Introduction
In this essay I will be exploring trailers and how they were initially conceptualised and how important they are in advertising a film to an audience, which trailers are good and which are bad and also how a trailer is made. This will help me as my applied storytelling is about re-editing shows into trailers of different styles namely horror I believe that doing research into trailers will help me get a better understanding of how to remove parts of a film to there most quintessential elements in order to build a narrative which can be used not only in making trailers but is also helpful for removing faff from a film. By the end of this essay I’m a hoping to have a better understanding of the history and ideology that goes into constructing a trailer and to have a clearer idea of what I want to include my own trailer.

History of trailers and why they were made?
I believe that it is important that I first begin my adventure through trailers at how they were first established as to understand how to make a good trailer I believe that we must go back to the roots of where trailers began and why they began. There is actually a specific year that trailers could be traced back and that is 1913 however this wasn’t a trailer for a movie it was actually a trailer for a broadway play called ‘Pleasure Seekers’ and was commissioned by the advertising manager of the Marcus Loew theatre named Nils Granlund, this was noticed by other film theatres around the same time and was implemented between screenings back when theatres used to play features on a continuous loop. This was then latter exemplified by a man named William Selig who noticed the popularity of serials in newspapers so he decided to work on bringing one of these serials to the big screen called ‘the adventures of Kathlyn’ which was a 13 part serial however each episode would end with a cliffhanger and then a trailer for next weeks episode probably the most famous example of these serial trailers was the first adaptation of ‘Batman’ in 1943. From approximately the 1940s to the 1980s the National Screen Service (NSS) held a monopoly over the trailer making world this is where the stereotypical old fashioned trailer comes from mainly just clips from the movie with a narrator explaining of thrilling and exciting a film is to try and entice people to go and see the film the NSS’ power came from how all the major studios all partnered with them to make their trailers. However during the 1960s people were starting to get bored of these types of trailers that were being shown for films and instead more artistic ways of advertising were explored for example the trailer for ‘Psycho’ and ‘Dr. Strangelove’ but these were more or less anomalies that rejected the idea of the stereotypical trailers and these types of trailers never became the norm. It was the release of 1975s ‘Jaws’ that changed movies and movie trailers until today rather than being localised to certain areas the trailer for Jaws was nationwide and the modern trailer style was born with the usual slow score at the beginning and the typical Don LaFontaine narration these types of cliches have become the norm as well as the sound clip from ‘Inception’ these modern type trailers are very standardised nowadays and it seems like these types of trailers are here to stay for the foreseeable future. I think this section helped me to gather different ways that trailers have been edited throughout history and why decisions were made for why they evolved to what they are today I think there are examples of more fun ways to express trailers however I can definitely see the demand for typical trailers and why they ended up this way.

What is the editing process of trailers?
First of all some trailers start being made before the film has even been fully shot and finished according to Jeff Gritton, who is a trailer editor for films such as ‘Up’ and ‘Coco’ he said “Sometimes we’ll start on a trailer before they’ve even started filming,” elaborating that they would just look at the script or when the company sends over hours of footage they start to structure how the trailer is going to look, however I don’t have the luxury of doing that as I am just going to be redoing series’ into different trailer styles however I can say I do have examples of me doing this as when I was working on a stationary camera film called ‘Blind Eye’ due to weather a lot of shots had to be taken on different days so in those in between days I decided to try my best to at least get some of the shots finished to how I think they should look in the final film, I also had to make a fake CCTV overlay so that meant that I could see what it looked like even if the all the footage wasn’t yet collected. You can see further proof of trailers being edited before films are completed when you recognise a seen from a trailer that is cut from an actual film usually a joke. According to Trenton Waterson a former Marvel creative executive “Marvel’s marketing team would call three or four trailer houses” meaning that many different trailer companies are commissioned to make a couple of test trailers then out of those a company will pick one of them to follow through with and then that trailer will make all the video advertising for the film.

Does the trailer make the film?
The ultimate goal of a trailer is of course get the most amount of people to see the film even if a film may not be a blockbuster made for a casual audience according to Bill Neil who is an editor at Buddha Jones who are the forefront of modern trailers:

“What’s exciting about the movie, what’s the best possible version of it, because it’s not fully formed yet. We get inspired by that idea, and that’s what we work off. When the movie comes out and it’s not so great, well, we gave it our best shot.” Bill Neil

I think that this is a really interesting quote to analyse as it does relate to question of does the trailer make the film, the trailer company already start to gather preconceived ideas of what the trailer would probably look like before the film has finished filming. Another thing he mentions is that if the film is not good then it’s not their fault as they tried their best and I think this is an interesting point as it is almost impossible to tell if a film is going to be good just by watching the trailer or it’s sometimes difficult to tell if it would even be a film a person would enjoy, which I think means that most trailers that leave no impact fail at what they are trying to sell you. So to answer the question of if the trailer makes the film I think it depends if a film is worse than the trailer made it out to be then yes I would say the trailer did make the film as it’s the reason people went to see the film however if a film is a good and the trailer is bad it most of the time doesn’t matter because people won’t remember the trailer after they’ve seen the film.

Conclusion
In conclusion I found this essay deep dive quite interesting because of the history of trailers and just how trailers are made I think this will be helpful when I make my trailers for this project and any future projects I may have to make a trailer for or at least a teaser for it such as a music video. I think that’s it is misunderstood how important advertising is in films and how much it influence what types of films that mainstream media enjoy.
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