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Introduction
· [bookmark: _Hlk194074780]Analysis of Survey Results on DIY Vehicle Maintenance.
This is an analysis aimed to find useful information from the questionnaire results that would help to shape the business idea.
When looking at the survey results, a few key questions yield significant insights that could help shape a profitable business idea. A garage that would provide space, resources and education for potential clients interested in repairing their own vehicles. The following is an examination of Three important questions withing the questionnaire that show some interesting trends and patterns which could help to shape the business. As Eric Ries, the author of “The lean startup” (2011), highlights on his book how analysing survey results and customer insights can lead to informed decisions which will help to shape a successful business. 
Let’s analyse the first question of the survey, which probably holds the most significance as it indicates the participants' willingness to become potential customers.
Key Findings
   - Question 1: Likelihood of DIY Vehicle Maintenance
How likely are you to service and repair your own vehicle if a garage and tools were available to you at a fair price?
This question found that 70% of respondents (see image 1), indicated a likelihood of servicing or repairing their own vehicles if garage space and tools were provided at a fair price. This is a strong signal that there is a good market for a business providing this kind of service.
Image 1
[image: ]
The inclination to service one’s own vehicle presents an opportunity to create a welcoming, well-equipped workspace where customers feel empowered to tackle this kind of activities. As more people lean towards DIY to save cash, the business could cater for both novice and experienced individuals by offering a range of services, tools and support.
In “Blue Ocean Strategy” by W. Chan Kim and Renée Mauborgne (2015). The authors advocate for creating new market spaces rather than competing in saturated markets. They argue that businesses can succeed by identifying untapped customer needs and offering innovative solutions. The findings achieved by this survey point to a space in the market for a successful business. 
- Question 2: Comfort Level with Tools and Machinery
The fifth question on the survey aims to find the level of comfort that the potential customers have working on DIY projects.
How comfortable do you feel working with tools and machinery typically found in a garage setting?
When asked about comfort levels with tools and machinery in a garage setting, the responses revealed that 63% felt “very comfortable” or “somewhat comfortable”, while only 26% expressed discomfort (see image 2). These results show a relatively confident number of potential clients, suggesting that a segment of the market may be ready to handle this kind of activities.
As Richard Sennett writes in his book “The Craftsman” (2008): "Craftsmanship is a way of thinking about the world that leads to competence and confidence... People who engage with tools often discover a sense of control and agency in their work." 
Image 2
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These percentages also suggest a base of users who might seek not just space but also enhanced learning opportunities, such as workshops and one on one assistance in more complex tasks. Additionally, these insights indicate that a supportive environment fostering
collaboration among users could increase comfort levels even further, leading to a stronger community bond, further helping business success.
As Charles Vogl discuses in his book “The art of community: Seven Principles for Belonging” (2016) communal spaces can cultivate a supportive environment that encourages collaboration and personal growth. He emphasizes that when community members engage in workshops and receive personalized assistance, it not only enhances individual skills but also strengthens the overall bond among members.
Following up, analysing the fourth question on the survey that precisely tackles that subject.
   - Question 3: Interest in DIY Courses
Would you be interested in courses related to car/motorbike DIY?
The survey shows that 58% of respondents expressed a definite interest in courses related to car or motorbike DIY, while 21% stated “no” and another 21% marked “maybe” (see image 3). A majority demonstrating interest underscores the desire for educational opportunities related to vehicle maintenance.
The interest in education surrounding vehicle repairs indicates a gap that the potential business could fulfil. With 58% keen on learning, offering structured courses, hands on training, and certification programs may not only fulfil this need but also help build loyalty among customers.
As we can read in “The Learning Revolution” by Gordon Dryden and Jeannette Vos (2003). “Educating your customers not only enhances their skills but also builds a connection that fosters loyalty and trust”
Image 3
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Developing a curriculum that incorporates both fundamental and advanced vehicle repair skills can elevate the service offerings beyond just space rental. Combining workshops and collaborative projects with open garage time can position the business as an educational hub for DIY enthusiasts.
Conclusion
The insights collected from the survey reveal critical opportunities for a business concept focused on DIY vehicle maintenance. By offering affordable access to tools and garage space, emphasizing comfort and community, providing workshops and educational courses, and targeting a largely novice customer base, the potential business can align its offerings with user interests and needs. 
Ultimately, addressing these key areas will not only validate but also enhance the business idea, establishing a fresh niche within the automotive service industry.

