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Where To Start?

Two things I've always found difficult; identifying where my work sits in the
market and who my customer/audience is. Going to Race To Market 2018
really helped me work on this by giving me the skills to perform market
research and the confidence to pitch my work at the premium end of the
market. Something | identified in myself during the external brief was my lack
of confidence and familiarity with the high-end market due to my background
and upbringing. The live brief and exhibition with St. Fagans, followed by my
experience with the pop-up shop in Creative Bubble, helped build my
confidence further and gave me the opportunity to directly engage with my
audience.

Now, as | start to consider my brand identity and how | want to present myself,
| know | need to be looking at the higher end of the market. Until the St
Fagans brief, | really thought | would be undertaking a fashion object project
for my graduate collection, so I'd spent a lot of time between 2" and 3" year
researching that market and updating my website accordingly. After that | fell
in love with glass and have tried to learn as much as possible about it for the
remainder of my degree.

During research trips to see Olafur Elliason, Collect and Cerith Wyn Evans | was
focussed on how the work was presented in a gallery and the technicalities of
setting up the work for display. It was a bit of an oversight on my part not to
have considered how they were presenting themselves and their work
through branding, presentation and promotional material. Despite coming
home with dozens of flyers and business cards to save me writing down the
names of everyone | see, | rarely spent time critically evaluating them. | got
back full of ideas and went straight into workshops to start experimenting.
Going forward | think | would benefit from structuring these visits with a set
time to evaluate the promotional material to see how | can improve this in my
own practice.

Despite studying hard and learning a lot about glass in a short time, I’'m still a novice
and there is still so much | don’t know. During tutorials with Cath B, I've been
challenged to consider the context and application of my glass work; where does it fit
in the wider world? The answer to this is the foundation of any branding, presentation
and promotional work | do so | need to dig deep and look wide.

The confidence issues | faced when looking at the high end of the fashion market
resurfaced when | considered where my glass work ‘fit’ in the market. Erring on the
side of caution | test-traded small glass coasters at a pop-up shop at Creative Bubble
and was overwhelmed by the response. After 5 days | sold 90% of my stock (including
a display piece) and was commissioned to make a new set of 4 coasters. Clearly
smaller functional glass objects were commercially viable even in Swansea but making
and marketing them felt like | was underselling my skills and my ambitions. Although |
can see this as a realistic way to financially support myself, | really want to do more
than make coasters in my career. | want to think BIG — installations, public art and
architectural scales.

This was at least a starting point. After years of researching fashion and makers that
work with the body, | wasn’t sure where to start looking to get a deeper understanding
of where my glass work sits in the market. Through conversations and tutorials with
the SPD and Glass teams, I've been able to see the different applications of glass work
and how they might be branded/marketed differently. As I’'m at the beginning of my
journey with glass and still experimenting and producing work that could fit a range of
applications, | want to look at makers with a broad practice as well as specialists to
identify how they present their work.

I've identified a range of architectural firms, interdisciplinary studios and a range of
makers that relate to my practice and ambitions for the future. I've front loaded this
module with research that examines their branding and online presentation that will
underpin my promotional work now and after graduation.
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GETTING STARTED

Title font
ABCDEFGHIKLMNOPORETU WYY
abcdefghijlkrmnopgrstuvweyz

Body Font
ABCDEFGHIKLMNCPOGRETUNWIYZ
abcdefghijlkmnopgrstuwwyz

THE

WHITE
CORNER
GREATIVE

THE
WHITE /
CORNER

CREATIVE

BEBAS NEUE REGULAR
HEADER FONT
P B f_‘@g’
= Togy b -

When | first saw this brand board
template, | felt intimidated. Seeing the
populated example helped, but | couldn’t
work out where to start or what direction
to go in. I've always found this part of our
work the hardest, so | want to dig deep
and get my head around this. | missed
some taught sessions so wanted to make
sure | caught up with all the session notes
and resources on Moodle, as well as
engage with tutorials remotely with
Teams. All the elements of this module, as
well as my digital submission for major
studies, needed to visually work together
with my branding choices. To give myself a
firm foundation for both modules and
myself after graduation, | wanted to make
sure | wasn’t skipping over the research
into my intended market and the brands

that operate within it.
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I've included this example from Moodle so | can
reference it while working on this part of the module. |
can get a bit carried away and go off on tangents — this
is especially unhelpful when working on branding
which requires clear, concise and effective
communication. If | start going away from the essential
elements of designing my brand-style | can quickly
refer to this and make sure I’'m not over doing or
forgetting anything.

Although this example is quite far removed from my
practice, all the information and key elements are
clear and easy to understand and relate to. | really like
the clean photographic visualisations of the brand
style elements in context. The photographs
emphasise the materiality of the work — this is
definitely a device that | will need to use to present my
own work, not just for the sake of the digital
submission/lack of degree show — after the world gets
back to a sort of ‘normal’, photography will still be the
best way for me to present my work outside of an
exhibition, which will be the majority of the time.
Better to get used to it and get good at it now.

The other element | was drawn to, was the use of
brand patterns. I’'m used to thinking of patterns within
a series of collections, | hadn’t thought of having a
signature or brand pattern for templates and
centralised documents, except to use one from a
current/recent body of work.

THE ANATOMY OF A
WELL-STYLED BRAND

A powerful brand identity 15 more than just the logo and a couple of
colours, it’s made up from & number of elements which add depih,
texture and personality. And s the sum of all of these parts that

creates a brand identity that will really resomate.
& comprehencive eelour . . . l

palette that supports
your brand messages,

Logo - of course! Think
of your logo as the
fullstop of vour brand. it's
i nthy recognizable, it's

we but it doesn't
need ta tell your whels
story - that's what the
other slements are for.

Mustrations to add
interest and personality A range of typefaces for
body cooy, headings,
subheads and aceents
toenhance your brand
idemtity and add charscter

Devices and icenz to add

visual texture and further &

rrirforoe voul nd. This (i) A A ;
sinforce your bra d. T i3 ..I)- ! & Gl Ey

might be anicon, a 'stamp’ of

some description or a set of

&7 a Y B
llustrations e ,{\‘\ % &8 fEh Photography that
adds an element of
..... -
consistency and depth
Brand patternz to add texturs GOTHAM 5 Dl Fee  NHOGIOOT

and flair. You'll use these
perhaps an your website, your
packaging or on the back of

your busimass cards.

RAINBOW RAINDROFS Dezignor

and l=mferer Jil} Srith's brand identit

Is it better to just use a recent pattern and keep updating it as a way of marketing new work, or would this risk diluting brand style, or could it be the brand style? Would it be better to have a separate, continuous
brand pattern that remains the same, sitting alongside new work? As I’'m moving into glass and away from traditional surface pattern and textile work, would it even benefit me to have brand patterns? Would it
dilute my glass work or set me apart with a broader skill-set? I'll need to consider these questions while researching and analysing other brands. | want to see how they market their work, if they specialise and
home in on one thing or have multiple applications. How does that impact their brand style, identity and presence? First things first, | need to identify a group of brands/makers/designers/studios whose work has
similar applications to my own.
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Architectural Brand
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Thinking BIG...

One of my favourite architects, | find his design process as well as his commitment to community and environment inspiring. The geometric forms, modular design and use of folds
in his visual language resonates with my way of working, although on a much larger scale. | don’t know what | was expecting from his website, but it was certainly bolder, more
graphic and more modern than | was expecting. | like his use of youthful colours and infographics as well as the way he’s translated his geometric style into web design, conveying
the same sense of playfulness and interactivity as his buildings.
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Here I've collected images of his buildings, logo variations, web pages and publications to get a broader picture of his brand identity and better understanding of how he
communicates through his presentation. This is an excellent example of visual communication; seeing his work side by side with his branding you can see the same visual elements in
completely different formats. This will be really helpful to refer back to during this module.
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Architectural

Zaha Hadid A

Brand:

3 m
Ifecre

Contact Us

Zaha Hadid Architects
Studio London

10 Bowling Green Lane
London EC1R 0BQ
United Kingdom

T +44 20 7253 5147
F+44 20 7251 8322

Featured Proj
Zaragoza Bnd

Zaragoza, Sp:
= Follow Us

S

5-20

za SOHO finalist for AZ
irds 2020

a SOHO in Beijing has

1 selected as a finalist for
\Z Awards 2020 o

gory: Al Enter

5-20
Dubai hotel at the Opus
e to the new ME Dubai

, the Opus by Zaha Hadid

itects for Omniyat is
ted in the Burj...

30-04-20

ZHA to build CECEP’s new
Shanghai campus
Following the international
design competition, Zaha
Hadid Architects has been
selected to build the new

More

adid-design.com

About Us

We work at all scales and in all
sectors. We create transformative
cultural, corporate, residential
and other spaces that work in
synchronicity with their

% surroundings.

950 proj 44 countries 400
staff 55 nations

Welcome to the interactive
archive of Zaha Hadid Architects.

More
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Zaha Hadid Architecis

Ever since | was introduced to Zaha Hadid's work during the
Architectonic brief in 1%t year, I've been fascinated with her use
of line and form as well as the fluid way she designs both
buildings and jewellery. It was interesting to see her style

of website, usually | just go straight to images of her work.

Like BIG, her website home page is customisable, inviting
engagement from the user immediately. These are massive
international firms that will have teams of specialist designers
creating their branding and website. They’ll have budgets |
can’t dream of yet, for building and maintaining their online
presence. That doesn’t mean | can’t take elements of their
thinking and translate it in Wix. | can’t make an interactive
landing page in the way they have but | could add a scrolling
gallery so users can control which images they see at their
own pace.

Unlike BIG she has taken a more photographic rather than
infographic approach to her web design. This fits much better
with my own skill set. Although I’'m not a photographer, I'm
definitely more qualified to take quality photo’s rather than
make quality graphics!

| also prefer her darker colour palette to the bright ‘pop’
colours used by BIG (although | can see how it is more
appropriate for him). Her use of neutrals with a splash of
colour creates a more mature and established feel to her
online presence.

Website

Landing

Pages
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This page looks at her brand styling and promotional material. | particularly liked her logo layered on the white papercutting, her use of colour and hint of pattern.

| found her newspaper-style font guide really useful; it reminded me of the lessons learnt in Race to Market about establishing your brand's character as a step towards
crafting a well-designed brand. | followed this up in my notebook. After compiling my research for all the brands and makers | wanted to analyse, | went through each one
writing down key words, the type that could be used to describe the character of a person, to build a bank of descriptors that | could use to define my own brand identity.

The
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Zaha Hadid Architecis

Archive: Iedia:

Aqua at Dover Street
Market

London, United Kingdom
Dover Street Market

Dover Street Market has
commissioned a site-specific
installation to be showcased in

(= |
L)

their London store during the
2012 Olympic Games. Entitled
“Agua’, the concept references
the formal language of Hadid's
renowned London Aquatics
Centre

I've included some screenshots
from her website that shows her
‘gallery’ style presentation of her
works. | really like the simplicity of
the white background and layout
of image and text. It feels more
formal, like viewing work at a
gallery.

| Wl' 3
h \

Zaha Hadid Architecis
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Design

& Architecture Brand:

studio
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Segmented Branding

PROJECTS STUDIC

ABOUT NEWS

Spun

Produced by Ttalian furnitire manufacturer Magis and
made from moulded polypropylene, the plastic Spun
chair is suitable for both indoor and outdoor use.

Purchase Spun here.

Buildings
Spaces
Infrastructure
Objects

BOOKS & OBJECTS PECFPLE

OBJECTS

PROJECTS STUDIO

JOBS CONTACT

Limited Edition Spun

The studio produces a range of limited edition Spun
chairs which are produced by master spinners in Iraly
and finished by specialist crafismen in the UK, Finishes
range [rom pure mirror-polished metal w a lacguersd
rust patina. UR-sourced leather 1= handfitted to the
peripheral edge and base of each Spun chair. They
are then signed and numbered by Thomas Heatherwick,

Price upon request.

Heatherwick's architecture is so innovative and has a grand presence. | love the way he
blends traditional and contemporary forms and materials in his buildings, and | can see
that translates well on his website. He blends serif with sans-serif fonts to underline his
traditional and trustworthy reputation with his modern aesthetic. Like Zaha Hadid, he
displays his work in a formal way that feels like a white walled gallery. I'm interested in
how he segments his work so that it feels organised and easy to navigate. By separating

his work the smaller objects don’t dilute his impressive buildings and nothing feels out
of place.

BUILDINGS SPACES INFRASTRUCTURE OBJECTS

Coal Drops Yard — London, United Kingdom

EDEN - Singapore, Singapore
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PROJECTS STUDIO ABOUT NEWS BOOKS & OBJECTS PEOPLE JOBS CONTACT SEARCH

Heatherwick Studio is a team of over 200 problem solvers dedicated to making the physical world around
us better for everyone. Based out of our combined workshop and design studio in Central L.ondon, we
create buildings, spaces, master-plans, objects and infrastructure. Focusing on large scale projects in cities
all over the world, we prioritise those with the greatest positive social impact. Working as practical
inventors with no signature style, our motivation is to design soulful and interesting places which embrace
and celebrate the complexities of the real world. The approach driving everything is to lead from human
experience rather than any fixed design dogma. The studio’s founder Thomas Heatherwick comes from a
background immersed in materials and making. His curiosity and passion for problem-solving matured
into the studio’s current design process where every architect, designer, landscape architect and maker is
encouraged to challenge and contribute ideas. Positive and pragmatic, the studio’s team are collaborators
whose role is to listen, question, then lead the conception and construction of special and unusual places.
Ingenuity and inspiration are used to make projects that are affordable, buildable and sustainable. And our
client is vital, who comes on the journey and challenges our thinking; together we look for the
opportunities that might traditionally be overlooked. Our best future projects are the ones that will teach
us the most.

| was really drawn to the ‘about’ page of his website. | think after seeing so many fashion/surface pattern websites over the years, which are often rich in colour and imagery, this
really stood out to me. The impact of the simple black on white text in a traditional serif font was striking. It seemed so at odds with my often-haphazard presentation, but | really
connected with it. It said confidence in a way that didn’t ‘shout’ or feel egotistical or arrogant. | felt it communicated a lot about the brand identity before reading a single word.
An excellent example of good design and how form follows function.
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ABOUT NEWS BOOKS & OBJECTS PEOPLE JOES CONTACT ABOUT NEWS BOOKS & OBJECTS PEOPLE JOBS CONTACT

Thomas Glover
Nathalie Harris
Charlotte Bovis

Irene Mennini

; bello Plasencid
Adriana Ca X msin Green

I've included these screenshots from the ‘people’ page of his website. When you open this page a wheel of names appears, spins and zooms in. This simple feature really appealed
to me. | know | wouldn’t be able to do the things | love and make the work | have without a team of people supporting me, from lecturers to technicians, student colleagues and
friends. | wouldn’t have made it this far through my degree without them and certainly wouldn’t be in a good shape if | tried to go it ‘alone’. | feel it’s important to be aware of the
system of people that surround us in our practice and life and to acknowledge their impact and role. Collaboration and community are really important to me and | can see how a
visual device like the one Heatherwick’s used here could be a simple way to communicate this on my website.
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Olafur Eliasson

Interdisciplinary Art:

Menu

Share
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I’'m a big fan of Olafur Elliason and the research
trip to his exhibition had a huge impact on my
direction for major studies. When looking at his
website, much like his work, | have to remind
myself that he has a whole team and massive
studio at his disposal! This is not something | can
achieve solo! | really loved his web design though,
it’s so interactive! | love the virtual space that
presents his work in a totally unconventional but
very intuitive format. His interdisciplinary practice
is perfectly represented through this non-linear
approach, highlighting the interconnectedness

and systemic relationships within his portfolio.

