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Executive summary 

In this era of cutthroat competition, strategic management is of utmost importance. Strategic management helps companies to gain competitive advantage in the long run. Nissan is one of the largest carmakers and one of the major leaders in the car automobile industry. However, Brexit had increased the customs complexities and operational costs and hence it will be quite challenging for the company. The company is committed to achieving zero carbon footprint and its project EV36Zero integrates circular economy and renewable energy with ESG operations. The organisation presently have 6000 workers who are undergoing technical training so as to equip themselves so that they can help the company to achieve its target of net zero carbon emission. The automobile sector is becoming digital both in production technique and communication with target customers. The company is mandatorily required to increase investments on next generation electric vehicles and design innovation to meet needs of target customers.

[bookmark: _k8ubtunrfxx8]1. Introduction
[bookmark: _hh4gilwu295b]1.1 Strategic Management: Its Relevance and Benefits

The importance of strategic management is that it helps organisations to change with dynamic environments to maintain competitiveness in the long term (Johnson, Whittington and Scholes, 2020). In the case of the automotive industry where technological advancement, environmental sustainability and government regulations play off, success depends on strategic planning. Companies are able to match the resources, capabilities, and objectives with the external opportunities through an effective strategy formulation and implementation (Porter, 2008).

[bookmark: _qqhpzsonyyud]1.2 Overview of Nissan UK

Nissan Motor Manufacturing (UK) Ltd is among the largest automobile manufacturers and exporters with head office in Sunderland, in UK (NissanTM official UK website, 2023). It was founded in 1986 and is a branch of Nissan Motor Corporation (Japan). It has more than 6,000 employees and manufactures the Nissan Qashqai, Juke, and Leaf which is one of the first mass-market electric cars worldwide (Nissan, 2023).

Nissan UK gives back to the regional economy, where it exports about 70 percent of its vehicles to the world markets (SMMT, 2024). Its focus on going electric, such as the EV36Zero project, a 1 billion place of EVs, renewable energy, and battery production, is an example of how the company is committed to sustainability (Nissan Newsroom, 2024).

[bookmark: _2jcnt7tljh3]1.3 Mission, Vision and Objectives

· Mission: To add value to the lives of people by providing innovative and sustainable mobility solutions.
· Vision: To be carbon neutral in its operations and the lifecycle of Nissan cars by 2050 (Kito et al., 2022).

Strategic Objectives:

· Lead in the UK EV market.
· Enhance manufacturing resilience after Brexit.
· Digitally and sustainably innovate business.
[bookmark: _pfoamynmg2fb]2. Strategy Analysis
[bookmark: _k5giwe7wdf1t]2.1 External Environment Audit
[bookmark: _43b5bhp7tsz6]2.1.1 PESTLE Analysis
	Factor
	Key Issues
	Impact on Nissan UK

	Political
	Post-Brexit trade barriers; government EV subsidies; trade deals with non-EU markets (Fontanelli, 2023).
	Brexit has increased operational costs and customs complexities due to import tariffs on EU parts (SMMT, 2024). However, government incentives for zero-emission vehicles and green investments support Nissan’s electrification agenda.

	Economic
	Inflation, fluctuating exchange rates, energy costs, and global chip shortages.
	Rising production costs and currency volatility affect profitability. Nissan mitigates this through localisation of suppliers and process automation (Sibeko, 2025).

	Social
	Changing consumer attitudes toward sustainability and EV adoption.
	UK consumers are increasingly favouring environmentally friendly vehicles, reinforcing demand for models like the Nissan Leaf and Ariya.

	Technological
	Rapid advances in EV batteries, autonomous driving, and AI.
	Innovation presents both opportunities and challenges; continuous R&D is required to remain competitive with Tesla, Hyundai, and BMW (Whitfield and Wuttke, 2024).

	Legal
	Stringent carbon emission regulations and labour laws.
	The UK’s Zero Emission Vehicle Mandate (2024) requires manufacturers to ensure 22% of new cars are zero-emission by 2025, compelling Nissan to scale up EV output.

	Environmental
	Climate change policies, renewable energy transition, and recycling mandates.
	Nissan’s EV36Zero project integrates renewable energy and circular economy practices, aligning with ESG expectations.



[bookmark: _omh1cka7vitu]2.1.2 Five Forces analysis by Porter 
The Five Forces model evaluates the level of competition in the UK automotive industry, and it assists in establishing areas where Nissan can reinforce its market standing.