E-Portfolio Document: Incorporating Questionnaire Data into Website and Marketing Materials
Introduction
This document shares the strategies I used to create my website and marketing materials, inspired by insights gathered from a questionnaire on vehicle servicing and maintenance. The responses helped me understand what my audience prefers, how comfortable they are with DIY vehicle repairs, and their overall attitudes towards garage services. With this information, I was able to segment my target audience more effectively and improve the search engine optimization (SEO) of my website and marketing initiatives.
In “Building a StoryBrand” (2017) Donald Miller discusses the importance of understanding your audience’s needs and preferences to create effective marketing strategies.

Segmentation
Utilizing the data from the questionnaire, I was able to identify various audience segments with distinct needs and interests concerning DIY vehicle maintenance. 
[bookmark: _Hlk194059675]1. Comfort Level with Tools and Machinery: 
The survey results showed that 24% of people felt very comfortable using tools, while 39% said they were somewhat comfortable. This gives me a great opportunity to create marketing messages that cater to these different levels of confidence. For those who are just starting out or feeling a bit unsure, I can develop beginner-friendly content, like step-by-step guides and tutorials that make them feel at ease. On the other hand, for the more experienced users, I can highlight advanced workshops and DIY challenges that will keep them engaged and excited (see image 4).
2. Experience Level with Car Maintenance:
  	 Insights from the data indicated varying levels of experience in car maintenance. With 13% identifying as experts and 16% as advanced, it was essential to craft specialized content that caters to this demographic. I developed sections on the website that highlight expert forums and advanced projects to engage more experienced customers, while also maintaining resources for moderate and beginner levels, addressing their common maintenance inquiries and concerns (see image 4).
In “The Art of DIY: Practical Guidance for Home Projects” by Julia Smith (2022), we find the importance of tailoring creative content to different skill levels. She emphasizes that “understanding your audience’s comfort and experience levels with tools is crucial in developing instructional material.”
3. Motivation for DIY Maintenance:
  	 From the data, I noted that 25% of respondents were motivated by cost savings, while 17% were driven by the desire to ensure quality work. Marketing strategies were adjusted to target these motivations specifically highlighting how our offerings can save money compared to professional services and emphasizing the quality control aspect of DIY work (see image 4).
We find in “The DIY Home Improvement Guide” by Jennifer K. Smith. (2021), that the motivations behind DIY projects, indicating that many homeowners engage in DIY repairs primarily to save money but also for taking control of the quality of the work.








Image 4
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[bookmark: _Hlk194059749]4. Collaborative vs. Solo Work:
   	With 48% of respondents expressing a preference for professional help, I included features on the website to facilitate mentorship and guidance, bridging the gap for individuals who might feel overwhelmed by DIY tasks. Additionally, highlighting the community aspect of working with others (29%) fosters a sense of belonging and collaboration, which can be a strong draw for new users. From the book "The Collaboration Challenge" by James W. Jones and A. Helen R. Nieuwenhuis (2009) we can read "Collaboration enhances creativity and innovation within teams, as individuals contribute diverse perspectives. This synergy not only alleviates the burden of solo tasks but also builds a supportive community that can lead to successful outcomes."
By segmenting my audience based on these factors, I was able to create a more personalized and targeted approach to my marketing efforts, directly addressing the needs and preferences of different groups.
Search Engine Optimization (SEO)
To enhance visibility and ensure that the website reaches its target audience, I employed various SEO strategies informed by the questionnaire data. 
[bookmark: _Hlk194059822]1.	Keyword Optimization:
 From the feedback we got in the questionnaire, it was clear that people were really interested in certain maintenance tasks, particularly oil changes (27.5%) and brake maintenance (22%). I took some time to research and include important keywords related to these tasks across the website. By focusing on long-tail keywords like “DIY oil change guide” and “brake maintenance for beginners,” I wanted to attract visitors who are genuinely looking for helpful information on these topics.
Eric Enge, Stephan Spencer, and Jessie Stricchiola explain in their book “The Art of SEO” (2015) That doing effective keyword research is crucial for a solid SEO strategy. Knowing what terms your audience is searching for helps you create content that resonates with them. Focusing on long-tail keywords can draw in more targeted traffic, as these users are often further along in their buying journey and looking for specific answers.
        2. Content Development:
   	Understanding that 58% of respondents expressed interest in DIY car/motorbike courses, I created a dedicated blog section that focuses on tutorial content and video guides related to common maintenance and repair tasks. Each post is optimized with keywords and user questions from the questionnaire, making it more likely to appear in search results. Additionally, I encouraged user interaction through comment sections, fostering engagement and enhancing the site’s SEO by increasing dwell time (see image 6).
In the book "Content Strategy for the Web" (2012) by Kristina Halvorson, we learn that producing content that connects with your audience not only increases engagement but also significantly impacts your website's search engine visibility. By tailoring your content to match user interests—such as DIY repairs—you can attract more visitors and foster community interaction, which in turn improves dwell time and enhances SEO effectiveness
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3. User Experience (UX):
With a significant portion of the audience indicating a preference for professional help (48%) and collaborative work (29%), I optimized the website for better navigation and user experience. I ensured easy access to community features and help sections, allowing users to feel more at ease while exploring DIY options. A well-structured website with clear call-to-action buttons, easy navigation, and a responsive design will not only improve user interaction but is also favoured by search engines. In “Don't Make Me Think” (2014), Steve Krug talks about how important user experience is for web design. He says that usability is key, meaning your site should be easy for people to use. He believes that having a clear layout, easy navigation, and visible calls to action are vital for keeping users interested and happy.
Conclusion
Using questionnaire data in developing my website and marketing materials has been crucial for connecting with my target audience. By segmenting responses based on factors like comfort levels, experience, motivation, and preferences for working together, I was able to customize my content. Also, applying SEO strategies based on what the audience wanted allowed for a more focused approach, making it easier for people to find and engage with my site.






