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[bookmark: _Toc6943458]1. Introduction / Background to the proposed research	Comment by Lesley Grimbaldeston: Can communicate well, confidently and consistently in a suitable medium for the audience.	Comment by Lesley Grimbaldeston: Work is coherent, fluent, well-structured and organised.
[bookmark: _Toc6943459]Working Title
What are the impacts of social media and are they harming our society?
[bookmark: _Toc6943460]Background of study	Comment by Lesley Grimbaldeston: Sound critical evaluation and analysis of concepts. Is selective in the range of evidence used and synthesises rather than describes.
This study is being conducted to find out whether social media and its impacts are harming society and if the people who are using them have negative feelings towards the organisations or even other people on those sites that they interact with. For example, this study is mainly being conducted to see if there is a correlation between using social media and negative emotions. Whether this be jealousy, envy, loneliness, stress etc. or whether people feel enlightened with an increase of self-esteem, feeling connected, more informed due to using social media often. It is an increasingly topical subject as there are several reports coming out relating to how people form relationships and friendships online and through screens rather than face to face. Alongside this the spread of “fake news” and harmful “challenges” can misinform and seriously harm younger and more influential members of society. On the flipside there are arguments in favour saying it makes it easier than ever to connect with family members, meet new people and vent their anger out into the empty void that is the internet. Studies that have been conducted previously present different results and it seems to be more based on the person and the situation they are in more than social media itself. However, in this study we will be looking to end this confusion by receiving as much data as possible to confirm or deny the theory that social media harms society.
Literature Review (BBC)	Comment by Lesley Grimbaldeston: Sound critical evaluation and analysis of concepts. Is selective in the range of evidence used and synthesises rather than describes.
The BBC have concluded from smaller, different studies across the world that there can be some bad effects on some individuals in an article posted on their website. [8] The main points which were highlighted in the article included stress, mood, anxiety, depression, sleep, addiction, self-esteem, well-being, relationships, envy, and loneliness. Many of these were backed up by similar studies to the one being proposed here where they tested a few hundred to several thousand people and took their opinions on social media in their respective sections.
Inside this article there were several studies conducted to gain information on how social media impacts people daily. There are some claims that “Tweeting or checking emails may be harder to resist than cigarettes and alcohol” [9]. However, this research was done over 7 years ago and could no longer be as relevant in today’s world. Even though this research is quite old internet addiction has been classified as a disorder which can lead to relationship problems, anxiety, and less participation with other people face-to-face. Furthermore, inside this article it is claimed by the American Journal of Preventive Medicine that out of 7000 19-32-year olds tested that those who spend more time on social media were actually twice as likely to report feeling socially outcast, harming future relationships and could potentially remove the individuals want for face-to-face interaction [10]. This is due to seeing others at their best on social media and can make some individuals feel envy or a distorted belief that other people have happier, more fulfilling lives, and this can lead to an increase of perceived social isolation. Alongside, the study claims that spending more time on social media can make people feel excluded from social groups and displace their want for face-to-face interaction as individuals can feel isolated from their peers and like they are alone. 
To support this article was another study which was referenced in the original article written by the BBC and it was relating to the stress which people feel whilst accessing their feeds. This is down to people using social media to vent anger from politics to what happened at work. Whilst people have been doing this, it can have a have a negative impact on those who are reading it. The Pew Research Center in Washington DC conducted a study to find out if social media creates more stress than it relieves. Out of the 1800 people tested women reported that they felt more stressed than men. One of the biggest contributors to this stress was Twitter, this is because it made those people aware of other people’s stress and reminded them of their own problems, leading to more stress on their end. [11] On the flipside, Twitter was also reported to act as a coping mechanism for some. In regards to women it was reported that those who used Twitter experienced less stress. This effect was not found in men, who are reported to have a more distant relationship with social media as a whole.	Comment by Lesley Grimbaldeston: Engagement with an appropriate range of literature, including sources retrieved independently.
Furthermore, in this article there are mentions about self-esteem and the effect social media are having on women. This stems from the argument about women’s magazines and their use of photshopped or underweight models and then passing them off as perfect bodies. This debate has continued into social media with people sharing selfies almost constantly and there is an endless stream of new pictures of people being uploaded daily. Due to some of these images social media is becoming a big target for some campaigning groups and charities. One study which was conducted by a disability charity known as Scope surveyed 1500 people and the results were that half of 18-34-year olds said that social media makes them feel unattractive. This could be down to the amount of people comparing themselves against these images unwillingly. 
In conclusion this article conveys many of the down sides to social media and there are numerous studies claiming that it can be extremely harmful to individuals and the way that they picture themselves in comparison to other people. This can then stem to feeling more stressed, anxious and even developing mental illnesses such as ‘internet addiction’ or even depression.