Threat of New Entrants- Moderate:
The entry barriers are high as it is costly to enter, and this requires following the rules and regulations as well as economies of scale. Nevertheless, EV-based companies like BYD and Polestar are shaking up the established companies with new business models and direct-to-consumer sales. The presence of an infrastructure and brand name provides a barrier to entry but, innovation pressure is increasing at Nissan.

Supplier Bargaining Power- High:
The high bargaining power of suppliers takes place due to the global reliance on semiconductor and battery suppliers (George, 2024). The collaboration of Nissan with Envision AESC in the production of batteries in the UK minimizes this weakness and promotes the vertical integration (Nissan Newsroom, 2024).

Buyers Buying Power: moderate to high:
The consumers have increasingly more information, and more options and, thus, their expectations towards sustainability, price and digital capabilities are higher (König et al., 2022). Customers of Qashqai and Leaf are quite loyal to the brand, yet Nissan has to enhance customer interaction through online platforms to maintain this privilege (Deloitte, 2023).

Threat of Substitutes- Moderate:
Bikes, e-bikes, and other public transport alternatives are becoming popular in cities. Nissan has reacted to this through marketing connected mobility solutions and car subscription plans which are flexible to capture urban consumers.

Competitor Rivalry- Very high:
The Tesla, Hyundai, Kia, BMW, and Volkswagen manufactures are engaged in fierce rivalry in the UK EV market (Xu, 2024). The initial mover status of EVs has already been lost to Nissan, and the company has to be differentiated now once again by battery technology and sustainability-leader status.

Critical Insight:
The discussion shows that it is a fully developed and competitive industry in which differentiation and innovation are crucial to survive. Nissan should change its focus towards cost leadership to the differentiation based on technology, with a focus on sustainability and performance as the means to sustain market share (Abubakar et al., 2024).

[bookmark: _mo20lw33km0m]2.2 Internal Environment Audit

Knowledge of internal capabilities will enable firms to capitalize on their internal capabilities and reduce weaknesses (Barney, 1991). In this section, the activities of Nissan UK are analyzed in terms of the Value Chain, Resource-Based View (RBV) and VRIO frameworks.

[bookmark: _nj4okhhdog5g]2.2.1 Value Chain Analysis

The value chain model proposes the identification of the important activities in competitive advantage.

Inbound Logistics:
The Sunderland plant of Nissan has been closely connected to more than 30 tier-one suppliers. But custom checks brought about by Brexit have thrown a spanner in the just-in-time logistics (Kawai, 2022). The latter is addressed by the company by using digital inventory controls and local supplier developers (McKinsey, 2024).

Operations:
Sunderland plant is among the most efficient auto plants in Europe, which applies modern robotics and renewable power. Its combination with EV36Zero hub allows zero-carbon manufacturing to be made, and the sustainability brand image of Nissan is reinforced.

Outbound Logistics:
The products are also transported by multimodal transport (rail, sea, and road). Export dependency is a weakness because of the disruption of shipping activities across the globe. The reliability could be increased by diversifying the partnerships in logistics (Chen and Liu, 2021).

Marketing and Sales:
The marketing of Nissan focuses on innovation, safety and sustainability. Nonetheless, its online customer experience is under Tesla and BMW. The growth of e-commerce platforms would help increase the interest of younger populations.

Service:
Nissan is a company that has a strong network of after sales services and EV battery recycling programs and improves customer loyalty and environmental compliance.

Support Activities:

Technology Development:
The company spends much on EV and battery research. Co-invention with Envision AESC and higher education institutions in the UK allows local technological development.

Human Resource Management:
The company has over 6,000 employees who are undergoing constant technical training and hence high productivity. Nevertheless, the digital upskilling will still be necessary as the company will be moving towards Industry 4.0.

Critical Insight:
The value chain of Nissan is integrated with operational excellence and sustainability. However, it should strengthen its digital and marketing strengths to counter its production strength.

