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Introduction
This report will be shaped around the current trends affecting the Business Intelligence (BI) environment in 2022 and investigates why firms must adopt these developments to achieve a competitive advantage. The report will examine at least five key BI trends crucial for businesses to implement, supported by insights from academic sources. They are Customized BI Tools and Strategies, Enhanced Data Security and Data Discovery, Collaborative BI, Advanced Data Storytelling, and 360° Business Analytics. Businesses that embrace these trends may improve their BI skills, optimize resources, and make data-driven decisions leading to better business outcomes. The report will conclude that businesses must keep up with the evolving BI landscape to remain competitive, as these trends enable more effective data utilization, collaboration, and informed decision-making, resulting in business success in the modern era of data-driven decision-making.
1. Introduction of Business Intelligence
BI has experienced a considerable change in the last decade, fueled by data expansion and cloud technology use. Spreadsheets have been replaced with interactive dashboards and self-service analytics, democratizing access to actionable information for enterprises of all sizes. Business intelligence has developed as a significant tool for helping firms to translate raw data into actionable insights, allowing for data-driven decision-making and strategic planning. BI solutions are more accessible, intuitive, and user-friendly than ever before, allowing users at all levels of the business to explore data, produce reports, and obtain valuable insights without requiring specialist technical expertise (Lee et al., 2019). BI has undergone a significant revolution driven by technological advancements and the exponential growth of data.
2. Business Intelligence Trends 2022
Business Intelligence trends represent significant developments in optimizing their data utilization and maximising the value of their data assets. These trends are set to redefine how organizations collect, analyse, and leverage data to gain a competitive edge. Each trend addresses specific challenges and opportunities in the BI ecosystem.
2.1. Customized BI Tools and Strategies
Businesses will increasingly seek customized Business Intelligence solutions in 2022 to connect analytics with their specific goals, procedures, and expertise. Customized BI tools and techniques enable businesses to personalize their data analysis and reporting capabilities to their individual needs, industry issues, and organizational ambitions (Gupta, 2021). This tendency assures that BI applications grow more relevant and efficient in giving insights that contribute directly to better decision-making and strategic planning.
2.2. Enhanced Data Security and Data Discovery
Data security and privacy are becoming increasingly important with the increasing relevance of data in decision-making. Businesses will prioritize protecting sensitive information in 2022 by employing comprehensive security measures. Data discovery tools will also gain popularity, allowing people to explore and evaluate data naturally. Businesses can trust their BI systems to give accurate insights for better decision-making if they ensure clean and safe data. Combining improved data security and discovery enables firms to better exploit their data while maintaining its integrity and confidentiality. Organizations may build a data-driven culture and stimulate creativity across all firm levels by implementing robust security measures and user-friendly data exploration tools (Chang, 2022).
2.3. Collaborative BI
Collaborative BI is a new trend that promotes staff collaboration and information sharing. Businesses will increasingly understand the need for collaborative BI in establishing a data-driven culture in 2022 (Hwang, 2022). Different stakeholders may collaborate to analyze data, exchange ideas, and develop solutions using collaborative BI. This data democratization enables employees at all levels to make more informed decisions, resulting in better company outcomes.
2.4. Advanced Data Storytelling
Data storytelling is essential to business intelligence because it allows companies to deliver complicated information in an engaging and accessible manner. In 2022, BI dashboard software will prioritize sophisticated and intuitive data visualization features to improve data storytelling. Businesses may effectively convey insights, encourage data-driven dialogues, and support improved decision-making throughout the enterprise by graphically engaging data (Yan et al. l., 2022).
2.5. 360° Business Analytics
360° Business Analytics involves comprehensive and holistic data analysis across all facets of an organization in Business Intelligence. It aims to provide a panoramic view of the business by integrating data from various sources and departments, enabling decision-makers to understand the company's performance, operations, and customer interactions. 360° Business Analytics involves aggregating data from multiple sources, such as customer, sales, financial, supply chain, and marketing data. The trend emphasizes breaking down departmental barriers and promoting cross-functional collaboration. 360° Business Analytics emphasizes real-time or near-real-time data analysis. The trend leverages advanced analytics techniques, such as predictive modelling, machine learning, and artificial intelligence, to gain deeper insights into future trends and patterns. 360° Business Analytics focuses on understanding and improving customer experiences (Tripathi, 2020). To enable widespread adoption and accessibility, 360° Business Analytics solutions often include mobile and self-service capabilities. Moreover, data visualization plays a crucial role in 360° Business Analytics.
3. Implementing Business Intelligence by the Business
Businesses must apply BI trends for a variety of compelling reasons. These trends address the current business landscape's shifting problems and possibilities, allowing firms to remain competitive, make educated decisions, and achieve long-term success. In today's data-driven world, firms that can efficiently utilize data have a competitive edge. Businesses may maximize data consumption, discover trends, and unearth important insights using BI trends, leading to better strategies and competitive differentiation. Facts-driven decision-making is facilitated by BI trends, allowing firms to base their decisions on objective facts and analysis rather than intuition or guesswork (Sang et al. l., 2016). Accurate and timely insights enable decision-makers to make educated decisions that correspond with corporate goals and adapt rapidly to changing market circumstances. 
For example, customized BI solutions and collaborative analytics promote self-service analytics and enable employees at all levels to access and analyse data. As a result, decision-making processes become faster and more efficient, decreasing dependency on IT and other specialist teams. Improved data security measures aid in the protection of sensitive information, reducing the risk of data breaches and compliance violations. Businesses that emphasize data security earn the trust of their consumers and stakeholders, protecting their reputation and brand image. Trends in collaborative BI and data discovery promote a data-driven culture within organizations. Businesses encouraging data sharing and cooperation guarantee that choices are based on data insights, resulting in a more efficient and successful work environment. Customized business intelligence tools and techniques assist firms in allocating resources efficiently, ensuring that investments are aligned with strategic goals (Rino, 2020). Organizations may uncover inefficiencies and optimize processes to increase productivity and save costs. Data discovery and auditing are BI trends that help firms comply with data legislation and governance requirements. This guarantees that data is handled ethically and responsibly.
Conclusion
In conclusion, firms must keep up with the BI environment's changing developments to achieve a competitive advantage. Businesses can unleash the full potential of their data and drive data-driven decision-making to achieve long-term success by deploying tailored BI solutions, concentrating on data protection and discovery, promoting collaborative BI practices, and applying sophisticated data storytelling strategies. In conclusion, implementing BI trends is crucial for businesses to harness the full potential of their data and maintain a competitive edge in the fast-paced and data-driven business environment. By embracing these trends, organizations can improve decision-making, operational efficiency, and customer experience, leading to long-term success and growth. Ultimately, BI empowers organizations to unlock the true potential of their data, transforming it into valuable insights that drive success in the dynamic and data-centric world of 2022 and beyond. Organizations can adapt and evolve their BI strategies through continuous improvement and iterative processes to achieve sustainable growth.
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