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                                                        Introduction

Marriott Hotels, a major player in the hotel sector, has made Corporate Social Responsibility (CSR) and sustainability central to its business strategy (Dresner, 2008). This essay examines Marriott's commitment to sustainability, focusing on how it matches global ideals and how its CSR strategy addresses critical challenges. Marriott Vacations Worldwide Corporation's multidimensional CSR project, "Serve 360: Doing Good in Every Direction," aims to reduce water and carbon usage, limit waste, and raise awareness about human trafficking (Marriott Vacations Worldwide Corporation, 2020). Their CSR strategy is based on circular economy concepts, emphasizing waste reduction through "reduce, reuse, and recycle" initiatives (Gomez-Trujillo, Velez-Ocampo and Gonzalez-Perez, 2020). The study explores Marriott's community development, sustainable operations, individual empowerment, and human rights improvements. It emphasizes the importance of sustainability in the hotel sector and its significance for environmentally concerned travelers. Marriott's CSR strategy shows the industry's expanding commitment to ethical and ecologically friendly operations, impacting the industry's future.

                                             Main Body

1.Sustainability and the Hotel Industry
Marriott Hotels, a major leader in the global hospitality industry, has a unique position at the crossroads of international travel and environmental responsibility. The industry is under increased scrutiny, pushed to confront various environmental issues that require quick attention and inventive solutions (Marriott Vacations Worldwide Corporation,2020). In this context, Marriott's approach to sustainability and responsible business practices provides a captivating case study, emphasizing the hotel industry's vital position in the larger landscape of sustainable development.
Like many others in the hospitality industry, the Marriott Hotel industry consumes significant resources, mainly water and energy. Water is consumed in large quantities for visitor facilities and landscaping, creating a considerable environmental effect. Another major worry is energy usage, which includes lighting, heating, and air conditioning and has consequences for environmental sustainability and energy efficiency (Sharma et al., 2023). Furthermore, transportation services and the carbon emissions linked with hotel business activities contribute to urgent environmental challenges (Kapur, 2020). The supply chain logistics of acquiring things for hotels and tourist transportation add to their environmental impact. Given the enormity of hotel operations, there is an urgent need for the business to embrace sustainable practices and reduce its resource usage.
Marriott's position as a worldwide hospitality leader implies that its environmental initiatives extend far beyond particular hotels and destinations. The hotel industry's influence extends beyond borders and continents, affecting local and global ecosystems. Marriott Hotels' consumption of essential resources and carbon emissions have worldwide repercussions for climate change (Kapur, 2020). Furthermore, the industry's expansion concerns preserving natural and cultural treasures in many locations. The allure of these landmarks attracts visitors, making their preservation critical for the hotel industry's long-term prosperity (Abdou, Hassan and El Dief, 2020). Environmental deterioration, mostly related to the hospitality industry, threatens the preservation of biodiversity and cultural heritage globally.
Marriott Hotels' success is inextricably linked to preserving natural and cultural resources. Tourist destinations with well-preserved and distinct features, whether pristine landscapes, historical monuments, or thriving local cultures, maintain a special draw for visitors. The hotel industry's symbiotic relationship with these attractions emphasizes the critical importance of sustainable practices (Alonso-Almeida et al., 2017). Marriott ensures the long-term appeal and viability of tourism destinations by protecting these unique assets. As a result, the industry's development and profitability are boosted, generating a mutually beneficial cycle of economic success and environmental preservation. As a result, Marriott Hotels exercises enormous environmental influence as part of the hotel industry. The industry's resource use and carbon emissions have far-reaching ramifications for sustainability. The viability and competitiveness of the hotel industry are inextricably related to the preservation of cultural and natural assets. Addressing these concerns is critical for Marriott and the hotel industry to maintain its position as a responsible and sustainable contributor to global tourism.