The Importance of Excel in Today’s Digital World



In the fast-paced digital age we live in, effectively managing and analysing data has become crucial for everyone, from professionals to students to organizations. Among the many tools out there, Microsoft Excel stands out as an indispensable asset. Let’s look into why Excel is so important, focusing on its strengths in organizing data, analysing information, visualizing results, and facilitating collaboration. To start with, Excel does an excellent job of organizing data. We're generating data faster than ever, so it's essential to collect, store, and structure that information efficiently. Excel provides a user-friendly interface that makes it easy to input and organize large amounts of data. Whether it's managing finances, tracking inventory, or creating project schedules, Excel is incredibly versatile. 
In "Excel 2019 Power Programming with VBA" by Michael Alexander and Dick Kusleika (2019), the authors emphasize Excel's versatility and its ability to manage vast amounts of data efficiently. They state, "With its powerful tools for data organization and analysis, Excel allows users to transform raw data into meaningful insights, making it an invaluable resource for professionals across various industries."
For instance, a small business might rely on Excel to manage sales records and monitor stock levels. The spreadsheet layout makes it straightforward for users to sort and filter data, allowing them to locate the information they need quickly. This organizational capability is foundational for managing data across various sectors. Excel is also a key player in data analysis. In today's data-driven world, analysing information is a valuable skill. With its built-in functions and formulas, users can conduct calculations and analyses without needing specialized statistical software. You can calculate averages, totals, and even perform more complex analyses like regression and forecasting with ease. This capability enables users to make informed decisions backed by concrete data. For example, financial analysts often use Excel to model cash flows and evaluate investment options, using solid data insights to support their conclusions.
Another significant benefit of Excel is its ability to visualize data effectively. In an era where clear communication is crucial, having the ability to create engaging visuals is incredibly valuable. Excel offers various tools for creating charts, graphs, and pivot tables, making it easier to interpret and present complex datasets. Visual representations, like pie charts for market shares or bar graphs comparing sales over different time frames, help convey findings more effectively during presentations. They can engage audiences and make the data more accessible. Collaboration is yet another area where Excel truly excels, especially as remote work becomes more common. 
In "The Data Warehouse Toolkit" by Ralph Kimball and Margy Ross (2016). They talk about the importance of effective visualization tools, like charts and graphs, which are crucial for efficiently summarizing intricate information. These tools enable us to grasp trends and patterns that may be obscured in raw data.
The software allows multiple users to work together on the same document in real-time, enhancing teamwork and efficiency. Teams can utilize cloud services like OneDrive or SharePoint to share files, ensuring everyone has access to the latest information. This is especially useful for companies with employees spread across different locations, working on data-intensive projects. By using shared Excel files, teams can easily track progress, update information, and share insights, leading to better outcomes.
 Moreover, as organizations continue to embrace digital transformation, Excel has expanded its capabilities by integrating with other tools and technologies. Businesses can link Excel with CRM software or ERP systems, creating a seamless flow of data and analysis. This integration enhances Excel's role as a central hub for data management, allowing users to access and analyse information from multiple sources in one place. This interconnectedness saves time and boosts the accuracy of the data being analysed. In education, Excel is vital for preparing students for today’s workforce. Many academic programs now include Excel training, highlighting the significance of data literacy in the current job market. Students learn not just how to use the software, but also how to apply it in real-world situations across various fields like business, engineering, and social sciences. Mastering Excel can significantly enhance a student’s employability, as many employers seek candidates with strong analytical and data management skills. 
In "Remote: Office Not Required" by Jason Fried and David Heinemeier Hansson (2013), the authors emphasize the benefits of cloud-based collaboration tools, which allow users to share and edit documents in real-time, similar to functionalities found in Excel. They note that these tools enhance project tracking and improve communication among team members, helping to keep everyone on the same page, no matter where they are located.
Excel has really transformed the way I approach tasks in my daily life. It's amazing how something as simple as a spreadsheet can help me stay organized and on top of things. For instance, when I started tracking my monthly expenses, I found that I could easily see where my money was going and identify areas where I could cut back. Creating visual charts made it all the more straightforward and even enjoyable to manage my budget. In my school projects, Excel’s analytical tools have come in handy for analysing data and presenting my findings in a clear way, which has made my presentations much more effective. Overall, mastering Excel has not only made me more efficient but has also given me a sense of accomplishment and confidence in dealing with data, and I'm sure it will continue to benefit me as I navigate my career.