	
[bookmark: _Toc6943463]Literature Review (Forbes)	Comment by Lesley Grimbaldeston: Sound critical evaluation and analysis of concepts. Is selective in the range of evidence used and synthesises rather than describes.
	Forbes has released an article titled “It’s not all bad: The social good of social media” [14] and it focuses on the good side of social media and the things it can help accomplish in society. The main points of this article include; news alert distribution, traffic message delivery, increased teen awareness, increased marketing exposure, and global natural relief support. Many of these claims are backed up by studies and analytics ranging from surveys, blogs, and other articles.
[bookmark: _Toc6943464]	One of the claims in the article is about the increase in teen awareness and the good it can have on the mental stability and the help it can have on the individual. This is because teenagers want and crave some sort of freedom, having social media accounts increases their awareness due to having outlets to follow organisations and people that they believe in. It can also make them feel like they are part of something bigger, an extremely important task when that individual can feel like a social outcast. This claim is backed up by a report from the non-profit child advocacy group Common Sense Media, they reported that one in 5 teenagers say that social media makes them feel more confident. In comparison only 4% of teenagers who took part in the study said that it makes them feel less confident overall. Alongside this 28% of 13-17-year olds say that social media makes them feel more outgoing in comparison to the 5% who said the opposite. [15]
	Whilst this would less likely impact an individual, social media has a major part in having an increase in marketing exposure. This is because it’s very simple to reach a large audience quickly and cheaply. Consumers that will support this organisation, charity, service, or cause will likely share this on their news feeds for other people to see. It is very similar to how word of mouth advertising works but it can be done globally, other than just reaching those you’re close to. One of the larger benefits when marketing through social media when charities are concerned is that there can be support worldwide for their cause. This can include contributions or mass amounts of attention quickly, which will create a buzz around the product or cause and can help increase the campaign or organisation to gain support. [16]	Comment by Lesley Grimbaldeston: Engagement with an appropriate range of literature, including sources retrieved independently.
	Global natural disaster relief support is also mentioned within this article. Social media is one of the best ways to advertise this disaster and provide information about what happened, the effect it is having on those affected by the natural disaster. Hashtags are set up on Twitter and Instagram gaining attention for the disaster, this will help form stories that can be spread out to local or global news channels faster and give them large amounts of information on those affected quickly to reach out to a larger population. Social media can also be used to spread stories about individuals who have been badly affected from a natural or government disaster and those around the world could help that person by potentially making contributions to them. There are also stories about people inviting disaster victims into their homes, so they have somewhere to stay and then donating supplies to the affected people. An example of this was in Serbia where there was a huge flood which lasted nearly a week, killed 80 and affected over 1.6 million people. There was a trending hashtag on twitter known as #serbianflood and this was used to help victims by donating items to local resource centres and charities for them to distribute aid to Serbia in its time of need. [17]
	Overall this article points out some of the good we are forgetting when we talk about social media as a society. It can bring people together, inform others, and help local businesses, and provide relief for those in distress. Even though there are some issues with how social media effects some individuals, there are clear advantages of social media and how it helps society.
Summary	Comment by Lesley Grimbaldeston: Knowledge is reasonably detailed and accurate. A good critical understanding of the well-established concepts and principles and the main methods of enquiry, with minor gaps in the selection of material.
The current research has done little to nothing to settle the argument on whether social media has a negative or positive impact on society and the people it touches on a day to day basis. Multiple papers, reviews, articles, and blogs have debated this intensely over the last few years and the effects it can have on people. Unfortunately, at the moment there is no singular answer which can be proven as the results differ depending on multiple factors which affect a person’s life. [12] Alongside this, an individual’s mental state plays a big role in whether it will affect them in a positive or negative way. There are multiple positives and negatives which have been debated including cyber bullying, self esteem issues, digital self-help services, and ways to reach out to friends and those close. As it stands right now, it depends on the individual and the only information can be taken from sample sizes as it is almost impossible to get an entire population’s opinion. Overall this concludes that there must be much more research done to get a bigger picture and a better answer.	Comment by Lesley Grimbaldeston: Mostly valid arguments and logical judgements.
Aims & Objectives of the study
The aims & objectives of the study include investigating the effects that social media has on people and society in the real world. By focusing on the advantages and the disadvantages of social media we are looking to end the argument which has been going on over the last few years in whether it is scientifically good or bad for people’s mental and in some cases physical health to spend a long period of time on social media per day. To achieve this, the three main objectives include:
1. Examining people’s opinion on social media organisations
2. Analysing people’s opinions on social media in their day to day lives
3. Identify the impacts social media has on individuals, positive or negative.
This study is hoping to conduct an extremely large audience in the UK and that is where one of the major gaps seems to be. There seems to be a large amount of data and information for how social media can affect the USA but there is much less information about how it can impact UK citizens. This study will help bridge that gap.
