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In the history of hospitality and tourism development, there had been a major environmental impact due to the consumption of water and energy, also the use of consumable products. A comparative perspective on sustainable developments in the hospitality and tourism sectors, both at the national and international levels and relevant policy and strategic frameworks will be assessed from this essay. Critically evaluating CSR policy across sustainable tourism and hospitality industry as well as transport sector, demonstrating an understanding of the concept, principles of sustainability and its three pillars. Key governance legislations such as the Paris Agreement will be outlined whether aligns with Hiltons CSR ‘Travel with a purpose’ 2030 SDG agenda. Making comparison of how growing government demands and competitor activities may have driven Hilton to promote sustainability by making it a fundamental part of the business's strategic plan. Looking at how circular economy is implemented within sustainable hospitality and tourism industry. Analysing Greenwashing and marketing mechanisms. 
Consumers all over the world are becoming more concerned about environmental practises since they experience the effects of environmental harm such as shifting disease patterns, global warming, emissions, and trouble accessing natural resources (Jauhari, 2014). The attention of everyone has been centred towards long-term sustainability in the hospitality and tourism industry (Legrand, Sloan and Chen, 2016). Hilton operates as one of the greatest and most rapidly expanding hospitality corporations in the world. Hilton's environmental, social and governance (ESG) strategic framework, ‘Travel with Purpose’ aims to promote CSRs travel and tourism throughout their business operations, supply chains, and communities globally (Hilton (a), 2023). CSR is an abbreviation for Corporate Social Responsibility. It is a concept and method that contends firms and organisations fulfil an ethical and social obligation to give back to the welfare of humanity in addition to their core economic objectives (Reckmann, 2023). In conjunction with creating profits for shareholders, CSR entails a firm undertaking efforts to guarantee of which its business practises and operations have a good influence on the community, the environment, and diverse stakeholders. Environmental, social, ethical, and economic considerations are common in CSR (City Destination Alliance, 2022). Sustainability is based on the core principle of developing and sustaining sustainable habitats which enable people and the planet to dwell in harmonious balance with the goal to provide for both present and future generations. (USEPA, 2022). The principles of sustainability are the basis of what the concept stands for, conformed of three pillars: environmental, social, and economic, informally referred to as the 'triple bottom line approach' people, planet, and profit (Cooper, 2022). Hospitality and tourism industry are one of the primary engines of economic growth and societal advancement in both industrialised and developing regions (Costa and Costa, 2022). The drive for sustainable strategic planning is paramount, a balance must be established between limitations and utilisation in order for hospitality and tourism to be conducted in a more sustainable and regenerative approach as an entity (Sustaining Tourism, 2023). Several factors drive Hilton to be a leading sustainable hospitality and tourism company, including customer demand, administrative compliance, cost savings, brand reputation, employee engagement, long-term viability, competitive advantage, global initiatives, and ethical and social responsibility and data. (HospitalityOn, 2023). Hotel and tourism businesses are inextricably linked. As visitors are travelling, their needs are a place to stay as well as other hospitality-related services. Tourism has a tremendous effect on the environment, and hoteliers need to play their role and be engaged in reducing their influence. (Khatter, et al., 2019). Hilton Hotels, as a lot of other big organisations, has made attempts throughout the course of time into engaging in corporate social responsibility (CSR) projects. While they have taken attempts to address numerous concerns, it is vital to analyse their CSR initiatives objectively. Environmental sustainability, employment practises, ethical sourcing, accessibility and inclusion, community participation, philanthropy, and the act of giving back are some significant areas of concern (Hilton (b), 2023). This correlates with Archie Carroll's 1979 CSR pyramid, which is a theoretical four-dimensional structure comprising economic, legal, ethical and philanthropic social responsibilities of businesses (Haski-Leventhal, 2018). Hilton has continuously prioritised CSR, they established an aspirational ‘Travel with Purpose’ 2030 Goals in 2018 in order to hold accountable for progression across its operations, supply chain, and community partners (Mulconry, 2023). This CSR theory is applicable in all corporate managements in sustainable hospitality and tourism industry (Silva Junior, et al., 2023). The World Tourism Organisation is the UN organisation