



Digital Skills and Research Method
REPORT

Task 1 

Mariyana Bocheva -1706304
12/29/2017




Introduction
[image: Image result]In this assignment, the concept of social media will be defined as an effective source in the Modern word, which turns around the world. Furthermore, the assignment will include statements and definitions about how did social media have changed by the time since it came out. In addition, advantages and disadvantages would be stated with conclusion about is it effective overall or not. Lastly the assignment will include information about how social media has changed our life and how it is benefiting our lifestyle (learning new skills or using it as a research source). To prove these points, the assignment will include examples of Facebook, Twitter and LinkedIn which will support the points stated in the assignment. Moreover, those examples will be used with the aim to create comparisons between them so we could find which one is most effective and beneficial towards people lifestyle. Furthermore, the assignment will include information about how is social media beneficial to the businesses and how and why is social media used by them.

Social Media – Social media is a huge range of websites or apps that are used to share information or to take part of any social networking such as gaming.
Internet was firstly created in 1960 with the primitive
forms of e-mailing and internet. However twenty years
later, electronic devices such as home computers became
famous and commonly used so the social media became 
more sophisticated. The first use of social media was 
during the 1988 when the first form of social media came
out with the form of internet chats or IRC’s. Furthermore, ten years later at 1997 the first website came out on the internet, called Six Degrees. Two years later at 1999, the first blogging sites came out and as a result the social media sensation was formed. During the years the social media started to develop and in the early 2000s the website LinkedIn came on the internet, becoming prominence to the social media. http://www.telegraph.co.uk
Five years later at 2005 and 2006
Social Media Web-sites like Facebook and Twitter 
become popular over the social media and most of the people that are web surfing started using those websites. Additionally, nowadays the social media is continuing to grow creating new and more efficient web pages and phone apps that are beneficial to human lifestyle and businesses. As a results the population is becoming more depending over the social media which is leading towards globalisation.
Advantages and Disadvantages of Social Media:
Advantages:
1. Easy way to have a worldwide communication
2.Cheap advertisement – saving money
3.Increased news cycle speed – faster way of transferring news and information
Disadvantages:
1. Time consuming – taking a lot of time to create a web page to advertise or inform
2.Information is on the front page only for few hours, until new information pops up.
3.Information or files could be copied if shared over the Social Media
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[image: ][image: Image result for marketing]Social Media and its effects over the businesses:
Social Media could affect all three spheres of business; Marketing, communication and Branding. 
Marketing: Social Media is a great way for the businesses to increase the
awareness of their products and services. Compared to the old type of 
advertisement or sharing information like television and mail, the Social
Media could be used instantly to inform customers about any exceptional 
prices or deals. Moreover, consumers can connect with their most favourite retailers to stay
informed about their new offers and developments. As results the customers have better access to new offers and would find out about them immediately after release on the market. One example, of business using social media is Facebook. On this website or app, both individuals and businesses, are offering and advertising new products and services. Additionally, there is a specific option (page) called Marketplace. This section is specially designed for marketing purposes (buying and selling).

Communication:
Along with the marketing, the social media is affecting the communication inside and outside the businesses. This means that the communication between the businesses and their customers is affected by the social media in many ways. One way of affecting the businesses and their customers is using their social media profiles to communicate with the retailers, instead of sending letters or E-mails. Furthermore, customers might use social media to write both, positive and negative feedback and information about their favourite business. As results of online opinion or
 information sharing the opinion of other customer could be affected in a good 
or bad way due to the feedback. For example, with the Social Media app is
Facebook. Businesses are using Facebook by many ways but most importantly 
to communicate with their customers. It is very important for small Businesses
to respond as soon as possible to their customers so they would be satisfied 
with the customers’ service and leave good feedback. The positive feedback
is important as said previously it could affect the potential customers of the 
business.
Branding:
Before the social media became popular to the population, the customers considered the businesses to be impersonal entities. After the social media became popular, it opened new level of dialogue between the customers and the business. It is very effective about target marketing. For example, customers with specific age, ethnicity and sex are targeting their favourite services and products so it is easy for them to find what are looking for. This is beneficial to the businesses as they could have positive feedback and after people buy their goods, the business would be able to target their market and set aims and objectives. Furthermore, by using Websites like Twitter and Facebook, the businesses have huge chance of increasing the awareness of their products and services which as a results they might increase the number of sales that they are making.

