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	Website Chosen 
	The Highfield Tower House Hotel 

	Insert hyperlink to website
	· https://www.highfieldedgbaston.co.uk/


	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a – How quickly and easily does the website load?


	Answer: the website loads quickly and efficiently in around 2 seconds.


	Question 1b – Does the website contain many sub-pages? How does a prospective customer navigate these?


	Answer: Yes, the page has several subpages where customers can click on the sections and access information about booking a stay, booking a table, and the restaurant menu among other things.


	Question 1c – Can a customer make a booking via the webpage? 
 

	Answer: yes, the customer can book the hotel room the same way they can book the restaurant.


	Question 1d – What improvements could be made to the usability of the website?


	Answer: In general, the website is very easy to navigate but it is noticeable that the main menu is a bit confusing, with somewhat disconnected options, not following a logical sequence of choices.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look? Are there any differences in appearance on a mobile phone versus a computer?


	Answer: A very simple webpage with a common layout. There is no relevant difference between the computer version and the mobile version.


	Question 2b – How does the website use imagery, video and colour?


	Answer: There are some photos of the dishes that seem to be served in the restaurant. However, there are photos of all types of hotel rooms. There is also a gallery of photos showcasing a variety of dishes served at the restaurant, the hotel rooms, tourist spots, events held at the hotel, etc. The website does not use many colours; grey and white predominate. I also noticed that the hotel logo is very small, and the grey used in the letters does not help the logo goes unnoticed.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: there is no online chat tool to communicate with the establishment the available contact methods are through telephone, email and social media. These days the chat tool on websites is the fastest and convenient way to get in touch with someone. Everything happens so fast and dynamic that we often don’t have time to stop and make a phone call. When we are already in the webpage, we usually prefer to sort things out right there and for this reason is important this tool because makes the whole process easier.


	Question 2d – How effective are the social media links on the website?


	Answer: The upload of social media links works efficiently and quickly; however, the information entered is not updated frequently. Keeping the social media page up to date helps to show the vibe of the place, the quality of the restaurant and boost the engagement with potential clients. 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The essential information is clear and objective; however, I found some other information confusing and perhaps it should be reviewed.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: the establishment does not have an option for customer reviews. It’s important to the hotel and the restaurant have reviews from past costumers that way potential guests get a clear idea of what the place is like before deciding to go.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: On the main page, they mention that they have 3 stars from the Sustainable Restaurant Association; The photos presented on the site seem to be real, however, there is no way to verify their authenticity without being properly familiar with the location. I would recommend it to someone based on the photos I saw of the rooms being very well decorated and due to the quality of the food presented in the images.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Both the prices of hotel rooms and the restaurant menu are direct and easy to find on the website. The prices clearly correspond to what is presented. The place seems to be in a good location, the rooms are nicely decorated, and the restaurant offers some lovely and classy options.





	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. The High Field

	
	2. High Field Edgbaston

	
	3. High Field Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Between 6 and 10


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yeah, websites these days are super relevant in modern UK business. I think websites are the fastest and most efficient ways to create content promoting products and services clearly, quickly, and widely.
Socials medias help customers and services providers connect more easily chats are faster and in real time 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: After analysing the hotel website, my suggestion would be to add reviews from clients who have already used the Hotel to help future clients with their choices and preferences. I would also suggest a change to the layout of the webpage, showing the main information in a more visual and colourful way. The website colours are very grey; the hotel logo is not much evident.
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