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Introduction

In this reflective report, I will be reflecting on my experience in Swansea University. To do this, I will be using Gibbs Reflective model, to help analyse every element of my experience. “Gibbs' Reflective Cycle was developed by Graham Gibbs in 1988 to give structure to learning from experiences.  It offers a framework for examining experiences, and given its cyclic nature lends itself particularly well to repeated experiences, allowing you to learn and plan from things that either went well or didn’t go well. It covers 6 stages: description of the experience, feelings and thoughts about the experience, evaluation of the experience, both good and bad, analysis to make sense of the situation, conclusion about what you learned and what you could have done differently and then an action plan for the future.” (ed.ac.uk, 2019) 133






















Figure One: https://www.sheffield.ac.uk/ssid/301/study-skills/university-study/reflective-practice













Description

I undertook my internship in Swansea University’s marketing department. Upon my first few days, I was quickly registered as staff working as a Marketing assistant. Within the period of me joining the team, the department was already making preparation for the upcoming undergraduate prospectus. Due to the extent of planning a project like this entails, I was invited along to many different briefings and meetings. Within these meetings, objectives were set of what was hoping to be achieved, the response from last year’s academic prospectus and what could be improved this time around. My first initial task of the project was to develop a new prospectus course page pro-forma. To complete this, I had to look at previous course pro-forma pages, as well as introduce notes I had taken from any meetings. Once a set template was agreed on, from there I was able to start contacting the different colleges around campus to get an update on any new or revoked courses, and once contact had been made, I was able to make a start on typing out the different course pages to then eventually be sent for proofing. After this task was completed, my next responsibility of the project was managing the photoshoots. With every new prospectus, the university uses fresh faces of their students to star in their prospectus for that academic year. My first task was to advertise the opportunity throughout campus and to do this, I created posters with my email or alternatively, the University’s Facebook page. Although I received a number of emails, I used Hootsuite to answer the rest. After finalising the number of students, the next stage was to start planning scenarios and mood boards. The idea of these mood boards was to help give the team some inspiration on what we are trying to capture, keeping in mind the element of student life at Swansea University. The mood boards were a great success. Several weeks later when the photos had been finalised and sent to me, I then took responsibility of uploading these images to the Swansea University marketing toolkit. The idea of the toolkit was to help organise and manage the process of content marketing, using specific categories and hashtags to define each image. (weidert.com, 2019) As these images were then handed over the digital marketing executives, my task was then to start working on undergraduate content. Since also being a student, I was able to put down a lot of my own thoughts and ideas. The idea of this task was to think what a typical upcoming undergraduate would look for in a prospectus. The content of this relates to factors such as the local area, student unions, travel costs, accommodation information, travel costs around the city and so forth. After all my tasks around these projects were complete and sent off for proofing before publishing, it was then time to start looking at the postgraduate prospectus. This project entailed relatively the same elements although factors such as the students we used in photoshoots and content were more matured and of course, aimed at that particular age group. Just like the last, I completed these projects both within their time scales of 2 months each and with ease. 536




Feelings 

From the beginning of my time within the marketing department, I immediately felt at ease. Although a little nervous to put my skills to the test, I took every task in my stride and completed it to the best of my capabilities. The parts I found most challenging was firstly, the pro-forma template. Since last year’s templates were not ideal for the next prospectus, there needed to be a change and this meant cutting down a lot of the course briefs to approximately 100-150 words, as well as looking at ways to incorporate all other necessary information such different pathways and so forth. I originally found this quite stressful as it was a demanding task for a project so huge but I found with many meetings as the course of the project went along, it helped me to be able to get an understanding of the expectations of my team which really eased my mind. Although I like to think of myself as a confident person, especially in cases of people I don’t know, I found the idea of communicating with professional personnel and even students quite daunting, but once past the introduction stage and getting to grips with the task at hand, I was immediately put at ease and able to concentrate fully on the project matter. As a whole, I was treated just like another member of staff, given the same responsibilities as well as involvement in all the ongoing and upcoming projects which really did mean a lot to me, since I am trying to develop a career in marketing. 263



Evaluation 

There were many good parts to my whole experience. I was pleased to be registered as staff within my department, given a staff card and a key very quickly within the first few days of my arrival. I really enjoyed this as it gave me a sense of excitement to being there, and not just being treated as an intern. More good points to my experience was the tasks and responsibilities I was given. Although some were stressful, it gave me a sense of trust and capability to be able to carry out these tasks within such a huge and demanding project, one of the biggest platforms of communication for upcoming and graduate level students. Although there were some bad times, there were only few. I found that as I was completing these tasks, the way they were being presented or the process of them being done could have been different. Whilst working on particular tasks I found that some tasks would have been made easier if more communication had been done such as a meeting for one particular task.  


Analysis

When analysing the good and bad situations, I find it useful to ask myself why some things worked well and why some things didn’t. I found that my confidence levels were high which resulted in my contribution to be high as a result of such a warm welcome and feeling like I was truly apart of the team. Since it was a new environment, and knowing that there would be demanding tasks on hand, the steps my co-workers took to settle me in really laid the foundations for my time within the department. I found my tasks and responsibilities went well and were handled brilliantly was a result of the communication levels throughout the office and department as a whole. It made me learn that communication done in the right way and expressing all thoughts and feelings as well as keeping all co-workers updated with any changes really makes for a functional workplace. Although, there were times where I had to sit back and ask myself why the bad experiences happened. The blips in the road were purely down to lack of some meetings on particular topics, which can leave the editor, in this case myself, feeling a bit lost if not feeling very optimistic about the task at hand. 


Conclusion

I have definitely learnt a lot from my experience in Swansea University marketing department. I learnt that I am able to communicate effectively and professionally to different people that I work with, as well as outside personnel such as students, or other intermediaries to the project. I have also learnt that I am effective at taking on tasks I am presented with, even if I am a bit unsure of them, I always put my hardest working foot forward. Although I am confident I did everything I could to the best I can, I recognise that at times I could have made certain times more positive for myself in regards to tasks I found difficult or wasn’t too sure where to start at. Thankfully, I am happy to say that I feel there was nothing else more I could have done. When I started my internship in the department, I promised myself I could take on any task I could, communicate with everyone effectively and positively as well as opting to always try and do more. I tried my hardest to contribute at any given stage. 186





Action Plan 

If the situation presented itself to me again, I would make sure to use more of my own thoughts and feelings into any tasks I feel relevant to do this, especially in tasks that are more content based, but to do this, I would look at developing my confidence skills in this type of sector. Another thing I would perhaps do differently is putting more of my own knowledge into particular situations. There were times were issues had come up revolving matters outside of the projects, and if I could do this again, I would present my own thoughts and suggestions on the matter from learning them on a marketing course. Overall, I am hoping a situation similar to this does arise for me in the future because being in an environment like I was and handling tasks like I did, it gave me a clear vision of what I am opting for in my future career. 
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