2.Understanding Corporate Social Responsibility
The concept of "corporate social responsibility" (CSR) is especially important in the context of Marriott Hotels commitment to responsible business practices. CSR emphasizes that an organization's duties extend beyond profit-making, including active contributions to societal well-being and environmental preservation (Green Key, 2018). Marriott Hotels' CSR strategy is founded on four key dimensions, each of which reflects the company's commitment to sustainability and social impact: Marriott Hotels' commitment to environmental stewardship is key to their CSR approach. The organization promises to lessen its environmental impact by using environmentally friendly methods. These strategies include reducing waste, saving vital resources, and reducing emissions (Marriott International Newscenter (US), 2020). Marriott contributes to a more sustainable future by taking a proactive position on environmental issues.
Marriott understands its responsibilities to the communities where its hotels are located. The hotel chain offers educational, medical, and cultural activities that improve the quality of life for local communities through community-focused projects. Marriott's dedication to being a responsible corporate citizen is seen in this community involvement (Ben Youssef and Zeqiri, 2022). Marriott's CSR strategy includes financial transparency and responsibility. The corporation ensures its social and ethical aims are consistent with its shareholders' interests. This method ensures that responsible business practices contribute rather than detract from a company's financial performance (Green Key, 2018). Marriott Hotels recognizes its broader responsibilities to stakeholders such as employees, customers, suppliers, and the general public. The corporation promotes fair labor policies, ethical sourcing, and socially conscious marketing. These initiatives demonstrate Marriott's dedication to building positive stakeholder relationships (Cavagnaro and Gehrels, 2009). The circular economy concept, which emphasizes waste reduction and resource usage through reusing, repairing, and recycling methods, perfectly aligns with Marriott's CSR goals. By embracing circular economy ideas, Marriott may meet its social responsibility goals while minimizing its environmental impact.
Consumer support for sustainability is critical in persuading Marriott Hotels to prioritize CSR and support sustainability initiatives. Consumers are more attracted to support companies that match their beliefs in an era characterized by severe environmental and global warming concerns. Sustainable business methods allow Marriott to attract environmentally concerned travelers while also improving the brand's reputation (Alonso-Almeida et al., 2017). This results in improved revenue and long-term success. As a result, consumer support for sustainability substantially impacts Marriott's incentive to prioritize CSR and actively participate in sustainability efforts.

3.The Three Pillars of Sustainability
As a global hospitality leader, Marriott Hotels fully embraces the three critical pillars of sustainability to guide its purpose of responsible and impactful business operations. These pillars encompass environmental, economic, and social sustainability and serve as the foundation for Marriott's commitment to making the world more sustainable. Marriott Hotels understands the critical necessity of environmental sustainability. This pillar focuses on natural resource preservation and conservation to ensure their availability for future generations. Environmental sustainability in the hospitality business emphasizes hotels' obligation to manage resource use efficiently, reduce pollution, and actively contribute to broader environmental conservation initiatives (Alreahi et al., 2022). In all its operations, Marriott Hotels strives to lessen its environmental impact, adopt eco-friendly procedures, and promote sustainability.
A crucial element of Marriott Hotels' long-term strategy is economic sustainability. This pillar addresses the hotel's financial success and profitability while emphasizing prudent capital management. Marriott is dedicated to becoming a successful business in revenue generation and as an economic driver in the areas where its properties are located. Marriott promotes economic sustainability by creating chances for thriving employees, promoting local economic stability, and fostering a virtuous cycle of economic growth (Legrand, Sloan and Chen, 2013). A thriving Marriott hotel raises employee pay, increases economic activity, and creates extra product sales and tax money for the surrounding community.
Marriott's fundamental values include a strong emphasis on social sustainability. This pillar focuses on improving community well-being by providing services that promote communal cohesion and uphold principles such as honesty, reciprocity, and equality (Marriott International Newscenter (US), 2020). Marriott's social responsibility commitment extends to its customers, staff, and society. This dedication is shown in Marriott's ethical business procedures, fair treatment of customers, and active participation in local communities to improve the quality of life of people (Abdou et al., 2020). Marriott promotes social sustainability, which helps to build stronger, more connected communities and maintains principles of justice and order.
Marriott's strategy for sustainable development is built around these three sustainability pillars. Balancing environmental, economic, and social considerations addresses significant global issues like inequality, poverty, and environmental degradation. Significantly, Marriott's dedication to these pillars is in line with the Sustainable Development Goals (SDGs) of the United Nations, which act as a global road map for sustainable development (Barber, Deale and Goodman, 2011).These SDGs provide a global framework that enterprises, governments, and organizations may use to pursue sustainable development (Baum, 2019).Marriott Hotels' commitment to these sustainability pillars emphasizes their vital role in tackling the world's interlinked challenges and constructing a more egalitarian, economic, and environmentally responsible future.