.;’p

Choose a tag

and yat it moves transformation | Maurice Mearleau-Ponty guasi brick slowing down built spaces

you only see things when you move ‘ negative form model ‘ daylight ‘ compassion public space watercelour

obsidian vibration looking at, looking through brain doing things with words eruption ‘ colour spectrum

commission constructed nature looking from a distance reality is relative serenity

\ ‘pp Drift Connections  Search q' Menuy|
ot

-
R

b F‘.
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e
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———
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Olafur Eliasson’s art is driven by his interests in perception, movement, embodied experience, and
feelings of self. He strives to make the concerns of art relevant to society at large. Art, for him, is a
crucial means for turning thinking into doing in the world. Eliasson’s works span sculpture, painting,

photography, film, and installation. Not limited to the confines of the museum and gallery, his practice

engages the broader public sphere through architectural projects, interventions in civic space, arts

Olafur Eliasson

education, policy-making, and issues of sustainability and climate change.

All of the brands I've looked at so far
are eponymous, using their name as
their logo often in a set font. Olafur
Elliason follows suit but varies his font
choice frequently adapting it to the
context. | found examples of serif,

sans-serif and slab.

His palette is bold yet restrained,
using black white and his signature
yellow, only occasionally varying this
with the introduction of
complementary chromatic colours
from his installations. I've often
struggled with palette preferring to
use materiality and light to bring my
designs to life, so perhaps this is
something | can experiment with for

my brand colours?

OLAFUR
ELIASSON

[EMMA

THE DESIGN OF ART

. Studio The
@\ Olafur Eliasson Olafur Kitchen
oS Eliasson
\\ % L AN CAPES e

PHAIDON

PHAIDON
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Light & Glass

CHRIS WOOD LIGHT  About

Artist:

CHRIS WOOD LIGHT

Commissions Panels Interventions Eclipse News Contact Shop

f @

oo
oo

Website: chriswoodlight.art
Instagram: chriswoodlight

Facebook:

@chriswoodlight
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CHRIS WOOD LIGHT

Installations

gallery based installations

| like her simple branding. It’s
in line with the others I've
researched; she uses her
name as the logo, capitalised
and sans serif to give a sleek
and modern feel. The
gorgeous chromatic colours of
the dichroic glass she often
uses are centre stage,
highlighted by the clean
white/grey/black palette.
There is a ‘gallery’ style
presentation to her work
which seems to be a recurring

trend.

Interventions
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Commissions Panels

mmission
Co salans Wall Panels
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| hadn’t seen her work before this module — I’'m surprised | haven’t come across it before! | love her material choices and the way she focusses using them as tools to sculpt light.
She has a diverse portfolio that includes wall panels, commissions, gallery works, installations, architectural pieces and found object interventions. Her website could easily be a
jumbled mess but it’s organised in such a clear and user friendly way that nothing seems out of place and the range of her work doesn’t undermine her specialism or water

down her skills.
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Shop News

Very occosionally we send owl an emall newsleter obout cxhibiions, events and public ol commissions we ane
Our brand new and exclusive online shop offers a range of artworks to purchase which are not involved in. If you'd ke 1o receive these, please il out the form below to subscribie.

currently available in galleries.

Cellidh Interior Eclipse Discs Linear
£450.00 from £35.00 from £360.00

“TASK: Photograph a glass of water. Try placing it in different locations around the 0 w c E N T l
home on a sunny day or add additional light to photograph from different angles.
Have fun exploring the visual potential of this water filled vessel. " N I NTE RIOR Ec LI Ps E D I s c
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About

| really like the way she breaks down the 'about' section of her website to include

information and acknowledgement to her material and her team as well as herself.
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Jan Koen LLomans

Interdisciplinary Maker:

STUDIO JKL

ENVIRONMENT

WORK

NEWS

CONTACT

PURCHASE
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Jan Koen Lomans STUDIO JKL ENVIRONMENT WORK NEWS CONTACT PURCHASE

G WITH HEAT AND

| love Jan’s work, it was so inspiring and informative to hear his lecture in the 2" year. Hearing about his interdisciplinary practice at that stage of my education was invaluable
and broadened my perception of what a maker could be. It seemed natural to look at his website and how he presents himself online. | really like his use of photography and
video throughout and the subdued colour palettes that highlight his work in a completely different way to Chris Wood Light or Studio Olafur Elliason. His website is simple and
easy to navigate and his branding falls in line with those I've seen so far — neutral colour palette, eponymous brand name, mix of serif/sans-serif font and strong use of

photography.
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Interdisciplinary Design Brand
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Tord Boontje - \ | Menu
T o N v

G| S~

QN \\
&&L —\

S

Website: tordboontje.com .
Instagram: tordboontje Facebook: @tordboontje

LinkedIn: studio-tord-boontje
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Absolutely LOVE
the small
animated
drawings that
appear on the
screen as you
scroll through his

website.

Tord Boontje
About

&
¥

Biography

Tord Boontje is known for his expression of romanticism in contemporary
design  Some of his designs are whimsical and light-hearted; at the same
time they can be technically innovative and connect with strong emotions

“I'm interested in creating elements for everyday life that are exciting and
uplifting to live with” says Boontje. With a strong interest in storytelling,
nature, decoration, materials and technology, his work has an
experimental approach. The results can vary from ornate to minimal, from
being handcrafted to being made-by-robots.

Tord Boontje is originally from the Netherlands and his education at the
Eindhoven Design Academy and the Royal College of Art in London set
the foundations for Studio Tord Boontje

Established in 1996, the studio’s early projects were already in the area of

mass production as well as experimental one-off pieces.

The studio has since worked with international companies on a range of
products that includes lighting, graphic identity, textiles, ceramics, site-
specific installations, and furniture. Work can be found in major museum
collections such as the Victoria and Albert Museum and MoMA in New

York.

This extremely creative and prolific studio responds to and leads trends.
An interest in social issues grew into working with artisans in developing
countries and led to projects in Guatemala, Senegal, Rio de Janeiro and

Columbia.

The studio has grown, evolved and travelled. They spent 5 years in rural
France before Boontje decided to return to London in 2009 and engage
with education, taking up the challenging appointment as Professor and
Head of Design Products at the Royal College of Art, a position he held
for 4 years.

1991
1994
1996
2002
2004
2005
2007
2009
2012
2013
2015

2016

2013
2011
2008
2007
2006
2005
2005
2004
2003
2003

Milestones

Graduated Eindhoven Design Academy

Graduated Royal Co”ege of Art

Established Studio Tord Bcontje in Peckham, South London
Designed the Garland for Habitat

Happy Ever After installation at Morose's Milan showroom

Moved to Bourg-Argental, France

Monograph published by Rizzoli New York

Returned to London to take up position at the Roycﬂ Co”ege of Art
Moves studio to Shereditch, East London and opens a retail space

Steps down as Head of Design Products

ORIGINALS se”ing exhibition at Sotheby’s Londen with Emma
WD‘FFC'HCIQI‘I

Initiated Electro Craft exhibition which was hosted at his =
Shoreditch space

Awards

Red Dot Design Award

Wallpaper® Design Awards

Elle Décor Design Award

Red Dot Design Award

IF Product Design Award

Dutch Designer of the Year

Innovation Prize for Textile Collection, Cologne Fair
Best Product, New York Gift Fair

Designer of the Year, Elle Decoration

Short-listed, Designer of the Year, Design Museum Londen

The sleek design throughout his website feels
so fresh and is a pleasure to view. The
formality of his 'about’ page and the font
choices for his branding are offset by the
whimsical illustrations which perfectly

communicates his design philosophy.

| think | want to format my CV in a similar
way to his 'about’ page — | like the
professional and formal look balanced

with small creative choices that don’t distract

from the information.
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Tord Boontje

SEGMENTED BRANDING Installations

As another designer with a diverse portfolio, | was
interested to see how he organised his work online. He
segments his work in a clear way that makes it easy to
read and navigate. Like most of the others, he employs
the clean white gallery wall presentation aesthetic and
leaves enough space to let the work ‘breathe’. | like the
super pale off grey he uses to gently separate the menu
from the white background; it's quite similar to the
colour Heatherwick used on his site.

ER T

Winter Pavilion

Work

Installations  Identity Lighting  Furniture Lighting

Products Textiles Accessories Limited Edition
News
About
Catalogue

Contact

BlOSSOITI
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Light Sculptor:

Soo
Sunny
Park

Sculpture/

Installation
Hybrid Objects

Additional Work

About
Info
Publications

Press
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“.my work has moved toward casting light as a

sculptural material..”

oo s
e LAY

B el ki )

Another of my favourites, I've researched Soo Sunny Park for the majority of university

projects. Her work is so rich, ranging from drawings, hybrid objects, sculptures and

installations, focussing on exploiting material properties to harness and draw with light.

She’s a bit of a hero of mine and | first encountered iridescent acrylic through research into

her practice.

Her branding reminds me of Olafur Elliason; they have similar palettes and diverse archives
of innovative work. Unlike Elliason, Park has gone for a simpler grid format layout that is
uniform across pages. | really like the more cluttered arrangement that demands your

attention as it’s far more maximalist than some of the others I've looked at.

| found her artist statement on her 'about' page really interesting so I've saved it here so |
can access and reference it easier. | also really liked the photos on this page where she is

seen with her work, the second picture literally frames her through her work.

Over the last fifteen years, my work has moved toward casting light as a sculptural

material. | reconfigure boundary materials—fencing, plastic, glass,shestrock—to expand
and explore a variety of liminal spaces betwesen inside and outside, sculpture and

drawing, vision and perception, objects and their shadows.

Light is usually treated as a liminal being: something that mediates our visual awareness
of the world, but not something that we see in and of itself. In my work, light is not just a
means by which the form is seen, but part of what constitutes the work of art. Light is a
sculptural material, not becauss without it one cannct see the forms, but because
without it there is no projection, reflection, translucency, or shadow, so the drawing/

sculpture is not complete.

My work challenges the boundaries between sculpturs, instsllation, and drawing.
Individual pieces are hybrids, which fall in-between, rather than within, any of these
categories. Sculptures are drawings, drawings are sculptures, and installations are
sculptures and drawings at once. | label the totality of my work as sculpture to provide
an overarching framework within the critical discourse of studio art, to identify work that
Viadimir Tatlin called the "real object in real space.” | use art to explore the spaces

between the categories that structure our existence.



Architectural Glass Br

| CATRIN JONES

‘Catrin Jones is one of the most exciting and innovative artists working with glass in Wales’
(cywaithcymru.artworksales)

Catrin Jones Architectural Glass is an award-winning, contemporary
spedialist in decorated glass for architecture.

We have over 25 years' experience in contemporary glass techniques,
such as enamelling, screenprinting, laminating, sandblasting and
waterjet cutting, as well as the traditional stained glass crafts of
painting and etching hand-blown glass.

We can work with public and private sector dlients, at any scale, in
commercial, educational, cultural, healthcare and spiritual
environments worldwide. We manage the complete process of
commissioning glass in architecture, from design through manufacture
to installation.




HOME ABOUT TEC

| BUSNESS  CULTURE EDUCATION MEALTHCARE

education

riverfront theatre, city of newport

CATRIN JONES

Architectural & Staned Glass

Gorgeous work, but after seeing
all the others, | feel the grey

e — background doesn’t show the

beautiful photography as much as

\""'“---ﬂ.__!\ = - business

the white backgrounds seem to.

COMMISSIONING TECHNIQUES PORTFOLIO

She includes a ‘techniques’

Architectural giass Is unique among the arts of the warld because of the relationship that exists betwesn glass and light. Essentially a
dynamic, daylight art, architectural glass is energised threugh its relationship with light, and changes according to the time of day, the
seasuns and the weather.

section which could be interesting

The three primary techniques of decorating glass In architecture are desoibed below.

l._.zi-:ii.m;n...:‘ ‘§ _
_ﬁmy&ﬂ]ﬂl:.x:xng._ '\t"f\ g to experiment with on my
o " TN DD~ "\ IR
; [~ * Sl Rl (i ﬂl:llu.‘w-ailf’-_jl_lt"; website.
Sl : S | o .

traditional hand-blown "antique" glass

A traditional stained glass window was, and still s, made by
painting onto, or etching, pieces of hand-blown ("antigue™)
coloured glass. These are held together with strips of lead S 1 ] P T |

that are then soldered and cemented together for durability, LA e — : = == TN 1 1

The term "antique” refers to the traditional manufacturing —_— v - . L ~L] | - = The proJeCts are SeCtloned rea“y
process, and nol Lo the age of the glass.) E

“antique” glass Is coloured during ifs manufacture. Some 17 | C|ear|y and work like case studies.
“antique” glass consists of a single colour only, whilst

“Mashed” glass is made up of a base colour with a thin layer 5
af a second coloor laid {or “flashed™) on top. By removing
some of the “flashed” surface to reveal the base colour
beneath, an artist is able Lo incorporate two colours in a
=single piece.

Almost too much information?

Cambridge Guided Busway
Newport Market

Hmor Engineering

Boots, Guildford

Public Record Office, Chelmsford harder to read compared to the
Business Centre, Batley

Glasdir Rural Development Centre, Llanrwst

Can be a bit overwhelming and

The maximum size of a single sheet of hand-blown sheet is about 750mm square, which can constrain its use over large areas.
However, modern glues now allow “antique® glass to be laminated onto float glass, which extend its use outside its traditional leaded
framework. It is now common for leaded glass to be Incorp d within & double-glazed unit, for safety and ease of maintenance,

Hand-made glass s undoubtedly the most beautiful form of decorated glass. The colour is inbrinsic to the material, and not
superimposed upon it, and is thus much stronger and more saturated, much more vigorous and energetic. Because each sheet of glass
Is hand-made individually, each contains small irreguiarities and variations, which provide texture and Interest. However, because the
process is entirely manual and very skilled, it is the mest expensive technigue for decorating glass.

websites that use more space.

click here to view this category
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Glass Objects: WORKS

ART WORKS CRAFT WORKS
Kirikane Glass Artist

Akane Yamamoto

“Unsusscni”, Chaguer 3 The “Farewell wonls” from “Sakali [The Saceed Trol”, Chageer 10

PROFILE

Akane Yamamorto

177 o in Kasuazaowas City, Tahikaws Prelicvare, Tapan.