in charge of promoting ethical, sustainable, and accessible global tourism and hospitality (Edgell, 2019). In 1987 the Brundtland Commission report was produced by several countries for the United Nations that defined sustainability as ‘the right use and sustainable management of resources by addressing the demands of current generations without compromising future generations' (UN, 2023). UN Environment Programme and World Tourism Organisation describes sustainable tourism as "a tourism that takes fully into consideration of the sector's present and projected environmental, social, and economic consequences, implement the demands of visitors, the tourism sector, the ecosystem, and host communities” (UNWTO, 2023). Hilton's ‘Travel with a Purpose’ 2030 goals set realistic benchmarks to help it reach its goal of furthering the United Nations' 2030 Sustainable Development Agenda. The Sustainable Hospitality Alliance gathers united hospitality businesses that are dedicated to sustainability and the broader value chain to allow the hotel sector to address important concerns impacting people and places with strategic partners on a local and global scale in alignment with UN 2030 goals agenda (Sustainable Hospitality Alliance, 2021). As more countries and regions grow their hospitality and tourism sector, they have a substantial influence on the planet's resources, consumption patterns, emissions, and social systems (Inkson and Minnaert, 2022). Environmental sustainability mandates the idea that environmental preservation must be incorporated across various other policy-making industries in order to promote sustainable development. All government departments across the globe are responsible for protecting the natural environment and its natural resources for the long-term sustainability (Client Earth, 2019) Social sustainability entails comprehending and managing corporate actions that impact people, both positive and negative. The level of engagement of any business relationships and involvement with the people it serves is essential (UNGC, 2023). Economic sustainability is a broad range of decision-making principles as well as corporate practises that focus on attaining growth in the economy while avoiding the negative impact on the environment that have historically accompanied progress. Competition also generates new employment, draws new capital expenditures, and provides a wider variety of goods and services (Management Association, 2018). Sustainable tourism, sometimes known as ecological tourism is a notion that attempts to have a positive impact on the environment, people, and economy of a location while minimising adverse effects.  The key principles of sustainable tourism include environmental conservation, social and cultural responsibility, economic viability, tourist satisfaction, community involvement, resource efficiency, education and awareness, and infrastructure development. (UNEP & WTO, 2005).
 Sustainable tourism can have positive and negative causes and effects economically, socially, and environmentally. Economic benefits include the generation of foreign exchange, prospects for employment, and economic activity. In contrast, the negative impact includes leakage, infrastructure expenses, price increases, economic reliance, and foreign ownership and control (Stainton, 2023). Social benefits include employment creation, preservation of local historical and cultural assets, biodiversity, landscape restoration, building communities, funding for social services, and commercialising of culture and art. Gastronomic experiences enhance the social aspect of tourism destination's image by reflecting the region's culture and tradition. As a result, locally produced food can bring profit to the travel while also improving the geographic area's competitiveness (Korstanje, George and Nedelea, 2020). In contrast negative impacts are changes in traditional cultural identity and beliefs. Cultures clash increased criminal activities in the area, local customs are disrespected by visitors, and popular visiting places fail to stay clean, soil degradation, increased pollution, and ecological depletion of habitat (Travel Pedia, 2023). Environmental benefits are increasing awareness, education and acquiring new skills, conservation and biodiversity protection, endangered species protection, prevention of illicit trade and exploitation, and advanced infrastructure for waste disposal facilities and services. In contrast the negative impacts are natural resource depletion, overconsumption and waste generation, food waste, renewable and non-renewable sources of energy, fossil fuels, pollution, and greenhouse gas emissions (Green Tumble, 2022). Hilton's CSR strategy framework matches closely with the ideals of sustainable tourism by addressing environmental, social, and economic aspects of sustainability. A conceptual framework of Tourism policy is divided between two groups: operational measures that involve free market-driven processes and more extensive economic policies such as proposed measures. Tourism strategy incorporates current advertising practises and particular analysis of the business setting and market to create targets for the execution of further logical