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The willingness of some artists to draw attention to their own fragility in their work is contrasted by the willingness of advertisers to create myths around sexuality and perceived invincibility through use of stereotyped images to promote the sale of perfume fragrances.
Paco Rabanne Invictus Aqua Video (2018)
Key Aspect 1 - Denotation
At the denotative level, the advertisement for the Paco Rabanne Invictus Aqua fragrance uses the image of Australian Model and professional rugby league footballer, Nick Youngquest entering a crowded sport stadium through the players’ tunnel, surrounded by paparazzi. Naked to the waist, sporting a honed physique and tattoos, Younquest is attended by ‘Nymphs’ or maidens heralding his entrance clothed with little but silken sheets. Background rap music accompanies the entrance, along with loud cheering from adoring fans. Younquest points to the sky with both hands, causing statues running towards him across the playing field to shatter. The name of the perfume fragrance appears above him. A ‘nymph’ points at Younquest with adoring looks, as if selecting him, whilst gods strike the ground with staves to summon the stars to fall and decorate Younquest as he leaves the stadium carrying a trophy on his shoulder. The trophy provides a symbol in the recognisable shape of the bottle which contains the fragrance product.
Key Aspect 2 - Connotation
Rose (2022) asserts that the distinction between signifier and signified is crucial to semiology and draws attention to complexity of semiology in her analysis and comparison of visual methodologies and the slipperiness and arbitrariness of signs which are stabilised by the meaning that give sense to them. The meaning or intention created by the sign and decoded by audiences in the Invictus Aqua advertisement is assumed to be that handsome, fit young men wear this fragrance and by doing so they will be incredibly popular, enjoy the invincibility of the gods, be successful at sports, and attract the attention of beautiful women. Rose also points out that semiology focuses in detail on images rather than their audiences draws attention to the importance of explaining what has already been assumed.
Key Aspect 3 – Mythology
Drawing on Greek mythology, Invictus refers to the unconquered, unsubdued or invincible (Harper, 2022). The use of existing mythology to create a new system of significance around this fragrance is explained by Williamson (1978, P.43), who refers to the essence of all advertising being the selection of elements, things, or people to re-arrange them into a myth around the product in order to conceive the intended ‘new world’ through the advertisement. Williamson further comments on the function of an advertisement being to create a differentiation between products of the same category by providing the product with an ‘image’.
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