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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Going on the website it takes a few seconds to up load the website and it was very quick and easy and interactive website. It is important for the users to load the page very fast as if it is takes more than five seconds this web site will lose the customers.
but that doesn’t tell the whole story about overall performance


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it has many sub-pages and is well-organised, making navigation easy for prospective customers. The homepage includes a directory with pages for classes timetable, events, on-demand, courses (with sub-pages for Beginners, Pregnancy, Ashtanga, Pilates, Mum & Baby), about teachers, FAQ, pricing, contact, etc. There are also dedicated pages.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yoga Reading’s site offers a pleasant, clear, and functional experience without heavy design elements, focusing on clear information presentation. The simple, user-focused design aligns with a yoga studio’s calm vibe. Assuming a responsive layout, it likely performs well on both desktop and mobile, possibly simplifying navigation on mobile with more scrolling and a simpler layout.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Add breadcrumbs on sub-pages for orientation, simplify the top menu by grouping similar items, ensure consistent CTAs, make the mobile design responsive, optimise image sizes, include a site map or “Explore all” page, and add internal links from event pages to booking or class details.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: Assuming the site uses a responsive layout (as is common and recommended for this type of site) it is likely to perform reasonably well on both desktop and mobile devices. On mobile it may simplify navigation and layout to accommodate smaller screens, though this may involve compromises such as increased scrolling and a simpler layout compared to desktop.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website is easily access to users and is simple to perform and find activities.
The website is clean and colour balanced with very minimum colour palette with natural back ground with white or very light back ground and overall with the light colour tone and attractive and when you look at this feel calm to the eyes.
Also used black and white letters and made it easy to read and follow. It is well proportion coloured web site.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The site does not have a visible live chat tool. Instead, it offers a contact form, email, and phone number for communication. These traditional methods are reliable for questions about class scheduling, bookings, pricing, and online classes. Given the studio’s small size and likely small team, these simple contact options are practical and easier to manage than a 24/7 chat system.


	Question 2d – How effective are the social media links on the website?


	Answer: Yoga Reading’s website has “Follow” links to Facebook and Instagram on the homepage which lead to their public social media pages, allowing visitors to easily connect with them on those platforms. This setup suggests the studio understands the importance of social media for ongoing engagement, providing updates on classes, events, and more. The links are prominently placed, ensuring visibility without needing to search through contact pages. Additionally, a social media presence can build trust through photos and comments. 

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Yoga Reading’s website is user-friendly, featuring a clear main menu with services like classes, courses, events, on-demand videos, pricing, and contact options. Each category has a dedicated page with detailed information. Call-to-action buttons facilitate booking and purchases. Contact options include a form, phone, email, and studio location.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The Testimonials page is still active, but many entries don’t show dates, making it unclear how recent they are. An external directory lists reviews from 2022 with a 4.9-star rating from 31 reviews. Some reviews are a few years old, creating uncertainty about the current experience at Yoga Reading.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Yoga Reading communicates their services well with easy navigation, clear descriptions, visual aids, consistent calls to action, and specific pages for each service. New visitors can easily grasp the studio’s offerings in just a few clicks.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The website clearly lists various options like drop-in classes, class passes, memberships, and online packages, detailing costs, inclusions, and restrictions. Prices are also available on course pages and booking prompts. The pricing reflects the quality of service, with high-quality teachers, flexible delivery options, and a professional environment. Smaller class sizes and a welcoming atmosphere enhance the premium experience. The studio maintains transparency, aligning with its community-oriented approach, and offers reasonable prices for a well-run yoga studio.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.yoga

	
	2.reading

	
	3. classes

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when you search “Yoga Reading classes,” Yoga Reading’s website appears in the top results. The site is well-indexed, showing its offerings, timetable, and pricing, making it relevant for such searches. However, for more generic searches like “yoga Reading,” other studios or directories might appear higher. Rankings also depend on user location and search history. Other yoga providers or gyms in Reading may compete for similar searches. If you search specifically for “Yoga Reading” or related terms, the website is likely to be near the top. For broader searches, its position may vary. I can run example searches to show its visibility. 

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: In 2025, websites are still the main hub for businesses to showcase their brand, products, services, and contact details. They offer a single source for potential customers to check opening hours, pricing, class schedules, or product details. Social media, directories, or marketplaces often link back to the website for comprehensive information. For Yoga Reading, the website is where customers can view class timetables, book sessions, purchase passes, or access on-demand content. Without a website, the business loses this centralised hub. A professional website signals legitimacy, reassuring customers of the business’s reality and reliability. High-quality design, testimonials, and clear pricing enhance perceived professionalism. Websites improve search engine visibility, ensuring access for those who don’t use social media or prefer desktop browsing.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer:  A small chat widget on the website, often in the bottom-right corner, allows visitors to ask questions in real time. It can be live-staffed during business hours or use automated AI/bot responses outside hours. The widget could be integrated with FAQs, class bookings, or links to relevant pages. It enhances customer engagement by providing immediate answers to quick questions like, “Is tomorrow’s Vinyasa class full?” or “Which pass is best for a beginner?” Currently, visitors must email or phone, which introduces friction. A chat enables immediate responses, supporting conversions by encouraging visitors to book classes or buy passes immediately, reducing drop-offs. It also improves user experience across devices, especially for mobile users who prefer typing questions.
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