Dot el Coalivsal Pruperey loe e Kisibane: k.

i) s a6 e Dhgmarsossent ul Fine rts, Fasadty ool Fine Arts, Kt City Uity ool Arise

i Preggrarm, Tosgarma Cirg lrositnte ol Clas Ari.

What's New | Feh. 21,2020 SITE RENEWAL!

This glass artist doesn’t work at an architectural scale like the others I've included in my research, but her practice does have distinct elements that she presents separately on her
website for easy navigation. She organises her work into 3 sections; one very personal project based on a narrative and titled in chapters, one for her more formal gallery objects
and another for her function glass products. In contrast to Catrin Jones, she uses white backgrounds for the webpages which doesn’t distract from the artwork. | also really like the
neutral backgrounds with subtle gradients for her photography, using soft warm tones to frame her colourful and intricately patterned glass objects. | love the simplicity of her

branding and presentation — it’s not a style that comes easy to me, but I've definitely improved my presentational skills through the external project so now | need to keep refining
them and strive for something as sleek as this.
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Simon Periton

SCHQ Exhibitions
Other Exhibitions
Selected works
Biography

Shop

Enquire about the artist

Claire showed me this
artist's work during a
tutorial for major studies,
highlighting his Farringdon
station project and his use
of digital visualisations. |
hadn’t come across

him before, so | thought I'd
look at his work in more
depth for this module.

Simon Periton (b. 1964) is a British artist living
and working in London whose work
encompasses painting, sculpture and installation.
Marked often by an elaborate and sensuous style,
his work reflects influences as diverse as fin de
siécle aestheticism, the visual language of punk,
cinema, and the occult. Throughout his career,
Periton has developed an idiosyncratic visual
language imbued with personal mythology and
executed with acute precision. In various publicly
commissioned artworks and sculptures (for
example, Farringdon Station for the Crossrail
Commission, at the New Art Centre, Roche Court;
ROQ Oxford; and the Brentford Connection, all
London), Periton has created outdoor pieces that
make special reference to their settings while
also showing the artist transmuting aesthetics of
his earlier works in an ongoing exploration of
naturally occurring forms and experimentations
with materiality. Simon Periton trained at St
Martins School of Art, London.
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simon periton artist X

www.sadiecoles.com » artists » 31-simon-periton «

Simon Periton - Sadie Coles HQ

Simon Periton (b. 1964) is a British artist living and working in London whose work
encompasses painting, sculpture and installation. Marked often by an ...

www.sadiecoles.com » artists » biography ~

Simon Periton - Biography | Sadie Coles HQ
Celestial Agriculture, New Art Centre, Roche Court, Salisbury, UK. 2013, The Rose ... Simon
Periton, Statements Booth, Basel Art Fair, Basel, Switzerland.

www.contemporaryarsociety.org » artist-members » si... -

Simon Periton - Contemporary Art Society

Simon Periton was born in England in 1964 and studied at Central S5t Martin's School of Art,
London. He has exhibited widely in Britain and internationally. Solo shows include Mint Poisoner,
Inverleith House, Royal Botanic Garden, Edinburgh, 2003.

visualarts, britishcouncil.org » collection » periton-sima... «

Simon Periton | Artists | Collection | British Council — Visual Arts
Simon Periton was born in London and studied at St Martin's School of Art in London.

www.themoderninstitute.com » artists » about «

About Simon Periton - The Modern Institute
Simon Periton. Bom 1964, Kent; Lives in London. Education. 1990, St. Martin's School of Art ...

ocula.com » artists » simon-periton -
Simon Periton | Artist Profile, Exhibitions & Artworks | Ocula
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It took me ages to realise he didn’t
have his own website! He’s only
represented externally through
galleries and on contemporary
artist listings. This was very
different to the others I've looked
at so | wanted to make a note of it.
His branding, presentation and
promotional material will all be
done through his gallery
representative. This is probably
more typical for visual artists and
fine artists but less appropriate for
applied arts and design. It does
highlight the possibility of external
branding and outsourcing this part

of my practice in the future.
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Sadie Coles HQ Artists

Simon Periton Spirits of Salt

25 February - 28 March 2009

35 Heddon Street W1
More info

SCHQ Exhibitions  ~

201

19487

Other Exhibitions
Selected works
Biography

Shop

Engquire about the artist

Sadie Coles

Clean and
professional
photographs
show the
work in a
space.

Exhibitions Art Fairs

Sadie Coles HQ

Contact

EN | X

Q&

I've included these screenshots to analyse how

the gallery is presenting itself and the artist's work
online. They also go for the white background,
simple easy to read fonts and neutral tones. Their
logo and brand is also eponymous and uses a bold
sans-serif font. The use of black denotes luxury

and status and is a staple for the premium market.

Artists Exhibitions News Shop Video Art Fairs Contact Q@
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Kiln-Formed Glass
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FAIRMONT HOTEL

Artist:

Publications Contact Design f .
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“Lisa Cahill treats the surface of glass as a canvas on which to paint and etch abstract landscapes ... the line

between the built and natural environment is constantly suspended by the slightness of the figuration; as urban

leitmotifs evaporate into ghostly vistas.”

Blanche Craig, Contemporary Glass, pages 7, 96-9g, Black Dog Publishing, London UK 2008.

Lisa Cahill is known internationally for her kiln formed glass sculptures and
installations including numerous public art commissions. Ater graduating from
Monash University, Victoria in 2000 she has been an independent studio artist
tor 19 years having established glass studios in Melbourne, Sydney and now
Canberra. Cahill has been awarded numerous grants, international residencies
and has been a regular finalist in the Ranamak, Tom Malone and Hindmarsh
Glass Prizes. Exhibiting widely nationally and internationally, her work can be
found in Public Collections in Australia, the USA, Denmark and the recently
apened Sir John Monash Centre, Australian Naticnal Memorial, Villers-

E.’E"_-’_'I!'II'IEUK, France

Cahill’s glass installations create a discourse about the Australian landscape
and her affinity with it, often entwined with her Danish heritage. Inspired by
both the natural werld and the transitory nature of the urban experience,

Cabhill's dreamlike images invite viewers to draw associations with their own

remembered !:lnds-:apes. msult:ng in a meditative and emotional response.

Working on a variety of scales and by breaking the works into a series of panels
allows Cahill to make work for both internal and external domestic settings as

well as large public artworks

In her exhibition work Cahill uses a variety of techniques including enamelling,
etching, engraving, lathe working and carving through both opaque and
transparent layers of glass. She is able to manipulate and control light revealing

an intensity of colour and evoking nations of an ephemeral landscape.

Having spent many years living and travelling the world, much of this time spent
in Denmark, her mother's homeland, Cahill’s kiln formed glass connects
structures of urban architecture, the associations and memaories they invoke,
and her innate respect for the natural landscape. Rather than a direct
reproduction they are more her own interpretation of light and landscape and

become a place for quiet contemplation.

1 Paliigo, Canberra. PHOTO Wendy Dawes

Another maker | hadn’t come across prior to

this module — | must have been living under a
rock! Her glass work is absolutely gorgeous, |
really connected to her use of multiples to

create larger pieces for architectural scales.

Her strong use of photography, especially on the
landing page, speaks volumes and tells you
immediately what she does. During Race to
Market, we were told the landing page of your
website should be about what you can offer the
client NOT be about you. | think she does this
perfectly. The landing page shows potential
clients what she can do for them without having

to navigate to the 'about' page or galleries.
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Projects

L\sa Cahl“ has WOI’kECl on numerous arch\tectura| g|ass commissions for govemment, commeroa\ and private residences n Australia,

the USA and France. Click on the images below for more images and information

The Rising Sun, Image by Tim Williams

Of all the brands and makers I've
looked at | think the way she
presents her work is my
favourite and isn’t impossible for
me to emulate using Wix. The
strong images, clear titles and
concise descriptions really make
it feel like viewing work at a

gallery.

The R\Sing Sun

The Rising Sun Sculpture was commissioned for the Sir John Monash Centre which sits behind the
Australian National Memorial in Villers- Bretonneux, Somme, France. Designed by Cox Architects with
Williams, Abrahams and Lampros the Centre has been dug into the earth to resemble a war time bunker
behind the existing memorial. The or\ginal memorial was designed b\/ Sir Edwin Lutyens in 1935 to
commemaorate the 300,000 Australians that served and the 46,000 that lost their lives on the Western
Front in World War | The new Centre was built to commemorate the Centenary of the end of this war and

was ofﬁcia”y opened on the 24lh of Apr\l 2018 by the Australian Prime Minister, Malcolm Turnbull.

About « Wark Projects

Becloud series

| really like the clear way she separates her work into
distinct areas that encompass architectural projects,

gallery objects and panels and also functional products.

This series is inspired by seascapes and cloud

formations.

Growing up near the ocean | have always been drawn to the horizon line. | got
inspiration for this L)Ud)a of work L{Luing a leuidenr_y at Northlands Creative
Glass in Lybster, Caithness which is in the very north east coast of Scotland.
The clouds were (_Urrslﬂntly C}mngirlg and the weather was very overcasl so it

really impressed on me this cloudy horizon
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Indlign Swish Bowls, Kiln larmed and enamelied glass. Image by Gaeg Piper

Learning to photograph glass has been a sharp learning curve — it’s such a difficult material to take good quality pictures of but for the same reason it’s such a lovely
material to work with; its transparency, reflectiveness and fragile surface. I've included these images from the product's section of her work as they are beautifully
photographed and brilliant examples of the type of shots | can realistically try while working from home during lockdown. It’s taken me ages to iron out the issues with
taking photos of my glass work at home and a lot of my major studies has been devoted to lighting tests, learning how to use a DSLR and improving my Photoshop skills. |
really like the variety of angles, compositions and styling of these shots, they look so professional and sleek!
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When writing my brief for the final major project, | found it really helpful to analyse and
evaluate the outcomes for my previous projects. | was looking for a connecting thread,
something | could push further and develop that would encompass my best skills and
favourite processes. | was really happy with the proposal | wrote after looking critically back

over my what I'd made so far.

During a tutorial with Cath B, she advised me to pull out 10-20 key images from my current
project to examine and use as a platform to build my brand identity. As | had to take a break
from university during my 3 year and return to complete it the following year, it’s felt like
I’'ve been working on my final project forever! Going through images from the start to the
end will hopefully give me a better perspective of it as a whole and give me plenty to build a

brand style from.

These are the images | pulled together to help me write my brief for major, showing work

from 1%t year to the start of my final project 2>
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Layered drawings of flowers and

a fossil

Water colour painting of a

Bismuth mineral sample

Gouache painting of an

Astrophylite mineral sample
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Digital repeat design using photographs of flowers for colour

Digital placement design using layered illustrator drawings
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e Photogram using layered drawings, real tulip flower and hand painted developer fluid

e Fossil vitra sample from my first batch — real tulip flower (the same as used in the
photogram) burnt out between layers of acid etched float glass on top of iridescent

acrylic. An attempt at translating my photogram into glass.



Clockwise:

Hand rendered radial repeat, traced off digital drawings of Wisteria flowers

Fossil vitra slumped glass with laser engraved

Wisteria flower pattern

Fossil vitra samples on table

Fossil vitra samples on OHP
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e Assembled paper cubes initial

3D drawing next to the pencil

drawing of it (MAKE-DRAW-...)

e Hand-cut kiln paper former -

on top of the distorted
photocopy of my paper cut

pattern (...-DRAW-REMAKE)

F
I




Slumped glass sample and shadows

Digital visualisation of a slumped glass

sample and shadows, showing it an

architectural scale
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Laser cut card, non-repeating pattern 48cm, test cut. Intended to be water jet cut in glass and

laser cut in kiln paper to form glass

Shadows from laser cut card

Water jet cut float glass
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Detail of my fused glass ‘Spiralling” sculptural drawing

‘Vortex’ fused glass sculptural drawing with hands




NOAKES

AL

49

53

Wow, that was a lot harder to do than | expected. | knew | had a lot of stuff for major, but | still underestimated the sheer volume of digital files that needed wading through!
Although it did give me some much needed time to reflect, analyse and evaluate while sorting through them and having them all in one place here made it much easier to
navigate. After gathering them all | went through them with my notebook and started writing down two lists; one with visually descriptive words and one with words that
could be used to describe the character of a person. This was an extension of what I'd done with the brand/maker research; while trying to define their brand identity, | used

the bank of keywords I'd generated with that to help me analyse my own work.
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Again, this task took longer than |
anticipated, but | feel it was worth
investing the time. I've taken ‘ambiguous’
off the final list as | think it’s too similar to
fluid. | want to avoid being repetitive and

need to be as concise as possible.
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My Brand Character Key Words:

e REBELLIOUS

e CEREBRAL

e FLUID

e SOPHISTICATED
e REFLECTIVE

I’'m really happy with my brand character key words. Although it was a lot of effort, |
feel much clearer about my brand identity and a lot more confident about

approaching the rest of the task. This is a great start and gives me a solid foundation
to build on but it’s just one element of what | need to do. | still need to work out my

brand colours, font, logo and graphics.

I’'m going to try and get my colours sorted first. I’'m a bit unsure of how to build an
appropriate colour palette for my brand so I’'m going to have a look online for some
general advice. From my brand/maker research, I’'m already pretty sure I'll be building

on a base of white/grey/black but have no idea beyond that.
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THE PSYCHOLOGY

OF COLOR

RED

POSITIVE
Power
Passion
Energy
Fearlessness
Strength
Excitement

NEGATIVE
Anger
Danger
Warning
Defiance
Aggression
Pain

TURQUOISE

POSITIVE NEGATIVE
Communication Boastfulness
Clarity Secrecy
Calmness Unreliability
Inspiration Relicence
Self-expression Fence-sitting
Healing Aloofness
BROWN

POSITIVE NEGATIVE
Seriousness Humerlessness
Warmth Heaviness
Earthiness Unsophisticated
Reliability Sadness
Support Dirtiness

Authenticity

Censervativeness

POSITIVE NEGATIVE
Courage Deprivation
Confidence Frustration
Warmth Frivolity
Innovation Immaturity
Friendliness lgnorance
Energy Sluggishness
BLUE

POSITIVE NEGATIVE
Trust Coldness
Loyalty Aloofness
Dependability Emotionless

Logic
Serenity
Security

Unfriendliness
Uncaring
Unappetizing

BLACK

POSITIVE
Sophistication
Security
Power
Elegance
Authority
Substance

NEGATIVE
Oppression
Coldness
Menace
Heaviness
Evil
Maourning

From the natural world to the artifice of technology, our lives are painted in a kaleidoscope
of colors, each with the ability to affect our psyche in predicable ways. The psychology of
color is a powerful tool in design and branding alike. We've compiled a list of the 12 most
commonly used colors along with emotive guidelines for each. Remember, none of these
emotional responses are objectively fixed to any given color. When it comes to the
psychology of color, context and culture matter.

