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INTRODUCTION


Restaurant is a kind of hospitality business that provide services to customers in market in context to food, beverages and drinks. Currently it is one of the successful business idea to open restaurant in different demographic area (Assael, 2018). Restaurant plays very important roles as well as responsibilities in hospitality industry of United  Kingdom. There are many activities comes under hospitality industry that is accomplished by various restaurant businesses in different economies (Brewster and Wang, 2020). It also provide support to tourism industry as tourists are required restaurants for their eating and drinking necessities. 


The journal present below is highlighting my personal reflection about roles and responsibilities plays by restaurants in different geographical area. It also provide significance as well as theoretical brief of knowledge gained by me while working in hospitality industry. 

MAIN BODY 


Working in hospitality sector and under restaurant business organisation provide me good knowledge about their work process as well as roles plays in market area for satisfying needs of their customers (Moreo and Et. Al., 2020). The management of restaurant businesses have their main focus on fulfilling roles as well as accomplishing responsibilities that provide them economical support for obtaining better profitability (Bufquin, 2020). I have work under restaurant business and also gained knowledge about different actions as well as responsibilities performed by their management. I learned this expertise from my superiors and by visualising their strategies for getting more efficient in the market (Pan and Ha, 2021). Restaurant have to provide hygienic services for attracting more tourists and customer in their business premises. Their hygienic food  may influence  behaviour of people toward taste and services served to them. It can also provide them competitive advantages to business organisation (Khan, 2020). My superiors provide me knowledge of how to monitor the work of restaurant in such a manner to provide neat and clean service to different customers in market. Restaurant also plays very important role of providing food services to various tourists and domestic customers in market. I also take online orders of different customers existing in different areas and I have responsibility to deliver their orders safely to them (Wilson, 2020). It also helps to promote tourism businesses as by providing better services restaurant can influence behaviour of people to come again in particular economy (Kim and Qu, 2020). Restaurant business in United Kingdom is also increasing tourism in their economy by providing better services to different consumers.  


There are many other responsibilities that a restaurant have in the market area. They have to provide service according to needs and wants of customers (Min and Joireman, 2021). By fulfilling customers needs, restaurant can attract various people from different area towards their services and it can improve their profitability in competitive market. Hospitality industry of United Kingdom have key contribution of restaurant business organisations in their economy. Management of restaurant, where I worked is focussed on fulfilling all their responsibilities and roles towards hospitality industry. They also influence their activities to provide low price services and foods to lower class people that can make them feel happy in environment of UK. It also help to influence their behaviour in tourism industry for planning further more trips of United Kingdom. This influencing of hospitality industry provide economic growth in different countries by increasing exports and revenue from foreign countries (Kim and Stepchenkova, 2021). I can also use my theoretical knowledge gained by working in restaurant business to improve profitability. I can use my monitoring skills for maintaining hygienic situation in restaurant premises for serving better to customers. 

CONCLUSION


From the above journal, it can be concluded that restaurant business plays very essential role in hospitality industry of different economies. It provides foods, beverages and drinking services within different demographic area of a country. The restaurant plays role of providing hygienic services to their customer as well as also have this as responsibilities towards market. Responsibility of providing food and beverages by delivering to different people as well as tourists in economy may also provide benefit to the country and business organisation by gaining more profitability. It can also be concluded that fulfilling of roles and responsibilities by restaurants may provide benefit to hospitality industry and it is very significant for overall country. Government also helps restaurant businesses by supporting them from various policies and strategies in the market. 
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