McDonald's to axe deforestation from its global supply chain 
The fast-food giant announced it will work with its suppliers to end deforestation in its global supply chain. But do the super-sized claims stack up? On Tuesday, global fast food giant McDonald’s pledged to end deforestation across its entire supply chain.
The announcement follows recent similar pledges by Dunkin’ Donuts, Krispy Kreme, Yum Brands and many others. But the World Wildlife Fund, which advised McDonald’s on its new commitment, said it could have big influence on other fast food chains. 
“McDonald’s brings size and scale to the debate of sustainable sourcing. Their reach is large, they are global, they work closely with the suppliers and so this outreach can only help,” said David McLaughlin, vice president of agriculture at the World Wildlife Fund. 
But tackling deforestation has proven vastly complex, and with tens of thousands of franchises, the company faces super-sized challenges to meeting its goals. 
In an eight-point commitment, McDonald’s promises not to contribute to deforestation in areas most critical to reducing carbon in the atmosphere, known as high carbon value and high carbon stock forests. These are areas of high environmental value, including high biodiversity, as well as high value to their communities, that are often in danger of being cleared to make way for plantations. 
The world’s largest fast food chain also said it would not source commodities from peatlands, or swampy areas that store a lot of carbon and can end up contributing to greenhouse gas emissions when disturbed.
This commitment will affect 3,100 of its global direct suppliers as well as its more complex network of indirect suppliers, said Michele Banik-Rake, director of sustainability for McDonald’s worldwide supply chain management.
Also on Tuesday, the company released a sustainable sourcing statement outlining how it will work with suppliers to ensure that the beef, poultry, coffee, palm oil and fiber-based packaging it uses do not contribute to deforestation.
In the commitment, the company also said it would respect human rights and verify where the raw materials used to make its products come from. The company said that it will suspend or eliminate purchases from suppliers who do not meet its requirements. McDonald’s will also evaluate its progress in annual reports.
Banik-Rake explains that this sustainable sourcing policy was driven by the suppliers themselves. She said key suppliers such as Cargill had already made anti-deforestation commitments: “The question that was coming back to us was, ‘As suppliers, we have stronger commitments than you do as a company, so why don’t you make the same commitment?’ I couldn’t argue with that logic, right?”
Another driver was the Soya Moratorium, signed in 2006 and set to expire next year, in which McDonald’s and other corporations refused to buy poultry fed on soy linked to the deforestation of Brazilian rainforests.
The goal of reducing deforestation, however, presents major challenges. Take palm oil, for example, which is a huge contributor to deforestation and which McDonald’s has committed to sourcing sustainably. The availability of sustainably sourced palm oil is limited today, and alternatives could result in even more deforestation, making it hard to find a quick fix.
In a palm oil scorecard released by the Union of Concerned Scientists earlier this month, McDonald’s fared poorly on its palm oil deforestation record, but the company, like other major brands, recognized global gaps in sustainable sourcing, said Lael Goodman, the author of the report. 
The biggest challenge in implementing a zero-deforestation policy is that companies will have to ensure that their promises are met right down at the plantation level, Goodman said.
While McDonald’s said that its policy is effective immediately, their actual targets for zero deforestation may be five to 15 years away. This is in line with the New York declaration on forests that it signed at the United Nation’s climate summit in September, along with other global corporations, to end deforestation due to agricultural commodities by 2020 and the loss of natural forests by 2030.
Critics of the New York declaration called the 2030 target for ending deforestation and 2020 target for agricultural commodities unambitious, but others said it was worth applauding as a step in the right direction.
McDonald’s plans to release specific targets for when it will stop buying various commodities from suppliers contributing to deforestation later this year. 
You want fries with your poverty wages and exploited McDonald's workers? 
Julia Carrie Wong 
In addition to carbonated beverages and Big Macs, McDonalds spreads low wages, abusive conditions and union-busting. Now workers across the world are learning how to fight back, together
A protester holds a sign outside a McDonald's outlet to demand higher wages for fast food workers. Photograph: Carlo Allegri / Reuters 
dman put forward a grand theory of capitalism, economic development and foreign relations: "No two countries that both have a McDonald's have ever fought a war against each other." (He was, by the way, totally wrong.)
The unifying power of McDonald's took on a new meaning on Thursday, however, as thousands of fast-food workers across the globe began to walk off the job or hold protests against McDonald's and other fast-food employers. The coordinated action is the latest escalation in the campaign that began in New York City in November 2012, when about 200 fast-food workers went on strike to demand hourly wages of $15 and the right to form a union.
The so-called "Fight for 15" spread across the US, thanks to backing from the Service Employees International Union (SEIU) – and organizers expect strikes and protests in 150 US cities and at least 33 countries on Thursday.
