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Executive Summary 
According to Milton Friedman, "The social responsibility of business is to increase its profits". As stated in an article by Forbes, Milton Friedman was described as one of the most influential economists of the 20th century. (Denning, 2013). However, in 1979 president of Quaker Oats wrote in Business Week that Friedman's philosophy on profits was just a demeaning view of a business and its leaders (Denning, 2013). The same year, Margaret Thatcher pleaded for economic freedom, stating that making money was the answer; in other words, greed was pleasing; an example is the movie Wall St. Politician Ronald Reagan argued against this a year later in 1980 that the government was the issue. (Denning, 2013).
Below demonstrates how change has happened and how the term "business" is now perceived in its intentions, ethics, and priorities, establishing if CSR reporting should be mandatory or voluntary.

Introduction 
The term business has been perceived throughout history as making money. Milton Friedman, a leader of the Chicago school of economics, believed the main priority of a business is to make money for its shareholders, maximising revenues to increase the returns for shareholders (Denning, 2013). Friedman's ideas were highly influential, with his theory now the basis of mainstream economic policy worldwide, including in Canada. Along with other things, he argued that free trade, lower taxes on income and capital and a reduction in regulations would increase economic growth and improve social well-being. (Skinner,2022)
Since the 1980s, the focus on shareholders' wealth has been questioned as the priority of a business. R. Edward Freeman's approach was the stakeholder theory in 1984. Although it's a controversial theory, it enables a company to address the morals of the company and its values in what the business's intentions are. The thesis argues against Friedman's theory, with Freeman stating that companies should create value for their stakeholders, not only their shareholders. (Stakeholder Theory).

John Mackey, a CEO of a Whole Foods company, is another businessman who also disagrees with Friedman's theory, stating that CSR should not be coerced and that it is a voluntary decision that every company must make on its own". John Mackay prioritised economic and social aims as his business core and considered how and whom his decisions would affect. He later states that success is measured by how much value is created for an organisation, and there are Six main priorities: customers, employees, investors, vendors, communities, and the environment. Although Friedman and John Mackey have the same ideas, Freidman is following a Philanthropic model of CSR, which drives motivation to do anything to maximise profit. (Ferguson).
Named "Manager of the Century" by Fortune Magazine in 1999, the CEO of General Electric from 1981 -2001, Jack Welch, is a prime example of success from the shareholder value theory. Whether right or wrong, he grew the shareholder theory; he successfully became one of the world's most valuable businesses, according to the stock market. However, in 2009, in an interview with the financial times, Jack Welch stated that the shareholder's value theory is silly because it only benefits the short term while ignoring the long-term effects. Instead, the main priorities should be the stakeholders within a business: the employees, customers, and products. As a result, Jack Welsh has become one of the strongest critics of shareholder value. (Denning, 2013).
A responsible business is a sustainable business. It Benefits society and addresses any negative impacts it may have on people and the planet. An accountable company builds trust and strengthens relationships with all people involved, including stakeholders, customers, employees, and the community it withstands, benefiting all in every way and, in time, creating more value. Being a sustainable business is part of the competition today, and as established so far, a responsible business's perception has changed over time and evolved. At a point in time, CSR was never related to a business priority. However, there has been a change over the years in how CSR is perceived. Businesses now have the advantage of setting the trend and nurturing a cohesive society contributing to a sustainable economic system. Companies are now recognised for becoming a responsible business that follows practices maintaining the ability to innovate and gain profit. Measuring and rating impacts could help a business understand the impact it has, positively or negatively, on the people and planet. Companies can measure and manage their contribution by receiving guidance from the SDG compass. Certified B corporations are also a business meeting high standards of performance that balance profits and their purpose. They are legally required to follow and consider all impacts within their environment. (Impactgarden.org).
It has already been stated as a concern that we could run out of food one day. The rising population is a strain. A founder of the society for aerospace Maritime and Defence Studies in India, Commodore Sujeet Samaddar, has warned that the ecosystem relies on the oceans. If they're not looked after, danger may prevail. Natural resources should be saved for the greater good; Oceans provide 50% of the oxygen breathed in; why are the oceans not protected and instead polluted? (Recycling magazine, 2022).
Founding president of the Global recycling foundation Mr Ranjit S Baxi, stated there are reasons for the limited supply of food and the increasing demand, one being the population is growing; figures show that in the 1880s, there were 1 billion people, yet today, the figure is estimated around 7.9 billion. Another reason is the growth within the middle class, who want to enjoy the luxury of what life has to offer. (Recycling magazine, 2022).
When considering the outcome, businesses act on various theories of morality and ethical or unethical actions. Deontological, teleological, and virtue ethics are three theories of normative ethics where actions are judged on whether the decision is morally right or wrong based on the outcomes. (IvyPanda, 2021).  
Businesses that have followed unethical practices can receive damage to the corporation's reputation, and a lack of custom and confidence from consumers and employees, causing the organisation to fail in the long run. (WGU, 2021).  

