An Evaluation of marketing

Introduction 
[bookmark: _Int_uEiSPdTj]““Marketing is the activity, set of institutions, and processes for creating, communicating, delivering, and exchanging offerings that have value for customers, clients, partners, and society at large.”” (“Marcom - A Comprehensive Guide | Paperflite”) (American Marketing Association 2021). The American Marketing Association are implying that marketing constructs a clear message towards external stakeholders creating value for consumers and targeting the needs and wants of potential consumers with successful implemented marketing strategies. 
Throughout the essay many themes within the marketing world will be explored and characterised; an analysis will be completed which will measure the effectiveness of the marketing strategies and structured plans used within the business environment. Real world case studies will be studied closely to assess how goals and objectives can be influenced with the application of different models within marketing. 
The macro environment will identify and evaluate patterns that influences decisions made by organisations. A framework such as Pestle will be defined and incorporated to facilitate the business planning process with successful examples explaining its effectiveness and how the macro environment impacts marketing.
This essay will also bring insight to the advancing digital world and with the consistent development of technology; the development of a marketing professionals' etiquette will be crucial to flourish in an ever-changing digital environment. The advancement of social media platforms will be analysed in accordance with digital marketing as well as delving into the many examples of digital marketing and what role and impact it can have on an organisation effort to succeed within a business orientated environment. 

Main Body

Organisations use marketing to create awareness and a purpose towards their given brand, the use of marketing helps companies flourish in their business environment. Marketing can often be misinterpreted and deemed as trickery and deception; in attempt to diminish its’ effectiveness in providing honesty with external stakeholders. Marketing's main purpose is helping a business in establishing loyalty with their customers to ensure they return for future purchases. (Jobber, 2020)

Practicing Marketing is often regarded as the relationship between the company and the external stakeholders in the business world. The opinions vary surrounding the interface with many individuals forming a paradox in beliefs. Marketing is often considered a broad concept but may also deemed by many writers that it only regards consumer behaviour. On the contrary, marketing can be viewed as involving both internal and external stakeholders. (Blythe, 2006) 
Marketing’s purpose can be defined as a structured process where companies create value by manufacturing benefits through the development of products and enhancing their services available to meet the needs of the consumer; thus, a financial transaction is made. This enables the marketer to determine all terms by incorporating concepts within the marketing mix by establishing a place and conditions for such transactions to take place. (Blythe, 2006) Blythe signifies the relationship between both the company and consumer are pivotal in making an exchange. 

Marketing is important and considered very versatile, for example non-government organisations do not work for any economic benefits. However, marketing proves to be extremely pivotal in creating awareness and being able to share the companies' values and vision. The purpose for companies that operate for non-profit is to establish connections and improve relationship with stakeholders, primarily to retain customer retention and promote advocacy. (Oflazo?lu, 2018).

An example of implementing an effective strategy is the company IDEO, following the use of marketing research, IDEO were able to identify consumers experiences when using the airport. From obtaining feedback the team members at Toronto Pearson Airport discovered long wait times during the immigration process surrounding international travel and designed an expedited lane for Canadians; with 70% of the passengers being Canadian. This was successful in speeding up the overall experience as well as increasing the efficiency of the check in process and passengers were provided with a better service. Thus, providing consumer satisfaction. (Transforming the Airport Experience by Putting Passengers First, 2021) This is a great application of strategy as it provided a better service towards the consumer. This will be recognised and could create consumer loyalty due to an enhanced experience. 
Effective models can be applied to assist an organisation. Concepts such as the Boston matrix can be utilized to assist the value of company products by assessing their potential using a product portfolio. The concept analyses market growth and market share with one another. It portrays a relationship between the two providing clarity in determine where resources may best be utilized for the companies aims and goals to maximise profitability. Market share can be characterised by revenue, it represents a proportional value and of the total market that a company is flourishing in. The Boston matrix implies that a higher share in each market will correspond with increasing cash earnings. (The Boston Matrix, 2021)




