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BBC BRIEF LINE

Weekly Political Micro-E-Books: Brief, Reputable, and
Practical for Today's Readers

NEW BRAND-NEW PRODUCT ACTIVITY HOW IS THE NEW BRAND ALIGNING
WITH CUSTOMER TRENDS

¢ Due to hectic lifestyles, there is an
increasing need for short-form content.

« Growth of digital self-education and
microlearning.

« BBC BRIEF LINE is a new sub-brand by BBC delivering
weekly political micro e-books, each 5-10 pages.

* Summaries cover UK politics, global affairs, policy
updates, and key events.

» Designed for quick consumption, ideal for students,

young professionals, and politically engaged citizens. ¢ In the face of false information, there is
» Each micro e-book includes:Concise a greater demand for reliable political

explanations,Infographics and visual summaries,Links to information.

full BBC analyses « Shift in reading habits towards mobile

« Purpose: Make credible political information

devices, particularly among younger
accessible, digestible, and time-efficient. s v 9y 9

people. .

SEGMENTATION MARKETING MIX
Product
o Weekly 5-10 page micro-ebooks that summarise
significant political events
¢ Journalistic standards at the BBC level guarantee
accuracy and credibility.
« Interactive features: infographics, links, short videos

Demographic:
* Primary age range: 18-35; secondary age range: 35-45
« Readers who are politically active, professionals, and
students
Psychographic:
« Interested in international news, politics, and civic

« accessible on desktop, tablet, and mobile devices.

parﬁcip.atior? _ _ . Value Proposition:
* Appreciate information that s clear, credible, and Reliable political information provided in a matter of minutes
efficient. rather than hours
Behavioral: Price
* Uses smartphones to get daily news o Monthly Subscription: £4.99
« Looks for time-saving educational resources  Annual Subscription: £49.99
« 7-day free trial to encourage adoption,accessible cost
CONCLUSION REFERENCES
« With reliable, succinct, and practical content, BBC BBC (2024) BBC Annual Report and Accounts
BRIEF LINE modernises political education. 2024. London: BBC Publications.
¢ Corresponds perfectly with the fast-paced, digital, Kotler, P., Armstrong, G. and Opresnik, M.O.
mobile-first information consumption habits of (2024) Principles of Marketing. London: Pearson.
today. Statista (2024) Digital News Consumption Trends
« The BBC has a great chance of reaching younger, 2024. Statista Research Department. Available
more globally conscious listeners. at: https://www.statista.com (Accessed:
« BBC BRIEF LINE has the potential to completely [30/11/2025)).

change how people learn about politics on a daily
basis because to its attractive product design and
affordable price.





