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[bookmark: _Int_GCyugjjL][bookmark: _Int_lG6Ema3y]For any company to operate in the company several factors about sustainability will assist the company in gaining various competitive advantages in terms of better customer engagement and better customer loyalty. The chosen company for conducting this essay will be Hilton hotel brand, one of the most renowned hotel brands operating in the UK and in various other parts of the globe. Hilton Hotel is one of the most renowned and reputed hotel brands and one of the world’s largest and fastest-growing hospitality companies. There are around 22 brands of Hilton hotels and is operating in around 123 countries and territories, furthermore, Hilton brand has around 7,295 properties in and around the world (Hilton, 2023). Thus, due to this being recognised and one of the fastest hotel brands in the UK, this hotel brand is being chosen for analysing the CSR policies regarding the Hilton hotels. This essay will serve the purpose of providing how the CSR policies can impact the Hilton company and the operations of the overall hospitality sector. This essay will also offer the advantages of various CSR implications on the Hospitality company and address various drawbacks of the CSR policies in Hospitality.
This section will provide a detailed understanding of the concept of CSR and will also provide an in-depth review of the various activities concerning CSR. In the opinion of Wickham et al. (2023), CSR stands for Corporate Social Responsibilities, which can be described as the self-regulated actions that any business can take to make their business much more ethically profound and helps in making their socially accountable to its stakeholders and public in general. Furthermore, it can be understood that CSR or Corporate Social Responsibilities can be in simpler terms defined as the regulatory bodies that operate to make their operations linked with Environmental factors and ensure that the company follows the ethical considerations and norms while operating in any sector (Berniak-Woźny et al., 2023). However, considering the various aspects and operations of CSR and its policies it can impact the company's overall operations and can also lead to attracting more customers, helping in ensuring an adequate environment in the companies for much more productive and ethical operations. 
Similarly, concerning the chosen hotel company in the UK hospitality sector, implementing, and addressing the various CSR policies on the Hilton hotel brand in the UK also helps the hospitality company to provide more ethically sound services. CSR implementations also help in making the environment sustainable leading to indirect upgradation of the brand image towards their customers (Le et al., 2023). Furthermore, the implementation of CSR policies has several impacts concerning the overall operations of the company. One of the most prominent ones is that it will ensure that the company can operate by maintaining every law about ethical factors (Sloan et al., 2023). CSR also led to assisting in regulating their operations aligning with the sustainability of the environment. Thus, justifying the impact of the CSR policies on the companies operating especially in the UK market.
[bookmark: _Int_pAKr1lrB]This section will provide a detailed understanding analysis and identification of various policies of CSR. Furthermore, this section will address the impact of those policies on the chosen hotel brand, the Hilton. About the CSR policies, there were various policies which are as mentioned below; Environmental policies; which are one of the essential policies of the CSR and one of the most prominent pillars of (ESG) Environmental, Social, and Corporate governance. In the opinion of Quayson et al. (2023), as per this ESG policy, the main objective of the policy is to minimise the negative impact of the company’s operations on the sustainability of the surroundings. Referring to the statement, as a part of the CSR policies these factors ensure that the companies operating do not involve any kind of negative impact on environmental sustainability through their operations. Similarly, concerning the Hilton hotel brand in the UK, the hotel company has already taken several actions to reduce carbon emissions within their operations by the year 2030 (Esg, 2023). Thus, addressing these factors can help the brand to gain positive brand recognition and ensure environmental sustainability. 
Economic policy: The next policy of the CSR norms is another effective aspect that ensures and aims to develop and inspire the companies to contribute to making the economy much more developed (Padungsaksawasdi et al., 2023). Similarly, in the case of the Hilton hotel brand in the UK, the company usually tends to contribute to developing the economy of the UK by not only contributing to the overall GDP of the UK, but also hosting various charity events such as their concept of “Earn Double Hilton Honors Event Planner Points”, where the brand will offer 2X Hilton Honors per $1 spent on guest rooms, meeting rooms and booking of other facilities, and then donate that extra income to the charity events for the development of the economy (Hilton, 2023). Next comes the ethical policies that mostly aim to address and contribute to making the operations of the companies in the sector aligned with the ethical norms. In the opinion of Crifo et al. (2023), implementing ethical norms is important as it will ensure gaining more motivational work culture and adequate training of the employees. Similarly, in the case of Hilton company offers various MDP or Management Development Programs and provides various training and best-in-class designed for the trainees to gain adequate achievement both in career and personal development (Hilton, 2023). 
This section will provide a detailed analysis of identifying the numerous benefits of implementing CSR factors in companies. In the opinion of Haski-Leventhal (2018), the implementation and adherence to the CSR factors often involve countless benefits in terms of gaining more customer awareness, customer loyalty and gradually more annual revenue. Some of the observable benefits of CSR are as mentioned following: Improving brand awareness and customer loyalty; one of the most prominent benefits that implementation of the CSR policies and norms can provide to the company is the company can obtain higher customer demands and obtain customer loyalty. In the opinion of Challender (2023), by adapting to the CSR implications the companies will automatically adhere to the ethical norms and contribute to the development of the society and its surroundings. Therefore, the customer will gradually have greater trust thus leading to an increase in brand recognition and awareness. Thus, it can be further analysed that with the contribution to the betterment of CSR and development of the societies, the company can automatically lead to higher brand loyalty and brand awareness. Therefore, the Hilton hotel brand as the company is being adapted and following the CSR regulations, the company can get the competitive benefit in obtaining higher customer satisfaction rate and higher brand loyalty around the globe. 
