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[bookmark: _Toc1809446396]Task1
(Business and Web Management)
[bookmark: _Toc329558824] Introduction
This report details the comprehensive UI/UX redesign project for EduNext, a successful online education platform. The current EduNext website faces several critical challenges, including poor navigation, an outdated visual design, non-responsive mobile functionality, limited course descriptions, and a complicated enrolment process. These issues collectively contribute to low user engagement, high dropout rates, and reduced overall course enrolment conversion.
The primary objective of this project was to leverage contemporary UI/UX design principles to define a new digital experience that is user-friendly, supports strong brand identity, enhances accessibility, and ultimately meets EduNext’s strategic business goals of increasing engagement and enrolment rates.
[bookmark: _Int_BeTGy3Ly]This document serves as the academic specification report for the redesign, outlining the structured design phases undertaken. It includes:
· [bookmark: _Int_vKi9Q6ed]An examination of the current website's issues and proposed solutions (Section 4).
· [bookmark: _Int_QmfkZ1j4]An analysis of the implications of responsive design for improving user experience and increasing mobile sales (Section 5).
· [bookmark: _Int_zylEBdoq]A detailed reflection on the project experience and its outcomes (Section 7).
[bookmark: _Int_Bu8f4g6y][bookmark: _Int_dYfhH2R4][bookmark: _Int_aA7e95Sx][bookmark: _Int_YzSQfiSk]The design output, executed using UI/UX design tools, includes a Mood Board defining the new aesthetic, Responsive Wireframes establishing layout and functionality, and an Interactive Prototype of five key pages to demonstrate the simplified user journey and proposed functional improvements. The following sections provide the rigorous justification and documentation required to validate these design choices.

[bookmark: _Toc1574334075]Mood Board

[image: ]

A mood board will define the visual design language, brand personality, and emotional tone of the new EduNext website. It should directly address the "outdated visual design" and "low-quality images" issues by setting a higher, more contemporary standard.

· Objective: Define the aesthetic of the new EduNext brand.
· Target Persona: Professional adults (upskilling), University students (supplementary learning), and Lifelong Learners.
· Core Brand Values: Trustworthy, Accessible, Modern, Inspiring.
Mood Board Elements to Select:
1. [bookmark: _Int_qTYMdJgo]Color Palette: Primary, secondary, and accent colors. (Must be a high contrast for accessibility).
2. Typography: Headings and body font choices. (Must be readable).
3. Imagery Style: High-quality, authentic, and diverse photographs/illustrations.
4. Overall, Tone: Gradients, texture, use of white space, and specific iconography style.
[bookmark: _Toc946420759]Define Design System Components
[bookmark: _Int_NLDeythl]A defined list of reusable components ensures consistency, improves efficiency, and directly addresses the non-responsive layout issue by requiring a mobile-first approach for component design.
· [bookmark: _Int_B210YjcJ]Objective: List the primary components required for the new website.
· Focus: Define atomic elements that address the current site's functional issues (e.g., search, enrolment).
Core Component List (Initial Draft):
· Navigation Bar (Desktop/Mobile responsive)
· Course Card (Must include high-quality imagery, quick stats, and clear CTA)
· Search Bar/Input Field (Enhanced filtering options)
· Call-to-Action Button (Primary, Secondary, Tertiary)
· Rating/Review Component
· Testimonial/Trust Component (for credibility)
· Input Forms (Simplified and accessible)



[bookmark: _Toc2100464721]Information Architecture (IA) Wireframes and Prototype
[bookmark: _Int_o4fLt9Gi]This phase establishes the foundational structure for the website, addressing the critical issue of poor navigation.
Site Map Design 
[bookmark: _Int_Q6qpckqA]The site map visually represents the hierarchy and organization of all pages. The new structure must be simple, logical, and scalable.
	Level 1 (Primary Navigation)
	Level 2 key subpages 
	Justification/Purpose

	Home 
	n/a
	Clear entry point, immediate value proposition, personalized recommendations.