4.Sustainable Practices in the Hotel Industry
Marriott Hotels is dedicated to implementing various green initiatives that are good for the environment and the business. These actions align with our dedication to social and environmental responsibility. We have achieved considerable progress in various areas by using innovative tactics and technology that contribute to sustainability (Green Key, 2018). Marriott Hotels prioritizes responsible resource management, efficiently using critical resources like water and energy. Our hotels have cut water consumption, installed energy-efficient lighting and HVAC systems, and incorporate smart room controls to prevent energy waste (Marriott Vacations Worldwide Corporation, 2020). These resource management strategies benefit the environment and result in significant economic savings.
Waste reduction is a critical component of Marriott's sustainability efforts. Our hotels actively participate in trash reduction measures that have a twofold impact: they reduce garbage while benefiting local communities (Hsieh, 2012). Marriott, for example, has created initiatives to donate excess food to local charitable groups, reducing food waste and providing for needy people. Furthermore, Marriott Hotels encourages recycling initiatives, reducing waste going to landfills. We have drastically reduced our use of throwaway products in favor of reusable or biodegradable alternatives, helping prevent global plastic pollution. Marriott Hotels understands the significance of helping local communities and decreasing carbon emissions from transportation. We focus on obtaining goods and products from nearby vendors as part of our commitment to sustainability. This method benefits the local economy and corresponds with our commitment to lowering the environmental effect of our supply chain (Han et al., 2018). We reduce emissions and promote long-term economic growth by shortening transportation routes.
Marriott Hotels progressively uses renewable energy sources, aligning with worldwide initiatives to minimize reliance on fossil fuels. Solar and wind power are becoming more prevalent in our hotels, helping us minimize our dependency on non-renewable energy while lowering operational expenses (Hoornweg, Bhada-Tata and Kennedy, 2013). These renewable energy initiatives demonstrate our dedication to environmental sustainability and result in long-term financial savings. By implementing these sustainable practices, Marriott Hotels hopes to attract environmentally conscious tourists who value our commitment to social responsibility and the environment (Green Key, 2018). These approaches enhance our environmental stewardship and provide financial benefits, underscoring our notion that ethical business operations can benefit the earth and our bottom line.

