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	Evaluation Respond to each question  

	 
Section 1 – Usability 
 
(75 words maximum for each answer) 

	Question 1a - How quickly and easily does the website load?  
 

	Answer: The website loads very quickly. The homepage appears within seconds. Menus, images and booking systems load smoothly without any freezing issues. This makes it easy for users to start browsing straight away. 
 

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  
 

	Answer: Yes, the website does contain sub pages. ie contact, corporate events, food and drinks, gift vouchers and book now. These help sectioning off all the necessary information and allowing the customers to easily locate what service they need using the navigation bar.There are also clear buttons and menus that allow users to quickly move between pages and find the information they need. 
 

	Question 1c - Can a customer make a booking via the webpage?  
  

	Answer: Yes, customers can make a booking directly through the website. There is a clear “Book Now” button that allows users to choose their location, date, time and number of players. This makes it easy and convenient for customers to book a bowling lane online without needing to call or visit the venue. 
 

	Question 1d - What improvements could be made to the usability of the website? 
 

	Answer: The usability of the website could be improved by simplifying some pages and reducing the amount of information shown at once. Adding a clearer search feature and quicker shortcuts to popular sections like booking or prices could also help users find what they need faster. This would make the website easier and quicker to navigate. 
 

	Section 2 – Pleasure – Customer Experience 
 
(75 words maximum for each answer) 

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer?  
 

	Answer: The website page is very pleasant. It contains a variety of images,  bright bold colours, its very eye catching. There is a slight difference in looks with the webpage in 



	comparison to mobile version. The mobile version is obviously on a smaller screen so all the sub pages are accessible on the dash sign located on the right side of the  page whereas the webpage is all on the front welcome page. 
 

	Question 2b -  How does the website use imagery, video and colour?  
 

	Answer: The site uses high-quality, vibrant photos of families and groups to create an energetic atmosphere. The bold red, white, and black colour scheme reflects a classic "American Diner" theme. These bright colours help call-to-action buttons like "Book Now" stand out, making the site feel fun and visually engaging.
 

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service?  
  

	Answer: Yes, the website uses a virtual assistant bot. It is effective for answering basic FAQs about prices, opening times, and booking changes instantly. While it isn't as personal as a human agent, it provides quick 24/7 support for simple customer enquiries.
 

	Question 2d – How effective are the social media links on the website? 
 

	Answer:  
The social media links (Facebook, Instagram) are clearly placed in the footer. They are effective because they lead to active pages showing real customer photos and current deals. This helps Hollywood Bowl build a community and shows the "real-life" fun of the venue.

	 
Section 3 – Perceived Value 
 
(75 words maximum for each answer) 

	Question 3a -  How are the services offered by the company made clear to customers? 
 

	Answer: Services are split into clear categories like "Bowling," "Food & Drink," and "Parties" in the main menu. Each section uses icons and simple lists to explain what is included in each package, making it very easy for customers to understand the different options.

	Question 3b -  How are customer reviews made available? Are these up to date?  
 

	Answer: Reviews are often featured via Trustpilot links or on specific location pages. They are kept up to date to show recent visitor experiences. This builds trust by showing that other customers have enjoyed the service and facilities recently.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?  
 

	Answer: High quality is shown through photos of clean, modern lanes and "VIP" upgrades. I would recommend it because it offers a full "all-in-one" night out (bowling, food, and arcade) that is easy to book online and suitable for all ages.
 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices?  
 

	Answer: Yes, prices appear clearly once you select a location. The prices reflect the high-quality environment provided. By showing "off-peak" deals and "best price" guarantees, the company shows they offer good value for the premium experience they provide.

	Section 4 – Searchability 
 

	Question 4a - What three words would you type into Google to find this type of service?  
	1. Bowling 

	
	2. Near

	
	3.  Me

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites?  
 

	Answer:  Yes, Hollywood Bowl consistently appears in the top three results for this search in the UK. Their strong online presence and many physical locations make them a leader in search results.

	Section 5 – Reflection and conclusion 
 
(120 words maximum for each answer) 

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer.  

	Answer:  Yes, websites remain essential. While social media is good for ads, a website is a secure, professional "hub" where customers can actually complete transactions and find detailed, reliable info. For Hollywood Bowl, the website is vital for managing live lane availability and taking secure payments, which social media cannot do as effectively. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement?  
 

	Answer:  I recommend adding a "Live Occupancy" tracker for each center. Currently, walk-in customers don't know if lanes are free until they arrive. A real-time "Quiet/Busy" status would help people plan spontaneous visits better and reduce the chance of them being turned away at the door if it's full.
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