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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: 
The website demonstrates efficient performance across both desktop and mobile platforms. Pages load within a few seconds, contributing to a positive user experience. Navigation between pages is smooth and there are no major technical problems. Some images may slightly increase loading time on slower internet connections, but overall performance is good and reliable for customers.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The website includes several sub-pages such as services, pricing, contact, and booking. Users can navigate easily using the top menu and clear buttons on the homepage. The structure is logical and simple, helping customers find information without difficulty. Internal links and dropdown menus improve usability and user experience.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, customers can book services through an online booking form. They can select services, enter details, and choose preferred times. This makes the process simple and convenient. However, the system could be improved by adding instant confirmation or live availability for better user experience.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website could be enhanced through the inclusion of a live booking calendar that displays available time slots. This would make booking clearer and faster. Image optimisation would improve loading speed. A more visible FAQ section would also help users find answers quickly and reduce the need to contact support

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has a clean and professional appearance. Colours are simple and suitable for a cleaning business. On mobile, the layout adjusts well and remains easy to read. Some elements may look slightly compressed, but overall the design is responsive and visually pleasant on all devices.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website incorporates images of well-maintained homes and professional cleaning services in order to establish credibility and foster user trust. The colour scheme mainly includes blue and white, which suggests cleanliness and reliability. There is limited video content, which could be improved to make the website more engaging and interactive for users.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not clearly feature a live chat tool. Customers mainly use contact forms or email. A live chat system would improve communication by giving instant answers. This would increase customer satisfaction and improve engagement with the service.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are present; however, they lack sufficient visibility. They allow users to connect with the business and see updates. Their effectiveness depends on how active the company is on those platforms. Making them more visible could increase customer interaction and brand awareness.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Services are presented in a clear and structured manner, encompassing domestic cleaning, office cleaning, and deep cleaning. Each service is accompanied by a brief description outlining its inclusions. The straightforward layout facilitates ease of understanding for customers regarding the services provided.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are shown on the website to build trust. They highlight positive experiences, but it is not always clear if they are recent. Adding dates or linking to external review platforms would improve credibility and transparency.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality through professional design, positive reviews, and clear descriptions. I would recommend it because it looks reliable, easy to use, and well organised. The booking system is simple, which increases customer confidence.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices are not fully shown on the website. This may be because services are customised. However, this can create uncertainty for customers. Providing estimated prices would improve transparency and help users make faster decisions.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London Cleaning service

	
	2.House cleaners London

	
	3. Domestic cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
The website may appear in search results but not always in the top positions due to competition. Stronger SEO strategies could improve visibility and increase traffic to the site.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very important. They provide information, build trust, and allow customers to access services easily. Even with social media, websites remain the main source of professional and reliable information for businesses.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The website should add a live chat feature. This would allow customers to get instant answers, improving communication and customer satisfaction. It would also make the business more competitive and modern in the online market.
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