GREEN

POSITIVE NEGATIVE POSITIVE NEGATIVE
Optimism Irrationality Health Boredom
Warmth Fear Hope Stagnation
Happiness Caution Freshness Envy
Creativity Anxiety Nature Blandness
Intellect Frustration Growth Enervation
Extraversion Cowardice Prosperity Sickness

PURPLE MAGENTA

POSITIVE NEGATIVE POSITIVE NEGATIVE
Wisdom Introversion Imaginative Outrageocusness
Lusxury Decadence Passion Nonconformity
Wealth Suppression Transformation Flippancy
Spirituality Inferiority Creative Impulsiveness
Imaginative Extravagance Innovation Eccentricity
Seophistication Moecdiness Balance Ephemeralness

GRAY MHITE

POSITIVE NEGATIVE POSITIVE NEGATIVE
Timelessness Unconfident Cleanness Sterility
Neutrality Dampness Clarity Coldness
Reliability Depression Purity Unfriendliness
Balance Hibernation Simplicity Elitism
Intelligence Lack of energy Sophistication Isclation
Strength Blandness Freshness Emptiness

ignyte

www.ignytebrands.com

ignytebrands.com/the-psychology-of-color-in-branding

| spent a fair bit of time reading articles
and looking at infographics online,
trying to get a broader picture of the
relationship between colour and a well-
designed brand. This breakdown of
colour by mood key words has been
the most helpful for me to identify
which colour will help me visually

communicate my brand's character.

As expected, brown, black, grey and
white all fit well, but the other colours
which suit my keywords aren’t the ones
| would have guessed. For example,
magenta seems to be the best fit for
‘rebellious” and
green/turquoise/blue/purple all have
aspects which fit with the other key
words. None immediately connect with
‘fluid’ but maybe that can be expressed
through gradient/texture/pattern or

another branding element?
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BRAND COLOUR PALETTE DEVELOPMENT

Midnight
Blue
#155770

Medium Sea
Green
#A0AATA

Medium Sea
Green
#ACBCTC

Light Green
#99DF9E

WWW.Canva

Light Blue Light Steel Dark Slate
#A0C3DF Blue Gray
#CBD1DF #496875

Beige Dark Slate Dark Olive
#DDE1B9 Gray Green
#234433 #544A26

Medium Dark Slate Cadet Blue
Aguamarine Gray #80AAB9
#7ACABB #414641

Powder Blue Medium Dark Slate
#9FDCDS Aguamarine Blue
#53BDBB #6659AC

.com/colors/color-palette-generator/

Medium
Aquamarine
#73A3C9

Cadet Blue
#678E80

Cadet Blue
#65A18E

Light Steel
Blue
#FOF2F2

Dark Slate
Gray
#183130

Medium
Aquamarine
#62BB9C

Dark Violet
#8611B7

Indian Red
#CEEBTA

Dark Olive
Green
#403A20

Rosy Brown
#B8B69D

Blue Violet
#AA44E4

Dark Olive
Green
#45212D

Light Grey
#D2D2CB

Dark Slate
Gray
#3D4343

Dark Sea
Green
#9DB59A

Gainsboro
#EQERES

Dark Slate
Gray
#505851

Copy

White Smoke
#EOEAES

Black
#2A1220

Dim Gray
#BE3T3A

Light Steel
Blue
#9DBFC3

Light Slate
Gray
#8F9893

Light Grey
#D6CEC4

Black
#1a01713

Here I've used an online
tool to pick out palettes
from photos of my
work and research
trips. My aim was to
generate a selection of
colours from my key
images, then narrow it
down to my final
palette. By doing it this
way | hope to build a
palette that reflects my
work as well as my

brand character.
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FINAL BRAND COLOUR PALETTE

I’'m really happy with my final colour palette. It took a fair bit
of stress and hard work, but | got there in the end! It’s nice
to see how its developed from the key 20 images through to
this selection. | feel it reflects my work and brand character

well.

Onto the logo development next!

Midnight Light Blua Light 5teel Dark Slate Mediurn Dark Slate Dark Olive Light Grey Dark Slate Light Stee|
Blue SADCEOF Blue Aquamarine Gy Green s Gray Blue
#15E770 FCRDIDF ngsg“: H73AICT #1E1L A HlES1 LIS
. . - . . . - -
Medium Sea Beige Dark Slate Dark Olive Cadet Blue Wedium Rosy Brown DarkSlate  Wiite Smoke  Light Slate
Gresn #DOEIED Gray Green #57EEAD Aquamaring ¥DEZE3D Gray HLOLALS Gray
HAIAATA #234433 $EL4826 sazEEar #0E s
Medium Sea Wedium Dark Slate Cadet Blue Cadet Blue Dark Vialet EBlue Vielet Dark Sea Black Light Grey
Green Aquamarine Gray FEOANTD #EEATEE e FAAAES Green w2a1z0 0BCECA
SACBCTC HTALABE #414641 =DA%
Light Green Powder Blue Medium Duark Slate Light Steed Indian Red Dark Clive Gainsboro Dim Gray Black
=HAEE FIEICDE Aguarnarine Blue Blue SCHGBTA Green #E9E82R 2685754 #151713
#53R0R8 HRESSALC #FOFZF2 #452120
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LOGO FONT:
To Serif Or To Sans-serif?

Through my research into other brands
and makers, | realised that they were all
eponymous and used their name as their
logo too. When | looked online to get a
bit of background on font selection, |
found out that serif fonts are often used
by luxury brands to communicate a
degree of tradition and trustworthiness
— all necessary to charge a hefty price
tag. The formality of the serif fonts were
often balanced with modern easy to
read sans-serif fonts for headings and

text body.

Using 'Da Fonts' online | downloaded a
group of serif font packs to play around

with and see which worked best.

Zoe Alice Noakes

Zoé Alice Noakes

Zoé Alice Noakes

ZoE Alice Noakes

foeé Alice Noakes

Zoe Alice
Zoé Alice Noakes
Zoé Alice Noakes.

Zoé Alice Noakes

Noakes

206 Alaee HNpakees
o8 Al e Noakes
ZoE Aldice Noakes

Ahellya

Anko SemiBold

Anko Med

Aunofa serif demo

Cameron demo
Duality
Gar-A-Mond Tall
Magazine

Maharalika

Mories
Mori1es display
Natura Play
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From the group of fronts | downloaded, |
picked my top 5 (highlighted in grey) to test
further. Of these 'Mories Display' is my
favourite — | love the backward letters in the
lowercase! It would communicate the
‘rebellious’ key word for sure but is it too
fussy? 'Cameron Demo' is a lot more
conventional and | will need to test it out to
see what fits best with all my brand identity

key words.

Top 5 Logo Fonts:

Zoé Alice Noakes

Zoe Alice Noakes

Z0é Alice Noakes

Zoé Alice Noakes

Zoé Alice Noakes

Loée Alice Noakes

Zoé Alice Noakes

Yae Alies Noake s

Yo Ml e e Nogkooe
Z0a8. Al 1ce Noagkos

yme Nijgen Noakes

Loe Alice Noakes

Qardoos

Salvalyn

Thvromanes

Timeless
vogue

Wes

Wonderland

Cameaeron demo

Mories

Moraies dasplay

Salvalyn
Wes
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LOGO FONT DEVELOPMENT

MORIAS DISPLAY

AABBCCDDEAFFGGHHI

/OF

/0

ALICA

ICE

ZOE ALICE NOAK

Z

i

N

OAK

OAKES

S

ZOE

/OF

z0€ alice noake

—
]
- [—

Zoé Alice Noakes

4]

7

OAKA

ICH V]

OAKA

S

Zoé alice noAKes

KKLLMMNAOOPPQQR R
SSTTUUVVWWXXYYZZ

Here I've started to play around with the 'Mories Display' font.
Despite appearing to be in uppercase, the alphabet above is in
the AaBbCc... format. Some of the lowercase letters are
mirrored or have other minor variations (k, m, r and w for
example). This gives me a lot to work with. There are so many
combinations of cases | can use within my name to give subtly
different looks. I’'m going to muck around and see what | can

produce.



NOAKES PROFESSIONAL PRACTICES

Z.A.

LOGO FONT DEVELOPMENT

When | set out to play around the combination of letter cases, | didn’t think I'd end up with so many! It’s really interesting to see them side by side. Despite being so similar the

small differences make a huge impact on how easy it is to read and the tone it sets.

ZOE ALICENOAKES  ZOE ALICANOAKAS  ZOE ALICH VOAKES
ZOE ALICIVOAKIS  ZOE ALICINOAKES — ZOE ALICT VIOAKAS
ZOE AUCINOAKTS  ZOFE ALICINOAKES — ZOF ALICH NOAKES
ZOE ALICI ZOAKAS  ZOE ALICINOAKAS  ZOF ALICT NOAKAS

/OE ALICH /IOAK =S - ALICE AOAK’“ S /OE ALICE /IOAK'“ S
/OE ALIC= /IO/\K =S - ALICE / OAKES /OFE AL CEI /IO/\KES

/OE AL CE AO/\KE[S OFE ALICE MOAKAS /OF AL CE \JO/\KEIS
/OE AL CEI VO/\KHS

S O

N

OE ALICA NOAKAS

Zoé alice Noakes Zoé alice Noakes

N
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LOGO FONT DEVELOPMENT

After picking my favourite letter case combo | began testing out the impact of the letter spacing and different ‘tag-lines’.

/OE A

ZOE A

CE NOAKAS

ICE NOAKAS

ZOE ALIC

Z0é alick Noakes

. NOAKAS

/OE ALIC

Z7oé alic

E NoaKes

- NOAKAS

Zoé alic

LOE AL

E NoaKes

C

- NOAKAS

Zoé alicE NoaKes

/OE ALICE NOAKAS

Zoé alicE NoaKes

INTERDISCIPLINARY MAKER

INTERDISCIPLINARY DESIGN

INTERDISCIPLINARY ATTITUDE

SURFACE PATTERN & GLASS

AN INTERDISCIPLINARY APPROACH
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FINAL BRAND FONTS MD]SPL/\Y
(VARY LOOSH SPACIVG)
LOGO FROUVT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
ABCDAFGHIJKIMAWOPQXSTUVWXY/Z

Ealictj).ri Litht (Very Loose Spacing) Calibri (Normal Spacing)
eading ront Body Font
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIKLMNOPQRSTUVWXYZ
abcdefghijlkmnopagrstuvwxyz abcdefghijlkmnoparstuvwxyz

After taking quite a long time choosing and formatting my logo font, | wanted to go fuss-free for the heading and body fonts. My main concern is legibility and ease of access.
Downloading font packs can be a pain and | haven’t found a way of uploading them to Wix so it means saving all my text as a jpeg in the correct sizes etc... then uploading them to
use on my website. None of which sounds very appealing and is likely to put me off updating my website. To avoid this I’'ve chosen two variations of Calibri at two different letter

spacing's. As Calibri is a standard font on Microsoft, it should make it a lot simpler for me.



NOAKES

AL

COMPLETED BRAND BOARD

| can’t believe how much time, research and work went into that!! Hopefully it will

serve me well throughout the remainder of this module and beyond graduation.

I’'m really happy with how it’s turned out considering how nervous | was at the start.
Beyond what you can see on this board, I've also done a lot of market research,
critical reflection and brand character development to get to this point. My
experiences during the external project have really served me well so far during this
module, it’s been great to see those skills translate into tangible results in my

practice.

Instead of graphics I've referenced my use of photography and a brand pattern as |

feel this better represents my work than an illustration or graphic.

Now | need to apply my brand style to my website/social media/promotional

material.

ZOE ALICE NOAK3S

AN INTERDISCIPLINARY APPROACH

\LICE NOAK3S . A. NOAKAHS

1R JIVW X ABCDEFGHIIKLM

1—'.f_:n"[,]‘"-‘:'.!‘|'||. kmnopgrstuvwxyz
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‘A Robust Online Profile’

WEBSITE DEVELOPMENT

WWW.zoealicenoakes.co.uk
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The image at the top is how my home page looked at the end of second year. | did
like it, but it was very busy and hard to see the menus and text with a very sloppy
logo.

The bottom image is what it looks like after adding some brand styling. | still need to

add the updated logo but | am pretty happy so far; it looks a lot cleaner and easier to
navigate.

HOME PROJECTS COMMUNITY COLLABORATIONS & COMMISSIONS ABOUT JOURNAL

LOE=ALY( B/ (NOAKES

INRERDISCIPLINARY DESIGNER—MAKER
INFO@RZOEALICENOAKES.CO.UK

il

e —
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'NOAKAS °

~ HOME PROJECTS COMMUNITY COLLABORATIONS & COMMISSIONS ABOUT JOURNAL

After adding the branding, I'm happy with how the home page looks and will use this as a base to style the other pages.
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HOME PROJECTS COMMUNITY COLLABORATIONS & COMMISSIONS ABOUT NEWS

I’'m leaving the home page with the patterned background for now so | can move on with the rest of my work, but over the summer | want to experiment further
with using photographic backgrounds again. Maybe something like this with a water mark behind the rest of the site pages? | keep thinking of Lisa Cahill Glass’s

landing page — the strong photo really stood out and told you immediately what she did so that’s what | want to aim for beyond this module.
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HOME PROJECTS COMMUNITY COLLABORATIONS & COMMISSIONS ABOUT JOURNAL

PROJECTS

THE
SHADOW
GARDEN

GRADUATE
COLLECTION

GLASS

As the list of projects was getting longer, it made designing and navigating the drop down menus much harder. The brands I've

looked at had organised their projects to make this easier for the viewer and used interactive elements.

| started by making interactive mini slideshows with project titles and links to project pages embedded as buttons, adding them to a
central ‘projects’ page. From there | started to organise my work into groups. | made new pages for each category and separated

them accordingly.

THE
SHADODW
GARDEN

sEsmmaTe
cattEcTiam

PATTERN
THE WORLD

1 CousIEEITIOR

ELEY KISHIMOTO

FLASH

wreEE T CRALLENER

wie !
ELEY KISHIMOTO

LIMITLESS

INTERIGE TEEPACED

sEgETLIATE BT

iDoTT
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Collaborative Projects i

Fashion Projects

WOVEN TIME: ; AUDIO

BETH ERTE RE-IMAGINER
IN GLASS
st iy
& SR m > . } . WATER-1ET CUT CO°S
ST FAGANS p E

NATIDNAL MESENM
OF HISTORY

ARCHITECTONIC

3 CBLSSTRSTIDN MTE J 3 | WEMERELE T Y

~ ELEY KISHIMOTO > . FASHION l]B.IECT..

MILITANT

FLASH ;
iPHONE 1 CHALLENGE ] suaru o
FASHION TEXTILES

LB T

ELEY KISHIMOTO ~,

LIMITLESS

INTERIDE SHRFALES

TamETLTE N

iDoTT These are the 3 categories I've separated my work
into and how I've laid them out online.

