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1.Introduction
The following report is based on Enterprise. and entrepreneurship, using concepts and methods as an entrepreneur, given the difference between non-profit and economic value and the values of entrepreneurs, we will clarify how support and policy deliveries are made Introduction concepts and knowledge about the Enterprise and entrepreneurship from the point of view of an entrepreneur, support provider or policymaker. Differentiation between small non-profit organizations and non-profit organizations with values and beliefs of entrepreneurs. It evaluates the characteristics of the characteristics and motivation of entrepreneurs and small business owners with theory. The term entrepreneur is widely used in business literature and occurs in various contexts.  There are many ambiguities associated with the definition of the term over time. More specifically, American, Austrian, German, French and British schools offer their specific version, as this question was stated, "there is no clear definition of an entrepreneur, so research is starting to provide more and more focused on the topic" (Kuratko and Hodgetts, 2008, p.4). we will look at a critical study of the strengths and competencies of the entrepreneur by analyzing three main strengths as an entrepreneur, presenting evidence from relevant experience and identifying three main areas that require further growth. (Kuratko and Hodgetts, 2008, p.4).


2.Definition/Entreprice and Entrepreunership
Competencies, believing that these traits have a positive contribution to the author's presentation as an entrepreneur. (Chakraborty, 2006) entrepreneurial competences are divided into three categories: behavioural competencies, start-up and management of the enterprise. 
Taking risk and responsibility as competencies in the responsibility to take calculated risks and the responsibility for the risk, it should be pointed out that these are among the main strengths of being an effective entrepreneur. 
Example (Dlabay et al. 2011) his point of view is by pointing out the willingness to take risks from entrepreneurship's mandatory attributes and citing many examples in professional and personal life as a point of life. Communication skills are advanced Effectiveness in communication skills allows creating large lists of social contacts, including former and current colleagues, childhood friends and many others. Sufficient confidence to start talking to strangers, to make presentations to a group of people and to be able to communicate your agenda confidently and effectively, at an advanced level perfectly enhances communication skills leadership skills To be successful in entrepreneurship; you need to have leadership qualities in order for a business to be effective, additional employees must be attracted because what is performed by an individual is not expected to be effective. To achieve the desired results, entrepreneurs must be influential leaders; at the same time, the desired results will be obtained. The need for more tourists is professional customers and more sales everywhere matter, but to create a company is not one of them, if you build it, they will come "circumstances starting work is time-consuming, business preparation must be tailored with the economic conditions whether they are right to start a company and whether you can effectively reach the market with this solution How to create a company? Making a business plan. Legal conditions for establishing a company. Defining the legal framework of your company. The appropriate name for your company. Information. the tax requirements of small business. build a customer acquisition plan for your company and market entry Offering your goods and services preparing with joy for customers
Financing the company.

A business plan is a   document  which  charts the specifics of your business. It includes what the company will sell, how it will be organized, what the competition looks like how you expect to sell your product or service, what financing you will need, what your financial forecasts are, and which licences, leases, and other documents will be needed.For example, if you're planning to start a new athletic clothing company, you'll need to distinguish yourself from the many other athletic clothing brands out there.
Possessed strengths that are a set of competencies, believing that these traits positively contribute to the author's presentation as an entrepreneur. (Chakraborty, 2006) entrepreneurial competences are divided into three categories: behavioural competencies, start-up and management of the enterprise. Taking risk and responsibility As competencies in the responsibility to take calculated risks and the responsibility for the risk, it should be pointed out that these are among the main strengths in this regard to be an effective entrepreneur. Example Dlabay et al. (2011) his point of view is by pointing out the willingness to take risks from entrepreneurship's mandatory attributes and citing many examples in professional and personal life as a point of life. Communication skills are advanced Effectiveness in communication skills allows creating large lists of social contacts, including former and current colleagues, childhood friends and many others. Sufficient confidence to start talking to strangers, to make presentations to a group of people and to be able to communicate your agenda confidently and effectively, at an advanced level perfectly enhances communication skills leadership skills To be successful in entrepreneurship; you need to have leadership qualities in order for a business to be effective, additional employees must be attracted because what is performed by an individual is not expected to be effective. To achieve the desired results, entrepreneurs must be influential leaders; at the same time, the desired results will be obtained. The need for more tourists is professional customers and more sales everywhere matter, but to create a company is not one of them, if you build it, they will come "circumstances starting work is time-consuming, business preparation must be tailored with the economic conditions whether they are right to start a company and whether you can effectively reach the market with this solution How to create a company? Making a business plan. Legal conditions for establishing a company. Defining the legal framework of your company. The appropriate name for your company. Information. the tax requirements of small business. build a customer acquisition plan for your company and market entry Offering your goods and services preparing with joy for customers

