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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both computer and phone. Pages load in around 3 seconds or less (depending on your internet connection of course), the Navigation is fast and responsive even when using filters


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, it does contain a few sub pages like hotel listings, guides, support pages, etc, customers can use the menu which is located on top of the page where they can find the categories 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can make bookings for flights, hotels, car rental, and more


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Because they offer so many types of bookings it might overwhelm new users, I believe that adding a specific page where they can advertise the rest of the services they offer can make the experience a little less overwhelming 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: the site looks professional and is visually appealing. On phones the layout changes a little and it shows less filters and bookings, you do have a smaller screen so it’s nothing too unexpected 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: They use high resolution and high quality images of hotels or any other accommodations, they don’t use a lot of videos, they keep it pretty simple, the layout of the site is mostly focused on giving you information about the place with some visual support


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Yes, they have a live chat feature, for some users it might be a little tricky to get there but it allows you to ask the support questions before you book a reservation and it even allows you to get in touch with the property owner though its not always a instant process


	Question 2d – How effective are the social media links on the website?


	Answer: Personally I couldn’t find any section regarding their social media links, but you can find their Facebook page and Instagram page by searching on google “booking.com social media”


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: Booking.com displays the services they offer quite clearly, flights, accommodations, car rentals, attractions, on the homepage page each section lets you decide the date and time you want to make the reservation and the number of people 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Each accommodation has a Review Score and written reviews left by other guests, they include the dates, the numbers of guests and pros and cons about the place 


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Booking.com is a very known website which people already know and trust, they also keep that trust by using verified reviews, trust badges, and they also give a lot of details about the accommodations, I would recommend it for the trust they already established in the booking world 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, you can see the prices per night, including taxes and any other fees, they are clearly shown and easy to understand


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hotel Booking

	
	2. Plane Tickets from ** to **

	
	3. Hotels in (City)

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, most of the time they are in the top 5 results


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Yes, absolutely, websites are still one of the fastest and easiest way for businesses to get visibility constantly and they also make it so everyone can access any service from anywhere in the world without having to personally go to a location, a lot of people use websites to check and compare reviews, offers, prices, and make purchases and bookings. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend reducing the number of offers they have on the home page, even though the first thing you see will be the field where you select where you want to go, how many people will come and all, if you scroll down just a bit you will see a lot of buttons and offers which can make feel a little overwhelming, a specific page for those offers and sub pages would be a great way to make it easier for new users to navigate all the offers they have
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