(graduate collection, collaborative projects and
fashion projects)
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ARCHITECTONIC Fa=n

A lovingly afted bed,

\J

Each project has its own page with images and text. | tested
out different gallery styles to see what worked best and fit my

sector.

| really wanted the circular frames to work but they were
visually clunky and hard to navigate on a computer and
phone. The simple grid format works best and fits with my

research.

- -

4 - -
p Y )

/ _:'\_.%: A LOST & FOUND interiors Collection

b t‘_ b A bold interior collection featuring intricate geo
= , Wl inspiration from British _and |slamic geometric

designer 'on her journey's back and forth to the stu
techniques alongside the early photographic
ulation. Lost & Found has been presented as a
be translated into digitally printed fabrics
>histicated intarior setting

for

i
j=-1

LT S R OB e U Y.

- oo =
ound?lightbox=dataltem-

complex arrangements of flora

Blanding the past and the present

process of Cyanotype

as wel 4% d4Igita

d statement wallpaper collection

Taking
, as well as the everyday flora encounterad by the

using traditiona
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and

furnishings and tiling
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The Board of Trustees
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INTERDASCIPLINARY DESIGNER-MAKER
INFO@ZOEALICENOAKES.CO.UK

'\33""- 4 FUSIOMN _Fashicn Textiles Ccllection

4-’-— trend-led _collect

fusion with

ne narratives layers, de y and attention t
mportance o and other symbols from nature, across

depicted in domestic textiles globally. This resulted in a t
samples as well as a pair of earrings, made from digitally printed silk, neadle punched wool, free-machine

ace, foil finishes, patchwork, hand embro dery, beading and freshwater pearls

©2019 ZOE/ALICE NOAKES ALL RIGHTS RESERVED .

While updating the site | decided to remove the ‘fusion’ page — although | was happy with the work itself the photographs really aren’t up to scratch and don’t feel so

relevant to my practice now. In contrast I've kept the ‘militant’ page, the use of cyanotype printing and blend of hard/soft materials is still relevant to my practice and

while the phots could be improved, they still show the work well on screen.

nd protest about the
nhumane conditions and suffering endured by millions of refugess, asylu kers and internationally
displaced people globally. This collection considers global social-political zeitgeist while reflecting on the
struggles and hard won victories of the past; WWII planes are seen alongside existing migration routes
whila quotes from contemporary public figures sit amongst the signatures of the sufiragettes. These motifs
are deconstrucied and patched back togsther to create new protective surfaces. Distressed finishes and
painterly marks combine with simple running stitch and darn to contemplate the many lives that have been

forced onto a devastating path. Pushing against matarial limits and conformity, this collection showcases
experimental cyanotype printing processes on hand finished metal embeliishments influenced by armour

and reptiles.
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HOME PROJECTS COMMUNITY COLLABORATIONS & COMMISSIONS ABOUT JOURNAL

ARCHITECTONIC

Fashion Object

©2020 Zo# Alice Noakes All Rights Reserved
ev
DIGITAL PRESE KIT

| updated all my old project pages in line with my brand style
research and made new pages to add my 3" year work. I'm still
trying to get to grips with the gallery wall aesthetic where less is
more. Here, I've desaturated the background pattern and
changed the layout of the gallery images and text. It still seems a
bit off, | thinks it might be the formatting and font of the body

text — something to look into further after this module.

WOVEN TIME

Bryn-Ery¥r Re-Ilmagined In Glass

Bryn Eryr Re-imagined in Glass' contemplates the nature of the uni

at 5t. Fagans as a living orystallised web; conneciting the myriad fragmenis o
minds and hands within a timeless whole, it reflectz know
shadowy unknowns of the future, illuminating and uniting a

and made Wales our home.

This exploration was fuslled by my fascination with the cultural heritage of craft in Wales and
the relationship between maker, material and environment. The reconstruction of the Celtic

iron-age roundhause 'Bryn Eryr’ provided a portal into the lives of ancient Welsh makers; their

incredible gkiils ars emb hin the heav decorative, yet functicnal objects and

architecture which '.Ea"."'_ 3 ple Wwho not only survived in their landscape but aiso

t float glass

rehiva: Designing Tha Futura' weakand intervantion at £1 Fagans Naiional Museum of histary

trinitysaintdavid/docs/caaloges Pages 20£-209

Puk
&2020 Zoe Alice Moakes All Rights Reserved
COMTACT
cv
DIEITAL PRESS KIT
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y studying in my 2nd yeor of Surfoce Pattern

i @ble to develop my interdisciplinary prockice
h, cut-work and hard

v limbs from hond to

strwing fo refine and master

! But I loue a challenge - they enabie me tg

riven to manifest the future | wont for

hos been very brue in my cose- if anglhing

ABOUT ME

D% leads me to croff complex ; I'm a multi media maker currently studying in my 3rd year of Surface.
1 Y Pattern Design at UWTSD, SwanseavGollege of Art. ! haue an
ractice which is centered on a passion for pattern
ge betiween the realms of Art e Science.

My 'studies focus on.Craft and Making g geomelry, structure, form
and Light, in both soft and hard matérials, fusing my loue of traditional cul-
waork with digitaland induskrial technolagy. 1 loue to experiment and exploit

the unigue properties of different m oth, plasti
metal and glass to communicate my foscination
nature, mathematics and the mind-bo

ABOUT

An interdisciplinary designer and maker, Noakes is currently undertaking her BA(Hons) in Surface

Pattern Design at the innovative Welsh Institute for Science & Art, UWTSD. ° Too much info at first
l_'.;:...: Her studio practice is founded on her broad theoretical and philosophical research into the trans-
“e—— disciplinary nature of Pattern, as itself. Her lifelong fascination with repeating natural forms and cycles 4 Then not enough
‘=E motivated her previous studies in physics and maths and later dive down the rabbit hole of applied arts
.! and design. This pivot in education allowed her to explore Pattern through spatial design in 2 and 3
. dimensions, with her science background allowing her to playfully experiment with her ideas across © 3rd person was awkward and felt insincere

- diverse materials and process. Hands-on material exploration of spatial pattern is the bed-rock of her
p practice as a maker which both inspires and informs her research and writing on archetypal patterns .
i in mind and matter. She strives to uncover the potential of Pattern as a tool to re-integrate our ° Need betterlmages
I—— knowledge and understanding of the sciences, arts and natural systems.
[E——
N Throughout her studies these interests and passions have developed into a distinct visual and material

— signature present throughout her personal projects as well her collaborations with fashion brands,
: national museums and local schools. She inventively fuses traditional craft techniques with digital and
industrial processes by applying and constructing patterns on a range of materials including paper,
cloth, plastics, metals and glass, creating surfaces and objects that embody her love of the dynamic
nature of light and geometry.

TV FAaSANY § —_
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‘'m an interdisciplinary designer /
complete my BA({Hore) in Surfac
Fusing :ra:i*':"na craft techniguss wi l' digital and industrial processes, | apply and construct patterns 4 !
with a rang d cbjeciz that embody my enchantment with the dynamic = :E.
nature of gl" .ﬂd geEcmetry. T‘|==,= ntereste and passions have developed into 2 distinet vizsual and ! =5
material signature, present througheout my personal grojects and cellaborations with fashion orands,. national 1}'
museums and local schools. i

-

My studio practice iz founded on troad theoretical and philosophical reesarch into the trans-
disciplinary nature of Pattern, as itself. & lifelong fascination with repeating natural forms and cycles
mativated my previous studies in physics and maths before | took the olunge down the rabbit hole of
applied arte and design. This pivet in education created room for me to exglore Pattern through epatial
design in 2 and 3 dimansicns, my ecience background allows me 1o playfully experiment with ideas across
diverse matarials and process
Hands-on material exploration of spatial pattern is the bed-rock of my practice as & maker which inspiras ’,""-'
and informs my rezearch and writing on archetypal patterns in mind and matter. Blext, | plan to continue my r

slUdies at

For regular upda

Mare inf

i
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UWTSD within the MA
research inic Pattern as &n epists
the sciznces, arts and natural sy

Glass postgraduate programme (and ho

via info@zosalicenocakes. co.uk

oefully PhD) to further my to
malogical design tool 10 re-integrate our knowledge and undersianding o

r
S1SME.
E
To explore my work in more detail click hare.
t2z on what |'m up te in the siudio, or to direct message me, visit my lostagram pags.
ormation on my skills and experience iz available on my CV and Digital Press Kit. N
yau have any enquiries about my research or studic practice, pl=ase geat in touch

I'm much happier with the update, I've used a
strong image from major studies with my hands
engaging with the work. From Instagram insights
| could see this was one of the most popular
posts so used it to represent myself here on the
website. | like how the line from the glass in the
picture almost match the lines in the

background pattern —happy accident!

I've added links at the bottom of the page;
internally to my work, externally to my
Instagram profile and to an email. | will also add
links to my CV and digital press kit once they’re

done too.
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| was really happy with the initial design of this page — but | wanted

the whole website to formatted the same for a sleeker look.

This looks OK but | don’t like the lowercase title or the images at the

bottom of the page so I'll update those before publishing.

Community

Growing up as a young carer in disadvantaged areas in the UK, | directly benefited from community art
projects and charitable organisations where | learnt skills and ignited passions that empowered me to gain 2
Univers sducation despite early adwversity and dizab rm oelieve that through community we can
make 2 kKinder mare susiainable orlia 1ar everyone 10 enjo
Organisaticons and/o nd duals interested in crking together please ema
nfo@zoealicencakes.eo.uk to discuss you deas for 4 commun oropublic a
projec arkshops or ev=n

ne

uture
Arts in Action Residency 2018, Penrehafod Comprehensive Schoo dent ndividua Environment &
Collaboration’ 5§ day project and exhibition h year 3 pupils. exploring semiotics through regeat design

INDIVIDUALITY
ENVIRONMEMNT &
COLLAB 'DRATIDN

lDENTITY
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d innovative Maker, he
vidual or organisation I ntexts of Space o
sed projects and pieces, commi can also be taken fo o

n mind without being based o s collection or theme,
lease elick HERE fo viev

r Kishimofo

out ¢ aboration please get in fouch
zanoakes. maker@gmail.com ia facebook.

Again, | was really happy with the design of this page, | really liked the photographic backgrounds and this
one makes me hesitate and question whether that would be a better direction for my brand styling online.

Due to time, | want to get this update finished but this is something | will consider further after graduation.

s grguire about & commisslan or collaboraslion please et In touch By amalling

nio@zoaal canoakes, oo ul

0w g
=]
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HOME PROJECTS COMMUNITY COLLABORATIONS & COMMISSIONS ABOUT NEWS

NEWS Featured Posts

COLLECTIONS: Music To My Ears

April 5, 2018 | Zoé Alice Noakes

Swansea Museum was a grand setting for a 2nd year briefing, after Pattern The Future and setting up for
exhibition. it was lovely to be out of the studio for a bit! This is our first self directed brief, which I've
been looking forward to for a while, the only boundary...

PATTERN THE WORLD: A live
brief in collaboration with Eley
Kishimoto

Surface Pattern Recent Posts

I've dropped the ball with my blog since second year (although | hadn’t done much then either) and | haven’t kept it updated. This is something | really

need to improve on beyond the end of this module. For now I've just updated the brand styling and title, changing it from JOURNAL to NEWS.

I've been really focussed on improving my social media presence to drive traffic to my website that way. My Instagram posts have become micro blogs

keeping track of my work but | need to be doing | here too.
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Just before the St Fagans exhibition | bought a domain name for my
website, gave it an update and started to establish my eponymous
band identity. Later, when | restarted my major project this January |
switched my Instagram profile to a business account and started to
apply myself to posting on and engaging with my online platforms. Six
months and a lot of hard work down later; it was really nice to see

that it was starting to work.

After a couple of really successful Instagram posts leading up to my

submissions, | saw that I'd been getting traffic to my website!

| feel more optimistic that I’'m on the right track and keen to keen
working at my online promotion rather than being afraid of it. My
website’s been updated again, I've researched and developed a brand

identity and I've started to build an online audience.

F.'_*" 5 Z A Noakes Maker

% https/www.zoealicenoakes.co.uk/

A T
> A
k

| Site Actions
.

Domain: Connected Website Plan: Premium Mailbox: Connected Ascend Plan: Free

Manage Domain Manage Plan

Analytics Overview ©

40

VISITS

+ 122%

Manage Mailbox Compare Plans

4 Weeks (May 19-Jun 16) ¥ = Customize (-~

38 0

UNIQUE VISITORS FORM SUBMISSIONS

+ 138% 0%
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‘A Robust Online Profile’

SOCIAL MEDIA PLATFORMS

INSTAGRAM: @ z.a.noakes
ARTSTHREAD: https://www.artsthread.com/portfolios/woven-time-bryn-eryr-re-imagined-in-glass/
LI NKEDIN: https://uk.linkedin.com/in/z0%C3%AB-alice-noakes-b53849164
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| was really bad with all things digital at the start of my degree and
particularly allergic to social media. Seeing my Instagram profile here in my
research journal feels like a milestone. I've been working so hard the last year

to improve the weaker aspects of my practice, it’s good to see it paying off.

i h P O
z.a.noakes  Eaitprofie

155 posts 520 followers 1,124 following

Zoé Noakes

Interdisciplinary Maker

GLASS & SURFACE PATTERN DESIGN
Commissions, Collaborations & Workshops

(Aspiring Mad Scientist)
www.zoealicenoakes.co.uk

GLASS & P... BOTANICA ...

B POSTS & 1GTV SAVED




NOAKES

AL

/N NOAKIS

AN INTERDISCIPLINARY APPROACH

I've started to play around with logo variations,
introducing subtle colours and imagery. | put it into
Instagram so | could see how it worked in ‘the

circle’. Above are 3 variations made using Instagram's
built-in editing tools. The 3™ one feels more 3D and gives
a suggestion of glass. In context, | don’t think the tag line

works, it gets lost at that scale. Need to readjust.

/. A. NOAKIS

AN INTERDISCIPLINARY APPROACH

Instagram

Z-A. NOAKAS

AN INTERDISCIPLINARY APPROACH

z.a.noakes 23

165 posts 564 followers 1,271 following

Zoé Alice Noakes

Interdisciplinary Maker

GLASS & SURFACE PATTERN DESIGN
Commissions, Collaborations & Workshops
(Aspiring Mad Scientist)
www.zoealicenoakes.co.uk

/A NOAKAS

AN INTERDISCIPLIMARY APPROACH
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& raschendorfer_steinbildh...

N 57 2,084 1,159

STENMETZMESTER "
BLOVAUERNIHTER Posts  Followers Following

ee

Thomas Raschendorfer

Stonemason and sculptor. Contemporary and
traditional. Art in everyday life. In the spirit of Art
Nouveau.

