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[bookmark: _30j0zll]Introduction
London Marriott Hotel County Hall is situated near the London Eye, Westminster Abbey and Big Ben The hall room of the hotel is filled with historic and cultural that was left behind by the Tradition British. The hotel's guest rooms and suites provide plush bedding, spotless marble bathrooms, and free Wi-Fi. Recharge in the hotel's cutting-edge fitness center and unwind in the indoor pool. In the end, the overall hotel provides a great experience to its guests. However, the purpose of this report is to illustrate the marketing aspect of London Marriott Hotel County Hall.
[bookmark: _1fob9te]Marketing Mix
[bookmark: _3znysh7]Product 
The hotel industry offers services. Customers utilize hotel rooms and other amenities to stay, therefore they are unable to claim ownership of anything, instead they offer services to them. This hotel produces rooms, dining options, a pool, toiletries, free wi-fi to guests, free parking spots, catering services, business conference services, and many more. Since London Marriott Hotel County Hall is a five-star hotel, it offers five-star services, and guests come for their hospitality rather than any particular item (Tian, 2020). Not to mention the location itself is very advantageous for any tourist and so location plays a great role in making this hotel of Marriot one of the reputed hotels in London.
[bookmark: _2et92p0]Price 
The pricing strategy that London Marriott Hotel County Hall incorporate is premium pricing strategy due to various reasons. One of the greatest reasons why London Marriott Hotel County Hall in its premium pricing strategy is to differentiate themselves. In addition to that, this hotel provides a wide range of luxury services alongside accommodation services. In order to maintain the quality of the services it is essential for this hotel to charge at a premium rate. 
[bookmark: _tyjcwt]Place 
Any individual can indulge into Luxury by accommodating in London Marriott Hotel County Hall which is currently located in bustling South Bank. To be specific it is located in, County Hall, Westminster Bridge Rd, London SE1 7PB, United Kingdom. The biggest location-based advantage of this hotel is that it is walking distance away from London Eye, Big Ben and Westminster Bridge. Even from a few hotel rooms the Big Ben can be seen. 
[bookmark: _3dy6vkm]Promotion
Currently many hotel businesses including London Marriott Hotel County Hall, is incorporating social media marketing strategy. In this marketing strategy they usually involve the social media platforms and social media influencers as a tool of marketing. They also have their own website and they illustrate their services attractively (Tian, 2020).  
[bookmark: _1t3h5sf]Marketing Environment SWOT Analysis
[bookmark: _4d34og8]Strengths 
The London Marriott Hotel County Hall brand value is its strongest suit. The most valuable asset for every business is the faith that customers have previously placed in its offerings. A further advantage is that this hotel is part of the Marriott Group, one of the largest hotel chains in the world. This hotel advertises itself using this brand name.
[bookmark: _2s8eyo1]Weaknesses 
The exorbitant cost of this hotel is its biggest drawback. In terms of service, its price range is reasonable, but in this cutthroat industry, other hotels offer the same amenities for less money, leading some guests to pick other establishments over the London Marriott Hotel County Hall.
[bookmark: _17dp8vu]Opportunities 
People are always worried about their cleanliness after Covid-19. Therefore, as a well-known hotel brand, they should concentrate on how to persuade clients that it makes sufficient efforts to preserve hygiene. Additionally, it may introduce artificial intelligence, reducing the amount of human engagement with guests for all services (Visser, 2021).
[bookmark: _3rdcrjn]Threats
The greatest dangers following COVID-19 are people's declining interest in trips. This is the primary danger to any resort or hotel business since many rooms stay unsold as a result. It is also the cause of all issues in the hotel industry (Pratiwi and Sudiarta, 2019).
[bookmark: _26in1rg]Marketing Environment PESTLE Analysis
[bookmark: _lnxbz9]Political 
The political component cannot be disregarded because it is important in every scenario. Following Covid-19, the government of United Kingdom enacted regulations for the protection of its visitors, and all hotels and resorts, including the London Marriott Hotel County Hall, are required to abide with them (Novel and Moertono, 2019). This caused a lot of negative impact for hotels of United Kingdom but the government is currently providing grants and engaging in tourist attraction programs.
[bookmark: _35nkun2]Economic 
After the Covid-19 people are becoming more reluctant to spent money on travelling instead of savings. But there are significant evidences that shows that the tendency of travelling has increased among people. Also, the economic condition of United Kingdom is stable which shows that, the number of tourists will increase gradually. 
[bookmark: _1ksv4uv]Social 
Individuals have a tendency to accommodate in luxury hotel. As London Marriott Hotel County Hall, is one of the renowned luxury hotels in London it is not only socially acceptable it out so many people actively want to accommodate in this hotel. 