Marketing objectives can be used to provide a clear platform to implement successful strategies. These can be characterised by a variety of categories, depending on whether they fall under the operational aspect of business or are widely regarded as a strategic plan of action. With all being linked to preparing a marketing campaign. The objectives are often considered long term objectives in which a company can use to meet their overall goals. (Luck, 2010). 
For example, Tesco plc adopt the SMART framework when it comes to setting organisational objectives, the smart framework allows them to organise and make effective objectives in aid to help reach the companies goals. This concept allows Tesco to have the highest market shares. They can use the SMART pattern to distinguish between corporate objectives and marketing objectives. (Marketing Plan of Tesco PLC | Marketing Mixx, 2021)
In 2013, Tesco adopted aspects of the marketing mix surrounding it is pricing strategies. The primal focus was to enhance customer loyalty by launching price promise which was a concept that measured pricing for products across their competitors. If products were deemed cheaper elsewhere Tesco would provide a money back coupon scheme which allowed customers discounted prices for future purchase. (Tesco's new Price Promise: Can it beat rivals' price guarantees?, 2021). This implementation allowed Tesco to keep and establish a customer base from the use of a loyalty scheme. By doing so they can continue to grow and dominate their current market sector. This provided them with a competitive advantage. 
The marketing mix is considered a power tool as it is widely known to organise company activities, this is beneficial as it distinguishes marketing from other operations within a firm. This allows tasks to be organised and handled by those with the specific expertise. From adapting the concept, a business can gain a competitive advantage. (Grönroos, 1994). (Jain, 2013)  

Companies such as Apple Inc use a simplistic approach to the marketing mix which allows them to focus on innovation within their company, Apple adapted promotion strategy is dominated with the use of strong advertising concepts which consist of TV, social media ads and even billboards. Within their promotional strategy apple of often proud about their differentiating product which stands out against competitors. From designing simplistic ads, apple can attract their customers and achieve their promotion goals. (Successful Marketing Mix of Apple Inc. (4 Ps) | IIDE, 2021). 
To successfully increase a customer base, businesses must be able to identify the needs, wants and demands of a potential consumer. Stimulating the needs of potential consumers may be a marketing priority, the needs are considered necessities surrounding the need the warmth, being able to wear clothing and having food to survive. Other needs may be the sense of belonging; being able to socialise within a friendship group for example. Substitutes are often used to find satisfaction if a need cannot be satisfied. (Kotler, Armstrong, Harris, and He, 2020).
Wants should also be considered when creating customer value as wants are classified as our desire. They can be determined by life experiences or designed by the surrounding culture. Materialistic items that will satisfy needs is considered as a want. The exposal of society evolving can suggest that wants expand quickly simultaneously with the feel of desiring something new, something different. Consumers want to achieve satisfaction whilst purchasing value in products. (Kotler, Armstrong, Harris, and He, 2020).
With the aid of the marketing mix a firm can provide value proposition. To do so, a company must create a need for a product, provide it with a unique selling point. After calculating manufacturing costs if any, a firm must decide a price to sell the product. Target consumers are then to be identified along with where the product will be viable to purchase. Promotion must ensure that consumers are intrigued by the product, and they value it. (Kotler, Armstrong, Harris, and He, 2020)

