Employability and Career Development    


[image: A black background with white text

AI-generated content may be incorrect.]

Certificate in Higher Education in Business Skills for the workplace 
Student Name: Danish Ilyas 
Student Number: 2335718
Course Name: Employability and Career Development    














Table of Contents
Introduction	3
Skills and Knowledge Required in Digital Marketing	3
Technical Digital Skills	3
Creative and Communication Skills	4
Analytical and Strategic Skills	4
Interpersonal and Cultural Skills	4
Summary of Core Competencies	4
Self-Evaluation: SWOT Analysis	5
SWOT Analysis	5
Personal Development Plan (PDP)	6
Reflection	7
Reflection on Module Learning	8
Next Steps in My Career Journey	8
Conclusion	9
References	10




[bookmark: _Toc216728392]Introduction 
Digital Marketing Specialist has become one of the most active and demanded occupations of the modern fast-changing business world (Dwivedi et al., 2021). The proliferation of digitalization of organizations and the growth of startups and large multinational corporations has led to a high demand of professionals with knowledge of online marketing, data-driven decision-making, and innovative delivery of content (Dsouza and Panakaje, 2023). This role is essential to support the use of digital strategies to build brand awareness, engage a variety of audiences, and promote sustainable growth in companies. This essay critically reflects on the skills and knowledge needed to be a successful Digital Marketing Specialist, and how my strengths and weaknesses relate to the expectations of employers. It will look at job specifications using real adverts, use a personal SWOT analysis to identify any gaps and propose a Personal Development Plan (PDP) to fill them. Lastly, it will comment on how the module has made me more employable and has shaped my career development process.
[bookmark: _Toc216728393]Skills and Knowledge Required in Digital Marketing 
An analysis of recent job vacancies on the Digital Marketing Specialist position, posted on websites like LinkedIn and Jobindex.dk, points to a steady requirement of both technical and transferable skills. The details might differ between industries, but there is evident overlap in the core competencies demanded, which can be categorized into four primary groups.
[bookmark: _Toc216728394]Technical Digital Skills
Employers always insist on competency in SEO (Search Engine Optimization) and SEM (Search Engine Marketing). The skills that are often emphasized in job adverts include Google Ads, Google Analytics, and social media advertising tools like LinkedIn Ads and Meta Business Manager. These are technical skills that are important since they can help professionals to maximize online presence, optimize search rankings, and reach audiences more specifically (Usmany et al., 2024). As Chaffey and Ellis-Chadwick (2019) observe, the capability to use digital tools to facilitate data-driven marketing approaches is becoming a minimum requirement, instead of a niche benefit.
[bookmark: _Toc216728395]Creative and Communication Skills
In addition to technical skills, adverts emphasize on content creation, branding and copy writing. Employers are interested in candidates who can develop interesting narratives and customize messages to various platforms like Instagram, TikTok, and LinkedIn. Creativity in content development is critical to brand image and customer engagement, with the ability to communicate effectively being key to ensuring campaigns appeal to target audiences (Rehman, Gulzar and Aslam, 2022). Creativity and clarity in messaging is what makes the difference in successful campaigns in saturated digital markets, as (Yuniarti, Aziz and Gani, 2024) point out.
[bookmark: _Toc216728396]Analytical and Strategic Skills
Analytical thinking is another common requirement where employers are looking to have specialists who keep track of campaign performance, measure ROI (Return on Investment) and use data insights to improve strategies. It is essential to be able to analyses web traffic, conversion rates and customer behavior to maintain competitiveness (Ramachandran, 2023). According to (Hamizar, Yaman and Holle, 2024), data-driven decision-making can help marketers to align campaigns to organizational goals and customer expectations to generate measurable business value.
[bookmark: _Toc216728397]Interpersonal and Cultural Skills
Lastly, job advertisements emphasize the importance of teamwork and cross-functional collaboration, particularly with sales, design, and IT departments. Most positions also require proficiency in English, while some highlight additional language skills to ensure cultural adaptability and effective communication with diverse clients (Vuchkovski et al., 2023). (Ansari, 2021) confirms that employers are increasingly prioritizing interpersonal competencies, as teamwork and flexibility are vital to success in today’s multinational work environment.
[bookmark: _Toc216728398]Summary of Core Competencies
To summarize, employers need Digital Marketing Specialists to have the technical expertise in SEO/SEM and analytics, but also the creativity in branding and content, strategic thinking based on data, and interpersonal and cultural flexibility. All of these competencies are the pillars of employability in a rapidly evolving digital economy (Mardiono, 2024).
[bookmark: _Toc216728399]Self-Evaluation: SWOT Analysis 
In order to be able to critically assess my employability as a Digital Marketing Specialist. I have used self-awareness tools provided during the module, namely, the SWOT framework, to analyze my current strengths and weaknesses and development areas.
[bookmark: _Toc216728400]SWOT Analysis
	Strengths
	Weaknesses
	Opportunities
	Threats

	Strong research and analytical skills developed through academic projects, aligning with the need to analyses campaign data.
	Limited hands-on experience with SEO/SEM, Google Ads, and Analytics, reducing immediate employability in technical tasks.
	Free/low-cost certifications (Google Analytics, HubSpot, LinkedIn Learning) can help close technical skill gaps.
	High competition in digital marketing sector means differentiation is essential.