See Original
www.steinbildhauer-raschendorfer.de/

Following ~ Message =

QAW

104 likes

raschendorfer_steinbildhauer This is the first
#Kombination from #Glas and #Stein from their own
furnace. We melted two fern leaves into the glass.
Due to the high #Temperaturen, the #Farn has
disintegrated into #Asche and was surrounded by the
melted glass. The #Grabstein is made of two kinds of
limestones. The light-beige #Jura limestone from
#Bayern and the anthracite #Kilkenny #Limestone
from #irland. The surface is crafted and overcut with
a transition into a smooth surface. #fusing #glassart
#GlasKunst #stone #nature #fern #memory
#memory #memaory #memory #memaory #memory

Aprll - See Original

Although it’s a compliment to be asked and I'm inclined to skill-share, it’s
been pointed out to me by a few people that it’s good to practice
caution. You don’t want to give away too much, but where’s the line?
Here I've only given him the firing for the small size samples, which Colin
gave to me when | started my tests. I’'ve developed my firing schedules
for larger sizes through experimentation and I’ve encouraged this maker

to do the same.

margaret_heenan_glass Terifc -
post

G bethanyatesglass &) thesz are g

stunning!!

. samphireglass Wow stunning v
- detail

coav

D Liked by squiglettt and 99 athers

A

o ra schendorfer_steinbildhauer

Active now

April 14, 2020 12:5

Hi, you do a fantastic work! |
love your fern. Absolut fantastic.
I try to do the same. But | have
no

Success

Could you help me with your
firing curve?

@ r\-’les':uc:e...

8 pm

Hey I'm 5o sorry | missed this
message - hope your keeping
well with all the craziness at the
moment!

Thank you so much! Sure I'd be

happy to help if | can, I've been
using float glass for my samples, -

8 QO

well as my audience.

USING 0G0 Ylass 100 Ty Sarmipies,
the firing depends on the size
sample your making and how
much plant you're burning
away. What dimensions of glass
are you using?

It's very much trial and error
with this process, just keep
playing around with it.

Thanks for getting in touch, take
care and stay safe @

Firing schedule for smaller
pisces:

6hrs to 600c 30min soak,
2Zhrs to 780c 20min soak,
fall to 560c 50min soak,
2hrs to 540c 50 min soak,
2hrs to 480c 50min to end.

You may find a different one
that works better for your set
up, have fun making - absolutely
lave your work &

M4 O

@ l‘e‘ essage...

On instagram, I've tried to connect with other makers, my sector in general as

I've been contacted by makers from around the world since | started to share
my glass work. Some offering answers to the questions I've been asking, other
times its been congratulations/commiserations depending on what I've shared
that day and others have sought out my advice. Here’s an example where a
German stone mason has asked for help with his fossil vitra tests after seeing

my successful samples and what he achieved afterwards.

raschendorfer_steinbildhauer s, raschendorfer_steinbildhauer

Active now =%  Active now

Hi, thank you so much. | tried
the firing schedule and it works
very very good with smaller
pieces. Normally | use Bullseye
Glass. Now | tested Float glass
and it was perfect.

Which part of the firing
schedule do you change for
bigger pieces? Actually | do 7«7
om pieces, | will also try a bigger
one (30x30cm).

Did you try to include earth?
The result ist really interesting.
Tomorrow my second Firing ist
reacly. I'm nervous about the
result @ There are different
leafs, earth, sand and iron.

I hope you are well in this
special time. | live in a small
village (and | am so lucky about
this).

First Firing

AR RRAAUANE
@ I‘.u!essa-: ..
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| was over the moon when Kiln Care featured my work on their page and story a few
months ago. | was ecstatic when they featured my work again last week! I've had over 100
new follows since and other glass artists share my work in their stories too. | couldn’t have
expected the ripple effect these two posts would have when | first shared them and this

encourages me to keep going even if I'm feeling a bit unsure.

I've been shocked by some of the people who have responded to my posts, followed or
engaged with my work since sharing it regularly on instagram. One maker from Collect,
Hannah Gibson, whose work is regularly featured in magazines and big galleries, has been
following me, liking all my posts and regularly commenting on it. This has been such a
massive confidence boost as I’'m a huge fan of her work and inspired by her practice. | love

her cast glass lego people, made from recycled glass.

®
®

kilncare « Following

kilncare Loving the piece from
({@z.a.noakes

If you have any art that you have
made with the help of one of our kilns
make sure to hashtag #kilncare or tag
us!

#fusedglass #glassart #glassfusing
#instaglass #glassartist #art #colourful

#glassart #glassofig #stainedglass
#tkiln #glasskiln

z.anoakes Thanks you @kilncare

1w 1like Reply

vav R

Liked by lisagilliverglassartist and
130 others

JUNE B

@

S

Add a comment...

kilncare » Following

kilncare Fantastic stuff from
@za.noakes J

If you have any art that you have
made with the help of one of our kilns
make sure to hashtag #kilncare or tag
us!

#tusedglass #glassart #glassfusing

#instaglass #glassartist #art #colourful
#glassart #glassofig

z.a.noakes Thanks @kilncare!! © | ~
Ew 1like Reply

——  View replies (3)

whimsicalfusing Goraeous @ -

QY W

. Liked by lisagilliverglassartist and 79 others

FEBRUARY 7

Add a comment...
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By actively engaging with others and posting regular
content, I've gained over 500 new followers

throughout this module!

| haven’t written a formal posting plan during, but
have stuck to a structure that works for me.
Balancing work and health is difficult at the best of
times so a simple approach has its own merits.
Except for the first month of lockdown, | tried to
stick to 1-2 posts most days, 3 when | can and a day

off posting each week when | need it.

Going forward | want to make a more in depth plan
that will give me more structure and keep me

focussed after graduation.

GLASS & P...

BOTANICA ...

z.a.noakes B3

192 posts 744 followers 1.432 following

Zoé Alice Moakes

Interdisciplinary Maker

GLASS & SURFACE PATTERN DESIGN
Commissions, Collaborations & Workshops
{Aspiring Mad Scientist)
www.zoealicenoakes.co.uk
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WOVEN TIME: BRYN
ERYR RE-IMAGINED
IN GLASS

SHARE PROJECT APPRECIATE PROJECT

© VIEWS 8 (5 APPRECIATIONS 0

Q COMMENTS 0

Specialisms:Glass Craft Design

I've started looking at how other makers present themselves and their work on
Artsthread and I've set up my account. | didn’t do it in second year which |
regret, and this year I've been focussed on getting to grips with Instagram,
leaving artsthread till last minute again. At least I’'m going in the right direction
slowly and the disruption from lockdown cant be understated.

Now my account is set up it will be a lot easier for me to spend some time after
my submission to get the rest of my work uploaded. For now, this is all I've
uploaded to my portfolio.

‘Woven Time: Bryn Eryr Re-imagined in Glass ?contemplates the nature of the unique archives at St.
Fagans as a living crystallised web; connecting the myriad fragments of Welsh hearts, minds and
hands within a timeless whole, it reflects knowledge from the past to pierce the shadowy unknowns
of the future, illuminating and uniting all of us who have walked these lands and made Wales our
home.

This exploration was fuelled by my fascination with the cultural heritage of craft in Wales and the
relationship between maker, material and environment. The reconstruction of the Celtic iron-age
roundhouse 'Bryn Eryr' provided a portal into the lives of ancient Welsh makers; their incredible skills
are embodied within the heavily decorative, yet functional objects and architecture which testify to a
people who not only survived in their landscape but also thrived.

Materiality:
Kiln fused, hand cut float glass.

Exhibited at 'Re-imagining The Archive: Designing The Future' weekend intervention at St Fagans
National Museum of history 23-24th Feb 2019.

External links:
https://issuu.com/trinitysaintdavid/docs/catalogue Pages 204-209
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Linked m People ¥ Zoé Alice Noakes Q Join now

People also viewed

Saint David

Maximilian (Max) Hart

Third year engineering student at
University of Wales Trinity Saint
David.

‘ Grace Exley
% Student at University of Wales Trinity

Leila Evelyn Roworth

Student at University of Wales Trinity
Saint David

Zoeé Alice Noakes . Driver and Vehicle Licensing
" Agency (DVLA)

Saint David University of Wales Trinity Saint e Cerys Davies
-

Interdisciplinary Maker, Student at University of Wales Trinity

Ld

Student at University of Wales Trinity

a a 3 — -
Swansea, United Kingdom - 38 connections David ) )
Saint David

& Portfolio 2
Join to Connect

Sophie Jones

Design Assistant at Peacocks

| set up a LinkedIn account during Race To Market as part of my external project — | feel really embarrassed writing this — but | can’t remember what email address
| used to make it, I've tried every email address I’'m aware of having so I’'m a bit confused. | set it up about 2 years ago and had 3 surgeries since so my memory is a
bit unclear, that said I’'m not usually this bad with logins! I’'m not sure how to access my account now so I’ll contact their tech support when | have some spare
time after deadlines are done. In the meantime I've included the link to my page for submission and feedback while I’'m trying to sort out access and I'll update it

over the summer.
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Press Packs

RECIPIENTS, LETTER OF INTRODUCTION, CV, PROFILE
& DIGITAL PRESS KIT
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Studio Olafur Elliason

“The team at Studio Olafur Eliasson consists of craftsmen and specialized technicians,
architects, archivists and art historians, web and graphic designers, film-makers, cooks, and
administrators. They work with Eliasson to develop, produce, and install artworks, projects, and
exhibitions, as well as on experimentation, archiving, research, publishing, and communications.
In addition to realizing artworks in-house, Eliasson and the studio work with structural engineers
and other specialists and collaborate worldwide with cultural practitioners, policymakers, and
scientists. The studio hosts workshops and events in order to further artistic and intellectual
exchanges with people and institutions outside the art world.”

Jan Koen Lomans

“Jan Koen Lomans is an interdisciplinary visual artist working with nature as a contemplative
motive for his research and collaboration projects. He depicts this theme in a range of ways, by making it
tangible in installations.

To Lomans collaboration is key and a necessity to transform his innovative ideas into artwork and
installations. Work that contains his fascination with the cosmos, consciousness and quantum physics and
how we look at natural phenomena.”

I would love to apply for an internship or work experience with Studio Olafur Elliason, | feel
like this is a bit ambitious at my stage but it’s good to aim high and work towards your goals now
rather than waiting for it to just ‘happen’. I'm drawn to his multidisciplinary studio practice and
would love an opportunity to work in an environment where all my interests, skills and research
areas are represented.

WHY: His interdisciplinary approach to making has inspired my practice since | attended his guest lecture
during our 2" year. His process of fusing textiles in glass informed my 3" year glass experiments with
organic inclusions. With his links to UWTSD and the SPD dept. | think | would be a good fit for his studio
and would like to apply for work experience with him during my Masters.
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RECIPIENT 3: Tord Boontje

“The studio has since worked with international companies on a range of products
that includes lighting, graphic identity, textiles, ceramics, site-specific installations, and
furniture. Work can be found in major museum collections such as the Victoria and Albert
Museum and MoMA in New York. This extremely creative and prolific studio responds to and
leads trends. An interest in social issues grew into working with artisans in developing
countries and led to projects in Guatemala, Senegal, Rio de Janeiro and Columbia.”

RECIPIENT 4: Chris Wood Light

ABOUT: “Chris Wood’s medium is light. She uses a range of high and low-tech optical materials to harness
patterns of light that suggest ephemeral glimpsed moments in the natural world. Her sculptures are simple
arrangements creating kinetic patterns in response to the environments in which they are placed. Wood
orders the accidental and makes us reflect on the experience of seeing.”

WHY: | think | would be a good fit for his studio — the way he explores drawing through
cutwork and material is similar to my own although more floral and less geometric in style. |
would like to apply for an internship or work experience with his studio to expand my
knowledge and skills in applying my cutwork designs to more functional objects.

WHY: Her specific use of dichroic glass and found objects to create architectural pieces as well as
installations and wall panels. It would be amazing to get work experience with a light art expert based in the
UK.
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RECIPIENT 5: Caroline Rees

ABOUT: “l am a surface designer and have been designing and cutting stencils for almost 30 years -
first for printed textiles, then for architectural sandblasted glass and currently for papercuts. | love
simple, bold and graphic imagery and am inspired by primitive art, Scandinavian textiles, my Welsh
heritage and the beautiful Gower landscape where | live, all mixed up with a love of illustration and
design. Although | gained recognition for my distinctive architectural glass, undertaking large scale

commissions for public and private spaces and meeting the Queen with my work, it is the hands on,

simple and traditional technique of paper cutting which | currently find most gratifying. With just a
scalpel, paper and cutting mat | create contemporary and humorous images which are designed to
make you smile.” www.carolinerees.co.uk/pages/about-us

“As the commissions became larger the
scale of some of my projects and
manufacturing issues compelled me to
learn how to create digital stencils for
sandblasting. This resulted in me
spending a considerable amount of time
on the computer plotting the stencils
from my drawings. | began to miss the
satisfying feeling of cutting a stencil
with a really scarp scalpel and this is
why | am now mainly concentrating on
paper cutting as it enables me to

work in my studio, on my own and be in
complete control of the whole process
and the end product.”

WHY: | know exactly what she means when she talks about the satisfaction of traditional cutwork. |
think it would be a missed opportunity not to apply for work experience with a surface pattern
designer so close to home who specialises in cutwork and applies these skills to glass. | can see
from her website that she has moved away from larger scale work because of the digital design
work necessary — perhaps this could be something | could assist with so it would be beneficial for
her too?

RECIPIENT 6: Catrin Jones Architectural Glass

ABOUT: “Unlike many glass designers, Catrin is essentially an artist who uses glass as her preferred
medium. Glass differs significantly from canvas in that it imparts transmitted (as opposed to reflected)
light, which has an extraordinary capacity to affect the human spirit. The traditions of drawing and
painting remain applicable, and can be combined with techniques of sandblasting and acid-etching for
dramatic effect. Most of her work is made to commission for architectural environments but, besides
working to commission, Catrin also produces occasional works for exhibition. Here, the relative lack of
prescription allows a more inventive and spontaneous approach to the medium and provides an
opportunity to experiment with new processes, techniques and materials, including found objects. Glass
can be treated as a collage material, and can be combined with other media to create three-dimensional,
freestyle pieces. Catrin has exhibited work in Europe, Japan and North America and her works are in
public collections in Britain and Japan.” catrinjones.co.uk/aboutus.htm|

el i, foe..
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WHY: Another Welsh designer maker, she specialises in architectural glass and has links with UWTSD — |
think it would be a good idea to make contact and see if there’s any opportunities for work experience
with her during my MA.
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RECIPIENT 7: Beate Gengenwart RECIPIENT 8: C.G. Toft Ltd

ABOUT: “Each piece is built layer upon layer of drawn imagery, beginning on paper: drawings of ABOUT: Based in Swansea, C.G. Toft Ltd provides specialist glass services and repairs across South Wales.
lines, net structures with empty spaces, holes; the lines becoming the space itself, conveying a We've worked on a variety of projects in the past, from churches and listed buildings to homes and
sense of dynamic movement. Often these drawings are then water jet or laser cut in stainless or industrial sites. Established in 1968, we are specialists in designing and installing decorative glass panels,
mild steel. Cutting, incising and piercing have been part of my vocabulary of drawing for a very mirrors and windows, including leaded lights, stained glass and etched effect glass. In addition to

long time. In the early days as a practicing ceramist | intricately incised and pierced very thin and decorative glass products, we also supply and fit standard glazing, such as double glazed units.”

fragile bone china forms. These incisions, lines and holes created energetic movements around
and across the forms. The act of cutting through stainless steel with a laser however is much more
extreme — the high heat required to cut the steel slightly deforms the metal creating physical
tensions in strong contrast to the original intricate mark making. | am aiming for an ever-
increasing level of intricacy and complexity, which means many unexpected results and having to
very much accept the ‘non perfect’, every piece is different. At the same time the lasers are able
to cut lines and marks finer and smaller than | would ever be able to accomplish in steel by hand.”

