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Cultural and social forces in new markets and their impact on marketing activities and consumer buying behaviour-the case of KFC's  in Asia.











Introduction
Background to the research topic
Harland Sanders, who was born in Henryville, Indiana in 1890, is known for creating Kentucky's first fried chicken. After working several jobs, he was able to purchase a filling station, motel, and cafe in Corbin, Kentucky. Sanders began experimenting with different spices to flavor his chicken, which passengers love, by first serving food to commuters at the dining table in the living quarters of his service station, due to the fact that he does not have his own restaurant, and this is why Sanders began experimenting with different spices to flavor his chicken, which passengers love, moving across the street to a motel and restaurant, he managed to accommodate 142 people famous for his restaurant, his fame growing quite rapidly. The restaurant was launched for the first time in Duncan Hines' journal "Adventures of Good Nutrition" in 1939..
(Alim Udin Malik, Mohamed Jehangir, and Sidra Khalid, 2009)



Аim and Objectives 
The company's in-depth research and studies have been used as strategies and market research in Asia. Developing ambitious goals and objectives by increasing its share of the fast food market leads to an annual improvement in profits to finance the company's growth, and return on investment profits for owners, so KFC achieves these goals using this internal strategy and increases its market share for fast food.
The annual improvement in profits to finance the company's growth, and the return on investment returns for owners and franchisees, and this is how KFC achieves this. (Kotler, P & Armstrong, M. G. 2010)


The aim of the study is to understand how effective are the strategies used by KFC for a product, based on which customers will enjoy and return to buy again, what will be the benefits of their strategy and how
consumers respond by obtaining a quality and hygienic environment, using a corporate strategy to increase retail outlets . (Kotler, P & Armstrong, M. G. 2010)




Rationale for choosing a Rеsearch a topic 
Many businesses continue to struggle for survival and stability, changing their workforce over time. 
KFC manages to grow in its market with each passing day; as a food market, it will always be a growing market because the population is constantly growing, that has an impact on the development of emerging markets to be one successful leader, for example, they have increased their market share in Pakistan. Following different tactics, in terms of the products, prices, placements, or promotions, market expansion is aimed at new product users, explains the use of new products, and the usability of the information that could identify.
Many business owners struggle to cope for survival and consistency, changing their workforce over time. 
KFC manages to grow in its market with each passing day; as a food market, it will always be a growing market because the population is constantly growing, which has an impact on the development of emerging markets to be one successful leader, for example, they have increased its market share in Asia. Following different tactics, in terms of the products, prices, placements, or promotions, market expansion is aimed at new product users, explains the use of new products, and the usability of the corresponding product.
KFC advertising can be seen on billboards, and you get another chicken burger. And after a month like Ramadan, a Rs. 500 agreement is made that says everything you can eat gives you an endless amount of burgers and chicken. 
KFC clients are lured by descriptions of the product's quality and characteristics, and they plan to try the product once. In this case, promotional activities play a role; promotions are carried out efficiently, and people will try the product; lower prices lead to efficiency, and six people will switch from other brands to KFC. 

KFC has been successful in attracting non-consumers of the product and brand, such as non-believers, and is widely regarded as the most famous fast food company in the world.
Literature review
As multinational corporations enter emerging markets, they must decide how far they are willing to go in order to localize their offerings. Is it necessary to make changes to the existing product in order to attract customers in these markets? Or should they start from scratch with a new business model?
KFC is a new taste and a new experience. It was a place where residents with spending money could go to celebrate a special occasion. Despite customer complaints about food, KFC has made steady progress as its own KFC brand and a number of other brands in the country,
A small mistake in corporate ownership hinders the implementation of such a strategy in the company that will be built ( Su KFC China in 1989)





SWOT Analysis

Strengths - A company like KFC is a well-known company and boasts many strengths, including a global presence, unique menu options. The trade secret behind this delicious KFC chicken - is an "original recipe with 11 herbs and spices" - which remains a secret.( Frue, K., 2022)

Weaknesses - KFC suffers from common shortcomings as a fast food restaurant, including serving foods with a fairly high fat content.
The menu is high in fat and calories - and easily exceeds your daily calories by eating a few pieces of chicken, French fries with KFC and lots of extra calories ( Frue, K., 2022)

Opportunities - KFC offers us large portions at a low price and people love this menu. People will always be attracted by these unique tastes and time to take something cheap and easy for dinner ( Frue, K., 2022)

Threats - The problem is competition. Despite its popularity, KFC does not have this monopoly on fast food. In many ways, their competition is not even close. That is why we need to compete with older and middle-aged people in the crowded industry and take more care of our health than ever. The public takes health into their own hands, understanding how fast food products are made, how many calories are in each option, and seeing through elusive advertising language. This is a great move for consumers, but it makes companies like Kentucky Fried Chicken quite nervous. (KFC Marketing Strategies, 2022)
The philosophy of KFS is to pursue the goal, its clients to be
satisfied with the menu, which the company takes into
account the needs and dishes of the client, depending on its
culture of food, religion and geographical location.
The concept of KFC is not to find the right customers, but the
right products for customers.
KFC regularly conducts research to study the needs of the
client and the changes that occur over time. KFC works in this
direction to improve the menu and make changes if the
clients needs have changed over time.

