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	Student Number
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	Student Name
	Edwin Akaolisa

	

	Website Chosen 
	

	Insert hyperlink to website
	https://www.cleanersoflondon.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads very fast. The layout is simple and easy to navigate.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website has many sub-pages, including “Services, “About Us,” “Contact,” with others. A navigation bar at the top of the page lets users quickly move between different sections.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking via the webpage. There’s a “Book now” button that takes you straight to the form. 


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website needs to Improve pictures visibility. Optimise page loading by compressing images and using efficient code.




	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:  The webpage appears pleasant, friendly use and easy to navigate around. Whereas, mobile phones, it might look different because of design adjustments, such as stacked content and smaller images.



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website usage of imagery, video and colour breakdown.
Imagery:  To show service in motion and (before / after) on completion of the job.
Video:      Are for promotional activities.
Colour:     Are for readability.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, I search through the website and did not find an obvious online live-chat tool.
This might affect enquiries about the product and services.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links I would rate them below average. They lack of interactive online services. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Exploring the company’s website, services they render to their customers is excellent. Their service descriptions appear to be well detailed and customer friendly.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: In line with the website reviews Trustpilot rated Cleaners Of London Excellent.
The review is up to date according to Trustpilot.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Service presented high quality by themselves according to their website.
Base on their features, services and reviews I can recommend them to friends and family members.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:Yes prices are made clear to customers. After comparing prices with other cleaning companies I agree that their prices reflect with the quality service displayed.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1  “end of tenancy cleaning London”

	
	2. “domestic cleaning London”

	
	3.  “house cleaning London”

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, according to google search engine on domestic cleaning London (cleaners of London) is in 4th position.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: I strongly believe that websites are still highly relevant in modern UK business.
They act as a central hub for customer interaction, provide key details, enable online purchases, and strengthening product identity. Their accessibility helps businesses to link with more people around the clock, enhance marketing, customer support, and a competitive edge.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I have chosen Dominion deep cleaning limited website as a case study.
They need to improve on the pictures and short videos they upload in their website.
This can help them attract more customers, and significantly increase their sales potential.
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