	All courses 
	Course Categories (e.g., Tech, Business, Arts), Search & Filter Results
	Centralized hub fixes ineffective search and filtering with enhanced options.

	For business/teams 
	Enterprise Solutions, Case Studies, Contact Sales
	Addresses a potential B2B revenue stream, separating B2C and B2B user paths.

	About us 
	Mission & Vision, Instructor Profiles, Careers
	It builds trust and addresses the lack of credibility sometimes associated with low-quality design.

	support
	FAQs, Contact, Accessibility Statement
	[bookmark: _Int_eu5TRV6g]Essential for user retention and address accessibility issues of documentation.

	My learning
	My Courses, Progress Tracker, Certificates, Account Settings
	Focuses on user engagement and reducing dropout rates by tracking progress.


Key Justification Points for the Report:
· [bookmark: _Int_OKPbTqMg]Course Detail Page: Must prominently feature clear descriptions, high-quality media, social proof (ratings), and a sticky, highly visible Call to Action (CTA) button to overcome "limited course descriptions."
· Checkout/Payment: Minimize steps. Allow guest checkout or social login for speed. Address the complicated enrolment process.
· [bookmark: _Int_zBZNrjBL]CTA Strategy: Use persuasive and clear language (e.g., "Start Learning Now" vs. "Buy Course"). Addresses ineffective calls to action.

[bookmark: _Toc656733424]Wireframes Design
Homepage – Mainpage
[bookmark: _Int_nl0A6vrt]( Wireframe link)
https://www.canva.com/design/DAG5R_DR97s/WdFOqPVXqmXxD0QmXesQRg/edit?utm_content=DAG5R_DR97s&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
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Academic Programs – Course Listing Page
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Likely Contact /Admissions Inquiry Form

[image: ]







Likely About Us / Detailed Information Page
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Support Page
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[bookmark: _Toc329643755]Interactive Prototype
[bookmark: _Int_JW6nq9Eb]Link for the web page.
https://www.canva.com/design/DAG5R2vufN0/F80mRVFsy6I-9_mzNplBKA/edit?utm_content=DAG5R2vufN0&utm_campaign=designshare&utm_medium=link2&utm_source=sharebutton
University Home Page 
[image: ]

Structure:
· Header Area: Features a large centered TEXT block (likely a primary headline/value proposition), a sub-headline TEXT, and a prominent button/CTA (TEXT).
· Mid-Section: Contains a clear horizontal separator and a section title (TEXT).
· Feature Area: Three large, horizontally arranged content blocks (1, 2, 3) with short text descriptions. These are often used to highlight key programs, benefits, or primary calls to action.
· Footer: A multi-column structure with TEXT lists (likely quick links/sitemap) and a centered TEXT element (perhaps a final CTA or address).
· Purpose: To quickly orient the user, communicate the institution's value, and guide visitors to the main areas of the site (e.g., Search, Featured Programs). It addresses the "poor navigation" issue by giving clear paths immediately.







Programs Main page
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Structure:
· Header Area: Title area (TEXT) and sub-title area (TEXT).
· Content Area: Five horizontally arranged content blocks, followed by one block below on the left.
· Purpose: This layout is characteristic of a Course Listing or Program Overview page. The blocks likely represent individual course cards or program categories. The multiple, small blocks suggest a focus on displaying a wide range of offerings in a scannable format, addressing the issue of limited course descriptions by providing highly scannable summaries that lead to detailed pages.

Admissions Page
[image: ]
Structure:
· Navigation: The secondary navigation is explicitly labeled (Home, Programs, About, Contact), confirming the general site structure.
· [bookmark: _Int_st5dWpjg][bookmark: _Int_wu1I1tQq][bookmark: _Int_mYZ1qDQX]Content Area: Dominated by a single vertical form structure. It includes labeled [INPUT FIELD], a [DROPDOWN], and a [TEXT AREA]. The form is concluded by a primary submit button (TEXT).
· Purpose: To facilitate communication, often for general inquiries or admissions applications. The focus is entirely on data input and collection, ensuring a clear and singular task for the user on this page.