A certain group of people covered by the segmentation market, which
is determined by general needs and preferences.
Market segmentation
KFC's market segmentation is divided into geographical,
demographic, psychographic and behavioral basis.
Geographical is divided into markets by different geographical units, including countries, cities, states. KFC trades internationally and has outlets in various countries. KFC succeeds and sells its products according to the different geographical needs of customers around the world

 The geographical location is mainly taken into account
or region of the country when preparing a menu or using
certain products.
Demographic
Dependence on the age group of the population in this
region.
Psychographic Segmentation is divided into different groups in the market, covering the lifestyle, personality or characteristics of the social class.

Behavioral Segmentation Using behavioral segmentation, the market is divided into groups based on attitude, consumer knowledge and usage, and KFC segments the market based on taste, quality and price. (Philip, Кotler,2008)


Marketing is comprised of 4 P's.

Production
Prices 
Promotion 
Decision 


Production:
KFC handles chicken products quite well and is known for its unusual chicken products, which is why KFC is known as a world master of chicken. KFC focuses on Asia and the East because it sees people as chicken items entering the corporate sector as a result of the popularity of their chicken items. KFC offers a variety of chicken products.




Pricing:
KFC helps maintain the many focuses in the brain by evaluating in their articles, comparable to the way they receive a strategic plan for a basic cost value. The valuation of the item includes state fees and extraction obligations, but then they come to a certain step to calculate the price of their items. The cost of KFC items is a bit high compared to the business segment and is also good for the guidance of their items.
Promotion:
 For any type of business, progress is important, or at the end of the day, you can say that progress is the key to progress. In this case, you hand over your item at the perfect time. KFC is making progress in this business because it is important and huge progress to use them as a real source of advertising is the most important thing, using the media, newspapers, for promotion. upcoming item notifications.



Placement
KFC is concentrated as a place to eat, which is understood and located in the territory of Porsche, the level of payment of the general population is higher than the level of the working class. Thus, the price of KFC items is high for the item manufacturer in the neighborhood.

Methodology and methods of research 

The survey method was conducted in India and Malaysia. Around 30 informants gathered and the following criteria were used using the Google format, such as living in both countries, all of different ages and genders, nationalities, all had heard of KFC and bought at least once. food before presenting their views on growing satisfaction in section B of the Google form, using  a method such as primary and secondary data were gathering. Primary data were collected from online questionnaires that are valid, reliable and unbiased data from a representative sample of respondents. The questionnaire was presented using Google and we were able to distribute it through a platform such as WhatsApp, and the link was provided to each respondent in 12 questions were included in the form of a questionnaire designed to measure consumer satisfaction with KFC goods and services .Accessibility, reliability, validity and ethics
The annual report is conveyed to the CFS online and made publicly available. As this is the company's report, it is supposed to be a reliable source to use. 
The study collects data in two aspects: primary and secondary. Because the documents used do not include any personal details, this is anonymous and harmless data. This study will rely on the company's official annual reports, which will be used accurately. Furthermore, the questionnaire used in this document was collected anonymous online and did not collect any harmful information on individuals.







Research planning 
A planned survey shows that 75.7% of customers know KFC well after following social media platforms such as Facebook, Twitter, Instagram and YouTube. KFC uses this social media to spread and update the latest information, keeping its customers up to date in real time. According to (Ahmed & Zahid, 2014), social networks help the brand stay in touch with its users. Consumers, who make up about 12.10%, know KFC from other groups, such as family, relatives and friends, billboards and childhood acquaintances, trusting the recommendation of their closest person and being the first to prove that they are trying KFC products, this study reveals what they think about their health and thus whether KFC should include all types of healthy food in the low-calorie menu, as people are concerned about their health and prefer to buy healthier food, this study shows us that (34.8%) visit KFC only once a month and such a situation forces them to rarely visit KFC, about (20.9%) who buy KFC 2 to 3 times a month. This reveals how KFC is quite famous in fast food restaurants in Malaysia and India.
(Lim, Kee, Teoh, Low & Ong, 2019).




Recommendations:
Planning plays an important role in KFC Corporation, which is what is expanding and expanding KFC's business around the world. With excellent products and the ability of KFC to provide its customers with new and fresh products, KFC is able to maintain its success for a long time and
term. This is the cooperation between each department
as well as product development, food safety and ensuring high quality.
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