What is CSR Reporting?
CSR reporting is an internal and external facing document, which is crucial as it gives a platform for responsible businesses to communicate efforts and impacts on the environment and community to their employees, customers, investors, and community. According to Harvard business school online, Businesses strive to be socially responsible and use the 'Triple Bottom line' (Cote, 2021) The three P's that stands for profit, people, and the planet, the concept being to measure the impact on the environment and society instead of focusing on profit. The goal is that a sustainable business strategy can give power and positively impact the world's challenges. (Miller, 2020).  
Internal and external CSR reporting falls into four sectors, environmental, ethical, philanthropic, and economic. It is mandatory in some countries for organisations to provide reports annually, and it is predicted that the US will start soon. However, there are currently no CSR reporting standards in the US, allowing the freedom of organisations to report what information they wish to disclose. Making it challenging to compare reports. (Cote, 2021).

Voluntary Reporting
Voluntary CSR Reporting enables businesses to control costs and maintain good relationships with their stakeholders yet damaging the environment along the way.                                 However, organisations whose voluntary report shows businesses are willing to go above and beyond what the law requires, proving that companies who take part have nothing to hide and are in business for the greater of promising to do good.                                      Businesses have a responsibility always to act ethically, and these matters are based on their morals and how reliable they can be. According to an online article by Real Business, Businesses need to be aware of their reputation to be a success. Environmental issues, working conditions for employees, and fair-trade practices are becoming more evident in an educated world. In 2011 research from the global reporting Initiative found that around 84% of consumers would be more likely to purchase from a business that acts responsibly, and 78% stated that ethical behaviour is essential. (Stanley, 2021).
Positives of voluntary reporting would be encouraging other businesses and sectors to follow suit, working together to make a positive change. In addition, companies will gain an excellent reputation and a transparent business model with good ethics and intentions. However, Small businesses would be affected by any restrictions, so it must be voluntary to some degree to support companies that can’t make those changes.                                           Looking at any delivery business, for example, although electric vehicles have their positives, according to an online lifestyle guide, Admiral, there are also challenges such as battery charging challenges, the initial cost of purchase and change to electric, reduced payload and vehicle depreciation. (Herincx, 2019).             
Small companies would be dramatically affected by mandatory CSR reporting and the change needed. In some cases, businesses could end up potentially facing closure. 
Mandatory Reporting
CSR reporting may be made mandatory because, using McDonald's as an example, they appear to be a responsible business with the ethics they seem to follow.                    However, in 2012, 200 workers went on strike for higher wages and the right to a union. In addition to the above statement, Brazil has recently battled with McDonald's regarding wage theft and the mistreatment of pregnant women. (Ethics of Mcdonald's).                Below are other examples of why it should be made mandatory.
Mcdonald's - Are paper straws better for the planet or worse?
McDonald's has recently changed their plastic straws to paper, and according to an article by BBC news, the makers of the straws have stated that the new paper straws are 100% recyclable (BBC News, 2019); however, an article by IFL Science states that paper straws can't be recycled. (Hale, 2019). Another online article by Stroodles Eco-Tableware (Change Made Easy) also agreed with this theory stating that paper straws are, in fact, no better than plastic straws and that the new paper straws could be worse for the planet due to the greenhouse emissions caused by straw-making. Paper destroys forests, and with fewer trees to absorb carbon dioxide, are the paper straws worth it? Also, although it's stated that paper straws are bio gradable, that does not mean they still do not decompose. (Stroodles Eco-Tableware Change Made Easy, 2022)