strategies with enhanced logistics of accomplishment. The three main levels of tourism policy are local, national, and international (Valeri, 2021). Here are some examples of Hiltons ESG ‘Travel with Purpose’ 2030 SDGs and their approach to action the following sustainable hospitality and tourism issues; Environmental comprises of reduce carbon emission, reduce water use intensity in managed operations, reduce landfilled waste, reduce food waste (Hilton (c), 2023). Social comprises of creating career opportunities for team workers and communities, gender diversity, ethnic diversity, community projects such as contribute volunteers, food donation programmes, and promote responsible, inclusive conduct across operations (Hilton (d), 2023). The Governance comprises of advocate for public policies, actively shape legislations and regulations of corporate CSR objectives including ESG goals in alignment with ‘Travel with Purpose’ 2030 goals.  Build long-term relations, partner with cross-industry networks and accountability of risk managements, policies and reporting (Malahci, 2021).  Hilton's compliance with governance rules in sustainable hospitality and tourism is critical for the company's legal and responsible operation. It reflects Hilton's dedication to not just achieving regulatory obligations but also proactively contributing to the well-being of the communities in which its hotels are located. By complying to sustainability governance regulations, Hilton is not only satisfying legal requirements, but also helping to define industry standards and contributing to global sustainable tourism goals. Hilton's tax policy is to fully comply with all relevant tax laws and to pay the right amount of tax in each nation where it does business. Hilton employs measures to ensure compliance with tax regulations in all jurisdictions where it does business. Hilton's tax policy is in accordance with the company's mission to serve and safeguard the interests of its shareholders while maximising corporate performance.
The Paris agreement constitutes a legally obligatory internationally accord on addressing climate change. This international treaty, as a framework convention under the UNFCCC, offers the structure for collaboration and expansion of efforts across decades, and also represents the initial qualitative movement in such partnership (Leggett, (2020). The Paris Agreement's essential objective is to enhance the global response to climate change by maintaining the global temperature rise this century well below 2°C over the past century, and to continue attempts to reduce temperature rise to 1.5°C. (Janetschek, 2020). Each nation is required by the Paris 2015 Agreement to state how much it will minimise its impact on climate change. In addition to these goals, they must produce five-year plans outlining how they intend to achieve them (Blau, 2017). A circular economy is an economic concept that promotes the continuous use and reuse of resources and products while minimising waste and increasing resource efficiency in a circular economy, resources are used for as long as feasible before being recovered, reconditioned, remanufactured, or recycled to generate new goods or materials. The idea differs from the typical linear economy, in which resources are consumed and then discarded as waste (Sorin and Sivarajah, 2021). In several ways, the circular economy aligns with Hilton's CSR (Corporate Social Responsibility) strategic framework of sustainable hospitality and tourism: waste reduction and resource efficiency, sustainable procurement, extended product lifecycles, local sourcing, economic viability, sustainable tourism, and environmental stewardship (Hotel management network, 2023). The misleading practise of advertising misleading or inaccurate promises regarding environmental sustainability is known as Greenwashing. Certifications, customer awareness, laws, supply chain improvements, competition, and transparency are market mechanisms in the hospitality and tourism business that support real sustainability initiatives and oppose greenwashing (Moon, 2023). Hilton is aware of the significance of avoiding greenwashing and displaying a true commitment to sustainability as a huge worldwide hotel brand. Hilton promotes sustainable hospitality and tourism in the following ways, while attempting to avoid greenwashing that are transparent reporting, measurable goals, certifications and partnerships, investment in sustainable practises, community engagement, responsible sourcing, and energy efficiency (Font et al; 2012).

To conclude, Hilton's CSR policy framework demonstrates the company's commitment to fostering a more sustainable and responsible strategy for hospitality and tourism. By aligning with the SDGs, Hilton contributes to larger global goals while tackling important environmental, social, and economic challenges, positioning it as a pioneer in the industry's shift towards more sustainable and responsible practises. By achieving value-based leadership, a strong international sustainable tourism strategy, dynamic strategic planning, and competent management will be critical to future economic development and sustainability.
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