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Introduction
The present study has illustrated a comparison of the two most important hotel brands that is Marriott and Premier Inn. Both these branded hotels are well known due to their marketing strategies and effective services. Along with that, both hotels have their reputed historical background. Respectively, this essay is going to represent ample information about running and maintaining marketing practices effectively.
Marriott International, a hotel that caters to hospitality services, was established in 1927, and it operates and licenses hotels and franchises lodging, including residential, timeshare, and hotels. Jobber and Ellis-Chadwick (2020) opined that this hotel always intends to do something extraordinary. Apart from that, this company offers the most powerful portfolio in the hospitality industry. There are around 30 brands and 8000 existing properties present across 139 countries. On the other hand, Premier Inn is an international hotel established by Whitbread in 1987. It started with the launch of Premier Lodge and merged with Travel Inn.
Main discussion 
Based on Marriott's marketing strategy, taking care of customers should be the prior thing. This hotel has been leading for more than 95 years (Marriott, 2023). The organisational culture has consistently encouraged to achieve awards and create market value along with position, which influenced people to recognise Marriott positively. According to a news report, Marriott has recently launched "Travel by design". This is a designed-focused platform Marriott always uses to integrate the benefits of innovation in its marketing strategy to facilitate the most effective services (Marriott, 2022). However, during the pandemic era, almost all of the hotels faced hard times, whether Marriott or Premier. Marriott's management system started to adopt the scrum workflow marketing method to start this F&B strategy. Premier Inn has a unique ownership model that provides a competitive advantage in the challenging market. This hotel uses a vertically integrated model that combines property related to ownership and hotel operations distribution of inventory. That strategy and effective marketing plan have enabled Premier to move at a faster pace (Bowie et al. 2017). However, during the Covid situation, Premier Inn proceeded with a unique operating model, that market-leading direct distribution model. This model allows continuing to provide strong market share gained among the UK. 
As explained by Pride and Ferrell (2019), marketing practice is highly associated with reaching a huge customer base and spreading business information in the target market. Therefore, in the modern age of competition, emphasising marketing activities is highly necessary for hospitality organisations to reach the potential customer base. In the case of Marriott, it is observed that the organisation has focused on digital marketing practices by considering the needs and requirements of the modern day. In this context, the report of F. et al. (2022) has highlighted that the company has generated the popular online marketing campaign named #30 stays300 days in the digital marketing channels for promoting their business activities and, from this, to grab the attention of a huge number of digital customers. Moreover, it has enhanced its brand reputation as the particular marketing campaign of the company has provided information to the customers regarding their different hotels. 
On the other hand, besides Marriott, Premier inn has also emphasised social media promotional strategies under their digital marketing aspects. Premier Inn uses social media channels to promote the destinations as well as to develop a strong brand presence within the market. Moreover, it is also noticed that the company has captured around 40% of hotel bookings by embracing Google hotel ads (Google, 2023). Thus, it can be possible to say that the digital marketing strategy has become effective for Premier inn to enhance customer traffic by applying digital marketing aspects. In this area, there are massive similarities between Premier inn and Marriott as both companies are focused on digital marketing strategies to cope with the modern marketing practices in the market. 
Methods used for segmenting, targeting, and positioning within markets for identifying the current marketing position of the brands. Since Marriott and Premier Inn both are in the international hospitality industry, both use similar ways for segmentation, targeting, and positioning. Following is a certain set of rules that those organisations follow:
Segmentation: identification of a meaningful group of customers
Targeting: Selection of a particular segmentation
Positioning: the building of improved brand equity in the context of a target
In order to define the current marketing strategies of the organisation, the 4Ps of the marketing mix framework can be involved in the discussion. According to the view of Karim et al. (2021), 4P's marketing mix framework demonstrates the specific marketing strategies that companies are needed to use for achieving the maximum outcome from their marketing practices. The marketing strategy framework is based on 4 specific elements. 