[bookmark: _g6guezk7a6wz]2.2.2 Resource-Based View (RBV) and VRIO Analysis

	Resources/Capabilities
	Valuable
	Rare
	Inimitable
	Organised
	Implication

	EV technology expertise (Nissan Leaf)
	✔
	✔
	✖
	✔
	Temporary advantage

	Sunderland manufacturing facility
	✔
	✔
	✔
	✔
	Sustainable advantage

	Battery partnership with Envision AESC
	✔
	✔
	✔
	✔
	Long-term competitive edge

	Brand reputation and heritage
	✔
	✔
	✖
	✔
	Temporary advantage

	Skilled workforce and training programmes
	✔
	✖
	✖
	✔
	Competitive parity

	R&D collaboration network
	✔
	✔
	✔
	✔
	Sustainable advantage

	Supply chain integration
	✔
	✖
	✖
	✔
	Short-term efficiency advantage


[bookmark: _9mu93q3xlp2w]2.3 SWOT analysis 

	Strengths
	Weaknesses

	Market leader in affordable EVs (Leaf).
	High production dependency on Sunderland plant.

	Established partnerships in battery and sustainability innovation.
	Limited digital retail and connectivity services.

	Strong government relations and sustainability reputation.
	Lower brand prestige than luxury EV competitors.

	Skilled workforce and efficient operations.
	Complex post-Brexit supply chain.




	Opportunities
	Threats

	Growing EV demand due to net-zero policies.
	Intense EV competition and price pressures.

	Expansion of circular economy and recycling initiatives.
	Economic uncertainty and energy costs.

	UK government funding for green R&D.
	Rapid technological obsolescence.

	Connected and autonomous vehicle development.
	Regulatory and geopolitical instability.


[bookmark: _cvnj3wojeb8i]3. Strategy Formulation
[bookmark: _1bnp5ck1wifm]3.1 Overview

Strategy formulation refers to the process by which an organisation identifies the best course of action that can be pursued over a long period to realise the objectives. In the case of Nissan UK, it aims to be competitive in the highly dynamic automotive industry and to be flexible to survive in the face of sustainability, technological change, and transforming market expectations (Hoeft, 2024). The company should devise strategies to enhance its core competencies in the electric mobility, operational resiliency and establish itself as a leader in sustainable manufacturing in the UK automobile sector.

According to the above environmental and internal analysis, the future success of Nissan will be determined by the capacity of incorporating innovation and sustainability. The strategic decision has to balance the technological leadership, operation efficiency and customer-focused digital transformation.

[bookmark: _7djeugih0j3l]3.2 Strategic Options
Based on the external and internal analysis, three significant strategic options are suggested to make Nissan UK sustainable and competitive in the long run.

Alternative 1: Fast Tracked Electrification and Battery Development

This plan aims at taking Nissan a step further in the leadership of electric vehicles by heavily investing in the battery technology, energy conservation and manufacturing renewability powered. Nissan already enjoys a solid base in the electric mobility; through its Leaf, and its EV36Zero project, located at Sunderland. Nevertheless, competitors are catching up faster, and it is necessary to prevent stagnation by remaining innovative.

Key Actions:

Create the new generation models of the electric vehicles, which have better battery power and can quickly charge.
Enhance the collaboration between the Sunderland plant and the Envision AESC gigafactory to have a domestic supply of batteries.
Widen the product line and offer more electric cars and SUVs, both in mass and premium markets.
Adopt carbon-neutral manufacturing and the use of circular economy, such as the recycling of EV batteries used.

Advantages:

Strengthens the reputation of Nissan as a sustainable mobility leader.
The renewable integration decreases the cost of long-term production and energy costs.
Addresses existing emission and regulatory requirements and enjoys green consumers.

Disadvantages:

This one is costly to establish and develop at the outset.
Lack of certainty in the global raw materials market of the battery components may have an influence on the speed of implementation.
In general, this strategy is good in terms of long-term value creation with the help of innovation and leadership in sustainability (Cui et al., 2025).

Alternative 2: Enhancing Supply Chain Resilience and Localisation

Nissan has suffered due to the post-Brexit new developments and the world-wide shortages of materials, which have revealed its reliance on foreign sources. A localised yet resilient supply chain would make supply chains more reliable, lower transportation emissions, and make production more stable (Rane et al., 2025).

Key Actions:

Expand the number of supplier relationships in the UK and Europe in relation to important elements like chips and batteries.
Employ high-tech digital solutions to predictive supply chain management to forecast disruption.
Promote supplier development programmes that are sustainability and technologically compatible.
Consider on-site manufacture of some of the high-value parts to minimize the aspect of importation.