5.Business Concerns and Motivations for Sustainability
Marriott Hotels' management knows the diverse business challenges and motives driving our commitment to sustainability. These elements influence our approach to sustainable practices and demonstrate our environmental and social responsibility commitment. The possibility for long-term cost reductions is a significant reason for embracing sustainability. Our sustainability activities are intended to optimize resource consumption while lowering operational costs. Investments in energy-efficient technologies such as LED lights and renewable energy sources not only reduce our carbon footprint but also result in lower electricity bills (Khatter et al., 2021). Waste minimization and recycling programs reduce waste disposal costs. These cost-cutting methods improve our overall financial performance while promoting long-term sustainability.
Governments across the world are actively encouraging sustainability through a variety of incentives. These may include monetary incentives, lower insurance premiums, and tax breaks for environmentally friendly building construction and sustainable hotel practices. Marriott Hotels takes advantage of these incentives to advance our environmental efforts. It reduces environmental effects and benefits from financial incentives that contribute to the bottom line by utilizing government support (Marriott International Newscenter (US), 2020). Today's travelers are becoming more ecologically concerned and want accommodations that reflect their ideals. Dedication to sustainability meets this requirement and substantially impacts the whole visitor experience. Positive visitor impressions from environmentally friendly methods result in a larger and more loyal customer base (Jones, Hillier and Comfort, 2014). The hotel caters to the demands of modern guests and gains a competitive edge in the industry by establishing a sustainable and socially responsible environment.
In the highly competitive hospitality industry, brand recognition is critical. Marriott Hotels' commitment to sustainability distinguishes us as ethical and responsible business leaders. This reputation carries to our brand, improving its perceived value and attractiveness. A favorable brand image directly improves revenue and brand loyalty, boosting our operations' business case for sustainability. Laws and regulations are critical in ensuring the hotel industry adheres to environmental and ethical standards (Green Key, 2018). These legal frameworks include a variety of topics, such as environmental health, hazardous materials control, and stormwater management. Marriott Hotels complies with these rules, reaffirming our commitment to ethical business practices and environmental stewardship (Marriott Vacations Worldwide Corporation, 2020). As a result, the business concerns, and motives for sustainability at Marriott Hotels concentrate on cost reductions, government incentives, customer experiences, and brand reputation. These factors, together with the influence of legislative frameworks, drive our sustainability initiatives and highlight our commitment to having a beneficial impact on the environment and society while sustaining great business performance.

6.The Role of the Circular Economy in Sustainability
Marriott Hotel emphasizes the critical role of the circular economy in tackling waste reduction and supporting responsible resource management in its quest for sustainability. The circular economy idea, founded on "reduce, reuse, and recycle," provides a strong foundation for advancing our sustainability goals (Pamfilie et al., 2018). The circular economy's primary principle is to reduce waste by conserving and minimizing resources. Marriott Hotel is dedicated to lowering its environmental impact by actively participating in waste reduction activities (Marriott Vacations Worldwide Corporation, 2020). Marriott strives to reduce waste output, helping preserve natural resources and the environment's health. The circular economy emphasizes reusing goods and materials whenever possible (Abdou, Hassan and El Dief, 2020). Marriott Hotel is committed to reducing waste by reusing products. Repurposing leftover guest soap into detergent, increasing product reuse, and minimizing single-use plastics are among the activities (Han et al., 2018). They eliminate waste and conserve important resources by embracing the concept of reuse.
Recycling is critical for diverting garbage from landfills and lowering environmental impact. Marriott Hotel regularly participates in recycling programs, clearly labeling recycling containers and implementing procedures such as collecting biodegradable kitchen garbage separately (Marriott Vacations Worldwide Corporation, 2020). These initiatives help reduce waste, safeguard the environment, and align with the hotel's social and environmental responsibilities. Marriott Hotel is taking proactive actions to enhance sustainability in the hotel business by incorporating circular economy ideas into its Corporate Social Responsibility (CSR) programs (Marriott International Newscenter (US), 2020). Their adherence to the "reduce, reuse, and recycle" strategy is critical for reducing waste and developing responsible resource management, confirming our commitment to sustainability and environmental stewardship.

                                                  Conclusion

Marriott Hotel's sustainability and corporate social responsibility initiatives demonstrate a commitment to environmental, economic, and social well-being. Marriott actively contributes to global environmental goals by embracing resource conservation, waste reduction, and renewable energy. Cost savings, government incentives, excellent guest experiences, and brand reputation drive these initiatives, emphasizing the link between sustainability and corporate success. Marriott's use of circular economy ideas saves waste while aligning with broader social and environmental obligations. Hence, Marriott's commitment to sustainability reflects the company's role as a responsible leader in the hospitality industry, working for a more sustainable and fair future.
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