On the other hand, another effective benefit of implementing CSR is to gain higher annual revenue and profit growth. According to Schiereck and Bovina, (2023), the following CSR norms such as charity, adherence and regulating the overall management to a sustainable environment and many other adherences to the policies can be considered as the publicity that will ensure that the image of the brand is being highlighted and involved with emotional bondings with the customers. The company can automatically lead to higher customer growth and help in expanding the size of the operations, can also lead to a significantly higher profit margin. Similarly, in the case of Hilton Hotels, as the company has been involved with various charities and training and development programs it has collaborated to help the hotel brand gain more customers’ attention and emotions. Helps in motivating the employees - CSR also involves adhering to ethical norms while operating the companies (Naveed, 2023). Similarly, in the case of Hilton Hotels providing adequate training facilities and providing equal attention to every employee can lead to a motivated employee base and thus the hotel brand can have a productive workforce.
After analysing and identifying the various needs and benefits of implementing and utilising the CSR norms, various drawbacks also need to be addressed. This section will provide an in-depth understanding and identification of the various CSR drawbacks that companies might face while adopting CSR policies. One of the challenges that companies may face while adopting CSR norms and policies is that it can lead to higher annual expenditures for the company. As per identification, the implementation of CSR policies can lead to higher customer trust and loyalty, it can be further identified that the implementation and management of those norms can often involve higher costs. In the opinion of Ghobakhloo et al. (2023), the implementation and adherence to CSR policies often involve higher costs which might lead to higher expenditure for the companies especially for the SMEs. Thus, it can be further identified that the implementation of CSR can initially be beneficial but can often lead to higher costs for the company. The higher costs involve restructuring the overall operations to align them with the environmental sustainability goals, which will often lead to various major and miscellaneous experiences for the company to bear. Another drawback of this CSR from the context of the business is that the company may lose its operational credibilities and face hindrances while operating in the competitive market. In the opinion of Ye et al. (2023), while implementing the CSR policies the company may need to regulate and change the overall operations which might lead to the loss of operational credibility and may also impact the performances of the employees. Thus, it can be further identified that with the implementation of CSR policies, the company may face the challenges of having demotivated employees and losing competitive advantages. Lastly, from both identifying the benefits and drawbacks of CSR and adhering to various perspectives of authors it can be further analysed that even though this implementation of CSR can have significant challenges, the company can regain and recover those challenges initially, but the benefits of higher customer loyalty and customer satisfaction is permanent. 
[bookmark: _Int_ON00r9Ws]After identifying the various aspects of both the positive and negative impact of CSR on the hospitality sector and on the Hilton hotels, this section will provide a critical analysis and understanding of the CSR policies of the Hilton hotels. As per the various CSR policies of the Hilton group of hotels, the company has contributed greatly to developing the environment, and one of the most effective pledges of CSR norms taken by the Hilton hotels is the 2030 goal of Sustainability by Hilton. This goal involves reducing Carbon emissions, water preservation goals where the company has preserved a 22% reduction in water intensity, taken waste management goals.  In the opinion of Vuong et al. (2023), this CSR sustainability approach can provide better customer attraction and can also impact brand awareness. In the case of Hilton following this approach can ensure better brand awareness and higher target customers. According to the contradictory statement by Chuah et al. (2023), the implementation and adherence to these norms can lead to significantly higher expenditure and detailed management of various operations. Similarly, in the case of Hilton Company, implementation of these approaches can lead to higher expenditure for the company. Furthermore, the ethnicity factor of the company is also being addressed due to these CSR policies and implications. The CSR policies also involve addressing ethnicity among the employees of the company which is one of the driving forces for the company to obtain. Similarly, in the case of Hilton, the company has equally treated their employees and no gender discrimination is being portrayed. As per the statistics, there were around 52% of the total women and 48% of the total male working in the Hiton hotels (Hilton, 2023). Therefore, portraying the sign of lesser gender discrimination. However, on the contradictory level, as mentioned by Hennig and Romar (2023), the recruitment of these employees often requires proper and adequate training and self-discipline that can help in serving the customers with much higher quality. 
After analysing and understanding various CSR factors and policies in respect to Hilton a renowned hotel company in the UK, it can be further identified and found that implementation of CSR especially while operating in the UK has both positive and negative impacts on the company. Considering the findings, it can be further analysed that implementing CSR can lead to significantly higher brand awareness and lead to higher brand loyalties. However, it has also been identified that implementing CSR often involves initial costs that might be a challenge. Furthermore, after critically assessing the various author's perspectives CSR can provide competitive advantages to the Hilton hotel brand. 
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