Task 3 – Source Evaluation Template 
Student Details
Name and student ID: Rafael Christopher Rojas Bernal. 2539228
Topic chosen: The use of social netwosks to promote business” (focus: My experience as a promotions recipient).
Title of source: The Impact of Social Media Maeketing on Customer-Brand Relationship.
Author(s): Singh, R. And Singh, S.
Year published: 2018
How did you find this source?
I Found this source by using the UWTSD Library Serch database and typing the keywords “social media marketing customer relationship”.
Why did you choose this source?
Is it relevant to the topic? Yes, It analyzes how social media promotions directly affect the customer`s perspective and their relationship with a brand.
Is this a useful article? Yes, It explains why consumers engage whit online promotions, specifically highlighting how electronic Word of Mouth (eWOM) and user reviews build trust between brands and consumers.
Is this an academic source? Yes. It is a peer-reviewed academic research article.
When was it published? Is it recent enough? Why?
This source was published in 2018. It is recent enough because the fundational psychological factors of customer-brand interaction on social networks remain identical today.
Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are R. Singh and S. Singh. They are university researchers and experts specializing in digital marketig and e-commerce behavior. 
Reliability
Is the source reliable? Why? I believe this source os highly realible because it is indexed in official academic databases, has undregone a rigorous peer-review process, and is backed by verified empirical reserch data.
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3.5 to 4 - Minute Presentation Structure
Introduccion of the topic and source
Hello everyone. Today I am going to present my task three. My topic is the use of social media to promote businesses. I want to talk about my own experience. I receive many ads on Instagram and TikTok every day. The academic source I chose is an article called: “The Impact of Social Media Marketing on Customer-Brand Relationship”.
How did you find the source
I found this source using the UWTSD Library Search. I typed the keywords “social media marketing customer relationship” to find it.
Source Evaluation - Relevance, Date and Credibibility
This source is very relevant. It explains how online promotions build trust. For example, in their study, the authors show that positive comments from other user, called eWOM, make a promotion more effective. The article was published in 2018. This is recent enough because human behavior on social networks is the same today. The authors are R. Singh and S. Singh. They are university experts  in digital marketing. The source is very realiable because it comes from and official university database and it is peer-reviewed.
What was the difficult thing?
Finally, I will share a short reflection. For me, the most difficult part of this task was searching the library database. There are too many articles, and it took time to choose the best one for my experience.
What did you learn
However, I learned two important concepts.
First, on a practical level, I learned how to use academic filters like peer-reviewed sorting to find high-quality papers in the library database. 
Second, on a theoretical level, I learned that promotions are not just random ads. They are strategic tools designed to create customer engagement, build brand trust, and influence our buying decisions.
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Thank you very much for lisening to my presentation. If anyone has any questions or comments, I will be happy to answer them.

