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Introduction

  The marketing process refers to the series of various steps which has to be followed by an organisation to conduct proper business in any market. On the other hand, the stages of marketing include the series of strategies that are designed and followed by the company, to adapt to the various circumstances in the market. The marketing mix consists of various factors which can influence the sales of a product. These can include the factors like price, product, promotion, and place of the sales of the company. This essay is going to discuss the various processes and the stages of marketing of retail companies like Asda in the UK. The marketing mix of the company is also going to be discussed in the essay.
   Asda is a British chain of retail stores. It has its headquarters in Leeds, United Kingdom. The company was founded by Noel Stockdale, J.W. Hindell in the year 1949. The company is spread across 632 locations. It has 1,45,000 employees and generates annual revenue of 2,289.92 crores GBP (asda.com, 2021). The company has a primary listing in the New York stock exchange.











Discussion

Processes of Marketing
  The marketing process is the series of steps that have to be followed by an organisation to identify the demands of the customers and satisfy their demands. The processes of marketing help to identify the various scenarios of the market of the type of products made and sold by the company in demand. In this case, the various process of marketing for Asda are discussed as follows:

⦁	Mission
  This step consists of the designing of the products and services depending on the needs and demands of the customers. The mission of the company should be to understand the various needs of the customers and gather information about the various scenarios of the market (Vassileva, 2017). The company Asda is expected to understand the various demands of the customers of the country and try to analyse them.
 
⦁	Situation Analysis
  This step involves the analysis or evaluation of the company done of the various information gathered about the demands of the customers and the various rates and factors in the industry which can affect the sales of the products and services of the company like Asda, where there are various similar companies like Tesco and Unilever, which produce similar kind of products in the market. Thus, analysing the market is very necessary for the company.


 
⦁	Marketing Strategy
  This step of the marketing process consists of the various strategies made by the company to overcome the hurdles in the market in the sales of the products. The strategies of the company Asda can consist of various reforms like improving the quality of the products or promoting the products in a better way, to attract the maximum number of customers and to stop the loyal customers from deflecting to some other company.
 
⦁	Marketing Mix
  The marketing mix consists of various factors which can influence the sales of a product. These can include the factors like price, product, promotion, and place of the sales of the company (Vassileva, 2017). These factors of the marketing mix have to be followed and enhanced by the company Asda to help increase the sales of the products of the company.
The marketing mix will also help the concerned organisation to analyse the present scenario of the company in the market and try to improve it.
 
⦁	Implementation and control
  This step includes the strategies of the company regarding the analysis of the correct time of launch of any new product into the market or analysing how to make a company like Asda execute a plan and implement the strategies made by it in the sales of the products and the services of the company. Control measures taken by companies like Asda include features that will help the company to overcome the losses if the company faces any bad consequences. 
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Figure 1: The various steps of the Marketing Process
(Source: smartsheet.com, 2018)



Stages of Marketing
  The stages of marketing include the various collection of strategies which are designed and followed by a company like Asda, to adapt to the various circumstances in the market. These circumstances can include factors like the competitive rivalry in the market from the other companies, or the other issues regarding the stakeholders of the company.



The various parts of the stages of marketing are given below:
⦁	Product Orientation
  This factor of the stages of marketing deals with the process of making the products of the company better. The products are the greatest priority of this stage. A company like Asda need to focus on the quality of the products and the services of the company so that they stand out and are better than that of the competitor companies (Zhu and Gao, 2019). Making the products better can attract the maximum number of customers towards the company and stop them from switching to other brands due to the low cost of switching in the UK.
⦁	Production orientation
  Production orientation deals with the factors of improving the process of production of the goods in the company and reducing the cost of production so that the company can make the maximum profit. Reducing the cost of production can help the company to use the saved money on other forms of business, like introducing a new product into the market. The production-oriented approach also helps to generate revenue through value production.

⦁	Sales orientation
  The sales-oriented factor of the stages of marketing focuses on the process of promotion of the products and other reforms which can help to increase the revenue of the company (Zhu and Gao, 2019). It also helps to deal with the issues of finance and stocks of the company. The sales-oriented stage of marketing in Asda will help the company to deal with the factors which can affect the sales and profit of the company, such that the company can overcome the various financial hurdles in the industry. 
 
⦁	Marketing orientation
  This stage of marketing deals with the process of how the company can satisfy the demands and needs of the customers. It deals with the various ways in which the company can satisfy the customers and impress them so that the company can increase the sales of the company products. The company Asda should follow this strategy to make all the employees and the policies in the company customer-oriented and help to increase the demand of the company in the market.
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Figure 2: The various Stages of Marketing Process
(Source: relivingmbadays.wordpress.com, 2017)




Marketing Mix

   The strategy which deals with the production and the distribution of the various products in the market is called the marketing mix. The marketing mix consists of various factors such as the Place, process, promotion, and product of the company’s products (Thabit and Raewf, 2018). Marketing Mix is an important part of any organisation, as it serves various purposes such as:

⦁	It helps the company to be competitive and improve the production and the quality of the products in the company. This helps the company to gain a competitive advantage over the other companies in the same industry.