With 1.8m employees in 118 countries, McDonald's is certainly a grand unifier; only Walmart employs more private-sector workers worldwide. But instead of dishing out peace and prosperity the way Friedman and other proponents of neoliberalism promised, McDonald's has been spreading low wages, abusive conditions and union-busting.
In Brazil, the Food and Hospitality Workers Union (Sinthoresp) has been battling McDonald's over issues including wage theft, poverty-level pay and mistreatment of pregnant workers. Demonstrations were planned for Thursday at McDonald's in five Brazilian states. Fast-food workers in Japan will protest at 30 McDonald's locations in 30 prefectures, calling for an hourly wage of ¥1,500 – about the equivalent of the US $15 per hour. In South Korea, a protest was planned in front of a major Seoul McDonald's.
South Korean labor leader Cheong Ok-soon explained the action to the local press:
Everywhere you go in the world, fast-food workers are suffering with low wages, long hours and unstable employment. They can't live a normal life under the working conditions they face now, so they have no option but to fight in solidarity.
This kind of global solidarity work between unions appears to be growing. In some cases, US-based unions even attempt to leverage the higher standards in other countries to push for similar treatment in the US – a reversal of the longstanding tactic of US activists pressuring companies like Nike to improve working conditions abroad. One example of this was when organized workers in VW's German works council pushed for unionization of the German automaker's plant in Tennessee.
Other campaigns seek to tie oppressive practices abroad to US-based corporations back here, in order to tarnish the image of the companies with their own customers. For instance, the union behind the organizing efforts at Walmart stores in the US raised money to bring Bangladeshi garment worker organizer Kalpuna Akter to Bentonville, Arkansas for the corporation's annual shareholder meeting in 2013. The campaign wanted to highlight the connection between the working conditions in domestic retail locations and international sweatshops: in both cases, workers suffer to produce corporate profits.
Friedman wasn't entirely wrong about McDonald's ability to connect people, though. The spread of global corporations like McDonald's has united people across the globe by providing far-flung workers with common enemies. So while it's too early to tell if or when the global day of protest will prompt real change in the fast-food industry worldwide, here's hoping that the people behind the protests are just getting started.
McDonald's Can't Figure Out How Its Workers Survive on Minimum Wage
In a financial planning guide for its workers, the company accidentally illustrates precisely how impossible it is to scrape by on a fast food paycheck. 
Well this is both embarrassing and deeply telling.
In what appears to have been a gesture of goodwill gone haywire, McDonald's recently teamed up with Visa to create a financial planning site for its low-pay workforce. Unfortunately, whoever wrote the thing seems to have been literally incapable of imagining of how a fast food employee could survive on a minimum wage income. As ThinkProgress and other outlets have reported, the site includes a sample budget that, among other laughable assumptions, presumes that workers will have a second job. 
[image: mcdonaldssamplemonthlybudget.jpg]
As Jim Cook at Irregular Times notes, the $1,105 figure up top is roughly what the average McDonald's cashier earning $7.72 an hour would take home each month after payroll taxes, if they worked 40 hours a week. So this budget applies to someone just about working two full-time jobs at normal fast-food pay. (The federal minimum wage is just $7.25 an hour, by the way, but 19 states and DC set theirs higher). 
A few of the other ridiculous conceits here: This hypothetical worker doesn't pay a heating bill. I guess some utilities are included in their $600 a month rent? (At the end of 2012, average rent in the U.S. was $1,048). Gas and groceries are bundled into $27 a day spending money. And this individual apparently has access to $20 a month healthcare. McDonald's, for its part, charges employees $12.58 a week for the company's most basic health plan. Well, that's if they've been with the company for a year. Otherwise, it's $14. 
Now, it's possible that McDonald's and Visa meant this sample budget to reflect a two-person household. That would be a tad more realistic, after all. Unfortunately, the brochure doesn't give any indication that's the case. Nor does it change the fact that most of these expenses would apply to a single person. 
Of course, minimum wage workers aren't really entirely on their own, especially if they have children. There are programs like food stamps, Medicaid, and the earned income tax credit to help them along. But that's sort of the point. When large companies make profits by paying their workers unlivable wages, we end up subsidizing their bottom lines. 
McDonald's UK boss defends company's use of zero-hours contracts for staff 
Paul Pomroy says workers love the flexibility of their contracts, as the company says 80% of more than 100,000 UK employees are on zero-hours terms
McDonald’s said that 92% of employees in a survey of company-owned restaurants said they were happy with their contracts. Photograph: Saul Loeb/AFP/Getty Images 
The boss of McDonald’s in the UK has defended the company’s continued use of zero-hours contracts for about 80,000 employees in its British restaurants.
Paul Pomroy, who took over the running of the UK operation in December, said staff loved the flexibility of the contracts, which have been criticised for exploiting workers. 
He told the BBC: “We still have zero-hours contracts and they are very flexible contracts, so people at McDonald’s get their shifts two weeks in advance and we allow employees to go and work elsewhere. 
“We have a very good system of feedback from our employees and having surveyed our employees they still love the flexibility.”
