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RIXO's story began in the London living  sm of best friends

 irr
nationality or time of day.

United as a tribe, #HumansOfRixo stand together.

ietta Rix & Orlagh McCloskey, born from their passion for vintage.

I chose RIXO as one of the websites which I
chose to research in order to gain ideas for my
own because I felt that their aesthetic matched
my own and the clean-cut website allows the
work to shine properly. I particularly like the
use of font and this is something which will be
a huge part of my design process as a paint
website really means that the fonts must shine.
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I liked that the about section of the website
was short and concise, providing all the
insight and information you would need at
the forefront of discovering the brand, I also
like how all the collections are able to be
viewed separately and the website is easy to
navigate without too many gimmicks.

LITTLE YELLOW DOOR

The only thing that could possibly outshine this stunning mural? RIXO
prints, of course. We've never shied away from bold and this latest crop of
styles is no exception.

This season, we've upped the ante with oversized florals with a serious
sixties feel. Whether you go monochrome with Zadie and Nola, not-at-all-
mellow yellow with Emma and Lolita or with the hand-drawn Woodstock
print you've come to love, there's no going wrong with this bunch.

Pick your print

SHARE THIS ITEM V



Katie Scott Commissions  Personal Work  Info  Shop

I chose Katie Scott as one of the websites which I felt inspired by

for me own as I really like how the website 1s immediately all about

her work. There 1s no unnecessary add ons or difficulty accessing
her designs and images and it is striking from the moment you
enter the website which 1s something I really liked the 1dea of
creating for myself. She has created a clear colour palette which
carefully coincides with her own work and colour palettes and
therefore is not fighting or contrasting too much against what
should be the main focus.

Katie Scott's about page was also
something which I really liked, as you’ll
see it 1s very different to the format and
layout to the other websites which I
have chosen to research as it comes up
as a pop up instead of taking you to a
whole new page. It 1s also very concise,
and she has been careful to select only
information which really stands out
from her career to include here without
giving too much of an in-depth life

story.

Close %

Katie Scott is a freelance illustrator
based in London and represented
for commercial work by Big Active.

For commercial work:
Email Katie:
Social media: / / /

For information regarding the Katie Scott Shop please
visit the .

Clients include:

House of Hackney, Soho House, Publicis, Nike, T2, Penguin,
Pernod Ricard, New York Times, H&M, The Plant, Urban
Outfitters, Wallpaper*, Phaidon, Converse, Norwegian
Medical Journal, Nature, Buzz Feed, Monki, Universal
Records, The Verge, Wired, BBC.



Decorative Art Blog Contact About

Home Gallery Prints

FUJIKO ROSE

fine and decorative artist

Gallery

Fujiko Rose’s about section 1s far more long winded than any
of the others which I have included in my research. I think
this 1s because she is a far smaller designer than any of the
other companies and therefore it is important to provide
some real insight into you as a person and designer in order
to connect with a client who might be interested in
purchasing from you or wants to know more about your
work in general.

Fujiko Rose 1s an artist who’s website I frequent
often. I am hugely inspired by her within my
own work and illustrations and therefore I
really use her website as a source of
information for me. Fujiko’s website is very
much monochromatic which is sympathetic to
the work which she creates. As she works in a
monochromatic palette it would be insensitive
here to have huge amounts of colour and to
overdesign the website.

Decorative Art Blog Contact About

ABOUT

Fujiko Rose is a fine and decorative artist whose work celebrates
nature and design. After leaving school in 2016 she's been
exhibiting at a variety of London fairs and galleries, she's best
known for her most recent achievement of winning the 2019 sky
arts series, Landscape artist of the Year.
Fujiko artworks are highly personal representations of what may at
irst seem to be classic compositional subjects. After finding
something that inspires her she takes the concept back to her
Hertfordshire studio where she works on highlighting the particular
aspects she finds appealing to create something unique, eclectic
and highly contemporary.
Created predominately in monochrome with ink, her artwork has
lechoes of the antique intaglio prints her mother used to collect as
well as the illustrations she grew up reading. These inspirations
inform and inhabit much of her work, often seen in topics such as
fashion, nature and architecture.