[bookmark: _Toc6943465]2. Research & Development Methods	Comment by Lesley Grimbaldeston: Knowledge is reasonably detailed and accurate. A good critical understanding of the well-established concepts and principles and the main methods of enquiry
[bookmark: _Toc6943466]Research Methods
[bookmark: _Toc6943467]Research Philosophy and Approach
Induction & Deduction
	Deduction works from finding a theory, forming a hypothesis, observing that hypothesis, and confirming or denying that theory. Deduction sometimes “is informally called a "top-down" approach”. [6] Induction works more the other way around from observing, finding a pattern, hypothesising something, and turning that into a theory.
	An advantage of using a deductive approach for this study is that it can save a lot of time overall. This is because forming a theory and hypothesis, observing that and then confirming or denying it can’t really be open to interpretation. This study will have a definitive outcome from those who are partaking whether it be via interview or survey/questionnaire and using a deductive approach will help speed up the process.  An advantage of using an inductive approach for this study is that according to James Jordan “The strength of inductive reasoning lies in establishing probability” [7]. Using an inductive approach for this study would point out a probability in whether social media will have an impact on society and most peoples lives at some point.
	This study will use both, a deductive and inductive approach to reach an appropriate conclusion.  
Subjectivism
	Another research philosophy that this study will use is known as Subjectivism due to it using people’s opinions and how their opinions are based. The people partaking in the study will have different reasons on why they have positive or negative views on social media and will help develop how society feels about social media. This is because some people can have bad examples of the addictive nature of social media and the ‘fear of missing out’ (FOMO) whereas it can help bring families and friends together and give them a platform to chat and share stories, pictures and videos. 	This study will use subjectivism because it will be down to the individual on how they want to interpret the information being given at the end or whether they think it’s subject to flaws and disregard the result.
[bookmark: _Toc6943468]Research Strategies	Comment by Lesley Grimbaldeston: A good and appropriate application of established methods, materials, tools and/or techniques.
The main method of gathering data that will be relevant to the study will be done through structured surveys/questionnaires and in some cases a non-formal interview.
According to Colorado State University “Surveys represent one of the most common types of quantitative, social science research. In survey research, the researcher selects a sample of respondents from a population and administers a standardized questionnaire to them.” [1]
	Using a survey/questionnaire is one of the easiest ways of gaining masses of quantitative data relatively quickly. Considering the study is heavily reliant on the users of social media using social media and the internet would be one of the better ways in which to send the survey/questionnaire out to gain the opinions of those who could potentially be affected. The sample size would be dependent on the amount of responses and could potentially give some misleading results but combatting this is explained below.
[bookmark: _Toc6943469]Generalisability, reliability, and validity
“In any study, the sample you choose is critical to the overall research process.” [2]
	 The results from the survey/questionnaire can give a good generalised outcome on how social media has impacted society with the right amount of responses. However, the impacts can be significantly different on people depending on which part of the UK they live. Those in higher population areas might see different impacts and would need to be investigated further to gain more accurate data, but this is a good starting point.
	This survey/questionnaire will be asking simple questions that the general population will be able to understand and give accurate responses making the data gained reliable. In conjunction to this the survey/questionnaire would be valid due to the questions not being controversial making the candidates have very little reason to give any inaccurate or potentially misleading responses. Even though this is a possibility there should be enough responses received to negate these responses and gain a general overview. 
An extremely good point Kandace J. Landreneau mentions is “If the sample is biased, then are the results valid?” [2] Landreneau brings up a rhetorical question which is subject to interpretation about the validity of results from biased samples. Gaining a large, quantitative set of data helps remove the bias from these results to make a more valid generalisation which (to me) reinforces the validity of the results.
[bookmark: _Toc6943470]Data collection methods	Comment by Lesley Grimbaldeston: Can identify problems and propose mostly appropriate solutions outside the context in which they were first studied.
	To collect a reliable source of primary data first-hand it will be done through the medium of questionnaires/surveys and through non-formal interviews. Having these interviews and questionnaire/survey responses will provide a large amount of both quantitative and qualitative data giving more accurate responses. Data being collected includes how social media users’ use these platforms, their age range, how active they are on social media, the different social media platforms they have access to, and questions relating to whether they think it has improved or worsened their social lives. 