	Effective written and verbal communication, shown in group presentations and academic reports, transferable to campaign reporting and client communication.
	Not fluent in Local, which may restrict roles requiring native-level interaction with local clients.
	The rapidly expanding digital economy and the rising demand for online marketing expertise are creating increased job opportunities.
	Rapidly evolving digital tools require constant upskilling to avoid becoming outdated.

	Creativity in generating ideas and presenting concepts, useful for content creation, branding, and storytelling.
	Limited exposure to real-world campaign management beyond classroom or theoretical projects.
	Networking opportunities via LinkedIn, Copenhagen-based marketing events, and professional meetups support employability.
	Language barrier may reduce competitiveness compared to bilingual candidates (Al-Mutairi, 2025)




[bookmark: _Toc216728401]Personal Development Plan (PDP) 
Based on the SWOT analysis, the Personal Development Plan (PDP) below presents SMART objectives to help me improve on my main weaknesses and threats and to take advantage of the opportunities to make me more employable as a Digital Marketing Specialist.
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My PDP is aimed at closing the skills gaps highlighted in my SWOT analysis. By obtaining certifications in SEO and SEM, I will gain the technical skills that are demanded in virtually every digital marketing job posting. Practical experience in the form of internships or part-time work will enable me to transfer theoretical knowledge to the professional environment, filling the gap between classroom education and practice. The creation of a personal portfolio will give concrete examples of creativity, problem-solving skills, and the ability to produce quantifiable results, which is necessary in a competitive market. Equally, mastering the local language will ensure that cultural and communication obstacles that might otherwise limit the prospect in client-facing jobs are minimized. Networking will also increase professional visibility, offer mentorship experiences, and possibly internship or job offers (Akkas, 2023). On the whole, this plan will directly address my weaknesses and external threats and capitalize on opportunities, providing a clear and achievable roadmap towards becoming a competitive candidate in digital marketing and helping me to achieve my long-term goal of advancing into senior marketing roles.
[bookmark: _Toc216728403]Reflection on Module Learning 
The Employability and Career Development module has been a great opportunity to enhance my readiness to the role of Digital Marketing Specialist. One of the most impactful activities was the mock interview because it helped me to feel more confident when describing my skills and experiences. The exercise has also assisted me in enhancing my reaction to competency-based questions which is a key requirement in the competitive job market. The CV and cover letter workshop was also significant because it gave me the tools, I needed to tailor applications to meet the demands of the employer. I realized how I can integrate my academic and transferable skills with the job requirements that will be very important in my use of digital marketing jobs. The LinkedIn profile activity allowed me to strengthen my online professional identity by allowing me to highlight my relevant skills and connect with other professionals in the field. This has a direct benefit to my networking objectives in the PDP. In addition, team-based projects in the module have enhanced my teamwork and adaptability, which is critical when working with cross-functional marketing teams. Overall, the experiences have directly influenced my employability since they have bridged the gap between the classroom learning and professional practice. They have enhanced my ability to position myself, work and strategize towards successful career in digital marketing.
[bookmark: _Toc216728404] Next Steps in My Career Journey 
In the short term, the steps will involve the completion of Google Ads and Analytics certification and creation of a professional portfolio by using personal blog and social media campaigns. My focus in the middle-term is to land an internship or entry-level digital marketing job to get an exposure to the industry and experience. In the long-term, I hope to advance to a position like that of Marketing Manager, where I will be able to spearhead strategic campaigns and guide junior workers. I am also dedicated to life-long learning and professional growth, as the fast-changing nature of the digital tools necessitates flexibility to stay competitive in the industry.
[bookmark: _Toc216728405]Conclusion 
The essay has established that the key competencies that a Digital Marketing Specialist should possess are technical skills in SEO/SEM, creativity in content development, analytical capacity and excellent interpersonal communication skills. The self-assessment revealed my strengths in research, communication, and creativity as well as the weaknesses in technical marketing tools and local language proficiency. The Personal Development Plan has offered me a systematic approach to filling these gaps, and the activities of the module have improved my confidence, application abilities, and professional branding. In the future, I will strive to grow, be adaptable, and learn throughout my life to become successful in the dynamic digital world.
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Objective   Action   Resources   Timeframe  

Master SEO &  SEM   Complete Google Ads and  Analytics certifications to gain  practical technical expertise.   Google Academy,  LinkedIn Learning,  HubSpot courses.   3 – 6  months  

Gain practical  experience   Apply for internships or part - time  marketing roles to build industry  exposure.   LinkedIn, Jobindex.dk,  university career  services.   6 – 12  months  

Build  professional  portfolio   Run small - scale campaigns via a  personal blog and social media  pages to showcase digital skills.   Personal blog,  Instagram, LinkedIn,  Canva for design.   Ongoing  

Improve  language skills   Enroll   in beginner local language  classes to enhance employability  in roles requiring client  interaction.   Duolingo, online  courses, local  language  centers .   12 months  

Expand  professional  network   Participate in marketing  meetups, webinars, and LinkedIn  groups to connect with  practitioners.   LinkedIn,  Meetup.com, industry  conferences.   Ongoing  

 