 There are 6 elements that build up the microenvironment, these consist of Political, Economic, Social, Technological, Legal and Environmental. This is often abbreviated to PESTLE. It is regarded as a marketing tool used by companies to study the relationship between impactful external factors and whether they affect business success. (Pathak, 2021)
Pestle has been very advantageous for firms as it provides a simple concept which is easily understood, it is also considered to make organisations more knowledgeable regarding strategy. The more renowned reason being able to predict future activity to minimalize any potential implications this allows a business to run smoothly and be more coherent in decision making. Pestle is also able to assist a company with market research, with the aid of being able to identify potential opportunities and to flourish when doing so. (Pathak, 2021)
It can also be considered disadvantageous to companies as many firms get lost in massive amounts of data. Taking too much time on data analytics may affect other potential opportunities for designing a better marketing strategy. By working on predictions, a PESTLE analysis could be completely wrong, this could impact an organisation resource which could cause a significant impact and reduce profit maximisation. (Pathak, 2021). 
Technological developments have been a consistent factor of the 21st century and are continuing to advance day by day. The covid-19 pandemic has forced business owners and marketing professionals to alter their business operations. Many companies adopting the PESTLE framework has turned to the technological aspect due to an impressive growth of companies based on the internet. This concept has continued to change the marketing environment in how old school marketing is not as favourable. With the global e-commerce market continuing to expand. This has pushed business to incorporate digital marketing strategies. The implementation of social media marketing has caused an enormous impact making the digital marketing world more competitive with many companies accustoming to the newly developed marketing environment. A disadvantage could be that mostly young individuals have incorporated the use of online purchasing. This could imply that the demographics for the segmentation favour a younger audience. Suggesting companies can miss potential elder consumers with only social media purchases at 25%. (Dubbelink, Herrando and Constantinides, 2021)  
An example of this is Amazon took great advantage over the Technological shift during the pandemic. Amazon were able to market their products effectively and were able to use marketing strategies to enable huge stock of household products. They were able to use digital marketing to establish consumer needs and wants as their toilet paper sales saw a 186% increase over the calendar year. Amazon also partnered with Morrisons to deliver prime now which used online marketing to make groceries more available for consumers who were high at risk during the pandemic. (Annie Palmer 2021). 
After growth in the use of electronic devices, digital marketing has become a prolific marketing strategy. With marketing being done online, businesses may take advantage of its many residing components; including the use of social media, search engines and blog posts to raise awareness for their company. (What is Digital Marketing?, 2021). 
An example of digital marketing is Search engine optimisation this is used to assist businesses in making their websites easier to find, it also involves improving the aesthetics of the web page. This makes the company easier to locate through organic search. With a good strategy in place the company will be able to boost the quality of internet traffic. (What Is SEO? Search Engine Optimization 2021, 2021). 
Search engine optimisation must also be considered part of the market research. Business will want to utilise SEO to achieve a sense of qualified traffic which is deemed to be individuals who are interested in a product or service. Successfully adapting this style refers to Kotler's needs and wants discussion where the company must understand their potential consumers and what their habits may be. (Davis, n.d.)
Another of example of digital marketing is in the form of content marketing. Content marketing is a process that values in delivering consistent content that is suited to an individual's etiquette and desires. It is an aim that focuses on creating value for its audience. Many big companies such as Microsoft use content marketing to help enhance their business transactions. (What is Content Marketing?, 2021) Examples of content marketing could be the use of blog posts, eBooks or even infographics to provide clarity with a visual concept.
Social media has continued to devlop as a marketing platform due to it’s impressive reach, with facebook having well over 600m users. There is a huge potential market for businesses.  Retailers have adapted the approach in attempt to communicate with the many online users. They are using promotional strategies which incoparate a rewards scheme. Many retailers including incentives by prodividing sneak peeks on products.  This is an important factor as many companies have been able to successfully adopt social media marketing in order to flourish within the digital world. Companies such as IBM and Burger king have been able to grow their audience threough the use of social media.  IBM own over 100 varying blogs; which differ in content and marketing awareness. 
Social media as a whole has huge marketing potential and is widely used by companies as the word is evolving  into an advanced digital construct. Social media can be considered a strong source when it comes to adopting marketing strategies. Creating a customer base, and consumer value is something companies such as facebook and twitter can do as they can raise awareness and establish a need for products. 
Conclusion 
Marketing as a whole can be analysed as a pivotal concept that leads the success of business. After anlysising the role of marketing within organisations I can exclaim that marketings purpose allows companies to create relationships with their customers by  manifesting a need for them to purchase their products. This in aid helps comapanies distinguish between their wider goals and objectives. 
After reflecting on the research conducted, companies such as IDEO were able to effectively structure their marketing plan in order to satisfy customer needs. They were able to speed up the overall experience of consumers within toronto pearson airport by introducting an expidited lane for canadian passengers. By doing so they were able to align their organisational goals and objectives. 
From assessing the macro environement it was discovered that PESTLE is a useful concept that is incoporated to help predict future activity.  It focuses on external factors outside the company. 
In reflection the main factor within the macro environment was found to be technoligical due to the advancing digital world. I conclude that businesses are forced to adapt a social media front in order to keep up with customers needs and wants. The impact has proven to be significant due to the covid-19 pandemic. 
The ultimate purpose of marketing within an organisation is provide businesses with a platform to be able to create value and manipulate consumer behaviour within a targeted market. 
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