[bookmark: _44sinio]Technological 
It is essential for any hotel business in the modern world to incorporate advanced technology. Advanced technology doesn’t necessarily mean having robots performing the duties of humans. Whether those technological changes that it might activist at tourist or guest to have a better accommodation. For example, having card systems locks (Nandonde, 2019). However, the London Marriott Hotel County Hall incorporate sufficient technology that their customers are able to use. For example, voice activated cell phones. 
[bookmark: _2jxsxqh]Legal 
The legal aspect of United Kingdom is currently an opportunity for this hotel. But throughout history law was changed based on different circumstances. As a result the legal aspects might have a negative impact in future but currently it is a positive impact.
[bookmark: _z337ya]Environmental
The Marriott Hotel itself engages in various charities foundations and environmental campaigns. In recent years they have donated in various environmental forces and have supported it. Currently they are making themselves sustainable by reducing water wastage and their carbon footprint. 
[bookmark: _3j2qqm3]Creating Customer Value And Engagement
Everyone is worried about their health and the safety of their hygiene after Covid-19. Therefore, whether people want to go on a holiday or a business trip and search for a hotel or resort, they want to first make sure that the safety and hygiene are all in order, and only then do they look at the room and other factors. London Marriott Hotel County Hall ensures that its guests don't have to worry about cleanliness by disinfecting the entire property (Vieira et al, 2019). It has obligations to offer its patrons the best amenities as a well-known hotel brand. It should continually prioritize all of its services in order to provide clients with prompt service. Additionally, London Marriott Hotel County Hall provides its clients the newest technologies, such as a smartphone app that serves as the room key. After receiving confirmation of the reservation, the guest just shows up at the front desk, checks in, and uses his phone as a key to enter his room. Therefore, the guests do not have to touch any keys, which provides him a great deal of assurance and faith in cleanliness and safety (Yen et al, 2020). Additionally, The London Marriott Hotel County Hall has been employing robots in occasions, to provide client service since it is more protective and personal. Giving these consumers this cutting-edge service may turn them into devoted clients, and they'll spread the word about their services, which is also a great way to draw in new clients and value for customers.
[bookmark: _1y810tw]Effective Use Of Digital Marketing
Without digital marketing, a marketing effort cannot be effective in the modern, digital world. More targeted clients will respond to digital marketing than to traditional marketing. Social media can be the London Marriott Hotel County Hall primary marketing tool. Because most of the targeted clients are active on Facebook, Instagram, and YouTube, these channels are the most often used for company promotion (Parvez et al, 2018). They use such social media services to not only connect with the customers but also to provide them with information regarding their discounts on a particular hotel or a group of hotels. Marriott Hotel has a distinct social media team that can answer if any query possible customer can make through the social media platforms. Additionally, this hotel needs to concentrate on SEO marketing so that this hotel's name appears top in the search results. Email marketing is currently one of the most successful marketing tactics, thus content marketing is also helpful for its marketing operations. Previous guests as well as any email the hotel has will receive various promotional offers thanks to this marketing plan. The message needs to be engaging for the audience to pay attention and show interest. After the Covid-19 outbreak, the hotel should emphasize its sanitary standards, infrastructure expansion, safety standards, and modern technologies to inspire guests to reserve a stay there to spend their downtime, holiday, or business trip. London Marriott Hotel County Hall can easily draw in both new and returning clients through these means.
[bookmark: _4i7ojhp]Conclusion
In the end, the purpose of this report has been met. In order to illustrate the marketing aspects of London Marriott Hotel County Hall, at a 4 p’s of marketing analysis was made. Following that both macro environmental analysis and micro environmental analysis was done to acknowledge the opportunities and threats the hotel is exposed to. Later on, to have in depth understanding of the marketing aspect of London Marriott Hotel County Hall the customer engagement tactics as well as their effective use of digital marketing was illustrated. It is expected that with the help of this report any individual can understand how a marketing report is constructed and can effectively construct their own marketing report of any organisation in future. 
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Effective Use Df Digital Marketing