The survey will reach out to as many people as possible across the UK and will attempt to target 3 specific groups of people. Those who feel negatively impacted by the effects of social media, those who feel positively impacted by the effects of social media, and those who think social media doesn’t have an impact on their lives. The younger population of the study will most likely come from social media “sharing” and advertising due to the higher use within younger generations. Whereas some of the older population may have to be specifically targeted online or in person via setting up stalls in towns and asking people to answer a few questions etc. People of all ages will need to be asked these questions to gain as much quantitative data as possible to create an accurate generalisation.
	From these groups there will be several non-formal interviews set up to gain more specific data on how these groups have been impacted from social media. This data would be used to find possible negative and positive impacts on different people and how that can affect their lives. These interviewees would need to come from different backgrounds, age groups and different extremities. For example, someone who makes a living from using social media regularly to someone who has potentially developed mental health issues due to social media. One question which will be asked will be how people have come to these conclusions, whether through personal experience or close contact with those who have been impacted to an external influence such as other research, media coverage or word of mouth.
	The younger population of the study will most likely come from social media “sharing” and advertising due to the higher use within younger generations. Whereas some of the older population may have to be specifically targeted online or in person via setting up stalls in towns and asking people to answer a few questions etc. People of all ages will need to be asked these questions to gain as much quantitative data as possible to create an accurate generalisation.

[bookmark: _Toc6943471]Limitations, Legal, and Ethical issues
[bookmark: _Toc6943472]Limitations
	The biggest limitation for gaining this data is getting people to respond to the survey/questionnaire and complete all the questions honestly so that we can gain an accurate representation of the public to create a valid generalisation. Another limitation which we will incur is that to conduct interviews with people we need to gain a response from them and for them to be available and willing to involve themselves in an interview. One more limitation is that we cannot ensure that every ethnicity or social group is represented accurately as many of the people responding might not carry the same views as those from different ethnicities, without conducting several surveys/questionnaires it’s almost impossible to cater to the whole of the UK accurately.
[bookmark: _Toc6943473]Confidentiality & Consent
	Keeping any data obtained anonymous is a top priority, respondents will be grouped into age groups and which social media platforms they use but their responses cannot be linked to any personal information. Without doing this there is chance of people not wanting to partake in the questionnaire/survey due to wanting too much personal information and will not feel confident in giving this out. As pointed out by McLeod “Participants must provide informed consent prior to completing the questionnaire and must be aware that they have the right to withdraw their information at any time during the survey/ study.” [3] Even though this could potentially skew results the participants must be within their right to withdraw the information for ethical reasons as they may not want to share this with us after a certain period. This information needs to be kept safe ad anonymous to avoid being put under legal scrutiny from GDPR regulations which could lead to large fines or worse.
	With regards to the non-formal interviews, interviewees who attend them will have to sign a form giving consent us to use the data that is being collected. They will be interviewed in a safe location where there is little to no chance of that data being linked directly to that person unless they specifically want to be identified with the data they have provided in the interview. In conjunction to this the interviewees will be contacted before the interview and they will be able to view the questions we are going to ask before the interview itself. They then have the choice to ignore or answer as many of the questions as they want in detail or briefly. Any interviewees under the age of 18 must have parental/carer consent before attending and should be accompanied by a parent/guardian. Failure to comply with these regulations could result in legal repercussions under the GDPR regulations. More information on GDPR regulations [4]
[bookmark: _Toc6943474]Data analysis and evaluation
To analyse the data that has been collected there are several different tools which can be used.
The tool we will be using is ‘SPSS’. “SPSS means “Statistical Package for the Social Sciences” and was first launched in 1968.” [5] SPSS is extremely useful for grouping data together and gives a multitude of options for getting accurate information from the data. It can be used to give mean data, standard deviations and will be useful to give us meaningful averages that we can use to create an overall generalisation.
Before we can use SPSS to create a generalisation however, we first need to go through ‘Content Analysis’. “Content analysis is a research technique used to make replicable and valid inferences by interpreting and coding textual material. By systematically evaluating texts (e.g., documents, oral communication, and graphics), qualitative data can be converted into quantitative data.” [6] This is used for gaining a quantitative view on what the interviewees say in the non-formal interviews. It helps bridge the gap between qualitative and quantitative data to give a better summary overall and will help generalise the results.
[bookmark: _Toc6943475]3. Resources & Planning	Comment by Lesley Grimbaldeston: Knowledge is reasonably detailed and accurate. A good critical understanding of the well-established concepts and principles and the main methods of enquiry, with minor gaps in the selection of material.	Comment by Lesley Grimbaldeston: Demonstrates very good skills for employment requiring the exercise of personal responsibility and decision-making, with just occasional minor weakness.
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