Product: The major services Marriott provides to their customers are hospitality and accommodation (Marriott, 2023). In recent days, they have also adopted sustainability approaches while delivering services to customers. On the other hand, in the case of the Premier Inn organisation, they also deliver hospitality services with 800 hotels throughout the world (Premier Inn, 2023a). 
Pricing: Analysing the pricing strategy of the hospitality organisation, it is considered that both Marriott and Premier inn follow the premium pricing strategy. Therefore, they deliver their services at high prices. In this case, by following this pricing strategy, both the Marriott and the Premier Inn have developed a significant brand reputation among the customer base. 
Placement: Apart from this, considering the placement strategy, it is also noticed that the company delivers services throughout the world by operating the business in the global market. 
Promotions: Apart from this, Marriott promotes their services and their business to the customers with the help of digital marketing aspects. The company spent around $77 million on the advertisement (Marketing Brew, 2021). Premier inn is also focused on social media promotion strategy for business promotions. 
Therefore applications of the marketing mix framework to analyse the marketing strategies of the company, it can be possible to say that Marriott and Premier inn have similarities in terms of the placement, pricing strategy and product strategy. Although, there are differences in the promotion strategy. This is because Marriott has considered the marketing strategy in a significant manner by spending huge capital on this. 
In order to define the marketing communication of these hospitality organisations, a Marketing communication mix can be applied. According to Amin and Priansah (2019), the Marketing communication mix is associated with the blending of the different promotional variables that are required to be considered by marketers for maintaining communication with their customers. The different elements of the marketing mix have been discussed in the context of Marriott and Premier Inn. 
Advertising: In advertising, Marriott has emphasised on print media, email marketing and others for the advertisement of their services. On the other hand, besides print media, Premier inn has also focused on digital marketing activities. 
Professional selling: Marriott is possessed around 377,000 employees, through which it has become possible for the company to manage the professional selling of its products. On the other hand, Premier Inn also has around 35,000 efficient employees for maintaining the selling activities in a professional manner. 
Public relations: Marriott conducts the solicitations and maintenance by calling the media in case of service launching, news sharing, delivering business information and others (Marriott Hotels Resorts, 2023). On the other hand, in the case of the Premier inn, it is a significant fact that the company has recruited a customer relationship manager that has helped them to maintain a good relationship with the public. 
Sponsorships: Marriott is associated with the generation of donations for charity organisations (Marriott, 2023). Thus, it has become possible for the company to contribute to sustainability and, from this, to sponsor their services. On the other hand, Premier inn has also launched a sponsorship program for the Welfare of the abundant dog population (Mena, 2023). It has allowed the company to conduct marketing with the sponsorship program. 
Sales promotion: Sales promotion is generated in Marriott through the digital marketing campaign. On the other hand, Premier inn uses Google AdSense to drive customer attention and to capture huge bookings from this (Google. 2023). 
It is a noticeable fact that the covid 19 pandemic has significantly impacted leading hospitality organisations towards sustainability. In the case of Marriott, the company has significant sustainable aspects in the business. This is because Marriott has a 'Serve 360' initiative for creating a positive impact on the environment through following the UN sustainable development goals (Serve360, 2023). Although, it is recommended for organisations to emphasise more on sustainability for delivering the message to their customers. Therefore, companies need to use eco-friendly materials only for their business operations. On the other hand, Premier Inn has considered cutting down the carbon emissions from the business initiatives (Premier Inn, 2023b). However, it is recommended that the company use renewable energy and carbon capture technology to address the carbon emission issue more adequately and deliver green messaging through their marketing to the customers. 
[bookmark: _wcava0gipmtj]Conclusion 
The present study has concluded how a reputed branded hospitality industry has effectively derived its businesses. This paper would have represented a complete understanding of the marketing direction that has been chosen by Marriott and Premier. The current market position, along with current marketing strategies, has been discussed. Social media has played a great role in general awareness among people respectively. People are more concerned now regarding choosing the best. Thus, it has forced both the Marriott and the Premier inn to emphasise the marketing practices in the hospitality industry. 
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