=n"| like to make fusions and highlight contrasts by combining

— .
~ ==elements such as modern and traditional, eastern and western and

Ereallsm with abstract. My Japanese heritage has also had an

influence on my art starting from my fascination with manga as a
child, and later in my love of traditional Japanese art and design

which shares visual similarities to the modernist movement."




I really like Kit Miles’s website because of the way
each collection of his designs 1s carefully grouped
and presented in a way which would be appealing

FARE

KITMILES

to a client or customer. The design of his website is
paired back and simple to allow his complex
designs to shine and really become the stars of the
show. Kit Miles uses a vibrant array of colour
throughout all of his designs and therefore I think it
1s clever that he has chosen to keep his actual
website monochromatic so that the colours don’t jar
against various designs.

Discover

KITMILES Fo @ Q

ABOUT THE FOUNDER

Kit Miles founded the eponymous studio in 2013 with one

Kit Miles’s about page 1s also really well
written and designed. I particularly like how
the first paragraph immediately sets the tone

vision: to create a textile collection steeped in the values of
quality, exquisite draughtsmanship and a futuristic, often

surprising use of scale colour and imagery.

The studio quickly gained international press attention,
from the likes of World of Interiors, the AD and Elle

for what Kit Miles strives to create and the
aims for his designs. This is something which I

think 1s key to capturing an audience and

Decoration, hailing Miles’s aptitude for designing striking
and original fabrics and wallpapers as ‘vivid’ and ‘ground-
breaking’.

The studio is regularly invited by leading architects and
. . interior designers the world over to bring Miles’s unique
dranng them ].n tO your Work. skill across projects both large and small. The studio’s

breadth and skill in executing fine product is continually
developing, highlighting a restless drive towards the
exploration of what print design is now and what it could
be next.
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experience is at the forefront of the design thinking behind the website and
this can be seen within all the features which they offer. House of Hackney
create mood boards featuring their various patterns to demonstrate how you
might pair them within your own home. This is a feature I use often to
inspire my own work and is something which really boosts my use of the
website.

In a Victorian townhouse in London Fields, Frieda Gormley and Javwvy M
Royle first dreamed up House of Hackney. Today, the husband-and-wife
team has grown to a family of artists, designers, producers and

collaborators.

On our doorstep is a special place called Hackney. A village-like
borough of London with a melting pot of cultures and a colourful
community of creatives that never fail to inspire us. It’s open and
accepting of diversity — how life should be. In Hackney, anything is

possible.

Open the front door and step into our House...

OUR FOUNDERS, FRIEDA AND JAVVY

I really liked how the House of Hackney about page was written, it is mostly written
from a company point of view rather than about the designers themselves which I
think allows the customer to feel more immersed in the company itself. It sets the
scene for the company and their design thinking which I think is nice.




PRODUCT

RESEARCH

On a trip to London I visited liberty to gather some
research for my major project. Whilst I was there, I
came across some beautiful logo and packaging
designs which really liked and felt inspired by. I loved
the illustrative values of the Diptyque logo and how
unique it was. [ also really liked the design of the
Christian Lacroix and Ortigia logos which are both
more simple, however still identifiable and don’t fight
with the heavy illustrations behind their brands.
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down on paper where I might see myself in the
future so that I could brainstorm myself a plan of
action and stepping stones to help me achieve the
goals I had set. As can be seen from my mind map, I
have set myself some incredibly tricky tasks and
therefore in order to achieve the luxe market which I
aim to target, my branding and design also needs to
be empathetic to this.
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These are images which I have pulled from my collection on Pinterest. I have chosen this colour
palette for my branding because these are colours which I feel relate to me as a person and I feel a
deeper connection to. I have decided to select these colours over the palette which 1 chose for my

major project as those neon colours do not suit my overall aesthetic.



