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	Student Number
	2331826
	Student Name
	Sandor Dezsi 

	

	Website Chosen 
	Website Evaluation Report: Yoga Reading.

	Insert hyperlink to website.
	https://yogareading.co.uk/

	

	Evaluation
Respond to each question. 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The site is fast to load, and there is little waiting time in both desktop as well as mobile editions. It has a lean design and a responsive structure, which increases the user experience because of its speed in loading. It is also easy to browse since the speed is ideal and accessible to users as they either book classes or browse content. There are no observable lags or slowness that happens when browsing within the major areas of the site.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The site contains a few subpages, including classes, events, a timetable, as well as pricing. The menu is easy to navigate with uncomplicated and definite visibility of the menu choices, hence making users find their way in a short time. All the sections are well marked, and the design is not complicated, so one can explore the sections easily without becoming overwhelmed. The site is also responsive, hence accessible with ease.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the site enables the customer to make reservations using the convenient reservation system on the site. The users can look at the classes or view the schedules, choose the ones that they want, and make a payment. The system is simple, and this makes booking hassle-free and A guest cheque out feature to users who do not have accounts would make the process even easier, particularly to first-time users.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Adding a guest checkout option to the existing system and allowing users to book classes without having to create an account would be one of the improvements. This would facilitate the booking of first-time customers and stimulate faster conversions. Moreover, it would be easier to showcase the content on demand, making it easier to search and interact with videos without having to scroll through a lot of pages.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The site is clean, minimalistic, and colours are soft in line with the theme, which is relaxing like yoga. The display scale on the mobile devices adapts smoothly, preserving functionality and aesthetics. The desktop and the mobile version do not differ greatly in terms of appearance, and both versions are equally pleasant and easy to use.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The site has employed quality images of yoga sessions, trainers, and studio rooms in order to make it attractive. The use of videos, albeit not conspicuous, is an effective means of on-demand content. The colouring is soft with pastel colours that conform to the theme of yoga as being relaxing and peaceful. The visual experience is created such as to make the users feel welcomed.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this in enquiring about the product or service? 
 

	Answer: At this point, this site lacks an online chat tool. Live chat is an important feature that would improve the customer service area, as it would allow responding to the queries instantly and guide the user to navigate the site more effectively. That would enhance the general user experience, particularly for potential clients with queries about classes or bookings.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media connection with the site is well-implemented, and one can access the Instagram and Facebook pages of Yoga Reading via links. These connections are helpful to ensure that the users are in touch with the business, market updates, and to interact with the community. Nonetheless, greater exposure and incorporation of social media posts on the site can further promote customer interaction and engagement.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The site describes the yoga and Pilates classes well, as well as providing a detailed description of the advantages and the level of difficulty of each of the classes. Under the Classes section, the offerings of the services are prominently displayed, and therefore, the customer could easily comprehend what is offered by the company. Pricing is also presented in an open manner, and this assists a user in making a wise choice on the services.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: On the site, there is no visible section with customer reviews. Although there could be testimonials in certain areas, they are not updated on a regular basis. The implementation of a separate feedback segment with recent feedback should contribute to building proper credibility and trust in the site, which will provide new customers with social confirmation of the quality of the services offered by the company.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend it to a friend or family member? 


	Answer: The service is being offered as quality in the form of a brief description, thoughtfully developed images of high quality and a structured web design. Accessibility, diversity of classes, and content on healthy lifestyles reveal commitment to the company and its customers in regard to health and satisfaction. I would prescribe Yoga Reading for its provided well-organised services, stimulating environment, and adherence to the principle of wellness promotion.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If not, why do you think the company has chosen not to include prices? 


	Answer: Yes, the website has the listed prices on various classes and packages. These prices are determined according to the quality of services, since the services offered will consist of customised classes, seasoned teachers, and activities based on wellness. The transparent pricing is also consistent with the quality of service offered and assists the would-be customers in making decisions concerning what they are to buy.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga classes

	
	2. Pilates in Reading

	
	3. Wellness studio Reading


	Question 4b - When you type these words into Google, does the company’s website appear in the top ten websites? 


	Answer: After typing the keywords Yoga classes, Pilates in Reading, and Wellness studio Reading, the website of Yoga Reading is among the top results in Google. This shows that it has a good search engine presence, which is probably because its content is relevant, its design has been done well, and it has a local orientation.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Indeed, websites are very topical in the UK business environment today, particularly with the service-based economy, such as yoga and wellness. They are critical information, customer and booking platforms. With the growing digitalisation of the world, business presence online offers a chance to attract more customers, credibility, and convenience in the eyes of customers, which is the key to further development and competitiveness.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would also suggest incorporating a live chat on the website. This would improve the real-time communication with the customers, respond to the questions in real time, and increase the feeling of overall user satisfaction. A live chat tool would be especially advantageous to potential customers wishing to get fast answers to their questions before booking, and raise the number of concerned and loyal customers.
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