Chapter 3 – Methodology 
3 Introduction
This chapter will provide a highlight on appropriate research methods, both primary and secondary. This study will include participation from secondary research surrounding the topic of study which is currently available and has been analysed in chapter two. In spite of the analysis of the research provided in chapter two, the researcher has identified a gap in research so primary research methods will be adopted to investigate further into the topic of study. The primary research is aimed to collect public perception of policing in the 21st Century, as well as identifying whether there are any characteristics that contribute to different public perceptions. 
The following chapter will aim to provide a response to the corresponding objectives as outlined in chapter 1, which are; 

· Identify appropriate research methods and its limitations, in collecting public perception of 21st Century policing

Academic research is experimental or theoretical work that is directed for the inauguration of learning more about underlying topics, difficulties, or concerns (Djellal et al, 2003). Research methods are practiced to collect data and information (Dawson, 2009) that are classified into two categories; primary research and secondary research. Rugg and Petre (2007) describes primary research as information that is ‘new to you’, and secondary research as ‘new to you but not to everyone’. Each are equally beneficial despite both methods displaying limitations (Rugg and Petre, 2007). Primary research is arguably the closest aspect we can get to the truth, and secondary research is of what has already been documented and interpreted (Walliman, 2006).
3.1 Research Strategy
Primary research can be collected using a variety of methods including interviews, surveys and questionnaires (Dawson, 2009). However, as the aim of the researcher is to collect statistics and differentiating opinions to contribute to analysing the public perception of 21st Century policing, a survey or questionnaire is considered to be applicable as they are more efficient in collecting information from responding participants.  
After analysing a selection of methods, the one selected for use in the study is a questionnaire, which is defined as a “set of questions given to participants of your research project”, (Smart Survey, 2022). The reason for the application of a questionnaire is to collect specific information which will be obtained from a variation of both open and closed questions. The practice of using both open and closed questions will assist the researcher in achieving definitive and comprehensive responses to the questions outlined (Dawson, 2009). The questionnaire will have a target sample of 100-150 participants, of all ages and genders as this study does not have a specific focus group. Distribution of the questionnaire will be carried out via social media, as this is a platform with high engagement and usage levels. Survey Monkey is the source that the questionnaire will be created on. 

3.2 Data Collection 
The data collection endured from the survey will include quantitative and qualitative data. Similar to using open and closed questions in a questionnaire, quantitative and qualitative data can be used in tandem (Oflazoglu, 2017). The difference in response is demonstrated through the types of questions used and the responses accumulated from the questions (Tashakkori and Teddlie, 2009). 
When the researcher is obtaining information that includes measurements and statistics, this is the quantitative data input (Walliman, 2006). Quantitative data is commonly included in questionnaires and such responses are usually collected through the use of open questions (Dawson, 2009). Wallium (2009, p 112) infers that measurements are levelled in methods such as “nominal, ordinal, interval and ratio”. 
On the contrary, qualitative data obtains information containing narrative or textual descriptions under the investigation phenomenality (Johnston and VanderStoep, 2009). This type of data does not typically involve dealing with numbers or any kind of statistics but focuses more towards beliefs or views (Walliman, 2006). The findings that are observed through qualitative data result in a production of expansion and comprehension (Walliman, 2006). 

The differences between quantitative and qualitative data can be observed through sampling, collection and analysis of data and results obtained from each method (Oflazoglu, 2017). The comparison initiates with sample sizing, whilst quantitative data involves statistical measurements, the researcher generally focuses on targeting a larger sample in order to identify statistical trends and results (Oflazoglu, 2017), where qualitative data aims to achieve in-depth responses which can assist in investigating the facts behind reasons, and characteristics that can influence views and beliefs (Goertz and Mahoney, 2012). 
Data collection also portrays a contrasting difference between the types of data. The particular difference being the way in which the questionnaires are structured (Oflazglu, 2017). Oflazglu (2017) claims that quantitative data is greatly structured, whereas qualitative data is less structured and more specific in its manner due to the responses it aims to achieve. Differences are also observant through the data analysis of both data types. Data analysis of quantitative data involves the interpretation of statistics, contrasting from qualitative data that analyses relevant research and quotation (Oflazglu, 2017). 

For the undertaking of this research project, the researcher will include both quantitative and qualitative data. The purpose for this is to achieve statistical data and in depth responses including views and reasoning. The researcher will aim to identify age and gender; statistical information, which is quantitative data, as well as an expansion on reasoning for certain answers to achieve qualitative data. This will then be analysed and investigated alongside similar secondary research to classify whether there are similar trends, whether they have changed or whether the information collected from the researchers’ primary findings is of that previously unmentioned. 
3.3 Data Analysis 

3.4 Limitations and Potential Problems 
The first identifiable limitation is the sample size. As the United Kingdom has a population of approximately 67 million (Office For National Statistics, 2021), the public perception generated through 100-150 people may not rectify the public perception across the country, and there may be existing reasons or views that may be upheld by individuals who do not participate in the survey. This is a difficult limitation to combat, but the researcher will aim to receive a high amount of responses when distributing the questionnaire. The use of social media is expected to assist the researcher in this area, as previously stated it is an effective platform with high levels of engagement. 
A further limitation is that not all of the participants intended for response may not have access or engage with social media and technology; the elderly for example. In attempt to overcome this limitation, the researcher will provide printed copies of the survey to enable the targeting of a wider audience as the participant group is intended to be the general public, rather than a specific age group. 
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