WHY: I've been inspired by Beate’s work throughout my time in university but especially when I'm WHY: This company came out to fix my window in my rented home. After talking to them about my glass
with the water jet and | see her cutwork ‘left-overs’ scattered around. I've spent a lot of time work in university and showing them a sample | had at home they asked me to come down to the

waiting for Dan or the machine studying the intricate lines and forms. | love her use of line, workshop for work experience once I'd finished for the summer. It’s close to home and I've already made
photography, limited palette and materiality. | work in a very similar way to her, translating contact so this should be a good one to send a CV and digital press pack to. I’d really like to get a deeper
drawings into cutworks onto hard materials. As she is local it | will apply for work experience with understanding of how architectural glass is fitted into buildings so | can better design and make work for

her while undertaking my MA. this application.
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RECIPIENT 9: Dragon Laser Ltd, Bridgend

ABOUT: ”"Dragon Laser Limited is an established Laser Shop and, with more than 20 years
experience in laser profiling and cutting of sheet metal, provides an independent service to the
metal fabrication and general engineering industries. As a business, we focus on the contract and
sub-contract requirements of equipment manufacturers, sheet metal fabricators and general
engineers located in Wales and the South West.

The company was established in 1997 as the first independent laser profiling and cutting centre to
be located in the Bridgend area. The Directors’ belief that this service would become an invaluable
and cost effective service to local industry was soon realised and the move to a bigger, purpose
built factory was inevitable. The business was transferred to its own new factory unit located at
Heol Ffaldau, Brackla Industrial Estate, Bridgend in April 2004” dragonlaser.co.uk/about-us

Laser Cutting

WHY: This could be a good opportunity for work experience that would help me develop a
working relationship with local fabricators during my MA, that would benefit me further along the
road when | don’t have access to university facilities.

RECIPIENT 10: Mission Gallery, Swansea

ABOUT: "Founded by artists in 1977 as ‘Swansea Arts Workshop Gallery’, Mission Gallery has since
developed a national and international reputation for presenting dynamic and distinctive programming.
Boasting a proud forty year history of delivery and a strong reputation for supporting and nurturing
artists, Mission Gallery has taken artistic risks; showing ambitious, diverse work by established and
emerging artists across all disciplines, from Wales and beyond. Mission Gallery has a thriving Learning
and Participation Programme aimed at all ages and abilities, building strong and meaningful cultural
partnerships within artistic and education institutions. Mission Gallery is proud of the important
collaborations, projects and exchanges developed with cultural organisations in New York and Venice,
building our international work through programming, partnerships and residencies”
missiongallery.co.uk/about

Mission Gallery Workshop (18+)

We're always keeping an eye out for great teachers and talented practitioners to join our education programme. We run a
varied programme, from one day classes, to two day workshops, to masterclasses that run over weeks or months. If you're

interested in leading a session on our education programme, please send us:

« A proposal for your workshop Apply to EXthIt

* An up-to-date CV.

Missicon Gallery is committed to showeasing the vory best of the arsd applice arts fram ratoeal and intematione! e
W welcome applicstions directly from artists. We have four exh 1 spaces artists can apsly to:
S | | | Th S h The Gallery
e n e @] p This i wur main exhibition space, dedicated to showing and pushivg boundaries of the visusl and applied arts,
If you are interested in selling in our shop, please send us the following: The Maker

An unigue exthibiticn space, located in a prominent pestion n our shop, dedicated to showing the work of talerted makers

A short paragraph aboul you and your praclice.
Around 5 good photographs of your work. The Scroen
Price List {with RRP) A platiorm o sheweas: the meing mmags work. Ideal for filn, phatagraphy, animations and games

Optional: Link to your website, instagram or Facebock page.
The Wall

A flesibile shuwesses of prints and painkivgs by Lakenled designers and ilustrater.

WHY: This should probably have been the 15t one on my list of recipients! It’s the closest to home with
the widest range of opportunities from exhibiting, selling in the shop, volunteering, careers and
workshops. | would like to apply to exhibit my glass work in their space once I've returned for my MA
and the facilities are reopened, as well as enquire about selling my smaller glass products in the shop.
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XXt June 2020

Rhian Wyn Stone

Mission Gallery After researching the recipients for my

Gloucester Place press packs, | decided that Mission Gallery

Maritime Quarter
was the most realistic so chose to address
Swansea, SA1 1TY

01792 652016 my cover letter to them.

rhian@missiongallery.co.uk

Dear Rhian Wyn Stone,

I am a Maker specialising in glass and cutwork, graduating from University of Wales Trinity St David in Surface
Pattern Design this year, and would like to enquire about holding a glass graduate exhibition in The Mission
Gallery.

| have successfully collaborated with international fashion brands, national museums and local secondary schools
resulting in four group exhibitions in the last three years. Alongside these, | have designed and lead creative
workshops for Key Stage 3 and 4 pupils as well as selling my art-prints and glass works online, at shows, in shops
and by commission. As graduates from the class of 2020, we were unable to physically exhibit our final collections
to the public and would like to work with you to organise a graduate showcase. This would provide a much needed
boost to our cohort and the local community following lockdown.

The Mission Gallery’s distinctive architectural space is an iconic part of the Swansea Art-Scene with a well-deserved
international reputation for supporting Artists and bold programming choices. This makes it uniquely qualified to
hold a small post-lockdown show for local glass and maker graduates. Working together, | believe we could curate
an uplifting demonstration of how Applied Arts can be safely and publically enjoyed in Wales during the social
distancing era.

| have attached my Exhibition Proposal, CV, links to my portfolio, and digital press kit for your consideration and my
website is detailed above where you will find a larger catalogue of my up to date design work. Thank you for
considering my application in this turbulent time, | look forward to discussing it with you at your convenience.

Yours sincerely,

Zoé Alice Noakes


mailto:rhian@missiongallery.co.uk
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07746881023 (%)

¥Xth lune 2020

Rhian Wyn Stone

Mission Gallery

Gloucester Place

Maritime Quarter

Swansea, SA1 1TY

01792 652016
rhian@missiongallery.co.uk

Dear Rhian Wyn Stone,

| am a Maker specialising in glass and cutwork, graduating from University of Wales
Trinlty St David in Surface Pattern Design this year, and would like to enguire about
holding a glass graduate exhibition in The Mission Gallery

I have successfully collabarated with international fashion brands, national
museums and local secondary schools resulting in four group exhibitions in the last
three years. Alongside these, | have designed and lead creative workshaops for Key
Stage 3 and 4 pupils as well as selling my art-prints and glass works online, at
shows, in shops and by commission, As graduates from the class of 2020, we were
unable to physically exhibit cur final collections to the public and would like to work
with you to organise a graduate showcase. This would provide a much needed boost
to our cohort and the local community following lockdown,

The Mission Gallery’s distinctive architectural space is an iconic part of the Swansea
Art-Scene with a well-deserved international reputation for supporting Artists and
bold programming choices. This makes it uniquely qualified to hold a small
post-lockdown show for local glass and maker graduates, Working together, | believe
we could curate an uplifting demonstration of how Applied Arts can be safely and
publically enjoyed in Wales during the social distancing era.

| have attached my Exhibition Proposal, CV, links to my portfolio, and digital press kit
for your consideration and my website is detailed above where you will find a larger
catalogue of my up to date design work. Thank you for considering my application in
this turbulent time, | look forward to discussing it with you at your convenience,

Yours sincerely,

Zoé Alice Noakes

I've just spotted a spelling error as I've put the image
in here, typical! Just goes to show how important

proof reading is before sending anything off!

| wanted to design a sleek and professional looking
letter head. | chose the same pattern | used for the
website to make my branding cohesive and
recognisable. As it’s such a busy pattern, I've applied a
gentle gradient to wash it out from the bottom which
draws the eye to the letter head/logo/contact into. To
aid readability | also cut sections out of the pattern to
create more white areas for the text to sit on so the
imagery doesn’t distract from the content. | think I'll

do the same for styling my CV.
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Z.A.

Letter of Introduction

MISSION GALLERY

www.z0ealicenoakes.co.uk @
Z.” A NOXKAS Siriec@
XX Rl

info@zaealicenoakes.co.uk (8
07746881023 ©

XXth June 2020

Rhian Wyn Stone

Mission Gallery

Gloucester Place

Maritime Quarter

Swansea, SAL 1TY

01792 652016
rhizn@missiongallery.co.uk

Dear Rhian Wyn Stone, wet B ’:{!

lama Maker in gl a cutwark, grad ‘,frqrh‘inwers&hf Wales
to
£

© Trinily St David in Surface Pattern Design this year, and would | uire about
holding a glass graduate exhibition in The Mission Gallery. @ i

I have successfully ccn‘:mmd with international fashion brands, natianal
museums and local secondary schools resulting in four group exhibitions |
have designed and lead creative work{hogs_;ur
Stage 3 and 4 pupils as w s selling my art-prints and glass works online, at
mmission. As graduates from the class qf‘i’m.
i bit our final collections to the public and would
with you o erganise a gragua'te showcase. This :waulg'nfnvme_ much nees
and the local cc g lockdaw -

I’'m really proud of how this came out.

I’'m really happy with the branding and

aesthetic and it looks great digitally

visualised in print.
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I’'ve had a block when trying to write my creative CV. | never had an issue writing one before university, but those were a different format for a different audience. The content of
my CV will need editing to suit specific recipients and roles. To start, I've gathered all the basic info | need in one place, so hopefully it will just need editing down and formatting.

Welshpool High School (2002-2009)
GCSEs

Art & Design A*
Mathematics A*
Chemistry A*
Biology

Physics

English (Language)

English (Literature)
Geography A
Spanish

Ethics (Short Course) A
Welsh (Short Course) A

> > > >
*

>

3 A Levels with a B in Art & Design and 2
additional AS levels.

Welsh Institute for Science & Art, UWTSD (2016-
2020)

BA (Hons) Surface Pattern Design — Maker
(Grade Pending)

Employment
Arts in Action Residencies (2018 and 2020)

Civil service DVLA — Administrative Officer
Providing clear and accurate information
while adhering to strict DPA. Assisting
member of the public with vehicle enquiries
and taking tax payments

quality control manager — creating scripts
and other centralised documents, training
and coaching, monitoring, analysis and
reporting of trends

Sales/customer service — regularly meeting
and exceeding targets in high intensity
environments. Excellent communication,
problem solving and decision making skills

Experience
Alacrity Challenge 2020
Race To Market 2018

2 years as course rep in uni 2016-18

The Sutton Trust Summer School
programme 2008 - The University of
Cambridge, ‘Mechanics & Special
Relativity’ 5 day Physics Course.

Powys Youth Forum & Youth Welsh
Assembly Government (during school &
sixth form)
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o ) _ 2 features on Kilncare’s Instagram
Awards, Exhibitions & Publications/Press Releases https://www.instagram.com/p/CBKpEkJna9G/

https://www.instagram.com/p/B8Qvh5IHEB7/

Best Product Award at Race To Market FLASH Collaboration with Eley Kishimoto
2018 2018

St fagans Zine
https://issuu.com/trinitysaintdavid/docs/catalogue pages
204-209

Pattern The World, Collaboration with

Old Dy'vorians Association Annual
Eley Kishimoto 2018

President's Award
2017

St. Fagans Collaboration Press Release:

Re-Imagining The Archive: Designing The
Future. Weekend Intervention at St
Fagan’s National Museum of History Feb
2019

www.uwtsd.ac.uk/news/press-releases/press-
2019/uwtsd-surface-pattern-design-students-bring-st-
fagans-archive-to-life-in-stunning-new-exhibition

Shortlisted for iDott Wallpaper
Competition — LIMITLESS Category
2017

Race To Market Press Release:
Picture This 202020, Print exhibition &

Sale, Nov 2019

I’'ve tried to include as much as www.uwtsd.ac.uk/news/press-releases/press-

2018/student-success-at-race-to-market

possible on these pages so | can

SPD Pop-Up Show & Sale, March 2020

lect the best f them t ki . . . .
SEIEEE TS DEst IO Hhem to make a5 Eley Kishimoto Collaboration, Zine Article:

https://issuu.com/trinitysaintdavid/docs/patternzine -
whats the most appropriate to surface pattern desig Page 7

strong a strong CV. I’m not sure SCA Online Summer Showcase, July 2020

mention or if there’s any | should

definitely leave out. It will depend on

Flash Pop Up Exhibition Press Release:

who I’'m sending to and what I’'m

www.pcydds.ac.uk/news/press-releases/press-
2017/professor-of-practice-flash-project-and-pop-up-
exhibition

applying for.


https://www.instagram.com/p/CBKpFkJna9G/
https://www.instagram.com/p/B8Qvh5lHEB7/
https://issuu.com/trinitysaintdavid/docs/catalogue%20pages%20204-209
http://www.uwtsd.ac.uk/news/press-releases/press-2019/uwtsd-surface-pattern-design-students-bring-st-fagans-archive-to-life-in-stunning-new-exhibition
http://www.uwtsd.ac.uk/news/press-releases/press-2018/student-success-at-race-to-market
https://issuu.com/trinitysaintdavid/docs/patternzine_-_surface_pattern_desig
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Hard-skills

Adobe Photoshop & Illustrator

AVA

Microsoft Office

Drawing & Painting

Digital Illustration & design

Hand, Tambour & digital embroidery
Crochet & needlepunching

Hand & digital rendered repeat patterns and designs
Block & relief printing

Dysperse heat transfer printing
Cyanotype printing & photograms
Screen printing

Hand rendered cutwork

Laser cutting & engraving

Plotter cutting

Water Jet Cutting & Engraving
Sandblasting

Enammelling

Soft-skills

Independent & team work

Time management

Verbal, written & visual communication
Research & reports

Design & delivery of training, coaching and workshops
Creative Problem solving

Adaptability & resilience

Assiduous and diligent

Attention to detail

Presentation

Working to deadlines

Idea generation & exchange

Collaborative and empathetic

Negotiating & Co-ordination

Pitch development, sales & customer liaison
Curious & analytical

Experimental, questioning & innovative
Divergent & convergent design thinking

AL

Kiln formed glass processes (slumping, fusing, fossil vitra)
Cold working processes (grinding, polishing, drilling & cutting)
Acid etching glass

Electroforming

This is too much to include on one CV so careful editing and appropriate selection will be key.
For the purposes of this submission I’'m going to focus on writing it to the Mission Gallery with
a proposal for an exhibition. They also have opportunities to sell work in their gallery shop and
to run workshops there so it would be good to incude anything that highlights my skills and

experience in these areas.
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From the about page of website (1% person after edit):

I'm an interdisciplinary designer-maker specialising in cutting
technologies and decorative glass about to complete my BA(Hons)
in Surface Pattern Design at the innovative Welsh Institute for
Science & Art, UWTSD.