About Us 
[image: ]
Structure:
· Header Area: Title and sub-title.
· Content Area: Six contained content blocks (A through F) arranged in two rows (4 blocks on top, 2 blocks below).
· Purpose: The block-based structure is ideal for breaking down key organizational concepts (e.g., Mission, History, Leadership Team, Accreditations, Values). For EduNext, this is critical for building trust and credibility, compensating for the lack of trust that can stem from an outdated visual design.

Contact  page
[image: ]
Structure:
· Split Content Area: The main area is divided into two columns.
· Left Column (Form): Contains a condensed form with labeled input fields and a large [TEXT AREA] (similar to the Contact page but more focused).
· Right Column (Information): Contains multiple lines of TEXT.
· Purpose: This split layout is highly effective for complex tasks like the Admissions process or a detailed Enrolment Checkout. The left side handles the necessary data input (to address the "complicated enrolment process"), while the right side can display critical supportive information, such as prerequisites, instructions, or a summary of fees, keeping the user informed while they complete the task.
[bookmark: _Toc887128387]EduNext Website Redesign (Issues & Proposed Solutions)
	Current Issue (Heuristic Violation)
	Strategic Objective
	Proposed UI/UX Solution
	Justification/Theory

	Poor Navigation / Site Map
	Improved Usability
	Redesigned IA (Site Map) and sticky, categorized global navigation.
	Miller's Law (chunking) and Fitts's Law (large, clear targets).

	Non-responsive Layout
	Full Mobile Accessibility
	Mobile-First Wireframes and a consistent Design System/Component Library.
	WCAG 2.1 success criterion 1.4.10 (Reflow) and market share of mobile e-learning.

	Ineffective Search & Filtering
	Increased Course Discovery
	Advanced filtres, predictive search, and personalized sorting options.
	Hick's Law (reducing decision time by organizing choices).

	Lack of Personalization
	Higher Engagement/Conversion
	"Recommended for You" modules based on viewed courses or profile data.
	Cognitive load theory (presenting relevant choices reduces overwhelming users).

	Complicated Enrolment
	Increased Enrolment Rate
	Simplified, multi-step checkout with progress indicator (e.g., 3 steps max).
	Aesthetic-Usability Effect (better design implies better experience/trust).






[bookmark: _Toc1708334026]5. Responsive Design Implementation (Analysis)
This requires a deeper analysis of the technical and business impact of responsive design, moving beyond just the visual fix.
[bookmark: _Toc739656510]5.1 Implications for User Experience (UX)
· Consistency: A responsive design ensures a unified brand experience across all devices, fostering trust.
· Accessibility: WCAG 2.1 standards (especially Reflow and Contrast) are easier to meet with a well-planned responsive framework. This is critical for an educational platform.
· Efficiency: Users can easily switch devices (e.g., start on mobile, finish on desktop) without losing context, improving task completion rates.
[bookmark: _Toc2109594559]5.2 Implications for Increasing Mobile Sales/Enrolment
· Mobile Market Share: Justify the investment by citing the high percentage of web traffic and e-commerce purchases originating from mobile devices.
· Reduced Friction: By removing the need to zoom or scroll horizontally, responsive design reduces abandonment rates during the complicated enrolment/checkout flow on mobile.
· SEO Benefit: Google prioritizes mobile-friendly websites, leading to better organic search rankings and higher visibility for EduNext's courses.