Advantages:

Minimizes geopolitics and logistics delays, vulnerability to operation.
Enhances partnership with local entities, enhancing industrialization in the UK.
Increases the sustainability impact of Nissan through minimization of transportation emissions.

Disadvantages:

Increase in localisation may lead to high short-term expenses as the domestic production price rises.
New supplier relationships should be built and certified in time.
Through localisation, Nissan is able to develop a more flexible and independent production network that will facilitate its sustainability and innovativeness agenda.

Alternative 3: Digitalization and Customer Experience Improvement

The automobile sector is quickly becoming digital, both in production and in the way of communication with the customers. Nissan UK will have to enhance its digital performance to provide a new generation of tech-sensitive consumers with the expectations that it has to respond efficiently to the operations.

Key Actions:

Implement new technologies in the area of product design, optimisation of production and customer intuition with the help of new data analytics and artificial intelligence.
Extend internet sales and web showrooms to access more market and enhance convenience to the customers.
Implement related car technologies, including predictive maintenance, and over-the-air software updates.
Train the employees to be digitally literate and flexible in every department.

Advantages:
Creates customer satisfaction and brand loyalty via personalised experiences.
Enhances productivity of production, marketing and after sales services.
Enhances the brand image of a futuristic and progressive firm.



Disadvantages:

Needs culture and organisational transformation to incorporate digital systems well.
In the short term, it can be expensive and complicated to implement.
The digital transformation favors the long-term competitiveness especially as customers are moving towards linked and intelligent mobility solutions (Ketter et al., 2023).

[bookmark: _lvolmiucvooc]3.3 Evaluation of Strategic Options

	Criteria
	Option 1: Electrification
	Option 2: Localisation
	Option 3: Digitalisation

	Sustainability Impact
	Very High – Reduces carbon footprint and aligns with net-zero goals.
	High – Shorter supply chains reduce emissions.
	Moderate – Indirect contribution through efficiency.

	Financial Feasibility
	Moderate – High initial cost but strong long-term returns.
	High – Can yield medium-term cost control and stability.
	Moderate – Requires investment in digital infrastructure.

	Competitive Advantage
	Very High – Strengthens brand leadership in EV innovation.
	High – Improves reliability and cost management.
	High – Enhances customer loyalty and operational performance.



[bookmark: _sujnr24pclfn]3.4 Strategic Direction Advocated

The best combination of the Nissan UK strategy is the Accelerated Electrification (Option 1) and Supply Chain Resilience (Option 2). This mix solution will help make Nissan more formidable in the changing automotive world through a combination of sustainability and flexibility of operations.

The major elements of the proposed strategy are:

· Electrification and Innovation of Products:
· Invent the new generation of electric cars with the better battery efficiency and performance.
· Launch hybrid and small EVs with different customer groups.
· Keep incorporating renewable energy in the production process by projects such as EV36Zero.

Localised and Sustainable Supply Chains:

· Establish good relationships with suppliers within the United Kingdom with the key materials.
· Deploy online solutions of real-time monitoring and supply predicting.
· Further encourage sourcing and recycling that is ethically good to be environmentally and socially responsible.

Strategic Implementation:

· Phase implementation by initially building on existing abilities at Sunderland and then at a larger scale so as to implement the new innovations.
· Create cross-functional innovations teams in order to coordinate electrification, supply chain and sustainability objectives.
· Assess performance based on key performance indicators like emission reduction, the share of EVs in the market and efficiency in production.

Organisational Transformation:

· Encourage the culture of constant innovation with training, teamwork, and leadership.
· Promote employee participation in sustainability and computer education.
· Tie in rewards to short-term environmental and financial performance.

[bookmark: _798bhgmz69r]3.5 Expected Outcomes

The combined approach will produce a lot of long term value to Nissan UK:

Sustainable Growth: To become carbon-neutral and remain a market leader in the field of electric mobility.
Operational Resilience: Decreasing the reliance on the world supply chains and enhancing the stability of production.
Technological Competitiveness: Chevroning in EV battery and green manufacturing technologies.
Customer Engagement: Building on customer trust with consistent and environmentally conscious and innovative cars.
Economic Impact: Creation of employment in the UK manufacturing industry and the national objective of a green industrial transformation.
[bookmark: _dm4gt6tjlo81]4. Conclusion and recommendation 
[bookmark: _6mpqfxnh3b7u]4.1 Conclusion

Analysing the strategic environment of Nissan UK one can see that the firm is in a complex yet promising environment. Being among the most competitive industries in the world, Nissan is challenged by technological disruption and supply-chain instability, as well as, stricter sustainability rules. Nevertheless, it possesses good operating capacities, a stable manufacturing foundation, and a recognized reputation as an early adopter of the electric cars market.

