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1. Introduction
This project outlines one topic area drawn from each of the four units of the modules' e-learning material and they are  as follows - Topic 1 - How Innovation Changes the World from Unit 1 - Ideas and Values, Topic 3 – Identifying New Ideas  from Unit 2 - Creative Solutions, Topic 1 - Collaboration not Competition from Unit 3 - Mobilising Support and Topic 2 - Personal Evaluation from Unit 4 – Evaluation.
1.1 Unit 1 - Ideas and Values – Topic 1 How Innovation Changes the World
The world of today is evolving in a wide range of ways thanks to innovation. It aids in reducing burden and increasing productivity. We are really fortunate to be living in a time where science and technology, working together, have made life much easier and more connected than ever before. Innovation has become a persistent scene in the domains of science and technology education, where changes are occurring at a rapid rate, not just in curriculum content but also in teaching techniques and tools (Layton, 1986). The rapid advent of the new technological devices and machines is one of the examples of the modern innovation.  
Science, technology, medical devices, procedures, and other fields are all experiencing innovation. The new inventions are absolutely necessary for survival because they make people's jobs easier. Who wouldn't desire a simple life? Everyone desires it. Therefore, only innovations could make this possible. Creativity is the process of coming up with new or unusual ideas because without innovation, creativity is a waste of time (Harrington and Voel,  2016). Harrington and Voel (2016) also suggested that creativity drives innovation as by looking at things from a different perspective without restrictions of rules and norms, new and unique ideas are produced. Therefore, one thing is for sure when one is to define creativity and innovation: they depend on one another but are not the same. A person, group, or organisation must be able to generate original ideas if they want to be considered creative. They must implement these concepts in order to be innovative. As the name says, creativity is all about creation. It involves using one's imagination to come up with fresh concepts, a means of communication, or answers. Because creativity is ingrained in humans, it is a skill that we can all use every day and in every circumstance.
The work of a healthcare assistant is aided by the advent of new creative machines. Imagine in the task of moving and manipulating an obese patient, for instance, used to be a laborious task. However, their mobility is made easier by the introduction of the highly innovative machine. The figure 1.1a and 1.1b is an example of one these machines.
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Fig. 1.1a bariatric_bed.png Hudson, L., (2018).
Equipments invented by Stefan Barbaric (1995).
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Fig. 1.1b hoist.jpeg Joerns Healthcare (2021).
Equipments invented by  Toyne, G., and Downey, L., (1911).


	


I realised that to be creative I need to have a big idea. Gibson, (2018) asserted, big ideas, for instance, are more likely to be produced and fostered in "fruitful" environment. Hence I created a conducive environment for myself to attain these ideas. 
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Core-Values-of-Charlotte-M.jpg Shafer, S., (2005).
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Values.jpg Maddypryde, (2013).


	