[bookmark: _Toc655886674]7. Conclusion
This project successfully leveraged a structured UI/UX design process to address the critical deficiencies of the existing EduNext platform and define a strategic path forward. By moving methodically from Discovery and Definition (Mood Board and Design System) through Information Architecture (Site Map and User Flows) to High-Fidelity Prototyping (Wireframes and Interactive Demonstration), the resulting design establishes a foundation for a high-quality, modern educational website.
The significance of this design process lies in its ability to directly correlate design decisions with EduNext's strategic objectives:
· [bookmark: _Int_LdSZInrb]Improved User Experience and Accessibility: The commitment to a mobile-first responsive design and the adherence to accessibility standards (e.g., color contrast, clear hierarchy) in the Wireframes directly mitigates the current issues of a non-responsive layout and accessibility barriers. This ensures a wider, more inclusive user base.
· [bookmark: _Int_T5HfYJ7E][bookmark: _Int_i58eV3W4]Increased Course Enrolment Rates: The redesign tackled the "complicated enrolment process" by implementing a simplified, multi-step Enrolment User Flow and optimizing the Course Detail Page with highly visible, effective Calls to Action (CTAs). This focused approach is engineered to reduce friction and improve conversion.
· Enhanced Engagement and Trust: By integrating a module for data-driven personalized course recommendations on the Homepage and dramatically improving the display of social proof and comprehensive descriptions, the design directly addresses the lack of personalization and builds trust, which is crucial for reducing dropout rates and fostering long-term user retention.
[bookmark: _Int_o16WaYok][bookmark: _Int_UcAWPQK0]In summary, the documented prototype and specification report demonstrate that a user-centric design approach is indispensable for meeting business needs in the competitive e-learning space. The proposed EduNext redesign moves the platform from an outdated and frustrating experience to an intuitive, accessible, and strategically effective digital learning environment, ready to support substantial growth in user engagement and enrolment.
Both the Mood Board and Wireframe are crucial initial deliverables in the UI/UX design process, but they influence the final design in fundamentally different ways: the Mood Board dictates the emotional and visual aesthetic, while the Wireframe defines the structural and functional foundation.



[bookmark: _Toc1520024]Mood Board: Influencing the Aesthetic and Emotional Design
The Mood Board is a collection of images, typography, color palettes, textures, and illustrations that define the overall visual direction, brand personality, and emotional tone of the website.
[bookmark: _Toc78960405]Key Influences on the Design:
· Brand Identity and Trust: For EduNext, the Mood Board establishes a modern, trustworthy, and inspiring tone. This directly addresses the issue of the "outdated visual design" and helps build user trust in the platform's quality and credibility.
· Example: If the Mood Board includes high-contrast, professional blues and clean geometric fonts, the final design will use those elements, ensuring accessibility and a serious, educational feel.
· Visual Hierarchy (Color and Tone): It dictates the use of color to highlight important information (e.g., bright accent colors for Calls to Action), guiding the user's eye and improving the effectiveness of CTAs.
· Imagery and Media Quality: By setting a high standard for imagery (e.g., authentic photography over stock images), it forces the design to address the issue of "low-quality images and videos" and enhances the perceived value of the courses.
· Emotional Connection: It ensures the final product evokes the desired feeling (e.g., excitement for learning, professional ambition), influencing the user's motivation and engagement.

[bookmark: _Toc1294346109]Wireframe: Influencing the Structure and Functional Design
The Wireframe is a low-fidelity, black-and-white blueprint of a webpage that focuses purely on layout, content structure, information hierarchy, and functionality. It intentionally ignores visual aesthetics to concentrate on usability.
[bookmark: _Toc1184552315]Key Influences on the Design:
· Information Architecture (IA): The Wireframe is the primary tool for implementing the new Site Map. It defines where primary navigation, search bars, and essential content blocks are placed, directly addressing the issue of "poor navigation".
· Usability and Flow: By defining the placement of interactive elements (buttons, forms, filters), the Wireframe ensures tasks—like the course enrolment process—are logical and efficient.
· Example: The Wireframe for the Course Detail Page ensures the "Enrol" CTA is above the fold and highly prominent, simplifying the complicated enrolment flow.
· Content Prioritisation: The size and placement of content blocks dictate which information is most important. For EduNext, Wireframes ensure that clear course descriptions, instructor profiles, and social proof (ratings) are prioritized, mitigating the issue of "limited course descriptions."
· [bookmark: _Int_tdHUfVHZ]Responsive Layout: Wireframes are crucial for designing the core structure for both desktop and mobile views, ensuring the layout is non-responsive from the start and guaranteeing a seamless experience across all devices. This is the foundation for meeting the WCAG accessibility standards for Reflow.
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