PREVIOUS LOGO

This was my previous and initial logo which I came up with
to represent my branding and website. I initially liked the
idea of having a font logo as it is easily readable and clean
against my more complex designs. I tried the logo in a

couple of various colour ways which I felt went nicely with
m ll the colours which I wanted to use for my branding. After a
bit of time creating a website design, I started to feel that

something was off about the logo and I began to feel that
the font just didn’t represent me as a designer. It was clear
that I needed to do more research and design a wider array
of logos for myself.
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These hand drawn logos were an initial brain dump of ideas
which I had for how my new logo might look. I have circled
the ones which I felt were most successtul here or felt that I
wanted to take further and design more in depth. I didn’t
like the capital letter fonts which I designed as it 1s so
difficult to accurately make sure that all the letters are the
same width and height and I just felt that they seemed to
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Heather Kelman
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_ Bodoni 72

I didn’t want to dismiss the font idea altogether so
soon and so I decided to collate a list of fonts which
I would consider and liked the idea of for my
website. Particularly I really liked Baskerville and
this 1s the font which I chose to carry forward for
my fonts within my presentations, website and any
writing which appears on my branding. I felt that
this font ticked all the boxes for me in terms of
being readable, classic but also not looking dated
and as though I hadn’t given it some thought.
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Having trialed a huge amount of written logos for my branding as seen on the previous slide, this
1s the one which eventually stuck out to me as the most successtul. I found myselt gravitating
towards this one constantly and I found that it just seemed to fit amongst my illustrations
beautifully. It suits my design style by being fine and delicate and illustrative, whilst also adding a
trend driven edge which keeps my branding looking current. I really feel that this design is
completely perfect for my branding and I also feel that it won’t date which 1s something I really
wanted to ensure as I didn’t want to be having to redesign everything in a years time again.



WY WEBSITE

Web design 1s something which I take great joy in and so
this was a big part of this module for me. I wanted to make
sure I got it right and spent a long time considering the
images, colours and layouts which I chose to feature here. I
want to make sure that my website is a bit of a hub for my
design work and really shows off the best of me. I chose to
keep the design simple and sleek to not overwhelm my
photographs and designs. I have tried to ensure that
everything flows, down to the placement of my images so
that everything works together.

FIND ME ON INSTAGRAM



Home
I I compartmentalised each of
my projects into their own
Live Brief; Conversational print pages SO that anyone WhO
Ao might be interested in my
process or designs will be able
cont to see the entire process and
o read about it as though they

were flicking through my
sketchbook.

COLOUR BOARDS

Colour was something which I really wanted to explore and celebrate within this project. I often find that I dull the colours of my designs
down to more muted and deep shades, yet I like to wear and surround myself with much more exuberant tones. I wanted this project to be a
piece of me and therefore I selected colours which I feel are joyful to look at and make me feel excited. I have always loved the striking
combination of pink and green and therefore I wanted to introduce this to my colour palette.
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down to more muted and deep shades, yet I like to wear and surround myself with much more exuberant tones. I wanted this project to be a

piece of niezand therefore I selected colours which I feel are joyful to look at and make me feel excited. I have always loved the striking
L/‘/ combinatioTrof pink and green and ghegefore I wanted to introduce this to my colour palette.
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‘Efflorescence of moments in time. Exotic and al creatures intertwining with overwhelming flora.'
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COLLAGE DRAWINGS

Ay@)e beginning of this project, I sat with a pile of old magazines and began to cut out various bodies and animals which I felt would work
together. Once I had begun piecing these images together into various characters, I imagined them as the people photographed wondering
the gardens of Kew. This collaging activity allowed me to experiment in ways which I normally wouldn't feel confident enough to do so. The
freedom of being able to move and reorganise and mix and match all the pieces I had cut out was a welcomed opportunity for me to be
creative and have fun creating these weird and wonderful characters without worrying about the outcome.

