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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: it is quickly. It is loaded in less than 1 second. According to the website ideally loads with in (1 second) to (3 second).  In-text citation: (Sematext, n.d.)


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: yes, the website does have subpages. Hower, it is a lot, but Sub-pages contain all information about website. A prospective customer navigates subpages using web browsing actions and websites design elements.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes, customer can make a booking which allows them to schedule appointment/or book events. The booking via the webpage helps the customer to select the perfect time for the events without call or visit personally.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: the website presentation is good according to me it contains to many subpages.it makes difficult to navigate. Improvements to website usability to make it simple and efficient for users to achieve their needs.
In-text citation: (Martin, 2023)

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: webpage mobile phone and computer are different. Webpage in mobile phone opens vertically and have narrow space and font size is too small but in computer open widely large. Webpage on smart mobile phone navigate easily.
In-text citation: (Reversed Out Creative, 2020)

	Question 2b - How does the website use imagery, video and colour? 


	Answer: yoga reading website is good looking. They use light colour to attract the customer through visual communication. Images on the home page attract the people by emotion, capture attention about the product. People always remember visual appearance if it is good people remember and visit again the website.
In-text citation: (Skylarker - Atlanta Web Design - Skylarker website design, 2023)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the website has not any online chat tool. The customer only contacts by phone or email. If chat tool is on the website, it makes the website more effective. The customer can easily get enquire about the service in seconds or minutes.


	Question 2d – How effective are the social media links on the website?


	Answer: social media is the key point for market in present days. Social media links make any important impact on website. Social media allowing visitor to easily share their view about website. The positive review makes the website stronger in customers.  


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The company offered high quality service to the customers. They give information about every need of the customer on the website


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: customers reviews are very important for every company. Customer review always available in studio and online service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: the high quality depends on the teachers. All teachers are high skilled. I recommend to a friend or a family because service provide by the company is high quality and teachers are high skilled and mentally strong. They are always giving training to customer in proper way. The staff always remove obstacles during the training to make the place safer.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: The price for every course is clearly presented on the website. The price for every course is different according to the need for the customers. The price cannot reflect the quality of the service. The company has different packages on different courses to attract the customer. The company has chosen not include prices because they knew the needs of the customer. They knew that customer always check quality and prices on different websites.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.www

	
	2.Yogareading

	
	3. Co.uk

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: when types these words in google for website search the company website appears in the top ten websites.it appears on the top.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: yes, websites are still highly relevance in modern uk business. A website operates 24/7 allowing customers to find information, make purchase or booking products. The customer can make the trust on the company through their website design. Present days people make their buying decision online search. The company make clear information about their product on the website for the customers.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: The website has present high quality to the customers. The website has different type of courses, but they are not mentioned about the age group. The courses according to the age group gives good result. According to my suggestion the company may start some course according to age group. Every age group give some offer for the beginner to attract the customer. Present days customers are very clever; they are always check different websites according to their needs. If website shows that they give high quality service and offer on the certain courses people can attract easily.
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