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Culinary tourism, also known as food tourism or gastronomic tourism, is the act of visiting places in order to enjoy unique and memorable food experiences (Fontana, 2018; Taylor, 2018). This kind of tourism has grown rapidly and it has become a fundamental attraction for popular tourism destinations (Dieya, 2016). Some countries such as: Spain, Italy and Greece are 	best known for their gastronomy and their dishes are known worldwide (Li, 2017). As a consequence, tourist go to these countries to taste their typical dishes and therefore the number of tourist increase every year. 

This essay compares and contrasts studies on two destinations with distinctive cultures, although both of them have a large tourist industry. The first journal article was published in 2012 and it is based on a culinary tourism in Córdoba, Spain (López‐Guzmán and Sánchez‐Cañizares, 2012). The second article was published in 2013 and it is based on a tourism campaign in Baden-Württemberg, Germany (Ottenbacher and Harrington, 2013). In Córdoba, the case study objective is to question a random sample of tourists, from ten different restaurants in order to find their reasons for travelling, with the aim of analysing the kind of tourist whose reason to travel to a certain destination is to enjoy the local cuisine. The Baden-Württemberg case study aim is to explore the key issues in the strategic process of a culinary tourism campaign based on a recently introduced indicative in South Germany with the objective of reviewing the existing research on food tourism. 

Córdoba is a city in Spain that can be found in the interior of the Andalusian community and is recognised as a World Heritage Designation (Spain.info, 2017). Its gastronomy is clearly influenced by the Arabic flavour due to the fact this population spent 525 years stabilised in the city from 711 to 1236 (Nikonova, 2017; Salvatierra Cuenca and Canto García, 2008; Turismodecordoba.org, 2018). Famous food from this region includes “salmorejo”, “rabo de toro”, “tapas” and “pastel cordobés” (López‐Guzmán and Sánchez‐Cañizares, 2012). In addition, in Córdoba, people can eat in classic restaurants alongside eating establishments typical from the city called tabernas, restaurants located in old houses and decorated in the local Andalusian style (López‐Guzmán and Sánchez‐Cañizares, 2012). 

Baden-Württemberg (BW) is a Federal state in southern Germany. Seventy-four star-rated restaurants can be found inside this region, this means that BW is a leading government region in Europe with more Michelin-starred restaurants than any other state in Germany (Baden-Württemberg, 2017). Typical food from this state will include “Bretzel”, “Schwarzwälder Kirschtorte”, “Spätzle” and “Fellchen” (Tourismus BW, 2018). The German cuisine varies depending on the region, each region of the country has its own typical dishes. Also, their dishes are strong, caloric and with strong flavours, (Woodward Ltd., 2018).

Despite both countries having different gastronomic offerings and two different cultures and points of view, they do have features in common. These articles support the idea that typical food from the area operates as an expression of the cultural identity due to the fact it is passes down from generation to generation (Le, 2017). The cuisine reflects the history and lifestyle of a country (Le, 2017). Córdoba case study and BW case study both note that food is one of the main reasons why people choose a destination to travel. This highlights how food is a foundational consideration within the tourism field. Food is also one of the principal levels of Maslow’s Hierarchy of Needs (Maslow and Lewis, 1987) making up part of the most important base layer ‘physiology’. Without food people, will not be able to consider the higher levels of the hierarchy. Therefore, if tourists’ food needs are not met to their satisfaction, they will be less likely to enjoy other parts of their visit or to visit at all. 

Both of the studies focused on a single location at the time, the authors do not compare their case study with others from another destination. Another point in common is that both case studies have most of the same subheadings in order to structure the research, although the BW case study has further subheadings which focuses mainly on the data collected. 

Furthermore, qualitative research methods were utilised by each study but the case study from Córdoba also used quantitative research methods. In other words, the study from Córdoba uses a questionnaire to research whereas the study from BW evaluates a campaign which promotes culinary tourism. Quantitative research is good due to the fact it allows researchers to do a statistical analysis that can “identify preference trends, difference between the age groups and demographics” (Madrigal and McClain, 2012). In addition, this data allows the mean, the median and the average to be calculated (Madrigal and McClain, 2012). In contrast, qualitative research offers you details about “human behaviour, emotion and personality characteristics that qualitative studies cannot match” (Madrigal and McClain, 2012). Often, obtaining quantitative research with qualitative research can give a more complete picture of the topic. The qualitative data will contribute to “identify the factors that affect the areas under investigation” and afterwards the quantitate research shows the factors that would affect the user preferences (Madrigal and McClain, 2012). 

The key themes in these articles are very varied. Examples of this include: tourism destination, hospitality, food and marketing strategy. In both case studies, gastronomy is the principal reason to write the articles. Gastronomy is also one of the main reasons why people travel to certain destinations such as Spain (Dieya, 2016). 
According to the Cambridge Dictionary (2018), hospitality is “the food, drink, entertainment etc. that an organization provides for guest or business partner”. With this definition, it can be said that both articles locations offer hospitality to tourists because they are offer a service to tourists. 

Furthermore, it is necessary to say that it is essential to have a clear marketing strategy in order to set the correct value for your product. A clear marketing strategy will establish an effective distribution and will help to organize the impact (Ashe-Edmunds, 2018). If a suitable marketing strategy for a destination is created, it will help to make better decisions regarding specific marketing tactics (Ashe-Edmunds, 2018). A tourist destination which is recognizable all around the world is necessary due to the fact people will want to learn about the culture and this will generate income thanks to tourism.  If a place does not have specific attractions, then people will not want to come and they will not leave money in the economy.  

Another key theme in both journal articles is hospitality. Hospitality can be described as “the friendly and generous reception and entertainment of guest, visitors, or strangers” (Oxford Dictionary, 2018). It is fundamental to be nice to tourist due to the fact people will be happy, also they will remember the time spent in the chosen destination. In addition, they will always remember the time spent there. Consequently, people will recommend this destination to their friends and families, this action would make more people to come to the area and as a result, the number of tourist who visit the area will increase in the next years. 

Lastly, it is be necessary to comment that pacification and developing a strategy is key in order to obtain benefits in this industry. Planning and developing a tourism strategy is essential in order to catch the attention of new and current tourist. If an enterprise develops an updated market research, then they will obtain information about the current situation of the market and as well, it will show the status of our competitors (Infoholic research, 2018). If an enterprise develops a new plan strategy, managers will come with a campaign in order to attract new tourist and as well it will help them to rectify mistakes they have done in previous campaigns or strategies. Also, this data will be useful due to the fact it will help the business to organise as well as they will be able to see if their methods used in previous campaigns were sustainable to their economy.  

To sum up the points expressed above, food tourism is the act of visiting places in order to delight memorable food experiences. In this essay, two case studies were compared. The first study was based on a culinary tourism in Córdoba (López‐Guzmán and Sánchez‐Cañizares, 2012), and the second case study was about a marketing campaign in Baden-Württemberg (Ottenbacher and Harrington, 2013). Both articles have points in common for example: both articles talk about food is one of the main factors why people choose to travel to a destination also another similarity is that both studies focus on a single location and they do not compare any research to another place. Although there were some differences such as: the case study of Córdoba uses both quantitative research methods as well as qualitative research methods. These articles have thought us that it is necessary to have a research market in order to understand the size of the market, monitoring the effectiveness of our sales, understanding our competitors, research new international markets and to determine if the tourist are satisfied or not. 
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