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	Background/Rationale

	The research methodology workshop is a requirement of Part II of the MBA - the dissertation and is assessed prior to the start of the dissertation. Student must pass this assessment to commence the Dissertation. The workshop is designed to inform you of the methods of research for your chosen dissertation topic. It is essential when embarking on research to choose a research topic and design a framework that provides a clear structured approach to research, recognises the research process, the time scales involved and skills and knowledge needed to choose the best method for that research. 

The assessment of the Research Methodology workshop will require the student to produce a viable research proposal that provides a persuasive and convincing argument for the research to be undertaken, clear aims and objectives and an understanding of research design and project management. The student will be required to submit an initial 2000 word research proposal.


	Learning Outcome

	On completion of this workshop the student should be able to:

1. Prepare a research proposal that provides evidence that the topic to be studied is worth addressing; that the way the proposal addresses the topic is both appropriate and feasible in terms of intended activities, outcomes and resources and thus establishes its importance to both academic and professional communities.



	Requirements 

	Students are required to produce a 2,000 word maximum Research Proposal.

Blackboard 

Students should submit their Research Proposal to the Assignment Blog by the required date and a copy of the submission should also be submitted to Turnitin.


	Key Objectives

	1. Choose a research topic and discuss your research rationale

2. Present key literature/key issues/debates (Contextual issues) and references
3. Discuss your research aims and objectives and research question

4. Discuss your chosen/proposed paradigm and methodology
5. Evaluate the advantages and disadvantages of your methods

6. Present and evaluate effective methods/tools for data collection.

7. Discuss resource implications and needs (costs/time etc)

8. Present a time plan for the research process
9. Bibliography
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	Assessment Criteria
	Indicative content
	Contribution %
	Mark Awarded

	Provides a persuasive and convincing research rationale and aims and objectives and, identifies the context, boundaries and ethical and resource considerations of the research.
	1. Academic Focus and Research Rationale 

a. State you chosen topic of research

b. Define the context, boundaries and ethical considerations of your topic

c. Provide a justification for your topic choice based on a review of previous research in the topic area.

d. Define the concepts and theory(theories) that will inform your research

e. State the primary research question

f. State the aims and objectives of the research.
	20


	

	Identifies the research paradigm and evaluates and justifies the choice of research methods.


	2. Research Paradigm and Method

a. Identify the research paradigm you will use to research the topic

b. Identify the research methods  that you will use to gather the data

c. Critically evaluate the advantages and disadvantages of the chosen  research methods

d. Summarise the limitations of the research
	25

	

	Understands the employment of data collection methods and can justify their use
	3. Data Collection

a. Select the appropriate data collection techniques for your topic

b. Identify the respondent population and sample if required

c. Explain how you will analyse the data collected

d. Specify the research limitations in terms of both reliability and validity
	25

	

	Evaluates the methods of analysis of data and how the data will be presented
	4. Methods of Data Analysis
a. Qualitative analysis 

i. Grounded theory

ii. Content analysis

b. Quantitative analysis 

i. Exploratory analysis

ii. Confirmatory data analysis
	20


	

	Identifies how the research is to be managed in terms of budget, time management and other resources.
	5. Resource and Time Management

a. Evaluate the resources needed 

b. Produce a time plan for the research

c. Budget considerations
	10
	

	TOTAL
	
	100
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