The analysis of the external and internal environment shows that Nissan UK has the strongest attribute in its leadership in electrification and high-tech production plant, especially Sunderland plant. Concurrently, there is an external pressure, economic volatility, new trade policy, and growing environmental expectations that require nimbleness and innovation.

The strategic formulation came up with three strategic options including accelerated electrification, supply chain localisation and digital transformation. The best approach is through electrification and localisation so as to develop a sustainable and resilient business model. By doing this, Nissan will be in a position to boost its technological advantage, gain access to the necessary resources and be able to improve itself as a responsible global brand, which is dedicated to sustainable mobility.

The success of Nissan in the future will be based on whether it can successfully implement this integrated strategy, so that every part of its work, including design and manufacturing, distribution and customer interaction will be oriented on the long-term sustainability and development.

[bookmark: _g49au735y3no]4.2 Recommendations

In order to achieve successful adoption of the hybrid strategic approach, the following recommendations are offered to be applied to Nissan UK:

1. Increase the rate of Electrification

Nissan needs to increase investment on the next-generation electric vehicles, battery performance, energy efficiency and design innovation. The EV36Zero hub of the company offers a perfect research and development and collaboration environment. The introduction of more models, in the various price segments, can help Nissan reach a wider market, but it will also support the brand as a champion in the area of electric mobility.

Develop more studies on solid-state and high-capacity battery.

Increase partnerships with universities in the UK, technology start-ups, and energy suppliers.

Widen the portfolio of EVs with low-end and high-end models to attract different groups of customers.


2. Localise and Diversify Supply Chain

One of the aspects that Nissan should consider is the possibility of decreasing the reliance on foreign suppliers by creating closer partnership with local and regional ones. To endure political, logistical, and environmental crises, a flexible supply chain is needed.

Form long term agreements with local parts suppliers in the UK.

Implement digital supply chain solutions where data analytics is used to anticipate disruption and optimise logistics.

Introduce the concept of sustainable sourcing in order to promote ethical and environmental responsible procurement.

This will assist Nissan in minimising transportation emissions, stabilizing the production cost and preserving the production of vehicles in a continuous manner.

3. Empower Organisational Capacity and Workforce

An agile and skilled workforce is necessary in order to accomplish the transition toward electrification and localisation. Continuous learning, computer literacy, and environmental awareness should be given priority at Nissan.
Install digital manufacturing, green technology and data management training programmes. Embrace sustainability and innovation teams and involvement of employees in the projects.
Establish an organizational culture that embraces inventiveness, flexibility and teamwork.

Such efforts will make human capital continue to be a strategic implementer of long-term strategic success.

4. Future Sustainability and Circular Economy Practices

Sustainability should be at the middle of the competitive edge of Nissan. The company must intensify its practice of a circular economy by reducing waste by minimising waste and re-using useful materials in operations.

Enhance EV battery recycling and second life.
Less carbon emission in every level of production through the use of renewable energy sources.
Publish sustainability performance to promote transparency and confidence in the stakeholders.

Incorporating green practices into business will address the concerns of the regulatory requirements and also improve brand name and customer loyalty.

5. Sharpen Digital Impact on Operations

The main trend of strategic focus is on electrification and localisation, but digital transformation is also a significant complementary driver. Efficiency and decision-making can be achieved with improved data integration, customer analytics, and automation.

Create online maintenance predictive systems, online sales and customer comments.
Artificial intelligence can be used to improve product design, marketing, and logistics.
Use digital dashboards in real-time monitoring of performance on the supply chain.

Such steps will contribute towards Nissan providing more connected, efficient, and customer-centric experience.