COLOUR BOARDS

Colour was something which I really wanted to explore and celebrate within this project. I often find that I dull the colours of my designs
down to more muted and deep shades, yet I like to wear and surround myself with much more exuberant tones. I wanted this project to be a
piece of me and therefore I selected colours which I feel are joyful to look at and make me feel excited. I have always loved the striking
combination of pink and green and therefore I wanted to introduce this to my colour palette.




INITIAL MOODBOARDS

DRAWINGS FOR DESIGNS
Within this project I really liked the idea of being inspired by a children's storybook. In this case, I chose to use The Jungle Book as the
irffiration behind all of my designs. I wanted to research the idea of a jungly overgrown theme and liked the idea of including
architecture amongst the foliage and animals to make it seem overgrown.




I am Heather. I am studying in my 3rd
year at Swansea College of Art UWTSD,
but currently based in
Northamptonshire.

I work using digital techniques to create
the majority of my designs, but I am

f also especially fond of traditional

. illustrative process. I am a lover of detail
P o i . ki and fine drawings and this is something
. i'x il B hy \f which is key to my design identity.

¢
' W I am particularly drawn to print for
M interior and this is something which I
» fl am particularly passionate about and
/. have chosen to specialise in within my
i degree.

I'm Heather. A surface pattern design student
studying at Swansea College of Art. Currently I am
based in the Northamptonshire countryside which
inspires many of my drawings and designs. |
create a lot of my work using digital processes but
"' also love to draw and paint using traditional

'.:' techniques too.

The about section of my website took a while to get
right as I wanted to add a design aspect but I didn’t
really know what. I liked my initial design but later felt
that there was too much colour and distraction about it
and 1t needed to be paired back and a sleeker design was
needed to match the rest of my website. I am really
pleased with the final design I came up with as I feel
that it fits my own brief perfectly and matches the
aesthetic of my website far better.



°

Tel: 123-456-7890 . info@my-domain.com

I added a contact section to my website to
ensure that 1t was quick and easy for
someone to get in contact with me should
they wish to without having to leave my
website at all and searching for my contact
details. I liked how smooth and sleek this
feature looks and I think this 1s far more
successful than a page with just my email
address.
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A trip to Kew - How my project came to be.

Kew gardens is somewhere that has always posed great interest to me as a designer. | visited

on a school trip during my GCSE's in Year 9 and | remember it rained the whole day and we
didn't get to visit any of the glasshouses. Since then, | had always wanted to go back but
never quite found the time or the finances to be able to do so. Once | was old enough to be
able to drive myself there | took the chance. We were so lucky with the weather and | felt a

whole new surge of creativiheauiagaslatagd smangst gllibace weird and wonderful trees

o
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Kew gardens is somewhere that has always posed great interest to me as a designer. | visited

on a school trip during my GCSE's in Year 9 and | remember it rained the whole day and we
didn't get to visit any of the glasshouses. Since then, | had always wanted to go back but
never quite found the time or the finances to be able to do so. Once | was old enough to be
able to drive myself there | took the chance. We were so lucky with the weather and | felt a
whole new surge of creativity brewing as | stood amongst all these weird and wonderful trees
and flowers.

| gathered so much inspiration from this trip but | really didn't want to slip into my usual habit
of just jumping straight into my floral comfort blanket as | had done with most projects
previously. Flora is something which | love to paint and draw, | find all the different shapes
and angles and tones which you can capture within a leaf or a petal to be absolutely
fascinating but | really wanted to look beyond that in this project.

| found some historical images of Kew Gardens when | was looking online for some more
information and fell in love with the scenes which they depicted. Victorian ladies in their
billowing gowns and men in top hats wondering through the gardens in the shadow of the
palm house really got my imagination whirring.