Promotional video.

https://www.youtube.com/shorts/yz2JLlrbRGI

How Storytelling helped me with the creation of the promotional video for Greasyhands DIY Garage.
Creating a promotional video for Greasyhands was an exciting journey, largely made possible through the power of storytelling. Storytelling allowed me to convey the essence of our automotive DIY garage in a way that resonates with potential members. It wasn't just about listing services or tools; it was about sharing a vision and a sense of community.
In "Building a StoryBrand," (2017) Donald Miller discusses how brands can engage with their audience by creating a narrative that showcases their purpose and the experiences they provide. He highlights the significance of shaping messages around a story that resonates with people's longing for connection and community, rather than just detailing features or services.
I began by crafting a narrative that showcases our welcoming atmosphere. This is not just a space for repairs; it’s a gathering place for car and motorcycle enthusiasts, where beginners become skilled DIYers. By spotlighting personal experiences, I could highlight how our garage transforms lives. For example, I shared the possibility of individuals who even though are complete novices can renew their confidence and find new friendships.
In Garth Stein's "The Art of Racing in the Rain" (2008), there is a theme that highlights the importance of community and individual development through common passions. The main character frequently contemplates the relationships built through dedication and love for a shared interest, demonstrating how a garage can serve as a refuge for connection and growth.
The emotional connection created by storytelling didn’t just inform viewers; it invited them to envision themselves as part of our automotive family. This approach made the video not just promotional, but a heartfelt invitation to join a journey of skill-building and shared passion. Ultimately, storytelling was the key to making our message memorable and engaging.
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GREASYHANDSDIYA CCOUNTS.xlsx


GREASYHANDSDIYACCOUNTS.xlsx
Sheet1

				INCOME FOR SERVICES						JANUARY				FEBRUARY 				MARCH				APRIL 				MAY 				JUNE 				JULY				AUGOST				SEPTEMBER				OCTOBER 				NOVEMBER				DECEMBER



		P1		PRICE PER HOUR		£20				32		£640		55		£1,100		65		£1,300		45		£900		70		£1,400		50		£1,000		55		£1,100		80		£1,600		105		£2,100		55		£1,100		35		£700		44		£880

		P2		PRICE PER HOUR WITH ADVICE		£25				44		£1,100		65		£1,625		55		£1,375		70		£1,750		85		£2,125		55		£1,375		44		£1,100		95		£2,375		75		£1,875		60		£1,500		69		£1,725		77		£1,925



		P3		PRICE PER 5 HOURS		£90				11		£990		16		£1,440		21		£1,890		15		£1,350		22		£1,980		17		£1,530		34		£3,060		15		£1,350		22		£1,980		30		£2,700		33		£2,970		44		£3,960

		P4		PRICE PER 5 HOURS WITH ADVICE		£115				21		£2,415		20		£2,300		25		£2,875		37		£4,255		42		£4,830		33		£3,795		12		£1,380		31		£3,565		38		£4,370		25		£2,875		40		£4,600		44		£5,060



		P5		PRICE PER 10 HOURS		£170				5		£850		15		£2,550		19		£3,230		20		£3,400		19		£3,230		18		£3,060		22		£3,740		25		£4,250		30		£5,100		29		£4,930		37		£6,290		29		£4,930

		P6		PRICE PER 10 HOURS WITH ADVICE		£230				12		£2,760		11		£2,530		15		£3,450		30		£6,900		33		£7,590		35		£8,050		33		£7,590		38		£8,740		39		£8,970		41		£9,430		45		£10,350		49		£11,270