Boohoo's unethical behaviours
An article by Ethical Consumer states that Boohoo has been slammed for why its business model is fast fashion and the damage it has been causing society. Boohoo is also known for facing negative backlash across the papers for their poor working conditions, violations of workers' rights and inadequate covid-19 measures. In addition, Boohoo's ethical rating system shows that they are the worse ethical consumer for environmental reporting. (Tyler, 2021).
Boohoos are a prime example from the above statement that they are not a responsible business and are the worst for environmental reporting. Does this mean they have something to hide? Do they think making as much profit as possible is the main priority?

Pepsi and Coca-Cola's Unethical Practices 
Pepsi and Coca-Cola’s behaviour has been questioned over time. Coca-Cola has been involved in child labour, wastage of water, and harmful ingredients. According to Ethical Consumer, Coca-Cola received the worst rating for avoiding tax, carbon management reporting and its palm oil policy. Coca-Cola is also a leading plastic polluter, yet its annual revenue is £25,000,000,000. (Ethical Consumer).
Pepsi is also linked to child labour, low wages and worker exploitation and is known for its aggressive marketing and lobbying strategies. (Shah, 2016). However, according to PepsiCo (owners of Pepsi), in 2022, they were recognised as one of the Ethisphere's World's Most Ethical Companies with their procedures and policies. (PepsiCo, 2022).

As a result of businesses such as the above misleading, consumers in America no longer believe a company when it pleads sustainability. Businesses that make no sustainable efforts and, instead, for marketing purposes, portray themselves as environmentally friendly. This act is known as Greenwashing – deceiving consumers by making them believe differently about what something is, for example, by stating products are eco-friendly when they are not. (Edwards, 2023).

Should CSR Reporting be Mandatory or Voluntary?
In 2019, 200 US CEO members of the business roundtable, including Apple and Pepsi, stated their purpose…committing to serving all their stakeholders, not just their shareholders. The motto is to be ethical in business. There is a shift in the world of SCR, showing the firm's intentions to tackle issues such as carbon emissions, child labour, paying workers fairly and sponsoring community events. According to KPMG'S Survey of sustainability reporting has shown society has become aware of CSR through education which has become an interest and has grown with now an expectation from consumers for businesses to report. In 2020, 96% of the 200 largest companies worldwide reported on their sustainability performance. An analysis suggests mandatory CSR reporting could have huge capital market benefits. However, the risks are well-structured reporting rules. Criticism of CSR reporting is that the choice is entirely voluntary. Making it mandatory would force firms to take part. The effects of compulsory CSR reporting can be stakeholders using the reports to order and change companies to reduce pollution and purchase ethical source material. Stakeholders also have the opportunity to know all risks the company entails and could refuse investment. (Kilfoyle, 2022).
The evidence above shows that businesses have followed many different strategies. However, it's evident to see change is happening. In April 2015, Wales introduced a new law - The well-being of future generation act - encouraging a change to benefit the planet for future generations. The act enables communities to work together to improve the environment, society, economy, and the culture we share. The aim is to benefit the people and the planet. (Welsh Government).

Below are the aims of the acts, a legal obligation brought to Wales. (The well-being future generations (Wales) Act 2015).
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Image retrieved from the well-being for future generations (Wales) Act 2015). https://resource.download.wjec.co.uk/vtc/2020-21/el20-21_8-8/eng/el20-21_8-8_06.pdf.  









Conclusion

Mandatory CSR reporting would make a positive change for the future generation. The hostile being it would cost to make the change and to commit to a sustainable future. Where does the priority lie within how a business owner perceives the purpose of their business? Greenwashing takes place when CSR reporting is voluntary, as proven above. Can voluntary CSR reporting be successful, or will CSR reporting practises become mandatory for the greater good? It again screams similarities with the scenario of Friedman's theory of making money for its shareholders or Freeman's stakeholder approach. The right decision would be for CSR reporting to be mandatory to protect the planet and the people for there to be a future.  
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