[bookmark: _fd8zkfuqpr6d]Reference 
Abubakar, A., Al. Jahwari, N.S. and Bakheet, A.H., 2024. The role of environmental and social innovations in the cost leadership strategy, value creation, and business performance: A comparative analysis of SMEs and large manufacturing companies. Human Behavior and Emerging Technologies, 2024(1), p.7078016.https://onlinelibrary.wiley.com/doi/full/10.1155/2024/7078016
Chen, X. and Liu, Z., 2021. The Choice of Multimodal Transport Mode of Agricultural By‐Product Logistics in Land‐Sea New Corridor in Western China Based on Big Data. Wireless Communications and Mobile Computing, 2021(1), p.1880689.https://onlinelibrary.wiley.com/doi/full/10.1155/2021/1880689
Cui, C., Lonergan, K.E. and Sansavini, G., 2025. Policy-driven transformation of global solar PV supply chains and resulting impacts. Nature Communications, 16(1), p.6742.https://www.nature.com/articles/s41467-025-61979-5
Fontanelli, F., 2023. The law of UK trade with the EU and the world after Brexit. King's Law Journal, 34(1), pp.3-29.https://www.tandfonline.com/doi/full/10.1080/09615768.2023.2187615
George, A.S., 2024. Strategic battery autarky: Reducing foreign dependence in the electric vehicle supply chain. Partners Universal International Research Journal, 3(1), pp.168-182.https://www.puirj.com/index.php/research/article/view/177
Hoeft, F., 2024. How can incumbents survive in dynamic environments: The case of the automotive industry (Doctoral dissertation, University of York).https://etheses.whiterose.ac.uk/id/eprint/35829/
Kawai, T., 2022. Evaluation of Toyota’s Strategy for Electric Vehicles in Counteracting Platformers—Based on the Theories of Dynamic Managerial Capabilities and Dynamic Platform Strategy—. Journal of Strategic Management Studies, 14(1), pp.67-87.https://www.jstage.jst.go.jp/article/iasme/14/1/14_140105/_article/-char/ja/
Ketter, W., Schroer, K. and Valogianni, K., 2023. Information systems research for smart sustainable mobility: A framework and call for action. Information Systems Research, 34(3), pp.1045-1065.https://pubsonline.informs.org/doi/full/10.1287/isre.2022.1167
Kito, M., Nakamoto, Y., Kagawa, S., Hienuki, S. and Hubacek, K., 2022. Carbon footprint effects of Japan’s ban on new fossil fuel vehicles from 2035.https://assets-eu.researchsquare.com/files/rs-1985572/v1_covered.pdf
König, P.D., Wurster, S. and Siewert, M.B., 2022. Consumers are willing to pay a price for explainable, but not for green AI. Evidence from a choice-based conjoint analysis. Big Data & Society, 9(1), p.20539517211069632.https://journals.sagepub.com/doi/full/10.1177/20539517211069632
NissanTM official UK website(2023) | discover our full vehicle range. Available at: https://www.nissan.co.uk/ (Accessed: 17 October 2025). 
Rane, J., Chaudhari, R.A. and Rane, N.L., 2025. Resilience and Sustainability in Supply Chains through Circular Economy: Environmental Impact, Climate Change Mitigation, and Waste Management. Enhancing Sustainable Supply Chain Resilience Through Artificial Intelligence and Machine Learning: Industry 4.0 and Industry 5.0 in Manufacturing, p.111.https://books.google.co.in/books?hl=en&lr=&id=x5V_EQAAQBAJ&oi=fnd&pg=PA111&dq=+A+localised+yet+resilient+supply+chain+would+make+supply+chains+more+reliable,+lower+transportation+emissions,+and+make+production+more+stable.&ots=knFkdMXHiD&sig=H3-tIqwsRNUwP2acNGFA3Li7vN8&redir_esc=y#v=onepage&q&f=false
Sibeko, F.M., 2025. Managing Global Supply Chain System as a Business’ Lifeblood in the Era of Market Uncertainties: Best Practices from Nissan.https://www.wecmelive.com/open-access/managing-global-supply-chain-system-as-a-business-lifeblood-in-the-era-of-market-uncertainties--best-practices-from-niss.pdf
Whitfield, L. and Wuttke, T., 2024. Incumbent Advantage, Barriers to Entry, and Latecomer Catch-up in the Global Automotive Industry.https://research.cbs.dk/en/publications/incumbent-advantage-barriers-to-entry-and-latecomer-catch-up-in-t
Xu, J., 2024. Strategic Emerging Industry: Analysis of Development of New Energy Vehicles (Doctoral dissertation, Politecnico di Torino).https://www.ijbms.net/assets/files/1737336271.pdf