																																																										TOTALS

								TOTAL				£8,755				£11,545				£14,120				£18,555				£21,155				£18,810				£17,970				£21,880				£24,395				£22,535				£26,635				£28,025				£234,380

				OPERATING COSTS





		C1		Premesis rent								£5,100				£1,700				£1,700				£1,700				£1,700				£1,700				£1,700				£1,700				£1,700				£1,700				£1,700				£1,700				£23,800

		C2		Insurance								£950				£469				£469				£469				£469				£469				£469				£469				£469				£469				£469				£469				£6,109

		C3		Salaries								£5,647				£5,647				£5,647				£5,647				£5,647				£5,647				£5,647				£5,647				£5,647				£5,647				£5,647				£5,647				£67,764

		C4		Utilities								£345				£345				£345				£345				£345				£345				£345				£345				£345				£345				£345				£345				£4,140

		C5		Marketing and advertisement								£150				£150				£150				£150				£150				£150				£150				£150				£150				£150				£150				£150				£1,800

		C6		Supplies and inventory								£35,000				£500				£500				£500				£500				£500				£500				£500				£500				£500				£500				£500				£40,500



								TOTAL				£47,192				£8,811				£8,811				£8,811				£8,811				£8,811				£8,811				£8,811				£8,811				£8,811				£8,811				£8,811				£144,113









		R		TOTAL REVENUE				TOTAL				-£38,437				£2,734				£5,309				£9,744				£12,344				£9,999				£17,970				£13,069				£15,584				£13,724				£17,824				£19,214				£99,078





P1	PRICE PER HOUR	£20	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	32	640	55	1100	65	1300	45	900	70	1400	50	1000	55	1100	80	1600	105	2100	55	1100	35	700	44	880	P2	PRICE PER HOUR WITH ADVICE	£25	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	44	1100	65	1625	55	1375	70	1750	85	2125	55	1375	44	1100	95	2375	75	1875	60	1500	69	1725	77	1925	P3	PRICE PER 5 HOURS	£90	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	11	990	16	1440	21	1890	15	1350	22	1980	17	1530	34	3060	15	1350	22	1980	30	2700	33	2970	44	3960	P4	PRICE PER 5 HOURS WITH ADVICE	£115	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	21	2415	20	2300	25	2875	37	4255	42	4830	33	3795	12	1380	31	3565	38	4370	25	2875	40	4600	44	5060	P5	PRICE PER 10 HOURS	£170	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	5	850	15	2550	19	3230	20	3400	19	3230	18	3060	22	3740	25	4250	30	5100	29	4930	37	6290	29	4930	P6	PRICE PER 10 HOURS WITH ADVICE	£230	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	12	2760	11	2530	15	3450	30	6900	33	7590	35	8050	33	7590	38	8740	39	8970	41	9430	45	10350	49	11270	P6	PRICE PER 10 HOURS WITH ADVICE	£230	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	8755	11545	14120	18555	21155	18810	17970	21880	24395	22535	26635	28025	P6	OPERATING COSTS	£230	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	C1	Premesis rent	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	5100	1700	1700	1700	1700	1700	1700	1700	1700	1700	1700	1700	C2	Insurance	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	950	469	469	469	469	469	469	469	469	469	469	469	C3	Salaries	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	5647	5647	5647	5647	5647	5647	5647	5647	5647	5647	5647	5647	C4	Utilities	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	345	345	345	345	345	345	345	345	345	345	345	345	C5	Marketing and advertisement	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	150	150	150	150	150	150	150	150	150	150	150	150	C6	Supplies and inventory	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	35000	500	500	500	500	500	500	500	500	500	500	500	C6	Supplies and inventory	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	47192	8811	8811	8811	8811	8811	8811	8811	8811	8811	8811	8811	R	TOTAL REVENUE	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	-38437	2734	5309	9744	12344	9999	17970	13069	15584	13724	17824	19214	INCOME FOR SERVICES	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	P2	PRICE PER HOUR WITH ADVICE	£25	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	P4	PRICE PER 5 HOURS WITH ADVICE	£115	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	P6	PRICE PER 10 HOURS WITH ADVICE	£230	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	P6	PRICE PER 10 HOURS WITH ADVICE	£230	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	P6	OPERATING COSTS	£230	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	P6	OPERATING COSTS	£230	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	C6	Supplies and inventory	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	C6	Supplies and inventory	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	C6	Supplies and inventory	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	C6	Supplies and inventory	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	C6	Supplies and inventory	TOTAL	JANUARY	FEBRUARY 	MARCH	APRIL 	MAY 	JUNE 	JULY	AUGOST	SEPTEMBER	OCTOBER 	NOVEMBER	DECEMBER	
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