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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load?..<<<<<<<<<’ 


	Answer: It takes 1.5s to fully load which is good as  they wont lose much users of the website, if the configuration of this website was slow then they would’ve dropped multiple users. As according to Anderson, S. (2018)., 40% of consumers will wait no more than three seconds.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: It doesnt have range of sub-pages and the website is very clear for what customers need to know and its not too lengthy meaning its not overcrowded with detail. For the website According to Team, V. (2025).  If your navigation is clunky, confusing, or overcrowded, people won’t stick around to figure it out.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes customers can make booking easily via the webpage. According to Travelgenix.io. (2023). Online booking systems also make payment and cancellation easy for customers.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
By letting the customers have option of live chat, by giving the info on how long does it take and what should have prepared moreover by including customers testimonials on homepage.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage looks quite well-developed and there is no much of a difference except that on phone you have to scroll down to find a booking option whereas on computer as soon as the website loads the booking option appears right at the front


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The use of imagery, colours etc are very effective meaning the pictures they’ve used are very clear also gives a clear message 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No the website hasn’t made use of an online chat, if they would’ve added a live chat option then the website would’ve been outstanding as it would’ve fulfilled all the customers need moreover the key benefit of live chat is its not limited to time meaning e.g. this website has contact us option via call but its limited to certain hours the customers can call in but with live chat that’s not the case as its open for customers enquiries 24/7. Moreover according to UK, S. (2023) For many customers, online chat software is more convenient and less stressful than speaking on the phone to a stranger.

	Question 2d – How effective are the social media links on the website?


	Answer: This website does not contain social media links


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: They are made clear by the use of imagery,reviews and etc moreover  with each offer they mentioned the price and what’s included. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: They are made available but they are not up to date most of them are like year ago ones and some are like 10 months ago. According to Bolderston, D. (2024). One of the most important reasons to include reviews on your website is that they build trust. When potential customers see others sharing their experiences, it reassures them that your business is legitimate. Studies show that nearly 95% of consumers read online reviews before making a purchase, and they’re more likely to trust a business that displays genuine customer feedback.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service has been presented in high quality by clear detlail, use of the images and by the reviews and the reason i will recommend it to my friends in London as the prices are affordable, it has good reviews which already suggests that they provide good service and it can easily be booked. In my perspective the offer stood out to me the most was of deep-cleaning as we always have big occasions and in that time our family is very busy with planning and etc so this offer is very valuable with affordable price. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes they have prices included with quality of service shown but in my perspective deep cleaning offer price should’ve been higher compare to offer of cleaning.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaning services 

	
	2. Local cleaners

	
	3. Affordable cleaning services 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: No it doesnt


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes the website still has relevance due to multiple factors as website has everything to gain customers trust easily and the way how the website has been layed out can attract most of the customers to choose the option of booking 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: By  making social media pages and add it to the homepage where they can add their efforts e.g. by adding shorts of before/after work and my making more other contents and posting it onsocial media pages this way they can get more customers even through social media and gain customers trust moreover the reason i chose this suggestion is because of thetime we are living in now, most businessess promote through social media so social media plays a vital role in business growth.
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