⦁	It allows the company to understand its strengths and analyse the weakness of the company so that the company can prevent the level of failure faced by the company and use all the resources efficiently to increase the sales and revenue of the company (Dost et al., 2018).

⦁	It also helps the company to improve the relations of the company with the stakeholders of the company.







The marketing mix of the company Eni is described as follows:
	 Elements
	Application

	

Product
	This factor of the marketing mix explains the various products that are produced and sold by a company. The Asda supermarkets stock up on around 35,000 product lines, with 60 % of food and beverage items and the rest being clothing and other items of regular use of the customers (mbaskool.com, 2021).

	





Price
	The price factor of the marketing mix helps to understand the price range of the products of the company (Thabit and Raewf, 2018). The price of the products is a very important factor when talking about the sale of products of the company. The prices of the products in Asda are quite reasonable and the company also follows policies such as smart price in the stores, where the company sells products, with packaging done at the right size and with a fixed price, to allow the people to buy the various necessary products within a fixed budget (apps.fas.usda.gov, 2017).  

	



Place
	This factor of the marketing mix explains the places of operation of the company and the countries and markets where the products of the company are sold or distributed. The company Asda operates across 632 locations, with more than 700 stores for the sale of the company’s products. The company also has several superstores, supercentres and supermarkets, which helps to serve over 18 million customers in a single week (corporate.Asda.com, 2021).

	



Promotions
	The promotion factor of the marketing mix helps to describe the various ways in which a company promotes or advertises its products and services, to attract as many customers as possible the company Asda uses various ways to promote the products and reach the maximum number of customers in the market (Dost et al., 2018). The company follows several policies and creative work for the product promotion like advertising over the television and banners. It also arranges various marketing campaigns and videos to promote the products of the company (Asda.com, 2021).
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Figure 3: The various parts of Marketing Mix
(Source: campaignlive.co.uk, 2018)

Conclusion
 The marketing process refers to the series of various steps which has to be followed by an organisation to conduct proper business in any market. On the other hand, the stages of marketing include the series of strategies that are designed and followed by the company, to adapt to the various circumstances in the market. The marketing mix consists of various factors which can influence the sales of a product. The company Asda is spread across 632 locations and therefore needs to be very specific about the process and the stages of marketing. The marketing mix of the company tells the company about the different strengths and weakness of the company and helps the company to know how it can increase its revenue.


Reference List

apps.fas.usda.gov 2017 UK Supermarket Chain Profiles 2016 [Online] Available At:  https://apps.fas.usda.gov/newgainapi/api/report/downloadreportbyfilename?filename=UK%20Supermarket%20Chain%20Profiles%202016_London_United%20Kingdom_12-13-2016.pdf [Accessed 3rd April, 2021]
Asda.com 2021 About us [Online] Available At: https://www.Asda.com/ [Accessed 3rd April 2021]
Asda.com 2021 Smart Price Products [Online] Available At:  https://www.Asda.com/smart-price/ [Accessed 3rd April 2021]
campaignlive.co.uk 2018 Asda advertising, marketing campaigns and videos [Online] Available At:  https://www.campaignlive.co.uk/the-work/advertiser/Asda/6963 [Accessed 3rd April 2021]
corporate.Asda.com 2021 At Asda, we have more than 145,000 dedicated Asda colleagues serving more than 18 million customers who shop in our stores every week. [Online] Available At:  https://corporate.Asda.com/our-story/company-facts [Accessed 3rd April 2021]
Dost, F., Phieler, U., Haenlein, M. and Libai, B., 2019. Seeding as part of the marketing mix: word-of-mouth program interactions for fast-moving consumer goods. Journal of Marketing, 83(2), pp.62-81.
mbaskool.com 2021 Marketing Mix [Online] Available At:  https://www.mbaskool.com/business-concepts/marketing-and-strategy-terms/3956-marketing-mix.html [Accessed 3rd April 2021]
relivingmbadays.wordpress.com 2017 Stages of Marketing [Online] Available At:  https://relivingmbadays.wordpress.com/2012/08/04/stages-of-marketing/ [Accessed 3rd April 2021]

smartsheet.com 2018 5 Essential Steps for a Successful Strategic Marketing Process [Online] Available At:  https://www.smartsheet.com/strategic-marketing-processes-and-planning [Accessed 3rd April 2021]
Thabit, T. and Raewf, M., 2018. The evaluation of marketing mix elements: A case study. International Journal of Social Sciences & Educational Studies, 4(4).
Vassileva, B., 2017. Marketing 4.0: How technologies transform marketing organization. Óbuda university e-Bulletin, 7(1), p.47.
Zhu, G. and Gao, X., 2019. Precision retail marketing strategy based on digital marketing model. Science Journal of Business and Management, 7(1), pp.33-37.






image3.jpg




image2.jpg
Product
Orientation

e RN ...

Orientation Orientation

Marketing

Sales
Orientation





image.jpg
Marketing Process Overview

e
, 1 ;
\ Situation Analysis :
\ /
\ Marketing Strategy

{





