollar, fierce competition, and weakness in certain European market. This competition will never ever stop between the businesses, this is because they are trying to achieve the best for their business. Marketing Information System it has been used how and why they have been continuously struggled with the U.S dollars and what they can make about this problem because they can seriously made a fall in their business. MIS will try and stop the competition between McDonald's and the other businesses because sometimes they can lose the competition in front of the respective business. This will make an amazing positive thing for stopping the competition so they can only take care and look after their business and not get involved in other things.
Another disadvantage that McDonald is facing with about the communication, because we as clients we have expectation about our food and taste of it, if we don’t get what we want we going to speak about McDonald in a negative way, which will decrease their brand. MIS is helping the business by making questionnaires to advertise the business.
[bookmark: _GoBack]Furthermore, a problem that people will make a negative decision this company is about cleanliness services and quality. This is because customers and consumers want to have the best quality and care, however they can make a different rules which helps them improve their environment. 










Conclusion
In this essay I have analyzed how marketing information system has been used in order to help and achieve the best out of the McDonald's business. Marketing Information System is a system which information’s are gathered from website and experinces.Once the marketing strategy is in place various responsibilities are given to different individuals so that the plan can be implemented. Systems are put in place to obtain market feedback which measure success against short-term targets. McDonald's has to ensure that this is done within the confines of a tightly controlled, finite marketing budget. http://businesscasestudies.co.uk/mcdonalds-restaurants/the-marketing-process/conclusion.htm this essay will also analyze the purpose of MIS and what this is trying to help every business in the world such as McDonald’s business, they have been helping them with all the advantages and disadvantages which have been assessed in this essay http://sales-management-slides.com/marketing-strategy-of-mcdonalds/ this essay also shows that McDonald’s remains the world’s leading global foodservice retailer, and posts big profits each year. However, as we mentioned above, there are some concerns. The company continues to. A new CEO and strategy should help to provide more stability at the company, but this will likely take some time to materialize. As a result, we don’t think the stock is a good choice at the moment for short-term investors, but assuming the success of its global initiatives, there could be some appeal for longer-term investors. Subscribers interested in learning more about McDonald’s should check out our full-page report in The Value Line Investment Survey. https://www.valueline.com/Stocks/Highlights/McDonalds_Corp___A_Short_SWOT_Analysis.aspx#.XPB4exZKjIU 
I came to this conclusion, to show that McDonald used different methods to specify how useful MIS were used. To help and achieved the best profits to increase their company. However they have some disadvantages as every companies had, but they try to improve them by using marketing information system.    
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