Fusing traditional craft techniques with digital and industrial
processes, | apply and construct patterns with a range of
materials to create surfaces and objects that embody my
enchantment with the dynamic nature of light and geometry.
These interests and passions have developed into a distinct visual
and material signature, present throughout my personal projects
and collaborations with fashion brands, national museums and
local schools.

My studio practice is founded on broad theoretical and
philosophical research into the trans-disciplinary nature of Pattern,
as itself. A lifelong fascination with repeating natural forms and
cycles motivated my previous studies in physics and maths before |
took the plunge down the rabbit hole of applied arts and design.
This pivot in education created room for me to explore Pattern
through spatial design in 2 and 3 dimensions, my science
background allows me to playfully experiment with ideas across
diverse materials and process.

Hands-on material exploration of spatial pattern is the bed-rock of
my practice as a maker which inspires and informs my research
and writing on archetypal patterns in mind and matter. Next, | plan
to continue my studies at UWTSD within the MA Glass
postgraduate programme (and hopefully PhD) to further my to
research into Pattern as an epistemological design tool to re-
integrate our knowledge and understanding of the sciences, arts
and natural systems.

Bio/Artist statement for online summer shows:

My studio practice is founded on broad theoretical and
philosophical research into the trans-disciplinary nature of
Pattern, as itself. This body of work is an exploration, distortion &
re-imagining of patterns and structures connected to growth and
formation.

No pattern or structure in nature is static; they ebb and flow,
eternally dancing around us and within
us. Shifting forms choreographed by internal and external forces
and fields of energy, moving like shadows. Everything is in flux,
moving between states of being made, unmade and remade,
forever spiralling...

#The Shadow Garden.

My final collection was designed as an immersive glass installation
that would bring people together, inspire them to ask questions
and cultivate a curiosity about the magic of nature and its
patterns. During lockdown, I've been challenged to present
my work digitally, resulting in a series of photographic lighting
experiments; a glimpse of
how the glass and shadows would be experienced within a space.
Next, | aim to physically exhibit this collection and plan to study
MA Glass (and hopefully PhD) to further research and explore the
potential of Pattern as a tool to reintegrate our knowledge and
understanding of the sciences, arts and natural systems.
www.zoealicenoakes.co.uk

info@zoealicenoakes.co.uk

Instagram: z.a.noakes

I've gathered the bios/profiles/artist statement
style pieces of writing I've done recently from
my website and online summer show. | will
use these to edit a profile for my CV

From another page on website:

My interdisciplinary practice explores the unknowns, the overlaps and
the in-betweens.

The traditional handcrafted nature of my work combined with a fluency
in industrial cutting and engraving technologies sets me apart from other
designer-makers. Research-driven yet kinaesthetic, my approach lends
itself to specialised projects that require an assiduous attention to detail,
innovative design thinking and a systemically creative approach to
problem solving.

My current studio work is a biomimetic enquiry focused on the dynamic
relationship between pattern recognition and pattern
formation. Through visual and material experimentation with archetypal
geometries, | explore, distort & recreate patterns and structures
connected to growth and formation. My graduate collection was
designed as an immersive glass installation that would bring people
together to inspire questions and cultivate a deeper curiosity about the
magic of nature and its patterns. Completing my degree during the
Covid-19 Lockdown has challenged to me deliver my work in a radically
different way, this experience has fostered a deep resilience to adversity
and stoked an unquenchable hunger to learn, make and share at every
opportunity.

My passion for learning and community has manifested as several
successful collaborations during the last three years. Ranging from Local
Schools to National Museums and International Fashion Brands, working
with others has always fortified my practice and pushed me in new and
unexpected directions. | thrive on new challenges and want to continue
to build relationships with practitioners across disciplines, sectors,
cultures and backgrounds: Artists, Designers, Makers, Galleries,
Administrators, Teachers, Scientists, Researchers, Coders, Nurses,
Volunteers, the Public... As we re-emerge from this global crisis, it will be
more important than ever before to nurture new modes of thinking,
making and collaborating. Now is the time to listen, learn and build
together.


http://www.zoealicenoakes.co.uk/
mailto:info@zoealicenoakes.co.uk
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INTERDISCIPLINARY APPROACH

EDUCATION

2016 - 2020 WISA, UWTSD:

BA({Hons) Surface Pattern Design - Maker
(Final Grade Pending)

2002 - 2009 Welshpool High School:
3 A Levels (B Art & Design)

2 AS Levels
11 GCSE’s (4 A¥'s & 7 A’s)

EXHIBITIONS & SHOWS

Jul 2020 Online Summer Showcase Digital Graduate Show
Mar 2020 SPD Pop-Up Show & Sale

Nov 2019 Picture This 202020, Print exhibition & Sale

Feb 2019 Re-imagining The Archive: Designing The

Future. Weekend Intervention at St Fagan’s
National Museum of History

Jul 2018 Arts In Action Exhibition

Jan 2018 Pattern The World Exhibition in Collaboration with

Eley Kishimoto

Nov 2017 FLASH iPhone X Chailenge Exhibition in Collaboration

with Eley Kishimoto

AWARDS

Jul 2018 Best Product Award at Race To Market

Oct 2017 Old Dy'vorians Association Annual
President's Award for Excellence in
Adversity

Jun 2017 Shortlist Nomination for the iDott
Wallpaper Competition — LIMITLESS
Category

ARTIST STATEMENT

www.zoealicenoakes.co.uk @

z.a.noakes

=

[ZaiS
07746281023 (&)

1 Bryn Syfi Tr, Swansea. SA1 6XN @

CREATIVE & TECHNICAL SKILLS

Water-Jet, Laser and Plotter Cutting & Engraving
Cold & Warm Decorative Glass Processes
Traditional & Digital Rendered Repeat Designs
Traditional/Digital Embroidery & Printmaking
Hand Rendered Cutwork, Drawing & Painting
Electroforming, Enammelling & Spot Welding
Adobe Photoshop, lllustrator & Microsoft Office

PERSONAL & PROFESSIONAL SKILLS

Independent & Collaborative Work

Project Management & Working To Deadlines
Research & Anaylsis

Negotiation & Co-ordination

Idea Generation & Exchange

Verbal, Written & Visual Communication
Pitch Development & Delivery

Sales & Customer Liaison

Training, Coaching and Workshop Delivery
Adaptable & Resilient

EXPERIENCE

Alacrity Foundation Challenge 2020
Arts In Action Residency 2020

Race To Market 2018

Arts in Action Residency 2018
Course Representive 2016-2018

REFERENCES AVAILABLE ON REQUEST

My interdisciplinary practice explores the unknowns, the overlaps and the in-betweens.

The traditional handcrafted nature of my work combined with a fluency in industrial cutting and engraving technologies sets
me apart from other designer-makers. Research-driven yet kinaesthetic, my approach lends itself to specialised projects that
require an assiduous attention to detail, innovative design thinking and a systemically creative approach to problem solving.

My current studio work is a biomimetic enquiry focused on the dynamic relationship between pattern recognition and
pattern formation. Through visual and material experimentation with archetypal geometries, | explore, distort & recreate
patterns and structures connected to growth and formation. My graduate collection was designed as an immersive glass
installation that would bring people together to inspire questions and cultivate a deeper curiosity about the magic of nature
and its patterns. Completing my degree during the Covid-19 Lockdown has challenged to me deliver my work in a radically
different way, this experience has fostered a deep resilience to adversity and stoked an unquenchable hunger to learn, make

and share.

I've finally got a completed draft! It’s not perfect but
it fits well with my cover letter, website and branding!
At least I've got a good frame-work to edit and adapt

when needed.
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XKth June 2020

Rhian Wyn Stone

Mission Gallery
Gloucester Place

Maritime Quarter
Swansea, SAL 1TY

01792 652016
rhian@missicngallery.co.uk

Dear Rhian Wyn Stone,

| am a Maker specialising in glass and cutwork, graduating from University of Wales
Trinity St David in Surface Pattern Design this year, and would like to enguire about
holding a glass graduate exhibition in The Mission Gallery.

I have successfully collaborated with international fashion brands, national
museums and local Secondary schools resulting in four group exhibitions in the last
three years. Alongside these, | have designed and lead creative workshops for Key
Stage 3 and 4 pupils as well as selling my art-prints and glass works online, at
shows, in shops and by commission. As graduates fram the class of 2020, we were
unable te physically exhibit our final collections to the public and would like to work
with you to organise a graduate showcase. This would provide a much needed boost
to our cohort and the local community following lockdown.

 /
The Mission Gallery's distinctive architectural space is an iconic part of the shfiien
Art-Scene with a well-deserved international reputation for supporting Artists and
bold programming choices. This makes it uniguely qualified to hold a small
post-lockdown show for Iocal glass and maker graduates. Working together, | believe
we could curate an uplifting demonstration of how Applied Arts can be safely and
publically enjoyed in Wales during the social distancing era.

I have sttached my Exhibition Proposal, CV, links to my portiolio, and digital press kit

far yaur consideration and my website is detailed above where you will find a larger

catzlogue of my up Lo date design work, Thank you for considering my application in
this turbulent time, | l0ok forward ta dlscusslng it with you at your convenience.

4

A, NOAKIS

AN H‘JTEF[‘I PLINARY APP

EQUCATION

2016 - 2020

WISA, UWTSD:

BA[Hons) Surface Pattern Design - Maker
{Final Grade Pending)

Weishipool High School:
3 A Levels (B Art & Design)

245 Levels
11 GCSE's (4 A™s & 7 A's)

EXHIBITIONS & S

Jul 2020
Mar 2020
How 2019

Fab 2019

Jul 2018

Jan 2018

AWARDS

1ul 2018

gst 2017

Jun 2017

Oniine Summer Showcase Digital Graduate Show

SPD Pop-Up Show & Sale

Picture This 202020, Print exhibition & Sale

Re-imagining The Archive: Designing The

Future. Weekend Intervention at St Fagan's
lational Museum of History

Arts In Action Exhibition

wrw zoealicenoakes.

CREATIVE & TECHNICAL SKILL

Water-lel Laser and Plotter Cutting & Engraving
& Warm Decorative Glass Processes.

Tradmonal & Digital Rendered Repesat Designs.
Traditianal/Digital Embroidery & Printmaking
Hand Rendered Cutwork, Drawing & Painting
Electraforming, Enammelling & Spot Welding
Adobe Photoshap, lllustrater & Microsoft Office

PERSONAL & PROFESSIONAL SKILLS

Independent & Collaborative Work

Project Management & Working To Deadlines
Research & Anaylsis

Megotiation & Co-ordination

Idea Generation & Exchange

Verbal, Written & Visual Communication
Pitch Development & Delivery

Sales & Customer Liaisan

Pattern The Worln' Exhibition in Collaboration with Training, Coaching and Workshop Delivery

Eley Kishim:

Adaptable & Resilient

FLASH iPhane X Challenge Exm.bman in Collaboration

with Eley Kishimoto

Best Product Aword at Race To Market

Old Dy'vorians Association Annual
President’s Award for Excellence in

Shortlist Nomination for the iDott
Wallpaper Campetition — LIMITLESS
Categary

ARTIST STATEMENT

My interdisciplir

EXPERIENCE

Alacrity Foundation Challenge 2020
Arts In Action Residency 2020

Race To Market 2018

Arts in Action Residency 2018
Course Representive 2016-2018

REFERENCES AVAILABLE ON REQUEST

ry practice zxplores he unwwm,maw«hps and the in-betweens,
ork combined wnh a Iuenq in mdusmalcw.irg and en;
earch-driven yef thetic, my

engraving technologies se
pproach lends itself to specialised pfnjmsnm :

:rni a mlzmul?v creative -mmm hwmblem soivmu.
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Press Packs

| wanted to design and make material/physical press packs for a high-end audience, but with the facilities shut and limited equipment at home, I’'ve decided to make a fully digital press pack
instead. I'll design and make a physical one going forward but won’t be developing those ideas for this submission.

Initial research into digital press packs involved a fair bit of reading to get a better
understanding of what to include (and not), how to adapt it to your sector and how to

present it in a professional way. I'm far more comfortable creating physical work so How To Create |mpactfu| Press Kits That Work

the digital presentation and formatting tips were really helpful!

PRESS RELEASE

https://www.shopify.co.uk/blog/44447941-how-to-create-a-press-kit-that-gets-
publicity-for-your-business

“Digital press kits are a common and convenient format to create and distribute
content for press, especially in the ecommerce space. Simply create an easily
accessible press kit page on your website so reporters can find it. You might not want
to put a link to it in your main navigation, but it’s a good idea to include a “Press”,
“Press Kit” or “Media Kit” link in the footer of your website. Most reporters and
publishers will know to look for it there.”

This article recommends including:

Your story

Company facts

High resolution images/logos/photos
Press releases & samples of press
Awards & recognitions

Non-profit & volunteer work

Social media presence & reviews Ebthe balance

NouswNE

https://www.lightspacetime.art/what-successful-artists-have-in-their-press-kits/

thebalancecareers.com/how-to-create-impactful-press-kits-39191
This article has more tailored advice for artists with the following recommended
content:
Biography
Artist's statement
Exhibitions
Awards
Publicity
Current/Future shows/current press releases
Contact info and website

NouswNE


https://www.shopify.co.uk/blog/44447941-how-to-create-a-press-kit-that-gets-publicity-for-your-business
https://www.lightspacetime.art/what-successful-artists-have-in-their-press-kits/
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| haven’t produced a press kit in time for this submission and I’'m feeling pretty disappointed in myself. After hand-ins | will continue to develop my promotional
material and strive to maintain the standards I've reached through this module. I’'m really happy with the effort I've applied so far to developing my brand identity,

online presence and CV and | feel much more confident about this aspect of my practice than | was at the start of this project.

I've identified 5 key areas to improve on going forward:

Blogging/news on website
Social media posting plan
Artsthread & Linkeln Updates
Digital Press Kit

Physical Press Kit

I’'m sure this will give me plenty to keep busy with over the summer after a rest and a chance to reflect. I'm really proud of what I've achieved throughout this

module and I’'m excited to see how much further | can push myself going forward.
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