2. Unit 2 - Creative Solutions  - Topic 3 - Identifying New Ideas
The concept of creative mindset and its importance to identifying opportunities should be explored in order to understand how new ideas is been identified. According to Karwowski (2014), creative mindsets are views on the fixed vs growing nature of creativity. It is clear that having an entrepreneurial creative mindset enables one to recognise possibilities and take action. Openness to new ideas, possibilities, and methods of action are essential to entrepreneurship. In fact, this is repeatedly shown by the stories of several entrepreneurs, regardless of the variety of their businesses, whether for monetary gain or not, whether they are startups or part of an established corporation. All of the successful businessmen of our time, like Sir Richard Branson, founder of Virgin Group, an entrepreneur, and business magnate, Laurence Graff, founder of the world‐famous Graff Diamonds, and Philip Green, CEO of the Arcadia Group, have discovered ways to spot fresh opportunities that cater to unmet consumer requirements. Let's examine what opportunity actually entails in more detail. Opportunity is defined by Baron and Ensley (2006) as a concept for an innovation that might be valuable following more resource investment. For instance, a plot synopsis for a movie is an opportunity, a newly uncovered chemical compound is an opportunity in the pharmaceutical industry, and for an entrepreneur, an opportunity for possible successful new company venture. Kelly, C. J., and Young, A. J. (2017) confirmed that the NHS has an innovative culture that fosters new ideas within the company. The culture's goals and objectives include opening doors for many NHS staff members who have excellent ideas for enhancing the system and patient experience. The culture's goal is to foster an environment where innovation may thrive and where staff members and patients will feel empowered to add to the innovation process and bring about change. 
I have invested my ideas during my time in working with NHS. Brainstorming is one of the skills I applied to generate new ideas. Brainstorming is a technique for generating ideas (Putman, V., L., and Paulus, P., B., 2011) and exchanging knowledge to address a specific business or technical problem and it encourages participants to think freely. During brainstorming as a group, I offer my ideas as I thought of. I do develop ideas from sharing experiences with family, friends, business associates, local and internet community. I do look into other healthcare companies across the world to generate ideas. Moreover, since challenges and obstacles are a part of every job in the NHS, employees there frequently come up with the finest solutions to improve services and save costs. 
3. Unit 3 - Mobilising Support - Topic 1 - Collaboration not Competition
Chen, (2008) asserted collaboration and competition have historically been seen as diametrically opposed sort of inter-organizational partnerships. Collaboration is a relationship between organisations where the partners aim at a common goal (Gray, 1989) and it happens when numerous parties are interdependent in a circumstance (Abra, J. and Abra, G. 1999). Bailey and Koney, (2000) affirmed collaboration entails substantial financial outlay, alterations to how partners conduct business in regards to one another, and the possibility of losing autonomy. Agencies work together on both administrative and service delivery tasks (Bolland and Wilson, 1994). This can be seen in a complex healthcare system such as NHS, where agencies set their programmatic contributions via a range of activities, such as client referrals, collective service programming, and/or data sharing between organisations to assure that both partners have complete and up-to-date information about their shared clients. However, competition arises when a person distant himself toward that goal limits the likelihood of success for the others (Abra, J., and Abra, G., 1999). The understanding of collaboration in nature nowadays extends much beyond the obvious relationships (Lipton, 2008). Within the NHS, there is a growing understanding that cooperation amongst NHS organisations is crucial to ensuring the NHS's ability to provide high-quality care and long-term stability. For instance, a competitive company such as NHS could worsen team morale in teams that already struggle with effective communication and teamwork. This holds true even if one employee stands out and receives all incentives and recognition. Managers cannot increase productivity just through competition, as weakly bonded teams will engage in backstabbing and other negative behaviours to avoid others from gaining an advantage. A team's production also decreases when morale is low. Workshops on communication and teamwork are necessary to promote competitive settings. There is a choice and competition – theoretical scheme for NHS care providers (NHS, 2014). For example, there are many inter-agencies in NHS in which their collaborative and competitive role have an impact on the services. 
Although there is a positive aspect to competition. Competitive environments encourage productivity and innovation, which results in higher-quality work. Someone who wants to succeed is more inclined to consider several options for solving any given issue. He explores with solutions and pushes the envelope. This typically results in improved systems and procedures as well as an effective work ethic because the employee doesn't want to waste time on activities that don't advance his ultimate objective: success. To best exploit of this competitive company benefit, business leaders must provide employees with the freedom to apply their intuition and to solve problems.
4. Unit 4 – Evaluation - Topic 2 - Personal Evaluation
One of the talents I picked up in this module was creativity. Every professional must have this skill in order to earn a lucrative job. Innovations are taking place in a variety of fields, including science, technology, medicine, and surgery. The number of patents being filled continues to rise. To compete with other businesses, every company requires creative employees. Due to the prevalence of social media and other interactive forms of marketing, businesses now more than ever need to be innovative. There is little doubt that creativity and innovation are interdependent, but they are not the same. A person, group, or organisation must be able to generate original ideas if they want to be considered creative. They must implement these concepts in order to be innovative. As the name says, creativity is all about creation. It involves using one's imagination to come up with fresh concepts, a means of communication, or answers. Because creativity is ingrained in humans, it is a skill that we can all use every day and in every circumstance. One of the most inventive industries is recognised to be the healthcare sector. Although there is a lot of regulation, there is still a lot of room for new technology and service models to improve patient outcomes while also costing less for customers and healthcare institutions. For health care experts and policy makers, encouraging innovation within national health systems like the National Health Service (NHS) in the United Kingdom (UK) has been identified as a top priority. The NHS has faced challenges in encouraging and adopting innovations, despite the fact that the UK has a world-class biomedical research industry. I learned how to be an effective stakeholder in order to engage ideally, to facilitates the equal participation of relevant stakeholder in my group in my profession. I have discovered that in order to collaborate with my stakeholders most successfully, it is imperative that I get their objectives and assumptions for the modification work from their point of view. Because doing so enables me to establish and maintain trustworthy relationships with my stakeholder group and share values in order to operate most productively.
This module elaborated the foundational skills needed in health and social care. It examines the benefits and challenges of engaging with varieties of agencies in the health and social care. The module thought me how to improve the qualities of my open, diverse and deep network. I discovered that I had to improve my connections beyond the network within my professional networks that are built across industries, professions, geographies, and interest areas. I realised the interconnectivity in every unit of the module. To be a changemaker require some attributes like self-awareness and confidence, dare to dream, curiosity, communication skills, flexibility and coaching approach.  There are some of the attributes I acquired in this module. And also in this module I learned how to coach myself and to adept at guiding myself toward my goals and generating original thoughts and solutions. I learned a coaching style. A coaching method can be utilised to assist change and transformation even if you are not a certified coach. I went over several quick and simple coaching methods I may utilise to promote change. The discussions I've had with the instructor in this subject have taught me how to engage others in good intellectual discussion and how a single text can be studied and analysed from a multitude of viewpoints. 
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