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   INTRODUCTION
      Social media have become an inseparable part of the everyday life of modern people. They allow not only to provide information instantly, but also to build communities and develop relationships. Or maybe you have ever wondered how to make the most of them in your life? Here are a few tips that will bring you closer to the answer to the question: what are social media and present the various ways of using them in everyday life.

Social media: what is it?
So, let's first start by explaining what social media is. In short, they are online platforms that allow you to send, share, and create content, as well as communicate with other users. Virtually all of us use sites such as Facebook, Instagram, or Twitter, but do we realize how many different possibilities these services give us? I will try to present it to you in detail, because in fact, social media make everyday life easier.
Getting the most out of social media
Social media have many important functions in both private and professional life. Each of us uses social media, one could say three times a day and for different purposes – some to take selfies, others as a source of information or follow the news. Or maybe you have ever wondered how to make the most of them in your life?

Seeds of a variety of ways to access information
Social media what is this, you can often hear this question. To make the most of social media as a way to access information, it's a good idea to like or follow specialized pages and groups related to your own interests or the industry you work in. Yes, you will never be up to date with news, e.g. events, webins or competitions.
Networking
It is also worth using social media to develop a professional network. Professional platforms like LinkedIn allow you to stone develop connections with other professionals in your industry. In this way, you can not only maintain familiar acquaintances, but also meet completely new people who share knowledge or experience with you.

An insightful look at social media
Social media, such as Facebook, Instagram or Twitter, are extraordinary tools that allow us not only to share content with other users, but also to communicate with them. Virtually all of us use these platforms for a variety of purposes, ranging from taking selfies to keeping up with the latest news. The key to taking full advantage of the possibilities of social media is to skilfully combine their functions in private and professional life.


How to effectively reach potential customers?

Running a business and reaching customers is not an easy task. How to acquire customers with marketing strategies? This is what you will find out in today's article - we invite you to read!
 
 
Why Live Selling?
Sales broadcasts are a trend that is gaining popularity. It's a relatively cheap and easy way to sell — it's also well-received by Facebook's algorithm.
Since you're reading this, you're probably already running your store. How can you reach potential customers and generate more sales?
 
Create a content plan and keep it regular!
Regularity is at the heart of any strategy. Focus on conducting likes at a fixed time. Thanks to regularity, you will gain trust and better familiarize customers with your products.
Facebook ranks content based on audience engagement. The more engagement viewers have during the broadcast, the more exposure it is. Finding the right time to conduct a live broadcast on Facebook can improve the reach of your fan page and thus increase your sales.
Wondering what time is the best time to conduct a live event?
In one of our recent articles, we mentioned that based on our analysis:
The largest sales take place from Tuesday to Thursday.
Stores are most likely to create broadcasts between 5:00 p.m. and 8:00 p.m.
On Fridays and Saturdays, there is a significant drop in sales (2x less).
More description in the article: https://www.selmo.io/blog/o-ktorej-godzinie-rozpoczac-transmisje-live-na-facebooku
 
Use Facebook groups
Facebook groups are often underestimated. Each group is a mini community where everyone has specific interests.
If you're new to marketing, focus on engaging members of groups that already exist. However, once you have gained experience, you can think about creating your own group with which you will regularly maintain relationships and encourage purchases.
How to engage your audience in groups?
Getting started with Facebook group marketing may seem scary. Nothing could be further from the truth! Here's how you can get group members to appreciate the content you create:
Stay in touch
Reply to comments on your posts, as well as comment on other people's posts and videos. Be an active member of the group before you start expecting commitment from others.
Tip: Use humor to make them remember you. Nothing engages like a good joke!
Create polls, quizzes, and ask questions
Let the group members do some thinking! Create a puzzle related to the item you want to sell, or prepare an interesting puzzle. You can offer a discount or reward to the first person who answers your question correctly — then you will definitely attract more people to your content.
Do you sell clothes for women? Handbags? Or maybe shoes? Regardless of what you sell, you can educate your audience on topics related to the goods you sell. Write a post about how to choose the size of a handbag, or how to choose the right shoes for different occasions. Record a video or start a broadcast during which you will explain how to complete sets of clothes or match cosmetics to different skin types. Thanks to this, you show yourself from the side of an expert who can be trusted.
Don't spam
Nobody likes spam. Don't flood your group with content that doesn't benefit you or other group members. By spamming, you expose yourself to a negative perception of your store and the loss of potential customers. When creating posts, videos, or quizzes, think about whether it is interesting and/or useful from your customer's perspective.
 
 


Impress your customers
Surprise your customers by adding something of your own to the packages you send. These can be a handwritten thank you note for the purchase, a set of stickers with your logo, sweets or another small gift. Thanks to this, your customers will feel appreciated and will be happy to come back for more products.
The purpose of this surprise does not have to be only to evoke positive impressions in the customer. You can use it to encourage customers to behave in certain ways, such as leaving a review on your Facebook page, commenting on posts, or sharing your streams.
 
Summary
Marketing plays a key role in sales. Not only does it make it easier to reach new customers (if done wisely), but it also helps build loyalty with existing customers. If you use our tips, generating sales will become easier. Good luck!
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