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1. Introduction

Social and Digital Media can help business to achieve a great number of costumers. Accorded with the website Statista (2024) 5.2 billion people have accessed to internet and 5.22 billion people are on Social Medias. It is a great number of possible costumers that cannot be ignored.
On this report it will be shown how business can use social medias as a toll to maximize their sells by reaching a wider number of costumers.



















2. Who Is Your Customer?

On the website Innermedia (2024) it was explained that is important before companies starting using social medias to target customers to understand what the public is the company wants to reach, based on demographics, interests and behaviours then the companies can make adds and promotions based in their costumer’s profile.
Once the company knows who us their costumers they can plan a better social media marketing strategy.

3. Establish Digital Presence

As stated by Service Spring (2023) in today’s digital era it very important for a business to have their digital presence by having a website that is also mobile focused and with good search engine, with helpful contents for costumer where it is easy for them to get in contact with the company and have social medias profiles.
According with Service Spring (2023) they also talk about the importance to setup a Google My Business Listing (GMB) which is a free online toll that allows companies to create a profile on places like Google Maps and Search and encourages the costumers to leave reviews and is a way to have more a connection with costumer’s felling’s about the company’s products.

4. Social Media Marketing

To increase the brand awareness, according to Sprout Social (2024) it is important to use the most commons socials media as Facebook, X, Instagram, TikTok to promote new products or to engage with their customers. 
Knowing your costumer, gives the company a better idea how to apply a good marketing strategy on social media that is perfect to the company type of public, and Sprout Social (2024) also affirm that it is important to have constancy on the publications that will be led to more engaged costumers. 
Thought constant updates on the company’s social medias profile costumers fell more connect with the brand, in other hand companies that do not have regular updates compromise their audience trust. 

5. Advertisement 

Advertisement on social medias it is a way to promote a brand and reach more possible costumers and it is a strategy of digital marketing also known as paid social. 
According with Word Stream (2024) there is several benefices in paid social.
It is a low-cost to achieve audience, bring brand awareness, promote costumer engagement (by sharing, commenting and liking companies’ publications), there is many platforms, allows companies to better targeting their costumers and is easier way to reach their costumer.
Stated by Service Spring (2023) paid ads like Google Ads and Facebook Ads can help business visibility and it’s also a way to monitoring their performance. 
Service Spring (2023) also shows that marketing through email newsletters it is a way to promote companies services and there are some paid platforms that makes it easier and save time   like Mailchimp, Constant Contact, SendGrind and Brevo.

6. Influencers, Affiliates and Live Streams

The use of Influencers, Affiliates and Live Streams it is a potent toll to expand the companies reach. According with WIX Blog (2022) the use of influencer marketing is it a powerful toll for a business that can be done thorough individuals (influencers) that will promote the company’s products and services to their followers on their social medias.
Their followers relate with them which make the engagement more organically than a company’s profile publications.
WIX Blog (2022) states that an influencer can reach costumers more easily than celebrities but the bad side it is to find the right influencer that will spread a better awareness for the companies.
On Spotify (2024) explain that Affiliate Marketing it is a type of marketing that the affiliates get paid commissions by doing promotions of product and services for retailer or advertiser. Thorough links, affiliates can encourage customers to visit the company’s online stores or marketplace which is beneficious for the companies and affiliates.
In accordance with Business News Daily (2023) Live videos are becoming very popular on social medias, and it is something simple to be done and it is a format of digital marketing to reach easily more costumers, done by lives event, tutorial or video content. The costumer can have easier look at the company’s products and services, and it is an excellent and low-cost toll for smalls business, bring the costumers and brand closer. 



















7. Conclusion

According with this report, by using these strategies presented, companies can connect to a wider number of possible costumers which can increase the sales, by having constancy with the interaction with the business customers.
Companies that are presented on digital activities are more likely to reach a bigger number of costumers as a bigger number of the population it is on social medias. They it is to make this strategy more effectively it is through constancy.
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