McDonald’s said about 80% of the 100,000-plus employees at franchised and company-owned restaurants in the UK were on zero-hours contracts, and that 92% of employees in a survey of company-owned restaurants said they were happy with theim. 
The chain has been criticised for its use of the contracts, which became emblematic of harsher working terms and greater pressure exerted on employees in the last parliament. 
Official figures in February showed that almost 700,000 people were on zero-hours contracts, which at their harshest can require employees to work at short notice and prevent them working elsewhere.
McDonald’s said all of its employees had permanent contracts and were entitled to holiday and sick pay, staff discounts, training and regular performance reviews. As well as being free to work elsewhere, employees are not required to be on call, the company said. 
The contracts continue to cause controversy. Unions representing staff at Sports Direct’s main warehouse have filed a pay claim asking the retailer to move thousands of zero-hours workers who were excluded from staff bonuses on to permanent contracts.
Pomroy said McDonald’s is reviewing how it will pay the new national living wage to staff aged over 25. The company pays just above the current minimum wage of £6.50 an hour for UK workers aged 21 and over.
The minimum wage for over-25s, which George Osborne has rebranded as the national living wage, will increase to £7.20 in 2017 before rising to at least £9 by 2020 under the chancellor’s plan.
Pomroy said: “It’s not just the immediate move in the rate to £7.20. It’s understanding the knock-on effects and how we can manage that over the next three or four years, and we’re working through that.”
Philip Pepper, employment law partner at Shakespeare Martineau, said zero hours contracts had been open to abuse by employers by putting staff on standby or preventing them working elsewhere, but such exclusivity clauses had been outlawed. 
“McDonald’s seems to have their working practices in order by offering all staff rotas two weeks in advance and many employees welcome the flexibility,” he said.
“However, it would be wrong to assume that zero-hours contracts are suitable for all employers and they should seriously consider whether the benefits of the contracts are workable for their business.”
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Famous cases: McLibel
[image: Famous cases: McLibel]What happens when two penniless activists take on one of the biggest multinationals in the world?
The claim
In the 1980's London Greenpeace was a small group campaigning for social justice (they had no relation to the environmental charity of today). McDonald's symbolised much of what they were fighting to change and in 1986 Greenpeace produced a leaflet accusing McDonald of corrupt practices, including cruelty to animals, destruction of rainforests, exploitations of their staff and selling unhealthy food. London Greenpeace brought all of the issues together in the one leaflet: 'What's Wrong With McDonald's' and distributed copies outside McDonald’s restaurants in London.
McDonald's could not sue London Greenpeace because it was only an association of individuals, so they picked five activists and told them to apologise or be sued in court.
Three activists recanted but Helen Steel, a night-club bar worker and Dave Morris, a London postman, stood firm. Consequently in 1990 McDonald's served libel writs on them - even though both denied distributing the offending leaflet.
Standing up for themselves
Steel and Morris had no money at the time of the trial and could not afford a lawyer. But, despite being naive of libel law and court procedures, they decided to fight the case themselves. Their moral claim was to defend the right to criticise and scrutinise multi-national companies.
The trial began in 1994 at the Royal Courts of Justice in London. A witty reporter called the case the McLibel Trial, a nickname that stuck, and Steel and Morris became the McLibel Two. McDonald’s asserted that all claims in the pamphlet were false, but the case became a media circus when top McDonald’s executives were forced to take the stand to be questioned by the two activists.
A moral victory?
The McLibel Two thought the trial would take only a few months but it ran for six years, making it the longest trial in British legal history (and subsequent legal battles continued for several more years until 2005). Finally, the judge reached a verdict. Steel and Morris were guilty of libel against McDonald's and had to pay them £60,000 in damages (later cut by a third). Damages were relatively light because the judge upheld some of the allegations against McDonald's, such as causing animal suffering, exploiting children through advertising and misleading the public about their food's goodness. Steel and Morris swore never to pay McDonald's, who chose not to force them to pay, no doubt with public relations in mind.
The McLibel Trial was a moral victory for Steel and Morris and the biggest public relations blunder in the history of business for McDonald's. McDonald's became a symbol of corporate evil using animals, nature and people merely as means to make a profit. The McLibel Trial received worldwide coverage in the media for the right of ordinary people to freedom of speech against powerful multi-nationals.
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Sample Monthly Budget

Monthly Net Income

Income (1st job) $_L10S
Income (2nd job) $_4S5S
Other Income. $_ 0
Monthly Net Income Total $_2,060
Monthly Expenses

Savings $_ 100
Mortgage/Rent $._ GO0
Car Payment. $_1S0
Car/Home Insurance $_100
Health Insurance $__ 20
Heating $_0
Cable/Phone $_100
Electric $__ 40
Other $__100
Monthly Expenses Total $_1,260
Monthly Spending Money. $__ 800

(Monthly Net Income Total minus Monthly Expenses Total)

Daily Spending Money Goal s 21
(Monthly Spending Money divided by 30)*

“the average of 30 days in a month is used to simplify your budget
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