The inspiration for my characters came from the weird and wonderful plants which | saw
amongst the gardens. One of my initial ideas was to create a collection based around hybrid
plants and flowers, but | found that it didn't excite me enough to want to take that further.
When | look at my characters personally | think of them as weird plant or flower hybrids from
the garden themselves.
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The blog was something
which I struggled a bit
more with. I struggled to
know what to write about
and how to write about it
in a way which would be
interesting to a reader. It is
quite difficult to know
what other people would
like to read from you and
so for this reason I felt I
was extremely lacking in
ideas and 1nspiration in
this area.

O
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Instagram is something which I invest a huge
amount of time and effort into. I feel thatitis a
really important tool to market yourself in our
modern world and I have really worked hard to
grow my account and make it look and feel
more professional. I also find that having my
Instagram as an immediate hub of recent work
allows me to visually see my design identity and
encourages my next moves. Previously I didn’t
think too much about what I was posting and
when which let to an Instagram feed which felt
cluttered and wasn’t nice to look at. I feel that
the feed I have worked to create for myselt now
1s sleek, immediately shows a viewer what kind
of work I create and 1s more visually pleasing.
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UPDATED CV DESIGN

I decided to keep the shape and layout of my CV relatively similar
to what 1t was previously as I felt that this works quite well for me.
I decided to alter my logo, fonts, colours, and imagery so that it
remains in keeping with the rest of the branding which I have
chosen to use. I have also updated my cv to include any new
information and achievements which I had gained since the last
time I had used it. Overall I am quite happy with this design. I feel
that perhaps in the future I would like to alter this to make it
shorter and more concise but I think it serves its current purpose
well.




This was the initial design I
came up with for my business
cards at the beginning of the
year. I designed this card to go
into my prints which I
produced and sold for the
picture this 202020 exhibition.
I printed the cards myself at
home on thick card and whilst
I was happy with them at the
time, it was very much an ‘it’ll
do’ scenario and I knew that I
would want to invest more time
and money in making them
properly and professionally in
the future.

INITIAL BUSINESS CARD DESIGN

Heéather Kafign
LV Sy GSN




Here I have collated some of the
designs which I had produced as part
of my major collection which wanted
to use for my branding. At this point I
was still sold on the idea of a font
logo and whilst I do like these designs,
the font makes them look a bit dated
and to be frank, boring. I wanted to

ensure that my business cards were
really unique to me and showed my
skills which 1s very difficult to do on

such a miniature scale.




BUSINESS CARDS

I chose a more neutral colour palette for my business cards as I felt that these
colours would appeal to a wider audience and were empathetic to my usual
choice of colours. I wanted to have the business cards foiled because this is
something which I love to include within my work and I felt that the metallic
provides a luxe edge which is in keeping with the design I have chosen to feature
in my branding



PACKAGING

My business cards and the box which they come in are all
recycled and sustainable which 1s something I wanted to
ensure that I looked for when printing my design as I
would be mass printing these items and the option to have
them printed sustainably is a readily available option
online these days.
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I ordered some material samples from Linwood for
my major project as part of my research and loved
the press pack that they came in so much I decided to
keep it and use it for inspiration for my own press
pack. I love the folding shape of this design and how
it is almost a gradual reveal of design.



I loved the pink and greens together
which 1s something which became
apparent whilst I was creating my
major collection and I knew that I
wanted to use this colourway for my
press packs and branding. I have
created a mock up of designs here
to envisage how my designs might
look together on packaging and I
feel that this combination works
really well. I chose to use this ditsy
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print alongside my detailed pink
design because I felt it was
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ILLUSTRATOR FILES
FOR PRESS PACK
PRINTING

I chose to use this design
for my press pack as I felt
that the colours,
appearance and overall
vibe of the print really
encompasses everything

that I enjoy within my
designs and sat with my
logo really well. I kept the
press pack design very
simple as I didn’t want to
have too much
information all over it

with the business cards
nside too.




www.heatherkelmanart.com






FINAL RESULT PRESS PACK



I was overjoyed with the
resulting press pack which I
have come up with. I wanted
something small, easy to post
and hardwearing, I learnt
from looking at the press
packs which previous
students had produced that
boxes squish and paper often
scuffs and ruins the
appearance. This press pack
1s slim to contain only what it
needs to and coated in silk to
ensure durability and
longevity on its journey to a
receiver.