v London Marriott Hotel County Hall primary marketing tool. Because most of the targeted clients
are active on Facebook, Instagram, and YouTube, these channels are the most often used for
company promotion (Parvez et al, 2018).

' They use such social media services to not only connect with the customers but also to provide
them with information regarding their discounts on a particular hotel or a group of hotels.

v Marriott Hotel has a distinct social media team that can answer if any query possible customer
can make through the social media platforms.

v Mdditionally. this hotel needs to concentrate on SE0 marketing so that this hatel's name appears /&
top in the search results.

' Email marketing is currently one of the most successful marketing tactics, thus content marketing
is also helpful for its marketing operations.

Travel Brilliantly

v Previous guests as well as any email the hotel has will receive various promotional offers thanks MARRIOTT
to this marketing plan.
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Conclusion

V'In the end, the purpose of this report has been met.

¥'In order to illustrate the marketing aspects of London Marriott Hotel County Hall, at a 4 p's of marketing analysis was
made.

v'Following that both macra, environmental analysis and micro environmental analysis was done to acknowledge the
opportunities and threats the hotel is exposed to.

¥'later on, to have in depth understanding of the marketing aspect of London Marriott Hotel County Hall the customer
engagement tactics as well as their effective use of digital marketing was illustrated.

v'It is expected that with the help of this report any individual can understand how a marketing report is constructed
and can effectively construct their own marketing report of any organisation in future.
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Introduction

v'London Marriott Hotel County Hall is situated near the
London Eye, Westminster Abbey and Big Ben.

v'The hall room of the hotel is filled with historic and
cultural that was left behind by the Tradition British.

v'The hotel's guest rooms and suites provide plush
bedding, spatless marble bathrooms, and free Wi-Fi.

v'However, the purpose of this report is to illustrate the
marketing aspect of Landon Marriott Hotel County Hall.
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Marketing Mix

Product
vThe hotel industry offers services.

¥This hotel provides rooms, dining options, a poal,
toiletries, #ee wi-fi to guests, free parking spots,
catering services, business conference services,
and many mare.

Price

v'The pricing strategy that London Marriott Hotel
County Hall incorporate is premium - pricing
strategy due to various reasons.

Promotion

v'Currently many hotel businesses including London
Marriott Hotel County Hall, is incorporating social
media marketing strategy.

vThey usually invalve the social media platforms
and social media influencers as & tool of
marketing. They also have their own website (Tian,
2020).

Place

vTo be specific it is located in, County Hall,
Westminster Bridge Rd, London SEI 7PB, United
Kingdom.
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Marketing Environment SWOT Analysis

Strengths

vThe London Marriott Hotel County Hall brand value is
its strongest suit

v Strong customer retention system

v part of the Marriott Group, one of the largest hotel
chains in the world

Weaknesses
v Exorbitant cost of this hotel

Dpportunities

v hbility to ‘persuade clients that it makes sufficient
efforts to preserve hygiene.

v'May introduce artificial intelligence, reducing the
amount of -human-engagement with guests for all
services (Visser, 2021).

Threats
v'People's declining interest in trips.

v'Many rooms stay unsold as a result (Pratiwi and
Sudiarta, 2019).
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Marketing Environment PESTLE Analysis

Palitical
v Government of United Kingdom enacted regulations for the protection of its visitors,

v london Marriott Hotel County. Hall, are required to abide with them (Novel and
Magrtonn, - 2019).

v The government is currently providing grants and-engaging in-tourist attraction
programs

Economic
v Paople are becoming. more reluctant to spent maney. on fravelling instead of savings.

v Hiidences: that shows that the tendency of travelling. has increased among people

v The economic condition of United Kingdom is stable

Social
v Indiiduals have a tendency to accommodate in luxury hotel

v Sucially acceptable and so many people actively want to accommodate in this hotel

Technological

¥ It is essential for any hotel business in the modern world to incorporate advanced
technology

v Marriott Hotel County Hall incorporate sufficient technology-that their customers are
able to use. For example. voice activated cell phones.

Logal
v The legal aspect of United Kingdom is currently an opportunity for this hotel

v |aw was changed based on diferent circumstances

Environmental

v The Marriott Hotel itself engages in various charities foundations and environmental
campaigns.

v They have donated in various emironmental forces and have supported
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Creating Customer Value And Engagement

v Everyone want to first make sure that the safety and hygiene are all in order, and only then do they look at the room and
other factors.

v London Marriott Hotel County Hall ensures that its guests don't have to worry about cleanliness by disinfecting the entire
property (Vieira et al, 2019).

v It should continually prioritize all of its services in order to provide clients with prompt service. Additionally, London
Marriott Hotel County Hall provides its clients the newest technologies. such as a smartphone app that serves as the room
key.

v Mter receiving confirmation of the reservation, the guest just shows up at the front desk, checks in, and uses his phone as
akey to enter his room.

v Therefore, the quests do not have to touch any keys, which provides him a great deal of assurance and faith in cleanliness
and safety (Ven et al. 2020).

v The London Marriott Hotel County Hall has been employing rabots in occasions, to provide client service since it is more
protective and personal.