Facebook and Twitter as a worldwide used social media app and how does it benefit the businesses:

According to Dream Grow Digital, based in Estonia, 9
5% of adults aged between 18 and 34 are following brand via social networking’’. Source: 
https://www.marketingsherpa.com/article/chart/demographics-why-customer-follow-brands-social-media
This gives us idea about how popular social media has became during the years and how much % of the population is using social media. Analysing those results, there are popular websites which influence the businesses along with their contents: Communication, Branding and Marketing. Additionally, to this social media has huge influence over the customers of the businesses. Example of influence that social media has over customers is that, ‘’in 2015 Facebook influenced over 52% of customer’s online and offline purchases, up from 34% in 2014’’. Source:
http://www.thedrum.com/news/2015/04/24/facebook-influences-over-half-shoppers-says-digitaslbi-s-connected-commerce-report 
Analysing this quote, we understand how important is for the retailers to keep up to date their social media channels, due to the direct impact on the purchase behaviour. This means that the social media is impacting over the purchases of the customers due high level of advertisement and people using Facebook as a Social media website, which is beneficial to businesses. Furthermore, ‘’There are now more than 50 million small businesses using Facebook Pages to connect with their customers, and 4 million of those businesses pay for social media advertising’’. Source: www.Facebook.com. This information identifies the importance of advertisement in social media websites such as Facebook and Twitter. People nowadays are using those websites either to share information or follow their favourite brands such as Nike and Adidas. In addition, they are using the online shopping to purchase items and get delivered to their home. This is why it is very important for the businesses, to keep their web pages updated so their customers could follow the deals and offers. 
On the other hand, looking over Twitter statistics for 2018, ‘’78 of the people who complain to a brand via Twitter expect a response within an hour’’.  Source:
 https://www.lithium.com/company/news-room/press-releases/2013/consumers-will-punish-brands-that-fail-to-respond-on-twitter-quickly
[bookmark: _GoBack] 
This information is showing how important is for businesses to keep updating their websites and to answer questions and help the customers to solve any problems that they experience about their services or products. They need to make sure that all of the customers are satisfied with the products/services and the customer service overall.

Comparison:

Compared to the beginning of social media and nowadays, social media is improved and very effective to businesses and individual sellers. One example of improvement is that most of their customers prefer shopping online and get delivery to their home. This is saving time and money for the customers and leaving positive feedback if delivered on time with the correct item. The option of online shopping has begun from 1994 with Net Market or 1995 with EBay and Amazon. People started using this option as it is not that much time consuming and they could do it from anywhere 

with internet access. With the time online shopping improved and become even more popular as it may be delivered to the customer’s house or left in the post office if the customers are not at home. 
Another comparison between the beginning and nowadays of the social media is that most of the population nowadays are using internet and social media overall. This is beneficial to the businesses to use social media for advertisement purposes which is cheaper and very effective method. Overall, compared from the start and now, the social media has offered a lot of options of improvement so the businesses could benefit from it. This is why social media is becoming more and more popular and used as the technologies and options increase.
Conclusion:

This assignment was about social media and its effects over businesses. In the beginning of the assignment, there is introduction about the assignment and what is it going to be about. Furthermore, the history of social media (beginning and nowadays) is added, describing all of the improvements and options that is has given to the population over the time, as the social media is developing. Overall, the assignment has stated ways of improvement and options that social media has given to individual sellers, businesses and human population overall. Moreover, the assignment is describing the effect of social media over Marketing, Communication and the Branding of the businesses. Additionally, to this there is a comparison between the beginning of social media and nowadays and a descriptive statement which support the points. 
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Hello Christian

I'm writing you about the
business plan that | have to do
for you. The Business Plan is

done, please let me know when
will be good time for you to make
a meeting.

Regards
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Hello Maryana,

| am so glad that i have heard
back from you. | hope everything
was fine with the work. Lets
arrange a meeting where we
could discuss and analyze the
business plan.

0 Regards, Hristiyan. ®
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