3.Example of Inrapreuner and Entrapreuner 
In the middle of the 20th century, entrepreneurs' characteristics began, combining economics, psychology, sociology, and business management approaches to answer these questions: Who is an entrepreneur? What drives them? What traits define them as undertaking qi. ? For decades, they have been challenged by various theories and tools that measure them. 
3.1	Personality traits in entrepreneurs and other diversification. Much of the latest literature seeks to answer two main questions: (1) Whether the probability of the individual to occur entrepreneur is confused by these traits (2) whether certain features predict the entrepreneur to achieve "successful" results? Answers to this study of the distribution of personal characteristics in entrepreneurs to different individuals and populations and the final analysis of these characteristics result from business growth factors (e.g. Baron, 2004). This theory remains with its claims in recent decades are mixed in entrepreneurial work including self-efficacy, innovation, control and risk attitudes.  Rauch et al. (2009), Rauch (2014) and Patterson and Kerrin (2014)
3.2Traits for Entrepreneur and Intrapreneur 
In the 1970s, the term intrapreneur was coined from America, and it was their job to create innovative entrepreneurs who discovered new products. Intrapreneur allows the company to grow and grow by introducing new products. An example is Pinchot, which offers a system of creation that provides selected executives in the corporation and provides a system, such as entrepreneurs in business. Such people are "Intra-corporate entrepreneurs" or "Internal entrepreneurs". or after. exactly entrepreneurs are known as internal entrepreneurs. by introducing new products, services and processes, entrepreneurs allow the company to grow in different environmental conditions or a much-needed system and organizational culture in a large organization that enables managers to work as entrepreneurs without taking risks associated with these activities, these are usually employees in a company who are assigned to work on a specific  this is  an idea or project, and they are instructed to develop the project as the entrepreneur, has the resources of the company. The difference in the level of. The focus is on the entrepreneurs. Therefore the entrepreneur envisages a company from the beginning to the end, and the intrapreneur has a much broader vision for a created company. The entrepreneur works on solving more significant business problems, usually has directly applicable skills for specific tasks and takes more risks. Entrepreneurs have the courage and flexibility to think and develop ideas outside the framework, which changes the strategic direction. Another example is Tony Hsieh of Zappos,  started as a shoe retailer, became CEO of Zappos, and turned Zappos into an online customer experience company. behaviour contrary to what is considered “corporate” and that entrepreneurs sometimes remain hidden and unrecognized





4.The differences between “non profit and “profit “orgnisations

Entrepreneur is in already existing organizations to create a business 2. Product/service innovation - technological leadership through continuous product innovation (Intrapreneur: Definitions, Characteristics, Types, Activities and Examples, 2021)iness environment, innovation in processes must be rediscovered by entrepreneurs to support efficiency 4. Proactive - Intrapreneurs lead without following competitors through their proactivity. 5. Risk-taking - investment decisions and strategic actions in uncertainty situations are part of entrepreneurial actions 6. Updates organizations -. key ideas for organizational renewal and transformation are the expectations for an intrapreneur 7. Competitively aggressive -. to improve the position int trader challenges competitors various features that help intrapreneurs succeed: i. To be a dreamer ii. Creativity iii. Encouraging teamwork iv. Build a group of supporters v. Persistence. The creation of a venture that is a new and existing company is part of an intrapreneur who is a dream leader, with big dreams and thinking about great things and manages to turn dreams into reality after sharing them with colleagues, posting and overcoming any obstacle through shared your vision(Intrapreneur: Definitions, Characteristics, Types, Activities and Examples, 2021)

Profit organization The main goal is for each business to generate profits and maximize the owners' wealth, this profit received by the owners is reserved for unforeseen conditions in the future and is distributed as a dividend. As a business structure, whether it is a company, an inseparable family or a joint venture or company, the goals are to minimize costs and increase profits by maintaining their books. Therefore the tax is charged on the profit of the business. 
Non-profit organization Understanding, by name, is a legal organization whose primary purpose is to the public good, not profit, the governing committee. Has the power to manage, run by a group of people. The goal is to support a particular perspective this various institutions such as sports clubs, public hospitals, religious institutions, cooperatives,  these non-profit organizations earn but the money received from the collected donations, entrance fee, membership fee charity.
Differences between a non-profit organization can be identified on the following grounds:
defines itself as a profitable organization, name and suggests that it works to increase profits.
 The profitable organization is from the sale of goods and services. Conversely, non-profit organizations receive a significant portion of their revenue from donations, subscriptions, membership fees, charity.
6.Conclusion
Entrepreneurial individuals occupy a part and are influenced by the people around (Entrepreneurial impressions – reflection: Conclusion - OpenLearn - Open University - BB846_1, 2021)them. An example of this is turning to friends and family members to get the much-needed finances, skills, knowledge, work and other resources. Entrepreneurs have advantages and disadvantages in forming such relationships. People mostly learn about these people through These "stories" or stories offer valuable insights for those who study entrepreneurship. The important is who tells the story and what their purpose might be. Entrepreneurs can also use stories effectively to promote their endeavours to an audience of people.
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