I decided to keep the back of my press packs clean and
simple. I liked the 1dea of just having my website on here has
this 1s a prominent and professional part of my brand and
with the inside of my presspack containing a business card I
felt it was unnecessary to clutter it.



INSIDE AND BUSINESS
CARD SLOT

S Bl
1

4

=

felt that it was vital to include a business card slot within my presspack to ensure that it was secure
"and in a position to be seen clearly and not lost or unnoticed. One thing I would change in this area is
the colour of this section. I didn’t have the option to alter the colour of the business card slot which I
regret but it still serves its purpose.



Kelman
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HOME SHOP v COLLECTIONS v ABOUT INSIGHTS

NATU.RAL HISTORY MUSEUM

Ascollection billions of yecarsamthe making, and the first wallpapei=collection in collaboration with

London’s iconic museum.

SHOP NOW

DIVINE SAVAGES

Divine Savages 1s a company who’s
designs and palettes remain a
constant source of inspiration to me.
The drawing style and design
aesthetic 1s one which I feel would be
very well suited to my own and this is
a company which I feel I could thrive
within whilst gaining the experience I
need within the design world.
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COLLECTIONS THE STORE

THE WYNDHAM COLLECTION

In honour of late Grandad Wyndham this collection, the first of the P&B library, features all of our favourite things;

animal print, bamboo, money and geometrics, with shades of golds and browns scattered throughout.

Poodle & Blonde is a company which I feel really matches my design aesthetic. I really love the style of design which they produce as a company and
particularly how they use interior styling to market their products which 1s a real passion of mine and something which I would really like to have a go
at in the future. I also feel that the design style of this company would potentially push me out of my boundaries and encourage me to think slower
and pair everything back a bit more.



I am really keen to approach high end design companies because this 1s the
market which I aspire to work within. Hermes feature many beautifully illustrated
designs within their collection of interiors and I can really see myself working well
in this kind of way. It would be a real goal to be able to work for somewhere as
high end as this, but still remains my target audience.



Cole & son 1s a company who I
always look up to. I love that
they offer such a wide variety of
designs and I feel that I would
be able to exercise all areas of
my design abilities effectively
within a company such as this. I
didn’t want to be working
anywhere which has a really key
style or motif, such as Gath
Kidston for example, as I feel
that I would find this boring
and unfulfilling

From a breath-taking blend of Mudéjar architecture, w
For

2 omaraac Cala &

nique crafts l




INSPIRATION COLLECTIONS

House of Hackney really is my dream
company to work for. The colours and
imagery which they use are so
appealing to me as a designer I feel
that I could really improve and expand
my artistic abilities here. The style of
illustration 1s something which I really
aspire to in my own design work and
the quirky themes which they
introduce to their collections would
keep me on my toes and allow me to
remain creative

WALLPAPER
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I have chosen Osborne & Little for a similar
reason to Cole & Son. I feel that the brand
really offers a wide variety of designs which
are suited to all customers whilst still having a &
more luxury feel. I like the versatility which I §
feel a could achieve in my designs within this
company and feel that the illustrative drawing ®
style which they demonstrate across their
various designs 1s one which I could very

quickly adapt to.




Timorous Beasties really offers that whimsical expressive
side to design which I love and enjoy. The designs contain

an exquisite amount of detail and depth whilst having
some fun and quirkiness throughout. I love the idea of
working within a company such as this as I feel that I
could really push my creativity and also my drawing skills
to achieve new and improved standards for myself.



